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WE  PLEDGE  ALLEGIANCE 

W'hcn  it  comes  to  patriotism,  we’re  a  bit  old-fashioned. 

We  believe  in  it.  And  in  all  the  other  things  that  the  American  fla^epresents. 
That’s  why,  every  day  ot  the  year,  we  run  a  picture  of  the  flag  as  ifii^splayed  by 
various  companies  and  organizations  in  the  Chicago  area. 

So  far,  we’ve  pictured  more  than  2,000  flags. 

We  do  it  to  remind  our  readers  of  what  our  flag  stands  for.  And  to  urge  them 
to  fly  it  every  day. 

CHICAGOTRIBUNE 


EVERYONE  IS  TALKING  ABOUT 

COMPUGRAPHIC 

THEY'RE  SAYING  THINGS  LIKE: 

"COMPUGRAPHIC's  nation-wide  service  is  outstanding" 
"COMPUGRAPHIC  systems  show  immediate  savings  tor  any  size 
composing  room" 

"COMPUGRAPHIC's  only  business  is  COMPUTER  TYPESETTING" 
"COMPUGRAPHIC  people  are  composing-room-oriented" 


(for  instance: 

Our  Service  Engineers  average  12  years  of  typesetting  systems  experience. 
Our  Technical  Advisors  average  20  years  of  typesetting  systems  experience.) 


If  this  isn't  what  you've  been  hearing,  talk  to  the  only  qualified 
judges  . . .  our  users.  With  over  400  installations  . . .  chances  are 
one  is  close  to  you.  Contact  us  for  a  User's  List. 


66  CONCORD  ST  .  WILMINGTON.  MASS  01887 


The  Charlotte  News’ 
War  on  Apathy 


We’re  alarmed  by  the  number  of 
peaple  who  just  don't  seem  to  core 
any  more.  And,  probably,  they 
don’t  core  because  "nobody  else 
cores,  so  why  should  I?" 

This  is  o  very  real  concern  at 
The  Charlotte  News,  and  we’re 
doing  something  about  it. 

We’re  giving  people  a  chance 
to  find  out  about  things  through 
"Call  Quest."  We’re  giving  people 
a  chance  to  express  an  opinion 
about  things  through  "Sound  Off," 
which  employs  a  telephone,  so 
you  can  write  a  letter  to  the  editor, 
even  if  you  can’t  write. 


Most  significantly,  we’re  giving 
people  an  open  forum  with 
"Personal  Chat"  —  a  write-in 
column  on  anything  and  everything 
that  they  want  to  talk  about. 

And  you’d  be  surprised  at  the  things 
people  want  ta  talk  about. 

And  at  what  can  happen  when 
a  newspaper  with  a  circulation 
of  65,000  has  contact  with  some 
2,000  people  every  week. 

For  example:  Four  divorced 
couples  are  getting  together  to  get 
back  together.  A  proposed  leash 
law  had  a  public  hearing  —  in  the 
strictest  sense  of  the  word.  A  woman 


born  and  raised  in  Charlatte 
discovered  that  newcomers  found 
her  city  cold  and  uninviting,  now 
throws  parties  for  them. 

These  are  just  a  few  of  the  ways 
we’re  winning  our  war.  We  think 
we’ll  continue  to  win  as  long  as  we 
give  our  readers  a  chance  to 
express  themselves,  a  chance  to  be 
involved — in  short,  a  chance  to  care. 

And  that’s  what  The  News  is 
all  about. 

On*  of  a  series  to  better  acquaint  you 
with  the  family  of  Knight  newspapers 

Akron  Beacon  Journal  '  Charlotte  News 
Charlotte  Observer  *  Detroit  Free  Press 
Miami  Herald  *  Tollohossee  Democrat 


EDITOR  &  PUBLISHER  CALENDAR 


Total  control 


MARCH 


17-22 — Women's  Pnqe  Wortrhop.  University  of  Missouri  Columbus  Mo. 

17-29 — Seminar  on  Newspaper  Promotion  and  Public  Relations.  American 
Press  Institute,  Columbia  University,  New  York. 

21-23 — Mid-Atlantic  Newspaper  Mechanical  Conference.  Host  Farm  Motel, 
Lancaster,  Pa. 

21- 23 — Southwestern  Journalism  Congress.  Texas  Women's  University,  Den¬ 
ton,  Texas. 

22 —  United  States  Basketball  Writers  Association.  Biltmoro  Hotel,  Los 
Angeles. 

22- 23 — Sigma  Delta  Chi  Region  5  Conference,  Milwaukee,  Wis. 

23 -  Sigma  Delta  Chi  Region  10  Conference,  Portland,  Ore. 

24- 26 — Central  States  Circulation  Managers  Association,  Sheraton-Chicago 
Hotel,  Chicago. 

25- 27 — Council  on  Newspaper  Research  and  Development.  St.  Petersburg 
Fla. 

28 —  Newspaper  Comics  Council.  Johnny  Victor  Theatre,  RCA  Exhibition 
Hall.  New  York. 

29— 30 — Virginia  Press  Association  Old  Dominion  Advertising  Conference. 
Holiday  Inn,  Hampton,  Va. 

30 —  Sigma  Delta  Chi  Regions  I  and  2  Conference  (joint  meeting),  George 
Washington  University,  Washington,  D.C. 

30  Nevada  State  Press  Association,  Dunes  Hotel.  Las  Vegas. 

31 —  Texas  Circulation  Manager,  Association  (South  Southeast ) .  Ramada 
Inn,  Beaumont. 

31-April  12 — Seminar  for  Political  and  Government  Reporters.  American 
Press  Institute.  Columbia  University,  New  York. 


MANUAL  OR  AUTOMATIC 

MASTER  FORMER 
Series  300 


APRIL 


1-3 — Newspaper  Purchasing  Executives  Association,  Robert  Meyer  Motor 
Inn,  Orlando,  Fla. 

4- 6 — Nebraska  Press  Association.  Fontenelle  Hotel,  Omaha. 

A  6  Inter  American  Press  Association  Board  of  Directors,  Montego  Beach 
Hotel.  Jamaica. 

5- 6 — Sigma  Delta  Chi  Region  4  Conference,  Mac  Gregor  Center,  Wayne 

State  University,  Detroit 

5-6 — Sigma  Delta  Chi  Region  6  Conference,  Radisson  Hotel,  Minneapolis, 
Minn, 

5-6 — Sigma  Delta  Chi  Region  7  Conference,  University  of  Nebraska,  Lincoln. 
7-9 — Ohio  Circulation  Managers'  Association,  Holiday  Inn.  Palnesville,  Ohio 
7-9 — Inter-State  Circulation  Managers'  Association,  Hotel  Hershey,  Hershey. 
Pa. 

12-13 — Oregon  Newspaper  Publishers  Association  Advertising  Conference. 
Cosmopolitan.  Portland. 

16-19 — American  Society  of  Newspaper  Editors.  Shoreham  Hotel,  Washing¬ 
ton,  D.C. 

18- 19 — New  Jersey  Press  Association  Circulation  Conference,  Empress 
Motel,  Asbury  Park,  N.  J. 

19- 20 — Louisiana  Press  Association.  Monteleone  Hotel,  New  Orleans. 

19- 20 — Sigma  Delta  Chi  Region  9  Conference,  Albuquerque,  N.M. 

20 -  National  Newspaper  Awards  Dinner,  Royal  York  Hotel,  Toronto. 

21- 23 — Northern  States  Circulation  Managers'  Association,  Minneapolis. 
21-23 — Pacific  Northwest  Association  of  Classified  Advertising  Managers. 
21-28 — International  Want  Ad  Week. 

21- May  3 — Seminar  for  telegraph  editors  and  copy  desk  .chiefs,  American 
Press  Institute,  Columbia  University.  New  York. 

22 —  Associated  Press  annual  membership  meeting.  Waldorf-Astoria  Hotel, 
New  York. 

22-25 — American  Newspaper  Publishers  Association,  Waldorf-Astoria  Hotel. 
New  York. 

26-27 — Iowa  Association  of  City  Editors.  University  of  Iowa,  Iowa  City. 

26-27—1  owa  Associated  Press  Telegraph  Editors  Association.  Des  Moines. 
26-28 — Sigma  Delta  Chi  Region  1 1  Conference.  Tucson.  Ariz. 

26-28 — Florida  Associated  Press  Association.  Sheraton-Jacksonville  Hotel, 
Jacksonville. 

26- 28 — California  Press  Association.  Fort  Bragg,  Calif. 

27- 28 — Hoosler  State  Press  Association  newsroom  seminar.  Essex  House, 
Indianapolis. 

27- 28 — Kansas  Associated  Press  Wire  Editors  Association.  Lawrence. 

28 —  -Texas  Circulation  Managers  Association  (West).  Windsor  Hotel, 
Abilene. 

28-30--Wllliam  Allen  White  Centennial  on  the  Mass  Media  in  a  Free  So¬ 
ciety.  University  of  Kansas,  Lawrence. 

28-May  4 — Journalism  Week,  University  of  Missouri,  Columbia,  Mo. 

30-  Canadian  Press  annual  meeting.  Royal  York  Hotel,  Toronto. 


BUILT-IN  CHOICE  makes  the  new  Sta-Hi  MF-300 
the  most  versatile  mat  processing  system  available. 
It’s  specifically  designed  for  the  stereotyper  who 
wishes  manual  as  well  as  automatic  controls.  For 
most  operations,  the  proven  consistent,  time-saving, 
full  automatic  control  of  the  Sta-Hi  MF-300  does 
the  job.  But,  when  the  operator  wants  complete  con¬ 
trol  over  the  processing  operation,  he  has  it.  By 
pulling  the  selector  lever  he  can  vary  the  degree  of 
vacuum  from  one  mat  to  another.  Thermostat  con¬ 
trols  for  base  and  vacuum  chamber  are  mounted  on 
back  of  the  machine  for  operator  convenience. 


Two  temperature  read-outs  for  both  the  base  and 
chamber  are  mounted  in  the  center  of  the  con¬ 
venient  control  panel.  Both  vacuum  shrink  cycle 
and  base  and  chamber  temperatures  can  be  con¬ 
trolled  by  operator.  N  142 
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Forl^  tran  .Srn-iNf  thr  Srwpaprr  Muntry 

STA-HI  CORPORATION 

2601  Campus  Drive.  Newport  Beach.  Calif.  92663  (714)  833-1000 
WYNDHAM  AUSTIN  &  CO..  LTD.,  CANADA  /  TWIN  CITY  LINO.  INC./ 
BEVERIDGE  PAPER  CO.  /  BURGESS  CELLULOSE  CO.  /  CERTIFIED 
DRY  MAT  CORP.  /  EASTERN  NEWSPAPER  SUPPLY  CO. /NEW 
ENGLAND  NEWSPAPER  SUPPLY  /  WOOD  FLONG  CORPORATION  / 
JAMES  PETRIE  CO  /  MIDWEST  PUBLISHERS  SUPPLY  CO. 


Lame  nunibei-s  of  The  Washington 
Post’s  IhT.OOO  daily  and  ()(>().()( »(»  Sunday 
reader  families  make  no  hones  about 
whieh  seetion  of  the  i)ai)er  they  turn 
to  first  each  morning.  Sports. 

They  do  so  for  the  same  reason  that 
led  the  editors  of  E.  P.  Dutton’s  annual 
antholojry  of  Pest  Sports  Stories  to  in¬ 
clude  no  fewer  than  four  items  from 
The  Post  in  their  HXiS  edition. 

“Easily  one  of  the  bijjjrest  sweeps 
scoi’ed  by  any  newsi)aper  in  the  21-year 
history  of  this  book,”  they  said. 

W’hat  readers  jret  every  day  from 
The  Post’s  2r)-man  Sjiorts  bureau  is  cov- 
erajre  broad  enough  to  satisfy  both  the 
l)allpark  (;rowds  and  exurbanite  polo 
l)layers.  Eanjruaere  excitinjr  enough  to 
create  an  instant  replay  in  the  reader’s 
mind— and  litei'ate  enough  to  please 
.schoolteachers  who  make  classroom 
points  with  The  Post’s  Si)orts  pages. 

For  the  style  and  precision  that 
make  sportsmen  great  are  also  The 
Washington  Post’s  standards  for  good 
.journalism.  Not  only  in  the  Sports 
dei)artment. 


Ciiliimiiixt  Ituh  Ailiiif,  n  sjiortx  writer  for 
31  jiearx  and  1UH7  prexident  of  the  Baxe- 
Itnll  Writrrx  Axxii.  of  Ameriea.  Dutton 
choxe  hix  xaltji  xtoi  ji  of  how  the  Amcrica’x 
Clip  Uncr  loolcrd  to  "biiiocidar  xailors” 
from  iihooid  the  piiixniiiy  Coaxt  (iiiiird 
('litter  Viyilant. 


Shirli  ji  Povieh,  xportx  editor  of  The  Post 
lor  more  than  id  yiars;  a  peripatetic 
prizewinner  who  raiifiex  from  Crenoble'x 
irii  nioniitainx  to  Florida's  golden  sand. 
He  describes  Boston's  "delicions  memorij 
of  these  Bed  Soj-  who  weren't  supposed 
to  win  anijthinif." 


William  (Hldea,  a  '61  graduate  of  Colum¬ 
bia  Sehoid  of  Jonrnalisin,  turned  sports 
leriti  r  in  l!i6i.  His  story  of  the  year 
is  on  Bed  Klottz:  "For  the  past  17  years 
he  has  roarhed  teams  that  play  the 
Harlem  Hlobi  trotters,  who  bare  the  los¬ 
ing  to  him." 


Stere  Szabo  has  been  a  Washington  Post 
staff  photographer  for  two  years.  Last 
fall,  he  photographed  a  motor  eyclust  and 
his  sidecar  rider  hurtling  in  different 
directions  at  a  Boad  Bacers’  meet.  Dut¬ 
ton  selected  his  split-second  picture  of 
the  spill. 


First  in  circulation . .  .first  in  advertising . .  .first  in  awards 


Reprtttntfd  by:  Ctntral--Sawyer.  Ferguson.  Walker.  Financial— Grant  Webb  &  Co. 
Hotels  4  Resorts  -  Hal  Herman  Assoc.  (Florida).  Lou  Robbirs  (N.Y.  and  N.J.).  Comics-> 
Puck.  Rotogravure —Metropolitan  Sunday  Newspapers.  International  —  international 
Herald  Tribune  (Europe).  G.  Cnnquez  Simoni  (Mexico). 


★  ★  ★ 


loik  lut  Aid)  Grinitilli! 
lenconisTlitPliin  Dialer's 
Mdiael  Adh|. 


That's  right  Andy.  Our  auto  editor  recently 
took  a  first  place  in  competition  at  the  Daytona 
International  Speedway. 

So  what  if  he  was  pitted  against  59  other 
auto  editors  from  around  the  nation.* 

Kelly  is  no  stranger  to  competition— on  the 
track  or  in  his  column.  Funny  thing  is  that  he  is 
coming  out  on  top  in  both  fields  now. 

Don't  worry  Andy,  our  Mike  is  just  interested 
in  giving  Clevelanders  first  place  automotive 
reporting  every  day  on  the  pages  of 

ihcPlMiDiAr 

*On  February  15,  1968  Plain  Dealer  auto 
editor  Michael  Kelly  won  American  Motors' 
press  rally  by  0.01  seconds.  William  V.  Luneburg, 
American  Motors  President,  presents  the  first 
place  trophy. 

Ntitional  reps  Cresmer,  Woodwnrd,  0  Mtirii  &  Ormshe*?  •  For  trav*;!  The  CorfttiUJ  Co 


t^euclei*A  ^  C^oiv 


umn 


Compiled 

'k  ★  By  Don  Maley 

nil"  ITK\I  (;\1'.<KI>  CON."  IKIiN  \  ri()\  INIII,  Th,-  \vw 

lint, tin  (Conn. I  .■,li|..rial  paj:.'  dircc  h.r.  II.  Mrs  M.  k<-.-zinn. 

knew  i*\arll\  liow  to  luimll**  Kt'lnijar\  in  tlic  featurr  “25  Years 
\}i<.  T..(la\"  and  ".>(1  >.ai>  t-o  r..da\."  Hank  ran  llir  li.vnC  a- 
ii'iial.  and  llicn,  at  llic  liotiDin.  ran  llii«  lin*-  {  Tlnrr  iiiTr  no  sinh 
.  .  .  Nfw^paper-,  l»c»idc«  liriii"  an  inrxpcti'ivi-  i  hronii  Ic  of 
lii^l<'r>.  can  l»c  ainii>inc.  \\c  ran  acro-«  tli<-  |.ill(>winf;  head-  in  llic 
Minim  /trinlil:  "\  iclconf:  \ndacit\  '.Snipri^in};' {  To  Sny  The 
Tfiist.  I  .  .  .  Millie  Sol  Doin;!  a  (.ood  ,ioli  Warden  Land'  .Swindler" 

(  II  e  /cere  ndiiih  rin/:  lion  that  slipiiery  nisi  n!  ii  ns  iloirif;  heller 
hole  Ihe  nnnien  elieeh  his  fioehels.i  .  .  .  ••Iloii'inf:  (iliief  I'a'les 
I’overlv  i  'lhiiTII  leiieh  him  lo  enl  onl.\  .  .  .  ",|okin<'  .Sidi'ides  In 
Trallic  Conri"  (H  e  reriniiily  hope  so.')  .  .  .  ••.’jlMI-l’oiind  Hear  l.o>e' 
h  ii:hl-lo-i)eai|i  Willi  .{(HI-l*onnd  llwner'  (Soiiinls  li.xeil!)  .  .  .  “I’rin- 
ce''  .Slain,  I’al  Veeiised"  (Uoynhy  jiisl  iiiiTl  iihiil  ii  used  lo  he.)  ... 
"lon\  Cnrii''  No'e  Mroken  W  In-n  Kapjied  li\  Moard"  (He  ihoii/’hl 
llonnls  only  nipped  hiireniienilir  hniiehles.)  WKCI'IIKM  KOMK- 
eVST:  "Mildly  Mild"  .  .  .  Here  an-  'oine  IIKVDV  IIKMLS  from 
new'paper'  in  "(ioldly  Cold"  /.oin-';  "I,."!)  (ia\<‘  l.nees  the  Time  of 
Their  l  ife"  -.\eie  )  orh  1‘osl  .  .  .  "Ilol-Slioi'  Make  the  Mifttie'l  he 
Cuhf'  ^oii  K\er  Thaw" — \en  Yorh  Ihiily  .\ens  .  .  .  ".Senator  (Ma\hl 
May'  Old  (,afe  Mill  S2'Hh  (ioe'  Ma\h  Mayh"  II  nshiiif’lon  Ihiily 
\ens  .  .  .  ",lan}:le  .All  the  Way  .  .  .  Oh.  W  hal  Phone  It  Is"  Senllle 
I'osld niellifienrer  .  .  .  "Aelre"  Aearti'  lo  Produce"  (Mil  .  .  .  The 
Ofuleii  (I  tall  I  SlnndiirdH.xiiininer  headlined  a  Dear  \hhy  coinniti 
on  falsies;  “Paddinf:  In  Mack  '  How  l)e-SK A  T-fnI !"  ...  On  a  slorv 
ahont  a  phonetic  alphahel.  the  Ihnier  I'osi  used  this  head:  "NT 
l.anewij  1)1  .  Man  Se/,  .  .  .  On  a  story  ahont  the  eit\  selliiif:  used 
street  li^ihl'.  a  riminan  on  the  (.hirniio  Ihiih  \eiis  captioned;  "Walla 

Sale  I" 


IIm  ‘re  oni'e  was  a  |>r«‘"inaii 
named  /ink. 

W  liOM'  devoli)»ii  made  other 
men  lliink. 

Mill  lie  fell  in  the  pri'ss. 

\nil  'iwas  just  as  you'd  Kiiess. 
Kor  they  foiiml  |iriiiler's 
IiIimnI  in  his  ink. 

— Hal  kallenlinr;’ 


THINK  AOI  KK  OVF.MWOMKF.I)  AM)  I  NDFHP  All).'  Here's 
what  was  ex|)ecled  of  P)lh  century  re|(orlers  as  written  in  the 
Enrycinpitedia  llrilnnnini.  "In  {leneral.  however,  owine  to  the  suit- 
divisirni  <d  lahoiir,  the  duly  of  an  individual  re|torler  is  hy  no 
means  hnrdensoine.  and  reipiires  promptitude  and  fai  ility  rather 
than  pndoiified  exertion.  .  .  .  The  experiness  produced  hy  hahit  is 
remarkahle.  and  it  not  nnfreqneni Iv  happens  that  a  sinole  reporter, 
from  the  notes  taken  in  three  tpiarlei'  of  an  hour,  'iipplii-s  from 
one  to  three  columns  of  printed  matter  to  the  paiier  on  which  he 
is  eiifiaoed.  Mesides  the  corps  of  reoiilar  reporters  attached  lo  a 
nevvs|iajier,  there  are  several  occasional  ones,  called  ■iienny -a-line 
men,’  from  the  cin-ninslances  of  their  fnrni'hin}:  articles  of  inlel- 
li}:enee  at  a  fixed  jirice  per  line.  'The  reporters  of  this  class  are 
to  the  hodv  of  the  press  what  the  Co'sack'  are  to  a  disciplined 
army  :  a  species  of  active  hnl  irregnlar  lroo|is.  who  lorajie  for  news 
in  all  directions,  piik  np  every  scrap  that  comes  their  way.  and 
haviti}:  dressed  it  up  in  their  hes|  'Ivle.  slrai}:hlaway  offer  it  lor  sale 
at  the  newspaper  ollices."  1  C.ossnel.s.'  They  .sound  more  ///.e 
peii.sanis. ) 


(.ohh'ii  \.  Mnchmiller,  rejiional  eililor  ol  the  lleseni  Sens  ami 
Isiill  Tiihe  Teleiinini.  ”ive'  this  hit  ol  "into"  lo  country  slriii};  cor¬ 
respondents:  "Mirlhdav  stories  start  at  MHI  and  weddine  anniversaries 
start  at  the  h.Alh  in  oiir  news  column'.  Others  ;io  as  adverlisiiifi  and 
can  run  at  any  a}'e.“ 

EDITOR  Si  PUMI.  ISHER  for  M.irch  16.  l‘)68 


U  I  PENNSYLVANIA 


MORNING  and  EVENING  1 1 9,239 
SUNDAY  161,506 


The  people  who  live  in  and  near  Harrisburg's  "Super  Market"  love  to  spend  their  money. 
In  fact,  statistics  prove  they  buy  and  buy  and  buy  .  .  .  almost  everything  they  see  ad¬ 
vertised  in  the  Harrisburg  Patriot-News.  They  spent  $747,619,000  on  material  goods 
and  services  last  year  (SM  '67)  for  an  average  of  $6,034  per  household— the  highest 
in  the  state!  Call,  write  or  wire  our  national  manager  or  the  Moloney,  Regan  &  Schmitt 
man  nearest  your  office  for  a  copy  of  the  Patriot-News'  new  market  booklet,  "The 
Super  Market".  It's  a  real  eye-opener! 
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Necessary,  but  Late 

J  I  is  inures! ini>  lo  s|H'(ul;iir  \\li;it  ilu*  new s|).i|)ci  scene  in  New  N'oik 
*  (.il\  niinlit  Ictok  like  1ihI;i\  il  ;i;ureenienl  li;iil  heen  re;ulieJ  will) 
lii”  Si\"  ()l  the  I  I  r  seven  or  eit>ln  veais  uno  lor  ni;in|)o\ver  siuclv  lo 
.issisi  in  iK'i^oi i.ii ini'  leriiis  loi  ilie  iniiocluc  lion  ol  uuioniaU'cl  e(|ni|i- 
ineni.  Sncli  ;in  ;i<>!eenieni  w;is  iinnonnceci  this  week  helwcen  ihe  I  I  1 
lociil  .111(1  llie  three  renKiinini*  chiilies  oi  t>enerul  c  ire  ii  hit  ion. 

In  ahnosi  evciv  other  nnijor  cilv  in  the  conntrv.  unci  in  nrniv  ol  ihe 
smaller  ones  also,  newspajic  rs  .ire  iisint;  sophist icalecl  aiilomalecl  pio 
(hiction  ecpiipinent,  inc  hiilintr  coiiipiileis.  with  the  (oiiseni  and  at;ree 
meiil  ol  the  jiiinieis’  union  where  its  jiirisdic  i ion  exists. 

In  .New  ^  ork  (.ilv  ilieic  have  heeii  three  conliact  nej;oi i.il ions  in 
ihe  last  six  ve.iis  two  ol  which  have  resulted  in  cosilv  strikes  and  sluii 
downs,  .\iitomaiion  has  heen  an  issue  eveiv  lime.  I  heic  were  seven 
(hiilv  jiapeis  iii  IhliL*  .ind  tlieic  are  ihiee  lell  lodav.  I  he  oiilv  aiiloma 
lion  peimiiied  hv  the  union  aliet  all  lhal  sii  ile  is  the  priv  ilej^e  ol  usint; 
imncheci  tape  lor  which  the  i.ewspapeis  imisi  pav  iiihiile  lo  the  union 
when  il  comes  licmi  an  oiilside  soiiice. 

Il  is  hinh  lime  the  III  lei  the  .New  N  oi  k  iiewsp.iper  composim; 
looms  join  the  c ompiiieri/ed  L'dih  ceniiirv. 

Newspaper  Linage  Up 

I  vv  si*  vn  K  advcrtisiii”  linage  is  on  an  upward  curve  iii  lIKiS 
despite  eailv  sialisiics  ih.ii  are  misleadiim.  I  oi.ds  loi  I  thiu.iiv 
.ire  not  compleied  hut  .iii  eailv  sampling  indie. lies  there  will  he  an 
over  .ill  iiic  lease  ol  aidiincl  seven  or  eif>hl  perceiil  lor  the  iiionih. 

Ihe  "ilicilv  li^iircs  loi  |.muarv  showed  a  loss  ol  l.l  per  ceiil  Ironi 
ihe  same  monih  ihe  vear  helore.  lhaciicallv  all  ol  lhal  loss  came  Irom 
Detroit  .incl  San  Iramisco  where  newspapers  were  shut  down  hv 
siiikes  (luiini>  the  monih.  Some  counter  compeiisalion  caiiu*  Irom 
I  olecio  which  was  strike  hound  a  vear  aj^o  hiii  noi  this  |anuarv.  .\ 
( aiv-hv  ( a'tv  exaiiiination  ol  the  media  recoids  li,i>utes  puhlished  in 
1  .SI’  last  week  shows  lhal  in  ahnosi  cveiv  instance*  moininn  *'"*1  •" 
evening  linage  w.is  up  lot  ihc*  mouih  hul  Simd.iv  linane  w. is  oil  due  lo 
ihe  lacl  ih.il  this  |.inu.uv  h.id  onlv  lout  Siindav  piihlic ai ion  dates 
(ompaied  lo  live  the  yeat  helotc*.  I  hetc*  were,  ol  coiiisc.  soim*  iiolahle 
exceplioiis  wheie  .n.iiiis  weie  i ct'istei ed  on  Suiidav  in  spile  ol  lhal. 

I  he  indicalioiis  .iit*  ili.il  this  is  t>oin!i;  lo  he  a  <joocl  veai  lot  ni*ws 
paper  .idvei I isiiiji;. 
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letters 


I  WHAT  IS  A  COPY  BOY? 

I  What  is  a  copy  boy?  He’s  a  puy  or 
I  pirl — with  an  eye  on  the  future,  and  often 

one  has  an  eye  on  the  other.  He  splits 
copy  (when  the  spirit  moves  him);  he 
I  goes  to  the  library  for  clips  (when  the 

I  spirit  moves  him)  ;  ami,  often,  he  goes  to 

Pete’s  bar  (because  the  spirits  00  move 
him). 

A  copy  boy  makes  a  habit  of  reporting 
to  work  late  (again,  this  has  something 
to  do  with  .spirits).  \\  hen  he  is  on  time,  he 
t  performs  his  duties — in  good  spirits?  Oh 
well,  there  must  be  a  message  here  some¬ 
where. 

.Mas.  we  have  gone  astray.  Back  to 
reality,  and  to  the  (piestion  at  hand — what 
is  a  copy  hoy?  Actually,  he  belongs  to  the 
phylum  Mamalia,  species  Homo  Sapiens 
—a  fact  editors  oft»‘n  forget.  Anatomically 
speaking,  man  is  related  to  the  .Ape-- 
characteristics  of  which  are  more  profound 
in  editors.  Again,  there  must  be  a  message 
here  somewhere. 

However,  we  have  yet  to  solve  the  enig¬ 
ma  that  is  a  copy  boy.  Hmmmph  back  to 
the  thought  factory.  I'h  a  copy  boy  is 
ati  aggressive  lad  or  las.s — would  you  be¬ 
lieve  mildly  aggressive?  How  about  com¬ 
pletely  a)>athetic  to  the  editors’  desires? 
riie  managing  editor's  desires.  .\hh  let  the 
ropy  editors  worry  about  him. 

A  copy  boy  is  an  editor’s  whipping  post. 
.  A  copy  boy  is  an  «‘ditor’s  alter  ego.  A  copy 
^  boy  is  an  editor’s  reason  the  \  ietnam  war 
continues  unfavorably  for  Amerii’a.  This 
is  bi'ginning  to  Miiind  like  a  l.itany,  a 
pray»“r,  if  I  may  be  ^o  bold  to  suggest,  that 
'  some  editors  might  find  helpful. 

Aw,  enough  about  editors  and  God, 
though  I  know  that  they  would  expect 
their  names  to  be  mentioned  in  the  same 
breath  with  His. 

Ma'.  it  is  this  writer’s  realization  that 
which  ('oiist it iites  a  cojiy  bov  is  incompre¬ 
hensible  a  matter  better  left  to  that  big 
(■ditor  in  the  sky,  I’ulitzer. 

\  ICTOn  .'SKOWIIONSKI 

I’hiladelpliia.  I’a. 


-MAN  l.\  VS  asiii\(;to\ 

On  page  .W  I  March  2i  ther«‘  is  a  storv 
headlined  ■■|..>8I  Newsmen  in  Washing¬ 
ton.” 

I  In  the  lonith  paragraph,  the  writer 

>  states: 

■  I  he  oidv  states  without  Washington 
correspondents  are  Nevada.  West  Virginia 
ami  Wvoining." 

,  I’lease  be  advised  that  the  (.hiirirstou 

(iiKi'ttf  from  IM;>K  to  M>f)2  had  a  part-time 
Washington  correspondent  and  as  of  \ng- 
iist  of  has  had  a  full-time  Washing¬ 

ton  eorrespondent. 

Basically,  his  res|ionsibilities  are  to 
oversee  West  Virginia's  congressional  <hd- 
egalion  and  to  report  on  governmental  ac¬ 
tivities  which  involv*-  the  state,  but  on 
occasion  he  will  do  special  articles  and 
features  having  a  national  or  international 

I  flavor. 

I  VV .  F..  rtiit.TON  HI 

j  I’nblisher. 

I  Charivstim  (  VV  .  Va.  I  ('.azettr 

\ 
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SENATK  BII.L  1312 

It  is  exciting  to  see  that  K&P  thinks 
that  some  t*-stimony  regarding  the  Fail¬ 
ing  Newspaper  *Act  is  off  the  track.  My 
rea<’tion  to  your  editorial  is  that  your 
train  never  (piite  made  it  out  of  the 
station. 

Disciissjoii  of  competitive  practices,  for 
example,  is  exactly  what  this  bill  is  about. 
For  example,  you  say  that  the  Hayden  Bill 
was  designed  specifically  to  provide  secu¬ 
rity  for  forty  newspapers  in  twenty  cities. 
Where  in  the  bill  does  it  say  that?  Are 
we  dealing  with  the  present  bill.  .S.B. 
1.312,  as  1  know  it  today,  or  instead,  with 
some  nebulous  future  bill  which,  indeed, 
is  not  under  discussion  at  this  jtoint? 
.S.B.  1312  today  is  no  mrtre  and  no  less 
than  a  hunting  license  for  the  metroptdi- 
tan  newspapers  all  over  the  country  to  cut 
down  the  competition  ruthlessly. 

A  number  of  things,  such  as  competi¬ 
tive  practices,  news  senii'es,  financial 
guarante**,  circulation  deals,  are  all  things 
which  have  a  very  diret-t  bearing  on 
whether  the  Congress  will  pass  this  bill. 

F.&l’,  of  course,  being  a  captive  of  tbe 
large  daily  newspapers  and  dependent 
upon  tbem  for  advertising,  must  relle«  t 
their  point  of  view.  However,  the  myopia 
of  whoever  writes  the  editorials  is  danger¬ 
ous.  .Vs  a  matter  of  fact,  it  borders  upon 
editorial  glam'oma. 

I.OTI.^  A.  I.KBNKB 

P^xecutive  V  icepresid*‘nt 
l.fnirr  Homr  Afirsptiprrs. 

Cbicago,  Illinois 

♦  ♦  ♦ 


VIAKIE'ITA.  (;A. 

We  thougbt  gho-ts  of  the  pa^t  were  back 
to  baunt  us  wben  we  read  ”10  days.  1.000 
."iubs;”  (March  2)  about  the  Marietta 
Ihiilv  Journal  under  the  Marietta,  Ohio, 
dateline.  I’he  Marietta  (Ohio I  Daily  Times 
purcbas«‘d  the  Mitrietta  (Ohio)  Daily 
Journal  in  1020  and  the  latter  has  not 
published  since. 

We  forward  errant  mail  fretpiently  to 
the  Marietta  Journal  at  .Vlarietta,  (.eorgia, 
and  know  this  is  what  you  meant  to  put 
on  your  dateline.  Congratidations  to  (>ur 
counterpart  in  (ieorgia  and  thanks  to  P.&l* 
for  the  publicity!  Sorrv  we  also  didn’t 
gain  1.006  in  10  davs.  Would  you  believe 
1.081  in  1.000  days  '- 

VV  tt.l.tAM  P!.  .M<  kiNVKY 

(ieneral  Vlanager, 

Marietta  (  O. )  Dailv  Times. 

«  *  « 


NKI  TRAE  TERM 

It  certaiidy  is  curious  wby  black  .Amer¬ 
icans  now  wish  to  disinherit  the  moniker 
.Vegro.  "a  nearly  neutral  term,"  in  favor 
of  lilark-.  which  carries  a  ’’hint  of  dis¬ 
paragement."  But  it  isn  t  as  "inexplicable 
as  Boy  (iopperud  finds  it  in  his  column 
(.Ian.  20 1 . 

It’s  part  of  the  tpiest  for  self-identity, 
that  precious,  subtle  pride  that  was  so 
l»ainslakingly  crushed  in  slavery,  and  has 
been  suppressed  all  these  decades.  It  goes 

16,  1668 


along  with  the  rejection  of  whitey’s  insist¬ 
ence  that  straight  hair  is  better  than  kinky 
hair,  thin  lii>s  are  better  than  thick  lips, 
white  skin  is  better  than  dark  skin. 

It’s  a  way  of  saying  ”Hold  on,  baby. 
W  bite  is  not  better  than  black.  We  sec  who 
we  are.  Black  is  on  the  same  level  as  white. 
VVe  will  define  who  we  are  and  how  much 
w*‘’re  vv(»rth.  A  oii’re  not  going  to  tell  us 
who  we  are  or  who  we  have  to  be  any¬ 
more."  Vnd  one  doesn't  have  to  be  a  radi¬ 
cal  to  feel  this. 

This  country's  black  population  at  first 
had  no  control  over  what  they  were  called 
("niggers”).  As  they  felt  a  little  freer  they 
begged  to  be  called  by  a  real  name 
("Negro"  -with  a  capital  "N”’).  Now- 
blacks  are  nearing  the  confrontation  stage, 
and  insist  on  fighting  as  eipials,  and  insist 
on  telling  the  opponent  vvho  they  are. 

It's  so  hard  lor  a  white  man  to  under¬ 
stand  the  intricacies  of  what  you  do  and 
what  you've  done,  isn't  it?  Aon  make  me 
remember  Dick  (irr'gorv's  response  to  a 
vvliite  who  asks  why  Negroes  get  insulted 
if  a  white  man  uses  the  word  nigger, 
wben  Negroes  use  the  word  themselves, 
.-says  Dick.  "Be(  ause,  we  say  it  prettier.” 

Whether  Americas  newspapers  displace 
that  ever-popiilar  name  "Negro"  for  black 
or  Vfro-.Vmerican  is  u|i  to  each  paper  of 
course.  (  rite  black  press  has  already- 
swung  overwhelmingly  in  favor  of  the 
"lu'w"  language,  still  using  ".Negro”  when 
th*-y  need  a  nice  "neutral”  word.)  But 
unless  the  VV  bite-<-ontridled  press  aids  in 
building  black  self-esteem,  which  you  had 
a  hand  in  ignoring  practically  out  of  ex- 
istmit-e.  you  might  jiisl  need  a  pistol  or 
horsewhip  in  your  desk  drawer. 

Pj.tNOK  DtAXK  HaRVIN 

Staff  Assistant, 

I’ublic  Belatious  Department, 

M  ichi  gan  Bidl  Itdepbone  (iompanv, 
Detroit. 


Short  Takes 

Beethoven  was  a  great  musician.  He 
had  ten  children,  and  practiced  on  a 
S|>in.ster  in  the  attic. — Philadelphia  Bul¬ 
letin. 

♦  *  * 

■Another  man,  D  VV’  ,  ad¬ 

mitted  earless  driving  and  driving  after 
his  operator’s  license  had  expired. — 
Zanesville  (Ohio)  Times  Keeorder, 

«  * 

(lenerally,  in  business  the  girl  with 
the  low-cut  dress  is  looked  down  on. — 
Detroit  Tinies. 

*  *  * 

Headline:  “Idaho  Fires  Kill  2  Men; 
Army  Helps” — Tulsa  World. 

♦  ♦  ♦ 

.lohnson,  in  an  election  year  farm  mes¬ 
sage  (Iwrying  farmers’  lagging  income, 
declared  that  failure  to  extend  this  pro- 
gi  am  would  bring  “catastrophe  and  rain” 
to  many  farmers. — Banpnr  (Maine) 
DaiUj  Sews. 
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When  things  happen  in  New  York,  they  happen  big.  Make  your  sale 
here,  and  you’ve  made  it  to  the  top.  New  York  is  the  market  place  of 
The  New  York  Times  .  .  .  where  the  Suffolk  Sun  comes  to  sell  space. 
Because  The  New  York  Times  is  daily  trade  news  headquarters  for 
agencymen  who  control  60  cents  out  of  every  advertising  dollar  spent 
in  the  U.S.  For  the  proof  and  the  full  story,  get  in  touch  with  us:  Media 
Advertising  Department,  229  West  43d  Street,  New  York,  N.Y.  10036; 
Tel.  (212)  556-1455. 
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Newspaper  Problems  Arise 
From  Decision  on  Pricing 

Broad  Application  of  Ruling 
Could  Affect  Delivery  System 


The  Suprem*-  Court  has 
opened  a  I’andora’s  Box  of  wor¬ 
risome  (juc'stions  for  newspaper 
pulilishers  by  its  dwision  in 
favor  of  a  disti'ii)Utor,  Lester 
J.  All)recht,  apainst  the  Heiald 
Company  Inc.,  owner  of  the  SI. 

(ilohc-lleiHornit,  (  H&I’, 
•March  !>). 

On  the  face  of  it.  Albr»‘cht 
won  a  lepal  victory  in  seeking  to 
collect  $2J)7,0()0  (treble  damages 
under  the  Sherman  Antitrust 
Act)  from  the  Newhou.se  news¬ 
paper.  The  split  decision  in  the 
Su|)reme  Court  held  that  the 
(iIoIk*- Democrat  re.sorted  to  il- 
lepal  measures,  amount injf  to  a 
conspiracy  in  restraint  of  trad»‘, 
to  maintain  a  maximum  price 
charged  by  its  distributoi  s. 

There  are  numerous  lejjal 
tiH'hnicalities  that  come  into  play 
iM-fore  the  final  judgment  is 
written  and  carried  out. 
Lawyers  who  ar*>  studying  the 
court  opinions,  and  particularly 
tho.sf*  who  have  Imsmi  clo.se  to  th<* 
ca.se,  are  <)uick  to  advise  circu¬ 
lation  managers  and  othei-  news- 
l>aper  **xecutives  that  they 
should  not  jump  to  conclusions 
and  apply  th«‘  decision  to  pfem>ral 
practices  in  the  industry. 

Narrow  Applicalioii 

While  some  peopU*  view  it 
with  alarm  and  see  “horrendous” 
effects  on  the  time-honored  sys¬ 
tem  of  carriers  an<l  independent 
distributors  in  news|)aper  circu¬ 
lation,  others  are  taking  a  more 
re.s<‘rved  ('valuation,  heediii}!:  the 
caution  of  leffal  minds  that  tin* 
St.  Louis  case  bears  c(*rtain  dis- 
tiiiKuishinK  characteri.stics  that 
l(*d  th('  majority  on  the  court  to 
reverse  lower  court  verdicts. 

However,  it  is  a  fact  that 
coursiriK  through  the  opinions, 
tho.s(‘  concurring  with  the  re¬ 
versal  and  those  dissenting, 
there  is  a  di.sturbinf!:  judicial 
theme  which  suffpests  that  a 
hiph  court  mipht  some  day  po 
as  far  as  to  say  that  carriers  and 
distributors  must  Is*  employes  of 
th('  newsj)aper  if  tht*  |)ublisher 
is  to  Is'  able  lepally  to  enforc(' 
his  prices. 


-As  it  now  stands,  the  case  poes 
back  to  the  Court  of  .Ap[»eals  of 
the  Kiphth  L'.S.  Circuit  “for 
further  proc('('dinps  consistent 
with  this  ojjinion.”  The  pri'vail- 
inp  o|)inion  by  .Justice  Byron 
White  held  that  the  Court  of 
.Aj)()eals  was  wronp  in  refusinp 
to  .set  aside  the  judpment  of  the 
trial  court  that  the  (11o1k>-I )emo- 
crat  depr(H'iat('d  the  value  of 
.Albrecht’s  business  by  employ- 
inp  another  distributor  who  took 
customers  away  from  him. 

'rh('.s('  (|U(>stions  are  raised  by 
th(‘  hiphest  court’s  order:  Will 
the  Court  of  .A))i)eals  reconsider 
th(‘  ('videnc('  and  reverse  its 
judpment,  thus  rulinp  in  favor 
of  -Albrf'cht  despite  the  jury 
vei'dict  in  favoi-  of  the  ])ub- 
lisher?  Will  the  Court  of  .Aj)- 
peals  send  the  case  back  for  r('- 
Irial,  allowinp  the  publisher  to 
offer  a  new  defen.se?  Will  th(' 
Court  of  .Appeals  merely  send 
the  case  back  to  the  trial  court 
to  (h'termine  the  amount  of  dam- 
apes? 

The  .Next  .''>lep 

Th(*  first  lepal  step  could  lx*  a 
pc'tition  by  the  (Jlolx'-DemcH'rat 
attoriK'ys  to  the  Supreme  Court 
to  n'consider  the  decision,  in  the 
lipht  of  )>oints  raised  by  some  of 
th('  justic(‘s,  notably  Hotter 
Stewart  who  wrote:  “'fhe  Court 
today  stands  the  Sherman  Act 
on  its  head.” 

Of  paramount  sipnificance  in 
th(‘  St.  Louis  case,  lawyers  |)oint 
out,  is  the  fact  that  .Mis.souri 
does  not  have  a  “fair  track'” 
law  which  permits  a  manufac¬ 
turer  to  s('t  a  (n  ice  for  his  |)rod- 
uct  and  maintain  it  in  the'  n'tail 
market,  undei'  contractual  obli- 
pations. 

Th('  Herald  Company,  which 
also  owns  the  .S'f/rocc/sc  ( \.  Y.) 
fli’nild  .hmnittl,  has  Ix'en  main- 
taininp  its  |)ublish('d  price'  unch'r 
a  stat('  court  orch'r  that  re'strains 
a  proup  of  distributors  from 
charpinp  a  |)remium  on  home'  eU'- 
live'iies.  The  te'mporary  injunc¬ 
tion,  issued  under  the  Ne'w  York 
Fair  Ti'aeh'  Law,  has  Ix'en  in 
effe'ct  since'  Novemlx'r  and  the 


I>i>-lriliiitor,>'  Dileiiiina 

But  the'  Syracuse'  distributors 
are  caupht  in  a  dilemma  IxH’ause' 
they  are  claiminp  in  the'  Na¬ 
tional  Labor  Relations  Board 
that  the'  newspaper  i-e'fuses  to 
barpain  with  them,  despite  an 
NLRB  rulinp  that  the'y  are  e'ln- 
ployes,  not  inde|(endent  contrac¬ 
tors.  In  the'  oripinal  NLRB  i-ep- 
resentation  case,  the  franchise'd 
distributors  asse'ited  that  the'y 
have  no  control  over  the  retail 
price  of  the  newspajeer.  In  op- 
posinp  the  injunction,  their  lepal 
counsel  arpued  that  they  were 
independent  contractors  and 
the'refore'  could  set  their  own 
pi  ice  on  the'  ne'wspapers. 

Cioinp  back  to  the'  .Albre'cht 
case,  the  Circuit  Court  of  .Ap¬ 
peals  had  said  that  the  fixinp  of 
a  pi  ice  ceilinp  charpeel  by  car¬ 
riers  complied  with  the  antitrust 
laws  by  insurinp  compe'tition  and 
|)rev('ntinp  overcharpinp. 

The'  court  acknowledpe'd  that 
the'  home  eU'livery  route'  syste'm 
is  monopolistic,  whether  done  by 
indejx'nde'nt  merchants  or  by  the 
(lublisher  himself  throuph  car- 
rie'rs  on  his  payroll. 

But,  the'  court  held,  the  (Ilolx'- 
De'meK'rat  create'd  competition 
whe'n  it  hire'll  a  distributor  who 
would  se'rve'  subscrilx'rs  at  the 
advertisi'd  jirice  and  succe'e'ded 
in  takinp  about  .‘hMI  customers 
away  from  .Albiecht.  In  the  ap- 
|)ellat('  judpes’  view,  the  OIoIh'- 
Democrat  had  only  one  alterna¬ 
tive:  Terminate'  all  home  de¬ 
livery  carrii'is  by  refusinp  to 
sup|)ly  thi'm  with  (lapi'rs;  and 
then  make'  delive'ries  by  its  own 
employe's. 

“It  would  thus  automatically 
be'come  a  monopolist  itse'lf,”  the 
court  said. 

riie  Naliire  of  lln'  Bii>iiie»> 

Justice  William  O.  Douplas 
side'll  with  Justice  White  in  the 
Su()rem('  Court  rulinp  but  he' 
wi'iit  a  ste'p  iH'yond  to  raise  a 
(|Ue'stion  whe'ther  the  exclusive 
te'rritorial  franchise'  in  a  vertical 
arranpe'me'Tit  is  unreasonable' 
unde'r  the'  antitrust  laws.  Quite 
properly,  he  noted,  the'  Court 
refused  to  |)ass  on  this  issue  in 
the'  (iresi'nt  case.  He  went  on  to 
(U'seribe  the'  busine'.ss: 
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“'Fhe'  traditional  distributinp 
apency  is  the'  neiphborhiMxl 
newspape'rboy.  Whe'ther  he 
wimld  have'  the  time,  acumen, 
experii'iice,  or  financial  resources 
to  wape'  com|)etitive  warfare 
without  the'  (iroti'T-tion  of  a  te'rri¬ 
torial  franchi.se  is  at  least  doubt¬ 
ful. 

“He're,  however,  we'  have'  a 
distribution  system  which  has 
the'  characteristics  of  a  larpe 
retail  ('liter  prise'.  .Albri'cht’s 
business  reeiuiri's  jiractically  full 
time.  He  purchased  his  route  for 
$ll,(t(»0,  rece'ivinp  a  list  of  sub- 
scrilx'rs,  a  usi'd  truck,  and  a 
newspaper  tyinp  machine.  .At  the 
time  his  dispute  with  the  news- 
|)a|>('r  arose,  the're  were  l,2bb 
sub.scrilx'rs  on  the  route',  and 
that  route  covere'd  ‘the  whole 
northi'ast  sention’  of  a  ‘hip  city.’ 
Di'live'ries  had  to  Ih'  made'  by 
motor  vehicle  and  althouph  they 
were  usually  completed  by  ♦> 
a.m.,  the'  ri'st  of  the  workday 
was  spent  in  billinp,  re'e-e'ivinp 
phone'  calls,  arranpinp  for  new 
service,  or  in  jilacinp  ‘stop’  or 
‘start’  ordi'i's  on  I'xistinp  service. 
.Albre'cht  at  times  hire'd  a  staff 
to  tie'  and  to  wrap  newsiiafiers. 

A  Fad  Hill  l»ue 

“Under  our  de'cisions,  the 
lepality  of  exclusive  ti'rritorial 
franchises  in  the  newsiiaiier  dis¬ 
tribution  busini'ss  would  have 
to  Ih'  trii'd  as  a  factual  issue; 
and  that  wjis  not  done  here'.” 

In  a  (irevious  case'.  Justice 
Douplas  noted,  the  Court  sent 
back  to  trial  a  question  of  thc 
imjiact  of  territorial  ri'strictions 
on  com|)('tition. 

Justice'  Stewart,  in  dis.sent, 
also  took  a  closi'U))  look  at  the 
newspa|)('r  business  and  its  ex¬ 
clusive'  terri'o-fel  ;"'r.a»’'r 'ments 
and  said  he  couldn’t  understand 
why  the  court’s  majority  found 
the  publishi'i-  liable  for  elamapes 
when  he  “actively  assisted  an- 
othi'r  distributor  to  e'nt<'r  .Al¬ 
bre'cht ’s  territory  and  compete 
with  him.” 

The  Herald  Company,  said 
Justice  Ste'wart,  publishe's  the 
only  morninp  ne'wsiiape'r  in  St. 
Louis  and  .Albrecht  was  one  of 
1Tb  inde'iK'ndent  distributors  who 
boupht  cojiii'S  from  the  (lublisher 
and  sold  them  to  householders. 
F.ach  distributor  had  an  exclu¬ 
sive  ti'i-ritory  subji'ct  only  to  the 
condition  that  his  re'sale  jirice 
not  exceed  a  state'll  maximum. 

I*ernii><>ihle  I’riiclice 

In  his  view,  Justie-e  Stewart 
said,  the  Court  of  .Appeals  cor- 
{('iiHtimiiil  on  /eeie/c  ol) 
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Bob  Ellison, 
Viet  Photog, 
Feared  Dead 

Tht*  a>r<*n(y.  Kinpiit* 

News-I’hotofjraphy,  aiinounml 
March  12  that  one  of  its  act* 
cameramen.  Holtert  .1.  Kllison, 
was  apparently  killt'tl  in  the 
crash  of  a  U.S.  C-12.‘>  transport 
plane  at  Kht*  Sanh  on  March  (!. 

Ellison  was  iK'lieved  to  have 
l)et*n  ahoanl  the  C-12:{  which 
was  shot  down  hy  Communist 
fire,  hut  the  U.S.  command  said 
he  was  not  on  the  plant‘’s  jias- 
senjjer  list.  They  didn’t  say 
definitely  he  wasn’t  aboard. 

The  plane,  carryinjj  trt>o))s 
from  Da  \anj>'  to  Khe  Sanh,  hail 
4.‘1  Marines,  one  Xavy  man  and 
four  .Air  Force  crt*w  memlter.s 
aboard,  accordinp  to  the  pas- 
senpei’  list.  .All  wt*i'e  ])rt*sumed 
dead. 

Empire  X’ews  .said  it  was  .sat¬ 
isfied  Elli.son  was  dead  after  the 
six-day  wait,  ad<iinp  that  “un- 
(luestionahly  and  unhappily, 
there  is  no  doubt  in  our  minds 
that  Ellison  was  aboard  that 
plane.” 

.\V«'.s(cccA’  ran  a  sev<'n-pape 
.spread  of  Elli.son’s  Khe  Sanh 
Ittittle  pictures  in  it’s  M.'irch  18 
issue.  In  a  «‘ulopy  to  the  2'.’- 
yeai’-old  photoprapher,  News¬ 
week  wrote;  “Ellison  was  sur- 
prisinply  experienced  foi'  a  man 
so  younp.  His  photopraphs  of 
racial  violence  in  Selma,  .Ala., 
appeared  in  mapazines  even  be¬ 
fore  he  left  the  Univeisity  of 
Florida  iti  HKid”. 

Ellison  ha<l  lH*en  in  Vietnam 
since  Se))tember  l!Ki(».  .A  native 
of  Minneapolis,  he  had  done 
work  in-  the  United  States  for 
Klxniif  and  Newsweek. 

3  AXoiinded 

Threi*  .American  news  cor¬ 
respondents  came  clos<*  to  lM*inp- 
killed  after  a  Communist  shell 
exi)loded  neai’  them  at  the  1m*- 
sieped  Khe  Sanh  Rase. 

Rill  Rrannipan,  ”)2.  a  corr(*- 
spondent  for  the  .American 
Rroadcastinp  Co.,  suffered 
shrapm*!  wounds  of  tin*  ripht 
hand  and  knee. 

Jim  l)«*ckard,  a  <am‘*raman 
for  .ARC,  suffered  woumls  of 
the  neck  and  lep. 

Jurate  Kazikas,  20,  suffeieil 
wounds  of  the  arms  and  IxMly. 

A  former  teacher  from  New 
Rochelle,  N.Y.,  she  is  accredited 
as  a  coi-respomlent  for  the 
Lithuanian  Woi-ld  Review 
Radio,  the  North  American 
Newspaper  .Alliance  and  othei- 
news  orpanizations.  She  has 
been  in  Vietnam  11  months. 


2  (]lii(‘ago  Slii(ieiit!t 
Vt  ill  .\!M*.\ 

The  I'-Hif/li  Miilwdif,  .student 
newspaper  of  University  Hiph 
School,  Chicapo,  won  two  of  the 
four  journalism  writinp  awards 
l)r«*.sented  annually  by  the  .Amer¬ 
ican  Newspajjer  Publishers  .As- 
scH'iation. 

The  first  double  victory  in  the 
awai’d  propram’s  eipht-year  his¬ 
tory  was  won  by  Daniel  Pollock 
for  the  lM*st  news  story  and 
Richard  Dworkin  for  the  lH*st 
sports  story. 

'I'he  oth(*r  winners  were: 
South  Eupene  (Ore.)  Hiph 
Sch(M)l  Axe,  foi-  a  f(*ature  writ¬ 
ten  by  Steven  .A.  Smith,  and  the 
(Jreenwich  (Conn.)  Hiph  School 
<iHS  Wu'i^,  for  an  editorial 
written  by  David  Nicoll. 

In  presentinp  thi*  phuiues  on 
iM'half  of  the  publishers  associa¬ 
tion,  W.  H.  James,  executive 
vicepi-esident  of  the  .Vcm*  York 
Ihiilji  .VcR'.s*,  told  th(*  .‘i.ObO  stu¬ 
dent  Jouinalists  and  advisers 
pather*‘d  for  the  close  of  the 
11th  annual  CSP.A  meetinp  that 
there  is  consideral)le  oi)i)ortu- 
nity  for  younp  journalists  in 
laipe  cities,  includinp  New  A’ork. 


.VcM'.s-M’cc/,-  mapazine  has  won 
the  National  .Mapazine  .Award 
f('r  1!)<!8  for  its  “develo|)ment  of 
a  n(*w  form  of  editorial  analysis 
and  advocacy  in  its  major  effort 
to  present  .America’s  racial  prob¬ 
lems,”  it  was  announced  .March 
1  1  at  Columl)ia  University. 

Tin*  awards  were  announced 
by  Dean  Edward  W.  Rarrett  of 
the  Columbia  Univ<*rsity  Gradu¬ 
ate  School  of  Journalism,  which 
s|)onsors  the  award  at  the  invi¬ 
tation  of  the  .American  S(K*iety 
of  .Mapazim*  Editors  under  a 
prant  from  the  Mapazine  Pub- 
lishei's  .Association. 

JiidpcK 

'I’lie  judpes  for  the  l!>(i8  award 
w(*re  .Mason  W.  Gross,  president 
of  Rutpers  University;  Ralph 
McGill,  publisher  of  the  Atfanfii 
('onutitiifiott :  Theodore  Peter- 
.son,  dean  of  the  Collep»*  of  Jour¬ 
nalism  and  Communications, 
University  of  Illinois;  Th(*odore 
Rousseau,  chairman  of  the  De¬ 
partment  of  Paintinps,  Metro¬ 
politan  Mu.seum  of  .Art  in  New 
York  City,  and  Dean  Rarrett. 

The  “propram  of  action,”  pub¬ 
lished  in  Newsweek’s  is.sue  of 
Novemln*!*  20,  19(17  was  a  23- 
pape  article  under  the  title  “The 
Nepro  in  .America;  What  Must 
Re  Done.”  ’I’he  judpes  considered 


2  More  Unions 
Strike  Against 
Detroit  Papers 

Detroit 

.Mediation  efforts  to  end  the 
shutdown  of  the  Detroit  Free 
Press  and  the  Detroit  \ews  were 
Ix'set  with  new  comi)lications 
this  week  as  the  j)ressmen  and 
the  j)aper  handlers  formally 
went  on  .strike  apainst  the  two 
l)apers. 

The  teamsti'rs  struck  the 
News  when  th«*ir  contiact  ex¬ 
pired  last  NovemlK*r  lo  and  the 
Fre«*  Press  clo.sed  down  two  days 
later.  I'he  pre.ssmen’s  union 
went  on  strike  .March  7  and  the 
paper  handlers  joined  them  on 
the  picket  lines  March  12. 

.Memlx'is  of  the  tyiiopraphical 
union  voted  101  to  1(1  to  strike 
both  papers  after  their  leader, 
William  ,1.  Cioteau,  rejjorted 
that  the  publishers  had  offered 
a  $27-a-week  three-year  |)ackape 
which  was  $3  less  than  what  was 
provided  in  the  team.sters’ 
.settlement. 


th(*  project,  clearly  lalx-led  as  a 
departur**  from  New.sweek’s 
standard  policy,  to  have  lM*en 
skillfully  and  responsibly  exe¬ 
cuted. 

Certificates  of  special  r<*cop- 
nition  were; 

“To  Fsqiiire,  for  its  editorial 
creativity  and  diversity,  its 
oripinal  typopraphical  and  pic- 
toi'ial  pre.sentation,  and  its  pene- 
tratinp  reportinp  of  characU*r 
and  .social  trends  as  exemplified 
in  its  submitted  article  about 
Jack  Ruby. 

“To  IJfe,  for  its  uncompro- 
misinp  and  well  d(K*umented 
series  exposinp  the  scale  of 
orpanized  crime  in  the  United 
States  and  for  its  pui'suit  of 
new  facets  of  the  subject. 

“’I'o  U(K/Rc,  for  visual  prace, 
wit  and  innovation,  accompanied 
by  jointed  content  in  harmony 
with  its  hiph  prajihic  standard.” 

The  judpes  rej)orted  that  they 
wen*  encouraped  by  what  they 
considered  a  di.stinct  imjn-ove- 
ment  in  th<*  content  of  the  mapa¬ 
zines  i-eview(*d  as  a  whole. 

1’hey  noticed  “an  increasinp 
willinpness  of  specialized  mapa¬ 
zines  to  prajijile  with  difficult 
and  com|)lex  subjects  and,  on 
the  whole,  success  in  doinp  so  in 
an  interestinp  and  loadable 
manner.” 


.A  revised  offer  to  the  team- 
.sters  at  the  News  was  jiut  to  a 
mail  vote,  the  result  to  lie  made 
known  on  Friday.  Recently,  the 
News  proup  rejected  a  jiackape 
but  teamsters  at  the  Free  Press 
accejited  it. 

James  Dorris,  business  man- 
aper  of  the  News,  said  the  new 
jirojiosal  included  the  same  wape 
offer  but  made  two  additions  of 
frinpe  lH*nefits. 

'Phis  time  the  offer  to  the 
News  teamsters  carried  the 
unanimous  recommendation  of 
union  officers,  includinp  Secre 
tary-'rT*(*asurer  Elton  Shade  who 
has  been  a  major  fipure  in  the 
strike  action  by  Local  372. 

• 

I’luiit  BiiriKMl  Out. 

Daily  Coiiliiiiies 

Ck.\wk(»ki»svii,i,e.  Ind. 

'I'he  (ireenrostle  (Ind.)  Doiht 
Itoutier  has  tM*en  jirinted  on  the 
jires.ses  of  tin*  ("riiwfordsrille 
Jouroot  Uerieiv  since  a  fire  di*- 
.stroy(*d  the  Ranner’s  jilant 
.March  (!. 

“It’s  been  crowd<*d,  kind  of  a 
sandwich  deal,”  exjilained  'Pom 
.Showalter,  Journal  Review  man- 
apinp  editor,  pettinp  th'*  Ranner 
in  betwe(*n  the  Jr’s  morninp  and 
eveninp  editions. 

'I’he  Ranner  business  and  news 
staffs  have  .set  uji  temjiorary 
headejuarters  in  a  home  in 
Greencastle,  .sendinp  cojiy  the 
28  miles  to  Crawfoi-dsville, 
when*  Frank  Puckett  Jr.  of  the 
Ranner  news  staff  makes  uji  the 
jiajier. 

.A  prouj)  of  Ranner  |irint<*rs 
works  on  the  jiajM*!*  every  after¬ 
noon,  heljiinp  the  Journal  Re- 
vit*w  crew. 

'Phe  Ranner  covered  its  own 
fire  by  jiublishinp  a  two-jiape 
edition  at  Crawfordsville  the 
same  day.  'Phe  fire  broke  out  at 
11:1.7  .A.M..  two  hours  before 
|in*ss  time. 

Since  that  week,  they’ve  man- 
aped  to  keej)  th(’  Ranner  at  nor¬ 
mal  size,  an  averape  of  six  to 
eipht  jiapes  daily,  Showalter 
said. 

'Phe  Jilant  that  was  destroyed 
had  lM*en  built  in  19(il  to  rejilace 
one  that  had  burned  in  19(i3. 
Flames  broke  out  aluive  a  falsi* 
ceilinp. 

B  on  Bii!(iiie  ss 

Fort  Worth,  'lex. 

The  Stor-Telenram  has  con- 
.solidated  four  news  divisions 
into  one  dejiartment.  'Phe  move 
consolidates  stwk  market  and 
peneral  business,  oil,  ranch  and 
farm,  and  real  estate  into  an 
eipht-man  dejiartment  to  serve 
the  morninp,  eveninp  and  Sun¬ 
day  Star-'Pelepram.  Harry 
Heinecke,  who  will  continue  to 
have  resjionsibility  for  oil  news 
coverapp,  heads  the  dejiartment. 


Newsweek  Wins  Prize; 
Negro  Project  Hailed 
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Press  Institute  Idea 
Given  Mild  Approval 


N’owspjipor  oilitors  recognizp 
tilt*  problems  in  j’eporting  urban 
unrest  but  they  don’t  give  whole¬ 
hearted  endorsement  to  the  pro¬ 
posal  for  the  establishment  of 
an  Institute  of  l’rl>an  Communi¬ 
cations. 

I  'I'his  idea  was  one  of  the  ba.sic 

conclusions  of  the  Report  by  the 
I’r<*sident’s  National  .Advisory 
Commission  on  Civil  Disorders 
•>  (  K&I’,  .March  !>).  -As  envisioned 

by  the  riot  prob(>rs,  th*‘  Institute 
would  be  a  joint  venture  of  the 
news  media  to  conduct  courses 
and  workshops  on  urban  affairs 
reporting  and  to  .set  up  a  news 
.service  that  would  specialize  in 
this  field. 

E&R  sought  the  opinions  of  a 
I  score  of  editors,  chosen  at 
random  from  news|)apers  across 
the  country,  on  the  Institute 
propo.sal  and  other  recommenda¬ 
tions  in  the  Report.  Only  sevtm 
replies  wei’e  receiv<‘d.  Tlu'  editors 
and  their  comments  follow: 

.S'liools  \lreiid>  Doing  the  Job 

"I’l'e.sent  Journalism  schools 
and  special  coui'ses,  such  as 
tho.se  offered  at  .Northwestern 

•  I’niversity,  should  Ih'  adecjuate 

g  to  do  the  job  proposed  by  the 

Riot  Committee.  Indeed,  they  are 
already  doing  the  job.  The 
Mifiiiii  HcruhVa  L’rban  .Affairs 
'  Specialist  recently  leturned 

from  a  year  at  Northwestern. 
.As  for  N’egi-o  jouinali.sts,  they 
are  U-ing  recruited  by  most 
,  large  newspapers.  .All  of  this  is 

:  a  job  for  volunteei  s  and  not  for 

,  government.” — Don  Shoemaker, 

I  editor,  (Fla.)  Henihl. 

I  «  «  it 

>  Prr?*s  i'.oiiiiril 

t 

’  “'i'ho  Hi<»t  Coniniission  idea  foi* 
’  an  institute  takes  on  the  nature 

of  a  grab-bag  for  media  ])rob- 
lems  descrils'd  in  th<‘  Rei)ort.  .A 
place  wheie  the  answers  may  1k' 
developed  clearly  is  needed.  The 
institut(‘  would  work  only  if  it  is 

•  a  serious,  high-lev<d,  but  non- 

'  governmental  effort.  I  assume 

j  that  it  would  operat*'  outside  the 

framework  of  the  special  intere.st 
I  groups  concerned  with  racial 

I  affairs.  There  are  pitfalls,  of 

'  course.  Pressure  will  1m>  applied 

to  convert  the  propost'd  institute 
!  into  a  press  council  admini.ster- 

I  ing  guidelines.  Such  a  develop- 

!  ment  would  make  it  totally  un¬ 

acceptable.” —  Ren  \V.  Ciill)ert, 
I  deputy  managing  editor,  M’o.sA- 

'  iiif/ton  (  D.  C. )  1‘oKf. 

♦  ♦  ♦ 

I  raining  of  NegnwN  A\  I'Iconieil 

"1  heartily  endorse  the  Kerner 
i  Commission’s  recommendation 

for  the  establishment  of  an  In¬ 


stitute  of  L’rban  Communica¬ 
tions.  I  think  such  an  institute 
could  do  much  to  enable  the 
pre.ss  to  do  a  IsTter  job  of  re- 
|)orting  the  .\»‘gro  community, 
and  certainly  any  a.ssi.stance  we 
can  get  in  our  efforts  to  r«'cruit 
and  train  more  Negro  journal¬ 
ists  would  Im>  welcomed.  We  are 
well  aware,  of  the  difficulties  of 
repoiting  Negro  affairs  and  Iw- 
lieve  that  the  committee’s  recom¬ 
mendations  ai-e  generally  worthy 
of  support  by  the  press.” — 
Jo.seph  W.  Sch(K|uist,  managing 
editor,  ilu'inihcc  (Wis.)  Joxr- 
H(ll. 

♦  *  * 

Careful  Siiul.' 

“I  favor  careful  study  of  the 
suggestion  for  a  school  to  teach 
journalists  urban  affairs  on  the 
basis  it  could  prove  (|uite  valu¬ 
able.  I  favor  recruitment  n()t 
only  of  more  Negro  newspaper 
workers  but,  al.so,  white  re¬ 
porters  anil  deskmen.  Police  rela¬ 
tions  and  research  angles,  it 
seems  to  me,  are  IsTter  i)rose- 
cuted  in  individual  cities  by  indi¬ 
vidual  groups  involved.  .As  for 
a  review  of  riot  and  racial  cover¬ 
age,  1  think  the  problem  there 
is  television  oriented.” — Charles 
.A,  (luy,  editoi’  and  publisher, 
l.idthitrlc  (’Fe.x.)  Aroltnirln’- 
.hmnnd. 

♦  *  * 

A  New  Diiiieiisioii 

‘■'I'he  Riot  Committee  recom¬ 
mendations  regarding  the  news 
media  point  up  the  need  for 
recognizing  another  new  dimen¬ 
sion  in  journalism.  Rather  than 
establishing  one  institution,  I 
think  it  would  1m'  more  advanta¬ 
geous  for  all  of  the  journalism 
schools  to  give  these  recom¬ 
mendations  high  priority  in  the 
re-examination  of  their  own 
curi  iculum.  .Meantime,  the  .state 
press  association  and  wire  .serv¬ 
ice  organizations  should  con¬ 
sider  conducting  at  the  state 
level  seminars  for  working  news¬ 
papermen  in  c(M)peration  with 
police  and  other  public  officials.” 
-  John  H.  Colburn,  editor  and 
publishi'r,  Wlrhilit  (Kans.) 
Kuuh'. 

♦  *  * 

I.el  I'liiwrsilicK  Do  ll 

"I  agree  with  the  Commission 
that  there  is  a  need  to  train 
journalists  in  urban  atfairs,  but 
I  am  not  sure  that  the  news¬ 
papers  themselves  should  under¬ 
take  such  a  venture.  .Many  uni¬ 
versities  can  fill  the  need.  Per¬ 
haps  the  l)est  contribution  the 
newspapers  could  make  would 
Ik*  to  encourage  the  universities 


to  expand  their  offerings  in  this 
field  and  to  share  the  expen.se  of 
.sending  staff  m(*mlH*rs  to  take 
.sp(*cial  courses.  .Most  urban 
newspapers  have  for  years  lK*en 
trying  to  recruit  and  train 
.Negi'o  journalists.  I'nfortu- 
nately,  the  available  supply  is 
exceedingly  short  and  any  likely 
candidatf*  can  (netty  well  go 
where  he  pleases,  so  that  most 
news|)apers  are  frozen  out  of  a 
limited  market.  The  improve¬ 
ment  of  police-press  relations  is 
a  matter  for  each  community  to 
Ik*  worked  out  at  the  l(K*al  level. 
On  the  whole,  thi*  Commission’s 
fimlings  and  lecommendations 
with  r<*ference  to  the  pi-ess  strike 
me  as  pei'tinent  and  well-moti¬ 
vated,  if  in  spots  rather  im¬ 
practical  or  unn(*ces.sary.  Cer¬ 
tainly  our  performance  not  only 
in  the  handling  of  riots,  but  in 
gem*ral,  can  stand  impi-ove- 
ment.” — Frank  Hawkins,  editor, 
I’iltuhii  rf/li  (Pa.) 

*  *  ♦ 

Itroail  Field  for  Reporters 

“We  W()ul('  certainly  Ik'  in 
favor  of  any  kind  of  a  program 
that  would  improve  the  quality 
and  education  of  men  and  women 
going  into  newspaper  work.  One 
of  the  critical  areas  of  reporting 
involves  urban  atfairs.  This  is 
such  a  broad  field  that  we  find 
we  must  use  reporters  with  con¬ 
siderable  experience  in  news¬ 
paper  work  as  well  as  those  that 
have  .some  intere.st  in  social  and 
political  pioblems.  Recruiting  is 
vital  to  every  newspapei-.  The 
chief  difficult.v  is  getting  young 
people  to  undertake  newspaper 
work.  This  has  no  regard  to  color 
or  backgiound  and  we  wouhi  be 
persuaded  to  hire  a  j»erson  l)o- 
cause  of  his  interest  and  intelli¬ 
gence  . .  .  race  would  not  matter. 
We  sub.scrilie  to  a  code  of  under¬ 
standing  ( lK*tween  pre.ss  and 
police)  that  was  drawn  up  by 
newspapermen  and  attorneys 
and  find  no  resti  ictions  by  work¬ 
ing  within  its  framework.  We 
report  any  conflicts  that  might 
arise  l)etween  a  colored  and 
white  communit.v  as  obje<*tively 
and  unemotionall.v  as  we  can. 
We  will  not  speculate,  will  not 
report  rumor,  avoid  inflamma¬ 
tory  language  but  will  not  with¬ 
hold  stories  that  would  l)e  of 
concern  to  our  readers.  We  pre¬ 
fer  to  judge  each  situation  as  it 
develops  on  its  merits.  The  thing 
that  we  hope  to  avoid  is  clumsi¬ 
ness  or  extravagant  displays  on 
the  basis  of  too  little  informa¬ 
tion.” — J.  Richard  Early,  editor, 
lieilfitnl  (Mass.)  Standard 
Tinie>f. 

♦  ♦  ♦ 

■Aware*  »»f  llie  Pndilenis 

Report  came  as  no  great  shock 
to  most  editors  who  were 
familiar  with  the  growing  con¬ 
cern  ov'er  the  Negro  revolution. 


Dfsfor  l<»  T<tkyo 

•Appointment  of  Max  Desfor, 
a  Pulitzer  Prize-winning  cam¬ 
eraman,  as  .Associated  Pres.s 
Photo  Editor  for  .Asia  with  head- 
([Uarters  at  Tokyo  was  an¬ 
nounced  by  Wes  Gallagher,  gen¬ 
eral  manager.  Desfor  succeeds 
Sam  L.  Jones,  who  returns  for 
an  a.ssignment  to  the  Newsphoto 
department  in  New  A'ork  after 
five  years  of  .service  in  .Asia. 
Desfor,  oo,  had  lK*»*n  supervising 
editor  of  Wide  World  Photos,  an 
.AssiK'iated  Press  feature  picture 
.service,  since  Ifi.-it. 


It  was  with  the  purpo.se  of  lay¬ 
ing  down  a  network  of  working 
guidelines  that  To  newsmen 
from  all  jiarts  of  the.  country 
gathered  at  the  University  of 
.Missouri  School  of  Journalism 
in  the  fall  of  IPfi.")  to  discuss 
"'I'he  Racial  Crisis  and  the 
News  .Media.”  (E&P,  Nov.  27, 
P.)().->).  'i'he  conference  w  as  spon- 
soix*d  by  the  F'reedom  of  Infor¬ 
mation  Center  and  the  .Anti- 
Defamation  League  of  B’nai 
B’rith.  .Although  they  did  not 
wrap  up  their  discussions  with 
an  approved  set  of  guidelines 
a  con.sensus  emerged  on  a  num- 
lier  of  points  and  were  incorpo¬ 
rated  in  the  introduction  of 
"Race  and  the  News  Media,” 
edited  by  Paul  L.  Fisher  and 
Ralph  L.  Lowenstein  and  pub¬ 
lished  bv  Frederick  .A.  Praeger 
(E&P,  Oct.  21,  IbfiT).  The  fol¬ 
lowing  suggestions  were  made 
(notice  the  ninularitjf  to  “Kerner 
Rei>ort"  reronnnendations.)  : 

PEKSDNNF.I. 

1.  .Assign  the  liest  reporters 
to  the  police  beat. 

2.  Increase  the  numlK*r  of 
Negroes  in  all  departments  of 
the  news  media,  with  particular 
emphasis  on  the  reportorial  staff. 

8.  Provide  additional  training 
for  reporteis  responsible  for 
covei  agi*  of  racial  news. 

1.  Because  the  headline  writer 
must  perform  what  is  frequently 
the  most  difficult  job  of  all — 
accurately  summarizing  a  story 
in  a  few  words — he  must  Ik; 
made  aware  of  the  important 
role  he  plays  in  the  fair  presen¬ 
tation  of  news  on  racial  issues. 

NKW.S 

1.  ProlK*  the  areas  of  discon¬ 
tent.  Dig  iK'neath  the  surface 
lM)th  liefore  and  after  a  crisis, 
and  examine  proposed  solutions 
to  problems. 

2.  Stay  with  the  story.  Con¬ 
centrate  on  thorough  follow-up 
after  the  first  day’s  headlines. 

3.  Include  interpretation, 
whenever  nece.ssary,  to  explain 
to  a  predominantly  white  reader- 

(Continaed  on  i>af/e  7,2) 
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AP- Owned  System 
Cuts  Line  Charges 


‘IIKW^  IWKSTMEM 


Ass(K-iatf(i  I’rcss  m('nitK*rs  an* 
Ix'iiijr  advisod  that  “an  im- 
monsfly  heavy  capital  invest¬ 
ment”  lias  tteeome  nt*cessary  to 
etreot  loiijr-ranpe  •■eonomies  in 
thi*  transmission  of  news. 

(leneral  -Manasei'  Wes  (Jal- 
lapher  does  not  .say  in  his  annual 
r«*port  exactly  how  much  is 
lH*inK  spent  to  establish  an  Al’- 
owned  multiph'x  telepraph  sys- 
U'm,  hut  he  warns  that  the  need 
for  this  type  of  investment  is 
likely  to  continue  for  the  next 
several  years  to  off.set  tariff 
increas<‘s. 

An  impendinp  threat,  (lal- 
lapher  says,  is  the  j)ossihility 
that  the  Federal  Communica¬ 
tions  Commission  may  allow  th<» 
Am»>rican  Telephone  &  'I'ele- 
praph  Company  to  withdraw 
“press  rates”  from  the  tariff 
.s<-hedule. 

IV«‘ss  Kale  (.fueMioiieii 

“.Althouph  now  Iwinp  (|ues- 
tioned,”  (lallapher  .says,  “the.se 
rat<>s  are  based  on  special  needs 
which  have  lM‘en  recopnized  since 
the  dawn  of  <-ommercial  telep- 
raphy  in  this  country. 

“The  most  valuable  feature 
of  pre.ss  rat<*s  is  that  they  offei- 
u.s<*  of  a  wire  for  only  a  part  of 
a  day,  like  nipht  hours  for  morn- 
inp  papers  oi-  day  hours  for 
afU'rnoon  papers.  'I'he  with¬ 
drawal  c)f  these  rates  will  in- 
cn»ase  .AT&T  billinps  to  the  .Al’ 
by  hundreds  of  thou.sands  of 
dollars  annually.” 

The  -A  I’  p<*neral  manapei'’s 
report  was  Udnp  sent  this  week 
to  memlMMS  in  advance  of  the 
annual  meetinp,  April  22,  at  the 
Waldorf-.Astoria  Hotel  in  N’ew 
York  City.  It  pives  a  peneral 
review  of  Al'  .service  durinp  the 
past  year  and  points  u|)  (lal- 
lapher’s  ob.servation  that  “the 
American  |)ublic  is  emotionally 
involved  in  the  news  today  to 
ix*rha|».s  a  preater  <*xtent  than 
at  any  time  since  the  Civil  War.” 

Th«‘  involvement  of  the  reader 
and  listener  with  th<‘  news.  (lal- 
lapher  .says,  makes  it  all  the* 
more  necessary  for  .Al'  memlMO’s 
and  staff  to  “pre.sent  a  cool  and 
Italanced  report.” 

2*1  N«'H  .Meinlit  •rs 

He  notes  that  2!»  newspa|)ers 
joini'd  the  A  I'  leased  wire  service 
in  the  past  year,  while  six  mem- 
lK*rs  di.scontinui'd  publication, 
and  there  was  a  net  pain  of  17 
memln-rs  on  the  Wirephoto  net¬ 
work. 
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-Al’  memltership  of  radio  and 
television  stations  in  11)(!7  was 
the  larpest  in  its  history  with  a 
net  pain  of  121,  accordinp  to  the 
report. 

<jrcuil«  t'.liaiip«-d 

'I'lu'  .A  I'  Multii)lt“xinp  system, 
which  will  absorb  part  of  the 
increa.si'  in  line  co.st,  is  an  el«*c- 
tronic  t(*chni(iue  in  which  up  to 
22  telepra|)h  circuits  can  be 
filterf'd  out  of  a  sinple  telephone* 
circuit.  What’s  new,  (lallapher 
exi)lain.s.  is  that  the  teh'phone 
companies  are  permittinp  cus¬ 
tomers  such  as  the  .Al'  to  per- 
foini  theii'  own  channe'lizinp. 

An  .Al'-owned  multiplex  trunk- 
inp  sy.stem  now  canies  all  .Al’ 
teh*praph  ciicuits  w<>st  of  Kan- 
.sas  City.  This  system  cove'rs 
1,.')<H)  miles  and  connects  11 
bureaus,  with  .o.S  difft'rent  cir¬ 
cuits.  .Anoth«‘r  1,(H)(»  miles  of 
multiplexinp  fans  out  from  some 
key  bureaus  to  brinp  the  repoit 
to  each  member  within  an  indi¬ 
vidual  state. 

This  y<‘ar  multijelex  trunkinp 
will  Iw  extended  <‘ast  from 
Kansas  City,  and  more*  indiviel- 
ual  state*  syste*ms  will  be*  inti-ee- 
duce*d. 

(lallaphei-  lists  the*se*  e)the*r 
de*ve*le)pme*nts: 

•  Five  years  eef  le*pal  battles 
e*nde*d  in  the  Supi-eme*  Ceeurt 
with  the*  .A I’  winninp  a  landmark 
elecision  in  the  case*  e>f  .Maj.  (ie*n. 
Felwin  .A.  Walker.  The*  ceeurt 
rule*d  that  “|)ublic  fipure*s”  ce)me* 
unde*r  the  same  rule*s  eef  liln*!  as 
“public  eefticials,”  extendinp  an 
important  lilwl  prote*ctie>n  to 
ceemmunicatieens  media. 

•  .A  major  step  teeward  eiive*r- 
sincation  was  undertaken  abreead 
where*  the  .Asse)ciate*d  Pre.ss  cenn- 
bine*d  with  l>e>w  Jeenes  te>  e*stab- 
lish  a  ne*w  ecemeemic  .se*rvice* 
challe*npinp  P.-^uters’  century-eelel 
moneepeely  in  this  field. 

War  C.«»vcrape* 

(lallapher  .says  “ce)ntre)ve*i-sy 
aro.se*  fre*e|ue*ntly  elurinp  l!»i7,  as 
it  hael  in  feeur  i)re*vie)Us  years, 
e)ver  whether  repeerters  in  Vie*t- 
nam  were*  re*pe)rtinp  e*ne)uph  of 
the*  “peisitive”  e>r  “e)ptimistic” 
siele*  e)f  the*  war. 

“'rhe*re*  was  a  ceentinual  fleew  eef 
eeflicial  repeerts  een  pre»pre*s.s  in 
the*  war,  many  eef  them  re*minis- 
e*e*nt  e)f  optimistic  j)re*elictions  in 
the*  ))a.st  which  hael  faile*el  te» 
Ix'ar  fruit,”  he*  comments. 

The*  repeert  eiue)te*s  ce)rre‘.s|)e)nel- 


ent  Edwin  Q.  White  in  an  ap¬ 
praisal  of  ceiverape*  he*  maele  fen- 
the*  ,AP  Leep: 

“Criticism  of  ne*ws  ce>ve*rape* 
e)f  the*  V’ietnam  war,  much  eef  it 
fre>m  hiph  eeflicial  places,  is  as 
old  as  the*  war  itself.  .Meest  re*- 
ce*ntly  there  have  l»e*e*n  charpe*.s 
that  the*re*  is  a  ‘cynical  e*le*me*nt’ 
amemp  the*  e*orre*spe>nelents  in 
Saipem.  The  e*ffe)rt  te>  ele*te*rmine' 
the  re*al  situatieen,  so  fai-  as  the* 
.Asse)ciate*d  Press  eejteratieen  in 
\’ie*tnam  is  cone*e*rneei,  is  eiuite* 
simple:  Get  as  many  pe*e))tle*  as 
possible  e)ut  whe*re*  the*y  e'an  se*e* 
what  is  happe*ninp  anel  whe*re* 
the*y  can  talk  with  the*  ])e*e)ple‘ 
whe)  are  inve>lve*el  in  what  is 
hapf)e‘ninp.” 

• 

Defense  Fund 
In  Contempt 
Appeal— $453 

'file*  “Deellars  feer  l>e*fe*nse” 
funel  tee  ele*fray  the*  e*e)St  eef  an 
appe*al  tee  the*  Supre*me*  Ceiurt  eef 
the*  l'nite*el  State*s  feer  .Anne*tte* 
Kuchanan  Ceenarel  in  a  ceente*mpt 
e*ase*  prew  tee  $l.'e.‘{  with  this 
we*e*k’s  ceentributieen  f reem  E&P 
re*aele*rs. 

.Arthur  C.  .leehnsem,  Kupe-ne*, 
Ore*.  atteei*ne*y,  wreete*  tee  E&P: 
“Yeeur  a.ssi.stance*  in  raisinp 
funels  feer  he*r  ele'fense*  is  pe*n- 
uine*ly  appre*ciate*el  by  .Mrs.  Cee¬ 
narel.  Her  eeut  eef  peK*ke*t  e*eests 
e)the*r  than  atte)rne*y  fe*e*s  feei*  fil- 
inp  the*  pe*titieen  in  the*  Supre*me* 
Ceeurt  will  pi-eebably  be*  abeeut 

$l,.'e(H).” 

.Mrs.  Ceenarel  was  feeunel  puilty 
eef  ce)nte*mpt  eef  court  feer  I'e'fus- 
inp  to  te*ll  a  pranel  jury  the* 
names  of  se*ve*ral  stuele*nts  freem 
wheem  she*  hael  e)btaine*el  infeerma- 
tieen  for  a  steery  abeeut  the*  use* 
eef  drups  een  the*  L'nive*isity  eef 
Orepon  e*ampus. 

.As  eelitor  eef  the*  e  olle“pe*  ne*ws- 
paper,  she*  asse*rte*el  the*  ne*ws- 
man’s  privile-pe  to  preete*ct  a 
ceenfiele*nce*,  altheeuph  Ore*peen 
ele)e*s  not  have  a  statute*  pivinp 
immunity  tee  the*  pre*ss. 

Durinp  the  te  ial  eef  the*  ca.se*, 
Jeehnseen  saiel,  she*  rece*iveel  ceen- 
ti  ibutieens  that  assiste*d  in  pay- 
inp  atteerney  fe*es  but  she*  has  met 
hael  funels  tee  pay  atteerne*y  fe*e*s 
feer  th  appe*al  tee  the*  State*  Su- 
iere*me  Ceeurt  or  tee  the*  C.  S. 
Supreme  Ceeurt. 

Jeehn.son  said  he*  plans  tee  file* 
the*  petition  feer  a  re*vie*w  eef  the* 
case*  in  the  Supre*me*  Ceeurt  by 
April  2.‘1. 

Ceentributions,  in  any  ameeunt, 
may  be*  sent  tee  Deellars  feer  De*- 
fense,  KieixeeR  &  Prni.lSllKK.  S.'ed 
Thirel  .Avenue,  New  Yeerk,  N. 
H»022. 


Gov’t  Seeks 
To  Block  Tv 
Sale  in  Texas 

The*  claim  eefte*n  maele  by 
ne*wspape*r  publishe*rs  that  they 
eleen’t  e'lijeey  meeneepeelies  whe*re* 
raeliee  anel  tv  statieens  ceempe*te* 
with  the*m  feer  the*  aelvertisinp 
eleellars  is  backfirinp  in  a  case* 
that  is  be*feere*  the*  Fe*eie*ral  Ceem- 
munieatieeiis  Ceemmissieen. 

On  the*  preeunel  that  the*  ne*ws- 
pai)e*i*s  publishe*el  by  Knte*rprisp 
Ceempany  in  Re*aumeent,  Te*xas, 
ceempe*te‘  with  a  te*le*visieen  statieen, 
the*  .Antiti*u.st  Divisieen  eef  the* 
De*ieartme*nt  eef  Justice*  is  tryinp 
tee  steep  the*  publishinp  firm  freem 
aee|uirinp  the*  lice*nse*  eef  KFD.M- 

t  V. 

.Acceereiinp  tee  the*  FCC  file*, 
Ente*rpi*ise*  has  ne'peetiate*el  tee 
take*  e)Ve*i*  KFD.M-tv  feer  $."e..'e  mil- 
lieen  freem  a  preeup  that  incluele*s 
Dai’eelel  .A.  Cannan  Sr.  anel  C.  R. 
Leee*ke*. 

Deenalel  F.  'furne*!*,  chie*f  eef  the 
.Antitrust  Divisieen,  has  writte*n 
tee  the*  FCC,  re*eiue*stinp  that  it  In* 
pive*n  an  eepportunity  to  pre*.se“nt 
e*viele*ne*e*  that  the*  purcha.se*  eef 
Kl*'D.M-tv  by  Ente'iprise*  Cee. 
“raise's  se'rieeus  eiue*stieens  eef  il- 
le*pality”  uneie*r  the*  Clayton  .Act. 

.Altheeuph  Be'aumeent  has  an- 
eethe'i*  tv  .statieen  anel  se*ve*ral 
r:uliee  statieens,  Turne*r  saiel  his 
stair  inve*stipate*el  the*  KFD.M-tv 
sale*  be*cause*  eef  the*  ne*wspaiee*rs’ 
meeneepeely  peesitieen.  If  a  he*aiinp 
is  he*lel  een  the*  apjelicatieen, 
Turne*r  aelvi.se*el  FC(7  Chairman 
liee.se‘1  H.  Hyele*,  the*  .Antitrust 
Divisieen  will  turn  eeve*r  “pe*rti- 
ne*nt  itifeei'inatieen”  fi'eem  its  file*s. 

The*  re*e*e*ipt  eef  the*  Turne*r 
le'lte*!*  ceeinciele'el  with  a  sharp  eli- 
visieeti  ameenp  the*  Ceemmissieene*!*.*; 
in  appreevinp  aeeiuisitieen  eef  an 
F.M  raeliee  statieen,  W.AK.M,  by 
the*  lne|uire*r  Printinp  Cee.,  |eule- 
li.she*r  eef  a  we*e*kly  ne*wspap:*r  in 
He“elfeerei,  Pa.  anel  lice*nse*e*  eef  the* 
teewn’s  eenly  .A.M  raeliee  statieen. 
While*  seeme*  eef  the*  Ceemmis- 
sieene*rs  preete*ste*el  ve*he'me*ntly  the* 
e*xte*nsieen  eef  meeneepeely  control 
eef  e*eemmunicatieens  in  Re*elfoi*ei, 
the*  ele'cielinp  veete*  hunp  een  the* 
fact  that  W.AK.M  has  sufre*re*ei 
lees.se*.s  sine*e*  it  we*nt  een  the*  air  in 
D;*e*e*mbe*r  lltlile. 


Breiiiia  Joins  .Xjseiiey 

'I'eeny  Rre'nna  has  re*siRne*el 
freem  the*  ne*ws  Staff  eef  E&P  to 
:icce*pt  an  appeeintme*nt  tee  the 
e*xe*cutive*  staff  eef  Rumrill-Heeyt 
Inc.,  aelve*rti.sinp  ape*ncy.  Rre*n- 
na  came*  tee  the  U.S.  from  Enp- 
lanel  about  thre*e  ye*ars  apee.  He 
hael  weerke*el  een  ne*wspape*rs  anel 
traele*  mapazines  the*re*. 
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STAM'ON  REBL’TS  I'ESTIMONY 


Publisher  Answers  Paddock’s 
Charge  Against  Field  Dailies 


By  (>«>rul(l  B.  Ilrulry 

Aki,im:t<»n  Hkk'.iits,  111.  coMimittf**'  hearings  provided 
Attempts  to  show  in  liearinKs  Paddock  with  “a  pewd  platform 
before  the  Senate  Ju<liciary  from  which  to  shoot  at  us  indis- 
.\ntitrust  and  Monopoly  Suhcom-  criminat<‘ly  hut  you’ve  pot  to 
niittee  on  S.1812,  the  “FailiiiR  l>ear  in  mind  that  iH'fore  we  Rot 
N't'wspaper  .Act,”  that  the  into  the  picture  the  Padd(K‘ks 
.\rli»!/ton  Diiji  nm\  l‘n>Ki>ect  Ihijt  apparently  never  hothennl  to 
have  lesorted  to  unethical  tac-  look  at  what  the  downtown 
tics  are  descrilw'd  as  .stemminR  (Chicapo)  papers  were  doiiiR.” 
from  "frustrations  of  a  weekly  Stanton  told  of  “territorial’’ 
nt'wspaper  business  that  is  in  aRreements  in  effect  iM-tween  the 
troulile.’’  Padd(H‘k  Rroup  and  other  sub- 

John  E.  Stanton,  publish<*r  of  urban  Rroups  which  are  on  the 
Field  Enterprises’  two  daily  periphery  of  the  Paddwk 
newspapers  in  .ArliiiRton  HeiRhts  papeis. 
and  ilount  Prospect-Prosp<>ct 

HeiRhts,  in  referrinR  to  testi-  Icrrilono  Violated 

mony  (E&P,  March  2)  by  Stuail  "Once  we  moved  in,’’  he  said, 
U.  Paddwk  Jr.,  president  of  "some  of  these  other  Rroups 
Paddock  Publications,  Inc.,  a  started  encroachinR  on  Paddock 
three-day  weekly  operation  with  territorv. 

headiiuarters  in  .ArlinRton  “With  a  modern  operation 
HeiRhts,  said  it  was  “time  foi'  (.Metropolitan  PrintinR  Corn- 
rebuttal — we’ve  taken  this  criti-  pany  in  Elk  Grove  VillaRc,  Ill., 
cism  too  lonR  without  an.swm--  Ituil't  by  the  FMeld  interests)  we 

can  do  a  lot  of  thinRs  with  off- 
Stanton  ridiculed  the  W  ash-  set  for  less  money  than  it  costs 
iiiRton  tactics  of  Padilock  in  Paddwk  to  carry  on  a  letter- 
“usinR  the  immunity  of  a  Senate  operation.’’ 

committee  to  make  statements  e.xceiition  to 

that  have  no  basis  of  fact.  complaints  based  on 

TracinR  the  history  of  the  Hay  i-umor  and  hearsay  which  made 
newspa|)ers  since  their  advent  us  the  tarRet  of  criticism  simply 
(.ArlinRton  on  Jan.  .‘U,  Hhifi  lM>fause  no  one  had  done  what 
and  Prospect  on  .April  18,  1!)6C)  we  are  doinR — operate  two 
he  descrilH'd  how  “we  had  to  ro  dailies  in  suburban  areas.” 
throuRh  all  the  normal  introduc-  Kenneth  S.  Johnson,  Reneral 
tory  procedures,  finally  Ix'cominR  tnanaRer  of  the  Hay  papers,  de- 
identiiied  with  the  .Audit  Bureau  fended  the  o|)eration  as  “hiRhly 
of  Circulations  in  Octolier,  ethical.” 

19()b.  Stanton  continued:  “We’re  well  acquaint'd  with 

“We  iH'lieve  the  start  of  our  the  antitrust  laws  and  we’re  too 
two  daily  newspajiers  had  a  t,jjr  to  take  any  chances  of  put- 
.salutary  influence  on  suburban  tinp  ourselves  in  a  position  of 
papers  which  sti'pjied  uj)  their  violatiiiR  them.  The  same  goes 
activities.  for  price-fixing  laws  and  the 

I ,  ,,  ,,  Federal  Trade  Commission  regu- 

(.oiiltl  llavt'  Gone  Ihiilv  ,  ,, 

lations. 

“Let’s  face  it — the  PaddiK-k  Stanton  said  the  .Arlington 
interests  could  have  started  a  1  )ay  is  averaging  16  pages  a  day 
daily  (laper  in  Arlington  over  Monday  through  Friday 
Heights,  but  it  seems  to  me  they  publication.  .Advertisers  are 
were  sleeping,  content  with  their  i^ung  urged  to  run  on  Monday 
lot  as  a  dominant  group  of  sub-  .j^d  Tuesday  when  they  can  get 
urban  weeklies.  more  dominant  page  positions 

“They  have  made  various  ef-  rather  than  on  Wednesday  and 
forts  to  counteract  the  successes  Thursday  when  the  competition 
of  our  publications  and  none  of  for  space  is  greater, 
them  have  worked,  such  as  going  .  . 

three  times  a  week.  Days  (><>iiig  Nalumul 

“Meanwhile,  the  Day  publica-  The  Day  (lapers  have  not  gone 
tions  have  made  no  joint  efforts  into  the  national  advertising 
toward  obtaining  advertising,  field  but  are  making  a  move  in 
We  share  no  brokers,  no  re(>re-  that  dir»*ction.  Paddock  Publi- 
.st'ntatives  and  there  is  no  cross-  cations  has  a  local  and  national 
pollination  in  our  advertising  rab*.  Their  local  rate  is  under 
campaigns.”  the  Day’s,  Stanton  said. 

Stanton  said  the  Senate  sub-  Stanton  has  gone  to  adver- 
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tisers  with  figures  of  total  circu¬ 
lations — Day  Publications  vs. 
Paddwk  Publications — but  he 
|)oints  out  that  liefore  the  cir¬ 
culation  picture  tiecame  clear 
some  advertisers  conducted  their 
own  surveys  rather  than  rely 
on  the  Day  Publications  surveys. 
“They  liked  what  they  saw,” 
Stanton  said. 

From  comjiilations  of  .ARC 
reports  and  publishers’  state¬ 
ments,  Stanton  says,  the.«e 
figures  emerge: 

.March  31,  1966:  .Arlington 

Day,  (>,993;  Paddock,  8,111. 
Sept.  3(»,  1966:  .Arlington  I)ay, 
7,328;  Paddock,  7,355;  Mount 
Prosiiect  Day,  4,268;  Paddock, 
1,592.  .March  31,  1967:  .Arling¬ 
ton  Day,  7,487;  Paddock,  6,203; 
Prosjiect  Day,  4,636;  Paddock, 
3,775.  Sept.  30,  1967 :  .Arlington 
Day,  7,622;  Paddock,  5,172; 
Prospect  Day,  4,881;  Paddock, 
2,778. 

Percentages  show  jilus  nine 
percent  circulation  increase  for 
the  .Arlington  Day,  minus  36.2 
for  Paddock;  plus  14.4  for  the 
Prospect  Day,  minus  43.5  for 
Paddock  in  Mount  Prospect. 

Dllier  (',irciilali»»n  Figures 

The  figures  are  based  on  cir¬ 
culation  in  .Arlington  Heights 
and  .Mount  Prospect  only.  They 
do  not  show  the  total  circulation 
of  the  Day  in  .Arlington  Heights 
and  Rolling  Meadows  (8,564  as 
of  Nov.  17,  1967)  and  the  total 
of  the  Prospect  Day  in  Mount 
Prospect  and  Prospect  Heights 
(6,063). 

“It  would  appear  from  these 
figures,”  Stanton  said,  “that  the 
readers  in  our  area  like  a  daily 
community  newspaper  in  addi¬ 
tion  to  their  Chicago  daily. 

He  said  there  were  no  indica¬ 
tions  that  the  Chicago  Dailg 
Xews  and  the  Sicn-Thnes,  eve¬ 
ning  and  morning  papers  of 
F'ield  Enterprises,  have  felt  cir¬ 
culation  losses  in  the  areas 
where  the  Day  publications  are 
distributed. 

• 

.Viueriraii  To  10  Ceiils 

Chicago’s  A)ncrican  increased 
its  newsstand  price  to  10c,  be¬ 
cause  of  rising  production  and 
distribution  costs.  It  had  been 
7c.  Home  delivered  rates  were 
not  changed.  The  Daily  Xews 
raised  its  price  to  10c  (20c  for 
Saturday)  several  years  ago  and 
the  morning  dailies.  Tribune  and 
Sun-Times,  have  l)een  10c  for 
some  time. 


Joint  Ajjeiicy  Plan 
\  iows  Presented 

San  FK.VNC1SCO 

Complete  confidence  in  the 
legality  of  the  newspa|)er  agency 
|)lan  of  operations  was  exprt'ssed 
here  by  Richard  Lloyd  Jones  Jr., 
[iresident  and  general  manager 
of  Newspajier  Printing  Com- 
liany  which  publishes  the  Tulsa 
(Okla.)  World  and  the  Tulsa 
Tribune. 

Newspaper  owners  i)rovide 
single  plant  facilities  and  com¬ 
bined  advertising  and  circula¬ 
tion  staffs  for  morning  and  eve¬ 
ning  newspapers  in  a  score  of 
cities,  he  pointed  out. 

Why  shouldn’t  it  be  all  right 
for  two  ownerships  to  provide  a 
single  company  which  will  be 
this  for  them?  he  asked. 

Ad  Saluralinn 

Discussing  newspaper  spe¬ 
cifics  at  the  annual  News|)aper 
Day  observance  of  the  San  F'ran- 
cisco  .Advertising  Club,  Jones 
lauded  all  adv'ertising  media  but 
was  critical  of  the  effectiveness 
of  television  ads  surrounded  by 
competitive  commercials. 

“You  can’t  saturate  a  news- 
jiaper  with  advertising,”  he 
pointed  out  in  referring  to  gen¬ 
eral  and  retail  advertising. 
Classified  was  described  as  the 
department  with  apparently 
limitless  capacity. 

The  newspaper  business  is  be¬ 
coming  even  more  challenging, 
Jones  said.  He  forecast  new 
changes  from  the  entry  of  mag¬ 
azines  into  newspaper  publish¬ 
ing. 

Jones  was  intro<luced  by 
Charles  Gould,  publisher,  San 
Francisco  Examiner,  as  a  master 
mind  of  the  newspaper  agency 
plan. 

Witnesses  Reeeive 
S5,000  in  Rewards 

Dktroit 

Payment  of  $.5,000  in  rewards 
to  “Secret  Witnes.ses”  whose 
tips  helped  solve  two  murder 
cases  has  been  authorized  by 
the  Detroit  Xews. 

Martin  S.  Hayden,  editor, 
.said  the  two  rewards  would  be 
paid  even  though  the  newspaper 
is  still  unable  to  publish  because 
of  a  strike. 

A  $3,000  reward  goes  to  a 
tipster  whose  information  to 
the  News  led  to  the  first-degree 
murder  conviction  of  Rotert 
Thomas  Jr.  for  the  slaying  of 
Arbie  Jeeter  in  a  traffic  alter¬ 
cation  last  March. 

Another  tipster  in  the  news¬ 
paper’s  $100,000  reward  pro¬ 
gram  receives  $2,000  for  infor¬ 
mation  which  led  to  the  con¬ 
viction  of  two  men  in  the  kill¬ 
ing  of  grocer  Albert  Yezbick 
last  October. 


Automation 
Study  Begun 
In  New  York 

A  joint  lahoi-tnanafTonicnt 
study  of  automation  in  the  New 
York  City  printing  industry  was 
initiated  this  week  l>y  Theodore 
W.  Kheel.  f)resident  of  the 
American  Foumiation  on  Auto¬ 
mation  and  Kmj)loyment. 

Kheel,  who  has  served  as 
mediator  in  seveial  newspaper 
labor  disputes,  as  well  as  in 
commercial  piinters’  contract 
prohh-ms,  received  assurances  of 
<‘ooperation  from  the  employers 
ami  N'ew  York  Tyi)o}rraphical 
I'nion  No.  f.  ( ITl' )  on  a  wide- 
ranjrinj::  examination  of  the 
efft-cts  f>f  the  intrcHluction  of 
new  jirintinjr  methods  and 
machinery. 

Plans  for  the  study  were  an¬ 
nounced  hy  Kheel,  who  is  a 
j)atie!it  at  Columbia  Presby- 
teiian  Medical  Ceiiter,  in  the 
l)i-e.sence  of  B('rtram  A.  Powers, 
union  president;  James  K. 
Horne.  repi»*.sentinfr  the  com- 
meicial  print  shops;  Walter  K. 
tiraham.  .\<  w  Yuri:  IhtHij  \rwx: 
John  Mortimer.  .Ww  York 
Tiuua:  and  Sidney  Orenstein. 
.V(  «'  Yurk  ]‘u»t. 

Khe*d  explained  that  the 
study,  which  will  In*  made  undei- 
the  diriHition  of  Ur.  Charles  A. 
J’earce  of  the  State  LalMir  De¬ 
partment.  will  1m-  concerned  with 
iianpower,  printers’  seniority 
.-^tandinjrs,  overtime  and  fluctua¬ 
tion  of  employment  in  the  indus- 
t  ry. 

One  Paper  in  Slaleniate 

'I'wo  other  New  York  City 
m-wspapeis.  the  I.uk;/  lulaml 
y'/’<  .'.-.s'  an<l  the  l.uufi  Ixltiud  Stur- 
Juiiruul,  owned  by  ,S.  1.  New- 
house.  wei-e  not  parties  to  the 
study  agreement.  .Although  a 
<-ontract  settlement  has  Ix-en 
made  at  the  J^ress,  there  is  a 
.serious  impasse  in  negotiations 
for  the  Star-Journal,  related  to 
the  jiuhlisher’s  desire  to  intro- 
duct-  automated  i'(|Uipment. 

Since  the  contract,  Nt-w 

A'ork  City  newspapers  have  been 
using  wire  servict-  tape  for  stock 
f|Uotations  under  an  agreement 
to  pay  the  union  for  the  juivi- 
b-gt-.  .\l)0ut  $7bb.(MM»  has  l>een 
paiti  into  the  union’s  Outside 
■^rape  Fund  which  is  used  largely 
to  retrain  printers  in  new  pro- 
ci-iluri-s. 

The  agn-t-ment  jirovided 

that  the  newsiiapers  would  not 
introduce  new  automated  type- 
.-ti-tting  t-(|uipment  without  first 
reaching  a  .satisfactory  arrange¬ 
ment  with  the  union. 

The  three  newspapers  partici- 


INFORMATION,  PLEASE! — Sgt.  Larry  Weems,  left,  a  U.S.  Marine 
Corps  information  specialist,  listens  while  Jack  Griffin,  DPI  execu¬ 
tive  sports  editor,  explains  a  news  agency's  sports  coverage.  A 
group  of  Marines  spent  a  week  at  UPI  headquarters  in  New  York 
for  an  Information  Service  Clinic. 


pating  in  th<-  automation  study 
employ  about  2,lbb  printers  and 
the  commercial  shops  employ 
about  printers. 

Kheel,  an  attorney,  has  been 
intimatt- with  the  printing  indus¬ 
try  probh-ms  since  IP  IT  when  he 
spelled  out  ihe  agreement  end¬ 
ing  a  strike  in  the  (-ommercial 
shops.  This  Ix-came  a  pattern 
formula  for  solving  the  sticky 
<|U(-stion  of  maintaining  a  closed 
sho|t  arrangement  that  wouldn’t 
violate  the  Taft-Hartley  Law. 

The  jiarticipants  in  the  auto¬ 
mation  study  were  said  to  Ix- 
hopeful  that  it  would  provide  tin- 
basis  for  working  out  agrei-- 
ments  when  contracts  are  open 
for  renewal.  The  newspapers’ 
agreement  runs  until  .March 

While  New  York  City  jiub- 
lishers  have  Ix-en  combatting  tin- 
union’s  resistance  to  the  intro¬ 
duction  of  modern  equipment  in 
their  composing  rooms,  consider¬ 
able  progiess  in  new  methods 
has  been  achii-ved  in  newspaper 
plants  around  the  country.  Com- 
jiuterized,  automatic  type.setting 
has  lieen  in  vogue-  in  some  non- 
unionized  newspajn-r  plants  for 
almost  a  decade. 

New  Sirikx-  'I'lm-al 

Powers  announced  that  the 
printei's  working  at  the  Star- 
Jouinal  would  stiikt-  on  Satur¬ 
day,  March  Id,  unless  they  gi-t 
a  contract  comparable  to  thosi- 
on  other  New  York  City  news- 
jiajiers. 

The  Star-Journal,  which  has 
a  circulation  of  about 
employs  .■i7<l  people.  Theodon- 
Newhouse,  ass(K-iati*  i)ublisher, 
said:  “Until  we  can  come  up 
with  a  contiact  that  we  can  live 
with,  we  wouldn’t  Ik-  abb-  to 
publish.” 

Two  small  unions  of  ma¬ 
chinists  and  electricians  still 
have  not  settled  on  contracts 
with  N<‘W  York  publishers,  al¬ 
though  negotiations  have  l)een 


umb-)-  way  nearly  a  y<-ar. 

The  .VcM'  Yuri:  I’unt  and  tin- 
mailers’  union  agit-ed  on  a 
three-year  contract,  i-etroactive 
to  .March  .‘Kt,  l!»(i7,  that  follows 
the  pattern  of  an  8'!  raise  the 
first  year,  and  (\Vf  more  in  each 
of  the  next  two  y<-ais. 

Tht-  Newspaper  (luild  of  New 
York  akso  .settled  with  tin-  Post 
on  a  contract  that  raises  the  toj) 
minimum  for  repin-ters  and 
advertising  salesmen  to 
with  a  key  staiting  minimum  of 
.$1(1!). 80.  Circulation  roadmen 
and  outside  classified  ad  sales¬ 
men  go  to  $208. .'>0. 

• 

Piihlislirrs,  I'liioii 
on  Kiso 

CllKACO 

The  Chicago  Newspaper  Pub¬ 
lishers  .Association  and  the  .s<-ale 
committee  of  the  Chicago  'l'.Vi)o- 
graphical  Union  have  agreed  oji 
a  three-year  contract,  which  has 
no  re-opening  claust-s,  calling  for 
a  pay  inciea.se  of  $.’{:!. 

'I'he  committee  recommended 
ratification  and  im-mlK-rs  will 
vote  on  the  agreement  .March  21. 

Salary  steps  are  $18  retro¬ 
active  to  Jan.  1.7,  l!)(i8;  $10  in 
1 !)(!!)  and  $10  in  1!»70.  Pension 
and  welfare  funds  will  get  an 
additional  $1.27  Jan.  17,  l!)(i8 
and  $2.27  the  same  date  in  lOO!). 
Other  fringes  include  a  .seventh 
paid  holiday  (now  six),  three 
weeks  vacation  for  all,  a  fourth 
week  for  eight-.vear  men  Jan.  17, 
1!)78  (now  10),  ft)ur  we(>ks  for 
six-year  men  in  IDC!)  and  four 
wi-eks  for  four-year  men  in  1!)70. 


.-Vkors  llrutis 

.Moi  nt  C.akk(»i,i.,  111. 

.Milburn  F.  .Akers,  former  edi¬ 
tor  of  the  ('liiriif/u  Siin-Thm’d, 
has  accept*‘d  the  position  of  act¬ 
ing  |)resident  of  Shinier  College, 
replacing  Dr.  F.  J.  Mullin,  who 
lK'<-omes  president-emeritu.s. 


Postmasters 
Prodded  to 
Speed  Mail 


Washington’ 
The  Post  Office  D(*j)artment 
has  instructed  bx-al  postmasters 
to  sjieed  U|)  the  delivery  of  news- 
[lapers  and  magazines. 

Complaints  continue  to  Ik-  i-e- 
ceived  here  indicating  serious 
delays  in  distributing  these 
periodicals  all  over  the  country. 

The  department  said  in  its 
weekly  Putifitl  IlnUrtiu  that  “re¬ 
ports  continue  to  1m-  received 
from  many  .sources  which  still 
indicate  that  a  thorough  and 
systematic  nationwide  program 
must  Im-  pursued  to  detect  and 
correct  every  reason  foi-  the 
delay  of  second  class  mail” — 
newspapers  and  periodicals. 

.A  Post  Office  spokesman  de¬ 
scribed  the  notice  as  “part  of  a 
continuing  jirogram  to  provide 
good  service  for  second  class 
mail  u.sers.” 


Last  February  1,  postmasters 
w(-re  told  to  personally  contact 
jiublishers  to  make  certain  that 
their  publications  are  prepared 
and  labeb-d  properly. 

On  F<-bruai'y  21,  a  groui)  of 
publishers’  repre.sentatives  met 
with  postal  officials  in  Washing¬ 
ton  to  ex|)ress  unhappiness  at 
delays  magazines  and  news- 
paj)ers  are  meeting  in  the  post 
office  system. 

The  Bulletin  told  the  post¬ 
masters  that  the  systematic  pro¬ 
gram  must  inclutb-  “not  only  ar 
intensive  and  full  examinatior. 
of  our  own  procedures  and  prac¬ 
tices  in  (-very  jrostal  unit  but 
also  tho.se  of  the  |)ublishers”  af 
well  as  those  followed  by  truck¬ 
ing  contractors  and  railroad- 
in  handling  the  mail. 


(loniierlinit  Bar 

Favors  N«*>vs  Co<l«»  i 

Haktkori  j 

The  Connecticut  Bar  .Associa  I 

tion  Council  has  voted  unam  I 
mously  to  work  out  a  code  witif 
nows  media  in  regard  to  storic  i  ^ 

involving  criminal  cases.  I 

.Arthur  M.  Lewis,  Connecticu 
Bar  pn-sident,  remarked  tha:|  ^ 

Connecticut  lawyers  are  in  favo’l 
of  determining  a  code  of  co-opi  | 

oration  on  a  voluntai  y  basis.  H  )  ^ 

said  he  will  s(-ek  help  from  tli'l 
State  Judicial  Council,  in  work  ^ 

ing  out  the  code. 

He  .said  that  voluntary  code  j  { 

have  been  functioning  well  ij  {] 

Colorado,  Kentuck.v,  Louisians!  jj 

Mas.sachusetts,  Dregon  art 
Washington.  I  p. 
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CASE  tllSI'ORY 


Furniture  Co.  Flexes 


Newspapers’  Muscles 


Ity  I'.  I{.  Poller 

Ailwrli^iiie  Managicr.  I'lie 


The  Lane  Company  manufac¬ 
tures  a  substantial  line  of  furni¬ 
ture  products— bedroom,  dining: 
room,  and  living:  room  furniture, 
and  such  occasional  lines  as 
cedar  chests,  record  cabinets  and 
bookcase  units.  There  are  well 
over  loOO  items  in  the  line. 

We  like  to  use  our  advertising: 
to  g:et  distribution,  to  put  a  full 
as.sortment  of  our  products  on 
the  retail  floois  where  people 
can  see  them  and  buy  them.  Con¬ 
versely,  we  do  not  like  to  spend 
money  advertising:  to  the  con¬ 
sumer  if  she  can’t  find  a  place 
to  buy  that  product.  I  don’t  mean 
a  place  to  buy  just  .some  kind  of 
Lane  Furniture,  I  mean  a  place 
to  buy  the  particular  furniture 
that’s  shown  in  the  ail. 

W  a^lcil  Ads 

I  recall  an  wcasion  several 
years  agfo  when  a  g:roup  of  us  in 
.Altavista  were  admiring:  a  color 
pag:e  we  had  run  in  one  of  the 
nation’s  larg:est  national  mag:a- 
zines.  In  the  course  of  conversa¬ 
tion  someone  happened  to  ask 
what  dealer  in  Lincoln,  Nebras¬ 
ka,  .sold  that  particular  g:roui) 
of  our  merchandise.  We  dis¬ 
covered  to  our  amazement  and 
embarrassment,  that  not  a  xingle 
utore  in  Lincoln,  Nebraska, 
could  show  a  consumer  that 
furnituie!  Then  we  dug:  further 
--and  found  that  no  dealer  in 
the  entire  Ktntf  of  Nebraska  had 
it! 

We  don’t  discount  entirely  the 
value  of  strictly  imag:e-buildihg: 
advertising:,  but  we  don’t  see  a 
thing:  wrong:  with  making  it  pos¬ 
sible  for  peoj)le  to  buy  the  stuff 
while  they  are  soaking  up  the 
image. 

'I'his  jirompted  an  agonizing 
reappraisal  of  our  advertising 
program.  It  was  iH'coming  clear 
that  a  lot  of  our  advertising  was 
lieing  wasted,  and  to  some  extent 
at  least,  we  thought  we  could 
put  our  finger  on  which  half.  It 
was  the  half  that  involved  the 
|)oint  of  sale. 

.As  we  awoke  to  the  realization 
that  we  were  advertising  in 
places  where  we  had  no  distribu¬ 
tion,  it  also  l)ecame  obvious  that 
there  were  a  lot  of  places  where 
we  lacked  distribution  and 
should  get  it.  So  we  started 
looking  around  for  an  adver¬ 
tising  medium  that  would  have 
the  mu.scle  to  accomplish  this; 
and  a  medium  which  would  l)e 
flexible  enough  to  enable  us  to 
tailor  our  expenditures  to  suit 


Lane  ( '.oiiipaii> .  Allavi^la.  Va. 


the  distl  ibution  pattern.  It  would 
be  only  in  those  markets  where 
we  had  established  distribution 
that  we  would  spend  our  money. 
New.spapers  looked  like  a 
medium  to  do  this  job. 

.Newspaper!.  Killer  I’ieliire 

They  offered  of  course  a  nice 
big  page  size  on  which  to  show 
merchandise,  and  this  gave  our 
.salesman  some  muscle  to  get  the 
order.  Usually,  the  more  you 
show  the  more  you  sell. 

Newspapers  were  readily 
understood  by  the  retailers,  lie- 
cause  this  was  their  own 
medium.  This  added  more  muscle. 

Newspapers  enabled  us  to  list 
dealers  sejiarately,  by  market, 
and  thus  with  more  prominence 
and  this  was  extra  muscle. 

Newspapers  offered  relatively 
.short  closing  dates,  giving  our 
men  more  time  in  which  to  sell 
the  proposition,  and  this  added 
still  more  muscle. 

Newspapers  appeared  to  be 
what  we  needed  at  this  stage  of 
the  game.  With  our  advertising 
appearing  in  this  medium,  we 
knew  we’d  have  the  advertised 
merchandise  fairly  accessible 
wherever  we  spent  our  money. 

I’roblenis  Kiicouiilcri'il 

We  ran  two  oi-  three  news¬ 
paper  jiromotions  that  seemed 
to  us  pretty  successful  and  we 
felt  they  were  heljiing  us  push 


oui-  business  ahead.  But  we  still 
encountered  some  problems. 

One  concerned  the  amount  of 
space  available  in  which  to  show 
all  of  the  meichandise;  and  the 
other  concerned  the  need  to 
identify  more  specifically,  for 
readers  of  the  paper,  what  cate¬ 
gories  of  the  adverti.sed  furni¬ 
ture  she  could  expect  to  see  at  a 
given  store. 

We  were  running  promotions 
on  fit)  piece  collections  of  furni¬ 
ture.  We  couldn’t  show  all  of 
this  effectively  on  one  page; 
neither  did  we  think  it  fair  to 
tell  newspaper  readeis  that  a 
given  store  was  showing  this 
entire  collection,  when  in  fact 
they  were  showing  only  part  of 
it.  -And  finally,  newspaper  adver¬ 
tising  on  a  national  scale  is  not 
inexpensive. 

.An  obvious  solution  to  the 
space  problem  was  a  double 
truck  instead  of  a  page,  but  this 
kind  of  expenditure  would  have 
severely  limited  the  numlier  of 
markets  open  to  us,  as  well  as 
the  numlier  of  promotions  we 
could  run  in  a  year. 

Four-^  av  .Split 

This  is  the  point  at  which  the 
idea  of  the  alternating  copy  split 
liegan  shaping  up.  .As  1  said,  we 
had  four  merchandise  categories 
— furniture  for  four  different 
rooms  of  the  home.  Why  not  run 
one-fourth  of  the  ciiculation  on 
bedroom  and  list  all  the  dealers 
who  bought  the  liedrixim  furni¬ 
ture  at  the  iKittom  of  that  page; 
then  run  another  fourth  of  the 


.Alaiuler  Will  Direr!  Total  Sales  Efforts 


Charlotte,  N.  C. 

The  appointment  of  Roliert  J. 
.Alander  as  .Advertising  Director 
of  the  Charlotte  Observer  and 
the  Charlotte  Xews  was  an¬ 
nounced  by  Brodie  S.  Griffith, 
general  manager  of  the  Char¬ 
lotte  newspapers. 

Griffith  said:  “Today’s  chang¬ 
ing  market  reiiuires  co-ordina¬ 
tion  and  total  direction  of  re¬ 
tail,  classified  and  national  ad 
.sales  efforts.” 

.Alander,  a  native  of  Illinois, 
came  to  the  Charlotte  News  in 
1049  from  Miami,  where  he  was 
advertising  director  of  the  Daily 
\ews.  He  joined  the  Obser\’^er 
as  advertising  manager  in  lOofi, 
two  years  after  it  was  purchased 
by  Knight  Newspapers.  In  1959, 
when  Knight  purchased  the 
News,  .Alander  became  adver¬ 
tising  manager  of  both  papers. 
He  is  a  past  president  of  the 
International  Newspaper  .Adver¬ 
tising  Executives. 


Robert  J.  Alander 


B.  J.  Kelley,  national  adver¬ 
tising  manager,  and  Harry  Mc¬ 
Connell,  classified  advertising 
manage)-,  will  continue  to  direct 
sales  for  their  respectiv'e  depart¬ 
ments. 
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(.A  report  to  the  Newspaper 
-Advertising  Executives  .Associa¬ 
tion  of  the  Carolinas,  March  2.) 


cii'culation  on  dining  i-oom  and 
if  the  dealer  Inuight  this,  too, 
we’d  list  hini  o!i  that  page  also; 
and  so  on,  for  tables  and  den 
fuinitui-e. 

Thus  we  would  lie  able  to  go 
into  the  dealer  with  four  full 
newspaper  pages  showing  the 
particulai-  group  we  weie  pro¬ 
moting,  and  show  him  how  he 
could  l)e  listed  on  all  four  pages 
— by  giving  us  the  kind  of  order 
that  would  enable  us,  conscien¬ 
tiously,  to  list  him  on  all  four. 

Incidentally,  if  you  think  we 
have  any  compunctions  aliout 
taking  just  one-fouith  of  a 
newspaper’s  circulation  for  a 
particular  ad,  I  figure  it  takes 
a  magazine  with  a  national  cii‘- 
culation  of  some  5  million  to 
match  one-fourth  of  the  aver¬ 
age  newspaper’s  circulation  in 
its  own  market. 

I’m  cei'tainly  not  ashamed  of 
the  circulation  offered  by  a  mag¬ 
azine  that  size,  so  why  should  I 
feel  guilty  in  talking  to  a  dealer 
about  the  equivalent  in  news¬ 
paper  cii'cuiation?  .And  the 
whole  point  is,  of  course,  that 
he’ll  l)e  listed  in  the  entii-e  cir¬ 
culation  of  the  paper  if  he  buys 
all  four  merchandise  categories. 

Say  That  .Again 

Now  back  to  the  four-way 
split.  .A  great  idea — but  whoever 
heard  of  it?  Do  newspapers  offer 
such  a  thing?  .A-B  two-way 
splits,  yes,  these  we  knew  about 
— but  not  four-way.  To  make  a 
long  story  short,  we  got  on  the 
phone  with  a  dozen  or  so  of  the 
largest  metropolitan  papers  and 
explained — or  tried  to  explain — 
what  we  had  in  mind.  Without 
exception  they  asked  us  to  re¬ 
peat  the  me.ssage.  By  the  time  we 
were  thi-ough  we  had  contacted 
more  than  30  papers  and  not  a 
single  one  of  them  had  ever 
heard  of  a  four-way  split!  But 
let  it  be  said  to  their  everlasting 
credit  that  the  vast  majority  of 
them  appi’oached  it  with  the 
attitude  that  nothing  is  impos¬ 
sible,  and  they  all  promised  to 
have  fast  huddles  with  their 
production  people  to  see  if  such 
a  thing  could  lie  worked  out, 
despite  the  lack  of  precedent. 

As  it  turned  out,  all  but  two 
or  three  papers  found  a  way  to 
accommodate  our  request,  and  if 
the  Lane  Company  never  has 
any  other  claim  to  fame  with 
newspapers,  I  guess  we’ll  go 

{Continued  on  paye  53) 
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For  the  Record 


i  „  J{y  J«*rry  Vi  alker  Jr.  . 

N'ew  aiiliiip  caniijaiuns  in  March  and  April  ai)p<'ar  to  1k>  the 
first  real  attempt  to  break  the  no-product-difference  harrier. 
Branifr  (Wells,  Hicdi  Gieen)  is  stiessinf>-  on-tiine  dependahility, 
promises  to  pay  travelers  SI  if  15  minutes  late;  Trans  World 
.Airlines  (Foote,  Cone  &  Keldin}"')  in  its  bifJKest  i)ush  ever  for  a 
new  i)romotion  introduces  ‘‘Forei.an  .Accent”  flights,  featurinp; 
ho.stesses  outfitted  in  paper  costumes;  and  American  .Airlines 
(Doyle  Dane  Reinhach)  pr<  viewed  its  new  campaign  (March  14) 
that  advertises  .seivic.'s  other  aiilines  don’t  have;  afrency  has  cre¬ 
ated  a  new  thenu*:  “ ‘P'ly  the  .American  Way’”,  which  will  he 
h»‘avily  promoted  via  broadcast  and  40  newspapi'rs.  Eastern 
Airlines  has  increased  its  hu<l>rpt  for  newspapeis. 

A  com|)let»‘  listing'  of  h'edei’al  and  State  laws  that  bear  on 
political  adveitisinf>-  in  newspapers  has  In'en  comi)iled  by  the 
American  Newspaper  Publishers  Association.  Did  you  know  it  is 
a^rainst  the  law  to  chaise  political  candidates  hifrher  than  the 
commercial  i-ate  in  Florida,  Louisiana,  Mai'yland,  New  Hami)shire, 
West  Viifjinia  and  Wi.sconsin,  and  that  10  states  have  no  i)olitical 
ad  statutes? 

.Jack  Kauffman,  president  of  th<‘  Bureau  of  .Advertisinn',  ANP.A, 
is  handling;;  sales  calls  on  both  the  Democratic  and  Republican  Na¬ 
tional  Committees,  aimed  with  a  suiwey  showing  that  (lolitical 
candidates  may  actually  los<‘  votes  by  i)re-emi)tin>>-  a  jiopular  tele¬ 
vision  program.  Not  only  that,  says  Jack,  but  the  viewiiijr  of 
political  telecasts  is  usually  less  than  viewinu  of  the  shows  they 
pre-emj)te<l.  Even  the  Kennedy-Nixon  debates  in  lOfiit,  which  wei-e 
entertainment  and  not  (laid  jiolitical  advertising,  did  no  better 
than  the  shows  they  pre-empted,  says  the  Bureau  in  the  jiresenta- 
tion.  Kauffman  said  John  Bailey,  the  Democratic  Party  chairman, 
was  keenly  intei-ested  in  the  survey  findings. 

Bank  Public  Relations  &  Marketinj>-  .Association  in  Chicago  re- 
leas«»d  its  annual  “Rank  .Advertisiiifr  Analysis  of  l!»(i7  Expendi¬ 
tures”,  a  tabulation  which  shows  24  banks  with  deposits  of  .$1 
billion  and  more  sjient  more  in  television  than  newsiiajiers  for  the 
fii’st  time.  This  irrouii,  according  to  the  report,  allocated  21.2'/f  of 
their  budpret  in  tv  as  compared  with  2d.7'c  outlay  for  newspapers. 
The  total  picture  for  newsiiaiiers  is  much  lietter.  As  a  whole,  the 
1,011  banks  in  the  survey  invested  24'/}  of  their  bud>rets  in  news- 
jiapers;  12.8'}  in  radio  and  B.C*;}  in  television.  Ad  expenditures 
liy  the  responding  banks  reached  .$97,400,224  or  about  .$90,250  (lei' 
bank. 

Soft  L(ik<  Citii  Trihuin  begins  distribution  of  Pumdc  as  its 
only  nationally  syndicated  suiiiilement  on  July  7.  This  brings  the 
numlier  of  Parade  newsiiapers  to  82  and  its  .ABC  cii’culation  to 
12,295,091,  accordinjT  to  publisher  Warren  Reynolds.  ...  In  1952, 
Thin  IFccA'  replaced  Parade  in  the  Tribune.  VV.  Parkman  Rankin, 
This  Wwk’s  executive  vp  who  ju.st  returned  from  a  11,000-mile 
trip  visitinjj  |)ublishers,  said  the  Tribune  di()|)out  was  a  disap- 
|)ointment  in  view  of  the  fact  that  TW  had  siven  the  Tiib  “a  certi¬ 
fied  net  j'.rofit”  of  “over  .$400,(»00,”  after  allowiiifr  for  losses  in  the 
last  four  years.  Rankin  said  all  42  othei-  newspapers  distributinn 
TW  art*  “remaininff  firm  in  the  Krouj).”  He  said  the  total  ABC 
cii'culation  of  th»‘.se  |)ai)e»'s  is  11,.298,752. 

“Flexibility  of  regional  advertising'  in  maK'azines  sained  further 
j)opularity  with  advertisers  last  year,”  says  the  Masazine  Pub¬ 
lishers  .Association  in  reportins  that  repional  ad  revenues  in 
85  of  the  9<!  measured  by  the  Publishers  Infoimation  Bureau  rose 
0'}  to  .$195,4(52,571.  The  first  five  weie:  Life  (.$2(5,9(51,996).  Look 
($19,771,544),  Tiou-  ($19,698,941),  TV  Cuidc  ($16,944,2.22),  and 
Sntin-dojf  Kreninif  Post  ($10,579,228).  Resional  and  s|)lit-run  ad- 
vertisins,  the  MPA  sai<l,  repies«mted  17'}  of  total  masazine  ad- 
vertisins  last  year. 

A  bill  introduced  by  Rep.  Roman  Pucinski  (D.,  Ill.)  would 
allow  retailers  a  7'}  tax  creclit  foi-  “adveitisins  and  other  ordinary 
and  nece.s.sary  expenses  for  increasing  their  retail  sales.”  .  .  . 
Women'n  BVur  Ihiily  reports  that  Sears  is  about  to  sipn  foi-  a 


network  television  special.  “It’s  lielieved,”  reports  WWD,  “that 
one  of  the  first  chores  fallin^'  to  John  Beel)e,  Sears’  new  radio-tv 
broadcasting  dii-ector,  is  to  produce  a  i-aft  of  tv  commercials.  .  .  .” 
This  tends  to  confirm  a  lejjort  in  this  column  last  week  that  Seai-s, 
despite  denials,  is  ornanizinp  a  house  apency  system  similar  to 
its  comi)etitior,  J.C.  Penney.  Sears  retains  five  advertisiiijr  agen¬ 
cies.  .  .  .  S|)eakinK  at  the  Tennessee  Press  Association  today 
(March  1(5),  John  Lucas,  Penney ’s  advertising  manajter,  i)ut  down 
any  feai's  that  his  comj)any  is  i)lanninK  to  cut  back  on  news()aper 
advertising:.  “Sure,  we’re  usinn'  television  and  radio — and  we’ll 
probably  u.se  more  of  it  in  the  future  if  it  will  accelerate  our 
K'rowth.  But  newsi)apers  aie  the  mainstream  of  our  advertisinjj. 
.And  unless  you  fall  down  somewhere  alon>>'  the  line  we  should 
}>row  sti'onjrer  tof>ether.”  he  stated.  “We  use  2090  newspapeis 
nationally  which  account  for  the  bin  bulk  of  Penney’s  advertisinn. 
Radio  is  used  jirimarily  in  smaller  markets,  where  newspajier 
circulation  is  limited.  Television  is  u.sed  in  approximately  200 
markets.”  Lucas  noted  that  the  com|)any’s  new  presitlent,  Cece 
Wrin'ht,  was  from  Greenville,  Tennessee  anil  that  there  are  25 
stores  in  that  state  which  (ilaced  more  than  400,000  inches  of  ads 
in  19(57  in  25  newsjiaiiers  for  a  total  exjienditure  of  $775,000.  A 
few  years  ano  Lucas  said  he  iiropo.sed  a  national  manazine 
institutional  cam])ainn,  but  the  recommendation  was  vetoed  by 
his  boss,  Lee  Moore,  who  said;  “Penney  newsjiaper  ads  reach 
5  times  more  Penney  customers  every  day  than  any  magazine  can. 
Before  we  start  thinking  of  another  medium  to  reach  our  cus¬ 
tomers,  let’s  see  how  clevei-  we  can  be  in  telling  the  ‘Penney  Story’ 
in  our  newspaper  ads.”  'I  his  decision  led  to  the  little  editorial-tyi>e 
columns  that  are  tucked  into  ads  under  the  Penney  logo.  “Do 
peo|)le  read  the  columns?”  Lucas  asked.  “We  recently  wrote  a 
column  titled,  ‘Wanted:  .A  Better  Name  for  White  Goods.’  We 
received  more  than  500  letters  from  customers.” 

James  DeWolfe,  iiresident  of  Hockaday  De Wolfe  Giogdano 
.Ad  .Agency,  says  he  wrote  a  letter  to  Eo  Leonid  Zimyanin,  chief 
editor  of  Prardo  in  Moscow,  offering  a  full-jiage  ad  for  Magnolia 
Products  Inc.,  a  leading  jiroducer  of  toilet  seats.  .  .  .  Mid-South,  the 
Roto  magazine  of  the  Mciiiphin  ('oiiniicrciul  Appenl,  published 
its  third  annual  bridal  issue  March  17.  Busine.ss  Manager  W. 
Frank  Aycock  Jr.  said  the  issue  is  1(5  pages  larger  than  la.st 
year’s  and  the  largest  Sunday  magazine  “we’ve  published  to 
date.”  The  magazine  i-an  855  ad  pages  in  19(57,  an  increase  of 
240  over  the  first  year.  .  .  .  David  M.  Harris,  who  has  been  named 
manager  of  the  Seattle  Office  of  Katz  News|)aper  Sales,  was 
with  Cresmer,  Woodward,  O’Mara  &  Ormsbi'e  hir  10  years.  .  .  . 
-A  bill  in  the  New  York  legislature  would  let  cities  sidl  advertising 
space  on  lamp-jiosts.  .  .  .  Xeiox  Corjioration  moved  its  major  ad 
billings  from  Papert,  Koenig  &  Lois  to  Needham,  Hariier  &  Steers, 
an  agency  that’s  strong  on  tv. 


‘Forget  National,’ 


Suburbans 

Chicago 

Nearly  100  suburban  news¬ 
paper  publishers  and  their  ad¬ 
vertising  managers  rejiresenting 
15  .states  settled  back  at  a  recent 
Suburban  Press  h'oundation 
meeting  to  hear  Harold  Gully, 
|)ublic  relations  direc'tor  of  the 
Leo  Burnett  Company,  talk  on 
the  programmed  subject:  “Can 
the  Suburban  Press  Improve  Its 
Service  and  Image  to  .Adver¬ 
tising  .Agencies.” 

Gully  started  off  blandly 
enough,  telling  a  fish  story  and 
a  lost  dog  story  I'elated  to  the 
newsfiaper  advertising  business. 
Then  he  threw  the  liomb. 

“Only  the  non-availability  of 
other  alternate  media,”  Gully 
declared,  “would  cause  national 
advertisers  to  consider  the  sub¬ 
urban  newspapers  as  a  means 
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Advised 

of  ca;rying  out  a  marketing^ 
media  advertising  plan,  with 
some  excejitions  such  as  co-op 
advertising.” 

Gully  said  he  had  looked  at 
the  national  rates  of  suburban 
newspapers  and  compared  them 
with  other  alternate  media. 

“While  I  found,”  he  said,  “that 
you  were,  indeed,  a  viable  force 
in  your  community  as  regards 
advertising,  you  were  not  even 
in  the  ball  park  as  regards  your 
charges  for  national  adver¬ 
tising.” 

Does  it  really  matter  whether 
suburban  newspapers  have  an 
image  with  advertising  agencies, 
Gully  asked  at  another  point  in 
his  talk,  adding: 

“The  question  is  not  only  pub¬ 
lic  relations  oriented,  it  is  also 
{Continued  on  paffe  52) 
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60  Newspapers  Help  to  Find 
Prospects  for  Plant  Sites 

|{y  Marvin  A.  I^emkiihl 

Vir«*  Prr>ii<lciil,  The  Oamer-Krassoll  C’.«. 


How  do  you  find  hidden  pros¬ 
pects?  Especially  when  they  are 
corporate  presidents,  general 
managers  and  other  key  execu¬ 
tives! 

What  do  you  do  when  the 
client  says:  “They’re  out  there 
somewhere.  And  many  of  them 
don’t  like  to  reveal  themselves, 
for  there  is  often  a  cloak — and 
occasionally  a  dagger — in  this 
business.  But  find  them  for  us. 
If  jiossihle,  get  them  to  stand 
up  and  be  counted!’’ 

In  this  case  “they”  and  “them” 
meant  hidden  prospects  for  new 
plant  sites  or  plant  expansion  in 
Wisconsin. 

.Stale  is  the  (llient 

'J'he  client:  State  of  Wiscon¬ 
sin,  Division  of  Economic  De¬ 
velopment;  Palmer  B.  McCon¬ 
nell,  Administrator. 

The  advertising  agency:  The 
Cramer-Krasselt  Co.,  Milwaukee. 

The  “find  them”  assignment 
was  outlined  by  the  client  in 
mid.summer,  19fi7.  This  kind  of 
challenge  may  not  lx“  too  un¬ 
usual  in  client-agency  relations. 
But,  so  far  as  we  know  at  CK, 
in  this  case  the  re.sulting  adver¬ 
tising  campaign  is  unique.  It  is 
creatively  distinctive  in  concept 
and  pleasingly  rewarding  in 
terms  of  results. 

One  result  is  a  new  surge  of 
enthu.siasm  for  industrial  de¬ 
velopment  at  the  local  commun¬ 
ity  level  in  every  part  of  the 
state.  This  has  been  nurtured, 
in  large  measure,  by  the  superla¬ 
tive  cooperation  of  Wisconsin 
daily  and  weekly  newsjiaper  edi¬ 
tors  and  publisher.s — coopera¬ 
tion  not  only  in  terms  of  news 
coverage,  but  also  active  partici¬ 
pation  in  an  integral  feature  of 
the  overall  program. 

.\nother  result,  even  more 
heartening,  is  that  this  cam¬ 
paign  has  made  significant  prog¬ 
ress  toward  its  real  goal:  lifting 
the  veil  that  hides  hundreds  of 
"hidden”  prospects,  corporate 
executives,  and  actually  per- 
.suading  them  to  stand  up  and 
lie  counted. 

Coupons  Rcturncfl 

Without  revealing  all,  it  may 
tie  reported  that  coupon  returns 
and  other  directly  traceable  in¬ 
quiries  numliered  more  than  700 
(luring  the  first  three-month 
phase  of  the  campaign,  from 
mid-September  through  Novem¬ 
ber,  1967. 


The  second  phase  of  the 
.schedule,  following  a  two-month 
hiatus,  produced  an  even  greater 
volume  of  inquiries.  The  ulti¬ 
mate  six-month  total  will  exceed 
1,500.  Discount  a  nominal  num- 
tier  of  students  and  teachers, 
and  you  still  have  an  exceptional 
array  of  presidents  and  vice- 
presidents,  general  managers 
and  superintendents,  civic  offi¬ 
cials,  consultants  and  other 
highly  qualified  respondents. 

The  cost?  A  space  budget  cur¬ 
rently  pegged  at  about  $90,000  a 
year. 

Our  first  bout  with  the  chal¬ 
lenge  of  this  assignment  was  a 
combination  of  brainstorming 
and  intramural  debating.  The 
cast  included  our  copy  director, 
an  executive  vicepresident,  a 
plain  vicepresident,  a  somewhat 
harried  account  executive,  and 
a  secretary  (not  so  much  to  take 
notes  as  to  bring  more  coffee), 

3  Klenieiits  (iompuiinded 

Despite  varied  and  (xrcasion- 
ally  violent  opinions,  there  was 
almost  instant  agreement  that 


we  needed  an  elixir  compounded 
of  three  elements:  an  offer  so 
intriguing  yet  relevant  that  key 
executives  would  respond  to  it, 
the  right  media  mix  for  reach¬ 
ing  such  executives,  and  a  for¬ 
mat  arrestingly  different  from 
all  other  competing  state  and 
regional  advertising. 

Without  belaboring  details  of 
the  many  offers  and  gimmicks 
we  discus.sed — and  dismissed — 
here’s  how  the  central  idea 
evolved : 

Someone  said,  “When  the  boss 
tells  you  that  you’re  going  to  be 
transferred  to  another  city,  you 
begin  to  wonder  what  life  will 
be  like  in  a  whole  new  environ¬ 
ment.  So  you  may  subscribe  to 
that  other  city  paper  for  a 
month  or  two — just  to  get  the 
feel  of  the  place.  Why  not  sell 
Wisconsin  to  out-of-state  execu¬ 
tives  by  offering  to  send  copies 
of  a  Wisconsin  daily,  free,  for 
.30  days?” 

“That’s  it!”  said  someone  el.se. 
“But  let  me  hitchhike  a  giant 
step  farther.  Not  one  news¬ 
paper  from  just  one  town,  but 


a  different  paper  every  day — 
one  each  from  30  different  Wis¬ 
consin  communities!  And  maybe 
not  only  dailies,  maybe  a  few 
weeklies,  too.” 

It  was  agreed  that  these 
should  not  be  slanted  issues,  but 
regpilar  copies  of  the  papers 
involved. 

Paid  the  Postage 

Then  we  asked  Wisconsin 
publishers,  in  confidence,  for 
their  reactions  to  this  idea.  They 
liked  it.  Without  exception  they 
volunteered  to  cewperate  by 
sending  copies  of  their  papers 
when,  as  and  if  names  and  ad¬ 
dresses  were  supplied  to  them. 
They  also  volunteered  to  pay  the 
postage. 

The  next  steps  followed  in 
relatively  quick  succession.  We 
wrote  keynote  copy,  developed 
distinctive  layouts,  worked  out 
media  recommendations — as  well 
as  supporting  PR  and  commun¬ 
ity  involvement  projects — and 
presented  the  whole  package  to 
our  client.  This  was  in  July, 
1967. 

Client  personnel  involved  in 
appraising  the  proposal  included 
Paul  Pratt,  who  preceded  Palmer 
.McConnell  as  head  of  the  state’s 
economic  development  unit; 
Lucien  Schlimgen,  industrial 
development  director,  and  David 
Wiggins,  director  of  publica¬ 
tions. 

{Continued  on  page  20) 


HOW  IT  WAS  DONE — Palmer  McConnell,  left,  ad-  sites  in  the  state.  With  him  are:  Marvin 

ministrator  of  Wisconsin's  division  of  economic  de-  Robert  L.  Christiansen,  John  A.  Bartels 

velopment,  displays  the  keynote  ad  which  offers  B.  Skeen,  officers  of  the  Cramer-Kasselt 

state  newspapers  free  to  industrialists  considering  plant 


A.  Lemkuhl, 
and  Richard 
ad  agency. 
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Readers  Give  Cheer  For  Larger  Ad  Type 


lly  Stan  Finsiiesf* 
<!\M,  Journal 


III  tlios<‘  (lays  of  iiuToasiiip: 
costs,  it’s  10  fresh  ill}'  to  see  a 
newspaper  increase  the  size  of 
its  Classified  Ixxly  face. 

Such  a  move  was  made  by 
the  70, Odd  eveniii}?  and  OO.OOO 
Sunday  circulation  Seir  Bed¬ 
ford  (Mass.)  Standard-Times. 
It  received  instant  and  favor¬ 
able  comment  from  readers,  only 
a  few  complaints  from  commer¬ 
cial  adverti.sers  whose  )'e}>:ular 
ads  took  a  line  or  two  extra. 

“My,  what  a  difference  and 
pleasure  it  is  to  read  Classi¬ 
fied  now!”  .  .  .  “It’s  about  time 
you  }j:ave  some  consideration  to 
your  readers,”  are  the  reactions 
reiiorted  by  C.\M  Charles 
Alves. 

The  new  face  is  Trade  Gothic 
0  pt.  on  a  0-point  slu}?,  replac- 
inir  h’a  on  Spartan  Book 
Bold.  Alves  reports  that  the 
character  count  is  just  about 
the  same.  There’s  very  little 
oversettiii};  on  and  4-line  ads. 
He  does  say  there’s  a  notice¬ 
able  difference  in  the  amount  of 
space  u.sed  from  7  lines  and  ui). 
.An  ad  that  used  to  set  in  21 
a}rate  lines  in  the  on  h’a 
will  use  up  28  a}!:ate  lines  when 
it’s  set  in  the  0  on  0.  .4  spot 
check  shows  the  jiaper  to  be 
trainiii};  70  to  80  measured  lines 
per  column  countin};;  in  the  dis¬ 
play  faces,  which  were  not 
chansteil. 

Who’s  ill  Charge? 

Most  newspaper  publisher.s — 
especially  those  with  heavy 
Classified  volume  and  large 
circulation — would  lx>  inclined 
to  shudder  when  faced  with  the 
prospect  of  increasing  the  size 
of  their  body  type;  tho.se  with 
narrow  columns  especially,  be¬ 
cause  if  you’re  operating  with 
something  like  the  popular  0- 
column  page  ami  a  9.9  or  1(* 
pica  column  width,  you’d  prob¬ 
ably  have  to  go  back  to  an  8- 
column  page.  This,  plus  the 
greater  dejith  used  by  a  larger 
face,  would  mean  lots  of  news¬ 
print. 

Then,  if  you  have  commercial 
accounts  using  your  body  type 
in  volume,  you’d  have  the  prob¬ 
lem  of  handling  what  is  esstm- 
tially  a  rate  increase,  because 
they’ll  Ix'  paying  for  mo.st  of 
the  cost  of  the  space  taken  by 
your  larger  typeface. 

But  who  really  runs  Classi¬ 
fied  advertising  sections’’  I’ve 
always  contended  that  the 
reader  runs  it.  He’s  the  one  who 
really  makes  it  work.  If  he  has 
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and  Bulletin 

to  struggle  to  read  it,  if  he’s 
repelled  by  a  mass  of  gray  type, 
he  might  just  say  “the  heck  with 
it”  and  reach  for  the  Yellow 
Pages. 

In  case  you  haven’t  noticed, 
type  sizes  in  the  white  and  the 
Yellow  Pages  of  most  telephone 
directories  have  been  increasing 
lately. 

I  can’t  recall  figures  I’ve 
reail,  but  I’d  truess  more  than 
half  the  adult  pojiulation  wears 
glasses  today.  Be  nice  and  in¬ 
clude  them  as  readers  and  u.sers 
of  Classified  ads. 

«  «  « 

COKKECTION 

Talking  about  Yellow  Pages 
.  .  .  they  have  composing  room 
errors  and  adjustments,  too — 
but  not  quite  as  bail  as  rejiorted 
in  K&P  (Feb.  24). 

Seems  that  New  Jersey  Bell’s 
printer  inserted  a  telejihone 
number  of  the  Trenton  Kveninij 
Times  in  the  Yellow  Pages  ad 
of  the  moining  Trentonian,  re¬ 
sulting  in  a  flurry  of  activity  to 
rewire  the  Evening  Times’ 
switchboai'd  so  that  possible  in¬ 
coming  calls  to  the  Trentonian 
Classified  Dejiartment  could  be 
routed  properly. 

Earlier  information  that  100,- 
000  Yellow  Page  directories 
were  recalled  (wow,  some  ad¬ 
justment!)  were  incorrect. 

R.  C.  My  res.  General  News 
Manager  of  New  Jersey  Bell, 
says  the  <lii-ectories  had  Ix'en 
only  partially  distributed.  A 
pressure-sensitized  “correction” 
was  inseited  in  all  tbe  remain¬ 
ing  Ixxiks  in  the  printer’s  plant 
and  arrangements  were  made 
to  furnish  corrected  pa.ste-ins  to 
customers  who  had  already  re¬ 
ceived  it. 

*  *  * 

RENTAL  DIRECTORY 

In  its  re}>:Tilar  issue  of  Fri¬ 
day,  February  2.’),  the  .Montreal 
(Que.)  (iazette  jiroduced  its 
fourth  annual  Classified  “Sjjring 
Rental  Directory”. 

In  past  years,  the  Directoiy 
has  lx»en  confineil  exclusively  to 
apartment  buildings,  a  mode  of 
living  which  has  long  Ix'en  one 
of  the  most  common  in  Canada’s 
largest  metropolis. 

This  year,  however,  the 
emergence  of  the  “town  house”, 
lx)th  downtown  and  in  suburban 
areas,  dictated  opening  the  Di¬ 
rectory  to  all  types  of  rentals. 
( Montieal  is  still  approximately 
a  dii'/t  “I’ental”  city.) 

In  tabloid  format,  and  with 
“editorial”  resti  icted  exclusively 


to  a  jiictorial  display  of  the 
luxury  features  now  available 
to  those  who  live  in  the  more 
modern  rental  units,  the  “Spring 
Rental  Directory”  ran  to  20 
jiages,  with  solid  Classified. 
It  was  the  largest  yet  produced 
by  the  paper’s  Classified  De- 
liartment. 

♦  ♦  * 

TOVt  N  FOR  .SALE 

Tho.se  Classified  ads  have  all 
kinds  of  uses. 

Gil  Paddock,  CAM  of  the 
('liica(/o  Tribune,  reported  an 
unusual  on«> — a  2-liner  from  a 
gentleman  in  Wyoming  offering 
a  town  for  sale.  A  whole  com¬ 
plete  town,  lock,  stock  and  bar¬ 
rel.  .Acme,  Wyoming. 

Seems  the  owner,  Mr.  Merton 
C.  Bond,  wants  to  retire.  He 
owns  the  town,  its  40  houses  and 
the  .Acme  Mercantile,  the  only 
store  in  town.  Sells  everything 
from  coveralls  to  gasoline.  Post 


Toronto 

Research  by  a  Canadian  ad¬ 
vertising  agency  defines  a 
measurable  relationship  between 
tbe  level  of  page  readership  and 
the  level  of  ad  “noted”  scores 
for  ads  of  various  sizes. 

Bryan  Vaughan,  president  of 
Vickers  &  Benson  Ltd.,  reported 
on  the  study. 

“Source  material  was  taken 
exclusively  from  Starch  Reader- 
ship  Studies.  4,000  ads,  of  sizes 
from  16  to  %  page,  were  col¬ 
lected  from  168  issues  of  large, 
medium  and  small  circulation 
newspapers,”  he  said.  “For  each 
size  of  ad,  results  were  groupe<l 
according  to  the  level  of  page 
observation.” 

“The  results  of  the  survey 
were  even  more  dramatic  than 
we’d  expected,”  Vaughan  re- 
maiked.  “For  example,  an  ad¬ 
vertiser  who  aimed  at  reaching 
3()7f  of  a  paper’s  circulation 
could  achieve  his  goal  with  any¬ 
thing  from  a  A)  page  ad  appear¬ 
ing  on  a  page  with  a  readership 
of  io')}  down  to  a  1/6  page  ad 
appearing  on  a  jiage  with  a 
readership  of  799i. 

“To  put  it  another  way,  an 
advertiser  may  insert  a  page 
ad.  It  appears  by  chance  on  a 
page  with  an  obser\-ation  score 
of  47''/(  and  gets  an  ad  ‘noted’ 
score  of  2.7.3 G.  A  G  page  ad, 
placed  by  another  advertiser, 
happens  to  appear  on  a  page 
with  an  observation  score  of  62% 


oflice  in  back  of  the  store.  Wife 
says,  “It  takes  a  lot  to  run  a 
town.  We  want  to  retire.” 

Acme  was  built  by  the  Sheri¬ 
dan,  Wyoming,  Coal  Conqiany 
around  1919,  once  boasted  a 
(lopulation  of  300.  After  the 
mines  petered  out,  the  town 
was  sold  to  the  mining  com¬ 
pany’s  b(X)kkeeper,  Gather  By¬ 
land,  who  in  turn  .sold  it  to  the 
Bonds.  Population  today:  100. 

If  you  want  to  buy  a  town, 
write  Box  17.7  in  .Acme.  If  you 
hapiien  to  have  a  town  for  sale, 
run  a  Classified  ail. 

Seems  a  woman  in  Stockton, 
California,  doesn’t  like  (retting 
junk  mail.  .According  to  Clar¬ 
ence  Diffendeifer,  CAM  of  the 
Stockton  Record,  this  “jirotest” 
atl  was  run  recently: 

ATrKNTION  OCCL'PANT!  Pleat, 
notify  pi»»t  office  of  your  address.  I 
will  no  lon^'er  share  my  mail  bo.< 
with  you.  Mrs,  Ruth  rilkinjjton. 
loll  S.  Gerti’ud«. 


and  gets  a  similar  ad  ‘noted’  • 
score  of  27.5'^f.  They  both  pay 
the  same  line  rate,  so  the  >4 
page  ad  achieves  far  more  i 
readei-s  pei-  dollar  than  the  G 
page  ad,  purely  by  chance. 

“The  study  was  designed  to 
try  to  eliminate  any  bias  that 
might  arise  from  creative  con¬ 
tent. 

“With  evidence  like  this,  how 
can  newspapers  justify  their 
present  rate  system?”  he 
asked,  adding  “especially  when 
the  media  you’re  competing  with 
have  devised  workable  rate  sys¬ 
tems  based  on  reach  and  cost 
per  thousand?” 

Booklet  Prepared 

.4s  Gift  to  Visitors  > 

Watkrtow.n,  N.Y. 

.A  29-page  booklet  explaining 
every  operation  of  the  lV<it(r-  | 
toirn  Daily  Times  has  Ix'en  j)uh-  | 
lished  by  the  newspajier,  under 
the  editorshij)  of  Gordon  W. 
Bryant,  executive  editor.  Cojiies 
of  the  lx)oklet  will  lx*  given  to 
people  taking  tours  through  the 
plant. 

The  b(M)klet  contains  a  his¬ 
tory  of  the  107-year-old  news- 
[)aper,  a  foreword  by  Editor  anti  | 
Publisher  John  B.  Johnson,  ami  v 
a  glos.sary.  The  Ixioklet,  called 
“The  Story  of  The  Watertown  ) 
Daily  Times,”  contains  7.7  staff  I 
photographs.  I 
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Ad  ‘Noted’  Scores  Prompt 
Challenge  of  Rate  System 


(the  early  birds!) 

The  Union  is  Sacramento's  only  morning  newspaper. 

And  it’s  an  ovo-hih'irt.  Tlu'  oldot  daily  in  tin*  \\\-st  is  the  newest, 
freshest  furie  in  ( 'alifni  nia's  capital  market,  i  Tliree  iinmties. 

people.  1  New  look,  new  outlook,  new  production  capa- 
liility  —  and  whoppmjr  new  circulation  jrains.  The  only  morn¬ 
ing  newspaper  in  isacramento  is  fast  hecominjr  tin  newspaper 
in  Sacramento.  That's  a  fact.  And  every  day  a  lot  more  people 
are  wakinjr  up  to  it. 

^ihe  Sacmmento  Zlmon 

w  W{u«ptt|2M 

l7  Hometown  Daily  Newspapers  covering  Sacramer>to— San  Diego 
Greater  Los  Angeles.  California  —  Aurora  Elgin,  Joliet.  Illinois— and  Springfield.  Illinois 

Represented  Nationally  by  Nelson  Roberts  &  Associates,  Inc. 


Plant  Sites 

{('iintimod  1  rmn  17) 

Of  sfv<-ral  ads  suhmittpd  at 
that  July  nic*‘tin}f,  two  were 
.suhscqucntly  approved  for  pro¬ 
duction  and  use.  One  was  head¬ 
lined:  “What's  it  really  like  lo 
live  in  Wi.scon.sin?  .  .  read  our 

newspapers  I'HKK  for  150  days.” 
The  other  was  similarly  head¬ 
lined:  "Be  Wisi-onsin’s  guest  in 
your  own  home!  .  .  .  read  our 
new.-; papers  FHKK  for  .‘to  days.” 

I'exl  ill  tlopy 

Co|>y  varied  little  from  one 
ad  to  the  next.  The  ti'xt  of  the 
first  follows: 

"If  you  have  an  industrial- 
Fite  decision  to  make,  you  must 
have  facts  and  figures,  and  we’ll 
Send  you  Wi.sconsin’s.  But 
th'M'e’s  more  to  site  selection 
than  cold  figure.-j  or  hot  claims. 
Most  importantly,  there's  the 
c'lnotional  and  intellectual  cli¬ 
mate  th:it  makes  so  much  differ¬ 
ence  in  opeiating  a  business. 

"Imagine  the  most  honest  way 
to  help  you  evaluate  the  jieople- 
factor  in  Wis<-onsin.  Short  of 
actually  living  with  us  for  a 
while,  we  lodieve  you  would  like 
to  read  our  newspajiers  .  .  . 
from  a  ditfeient  city  eveiy  day 
or  two,  for  :{(l  issues.  Not  slanted 


Ktmatf 


illinoisiowa’s 

NO.  2  MARKET 


DISPATCH 


■  epr*»cn(4d  bf  THI  BAANHAM  COMPANY 


editions.  The  .same  papers  that 
are  delivered  to  our  own  doors. 

"We’d  like  you  to  leai'n  first¬ 
hand  about  our  citizens  support 
of  law  and  oi-der  and  our  low 
crime  rate.  See  how  our  editors 
ai'e  at  odds  or  in  agreement,  on 
points  of  state-wide  policy,  what 
our  labor-industry  situation 
actually  is  today.  (.\  month  of 
reading  just  our  “classifieds,” 
for  example,  could  tell  you  more 
about  that  than  most  surveys.) 
We’d  like  you  to  see  what  we 
charge  for  a  dozen  eggs.  Or  a 
house.  Or  a  theater  ticket.  How 
we  feel  about  and  use  our  north¬ 
ern  crown  of  deep  woods,  our 
lakes  and  streams,  our  inland 
seaiiorts.  Look  at  our  fashions. 
Enjoy  our  sjiorts.  Shop  our 
stores. 

“So  ask  your  secretary  to  fill 
out  the  coupon.  Or  write  us  a 
note  on  your  business  letterhead, 
mentioning  your  title  and  telling 
us  whether  you’d  like  to  have 
your  .’10  different  issues  of  Wis¬ 
consin  newsiiapers  mailed  to 
your  home  or  office.  We’ll 
acknowledge  promptly,  with 
some  interesting  statistics  and 
an  ofliidal  map  so  you  can  see 
where  each  newspaper  conies 
from.  The  papers  them.selves 
should  start  arriving  in  two  or 
three  week.s.  Soon  you  should 
have  a  jiretty  clear  jiicture  of 
what  Wi.sconsin  is — and  whether 
vou’d  like  it  here. 

"We  do. 

“This  invitation  is  open  to  all 
iiulustriali.sts  everywhere,  except 
tho.se  now  living  in  Wisconsin. 
(Sorry,  neighbors.)” 

fsialislical  Data  Added 

Both  ads  al.so  carried  a 
(laragraph  of  (lertinent  statis¬ 
tical  data.  One  siiotlighted  "8 
good  T.AX  BE.AS(JNS  why 
you’ll  like  it  here”  and  the  other 
summarized  “Resources  which 
make  Wisconsin  out.standing.” 

jiiominent  and  amjile  cou¬ 
pon.  complete  with  dotted  line, 
(H-cupied  the  lower  right-hand 
corner  of  each  ad. 

The  media  mix  for  phase  one 
of  the  campaign  consisted  of 
Will!  Street  Jouniitl,  U.S.  Xewit 
tniit  Warlil  lieport,  and  Aren 
Iteeelofimetit.  During  phase  two 
media  consisted  of  Wnll  Street 
Journal  and  Xeu'i^u'eek,  and 
during  this  period  representa¬ 
tive  Wi.sconsin  weeklies  were 
ailded  to  the  offer  of  free  news- 
jiafiers. 

Co|iy  was  modified  accord¬ 
ingly.  offering  fiO  different 
liajiers  from  fiO  different  com¬ 
munities —  twice  the  number  and 
twice  the  time  sjian  of  the 
original  proposition. 

'I'o  help  foster  statewide 
awareness  of  the  campaign 
within  Wisconsin’s  own  Iwirders, 
we  suggested  a  full  dress  press 
conference  in  Madi.son.  The 


client  agreed,  C-K  worked  out 
necessary  arrangements,  and  the 
conference  was  held  the  day 
liefore  the  first  insertion  was 
scheduled  to  appear  in  the  Wall 
Street  Journal. 

.Although  publishers  had  al- 
read.v  l»een  contacted  throughout 
the  state,  12  jiajiers  sent  re¬ 
porters  to  the  session.  The  wire 
services  were  also  on  hand, 
along  with  tv  newsmen  and  spe¬ 
cial  guests  representing  local 
industrial  development  groups 
in  various  Wisconsin  commun¬ 
ities. 

.Scru|ilN>nk  of  (’.overage 

The  resulting  scrapbook  of 
news  stories  announcing  the 
campaign  contains  clijijiings 
fi-om  all  parts  of  the  state. 
Coverage  ranged  fnnn  full  col¬ 
umns  down  to  three  or  four 
|)aragraphs,  with  headlines  such 
as:  "State  to  Promote  Industry 
by  Mailing  Daily  Papers”  .  .  . 
"State  Plans  Ads  to  Lure  In¬ 
dustry”  .  .  .  "Newspapers  to 
Help  .Attract  Indu.stries”  .  .  .  etc. 


nounced  jilans  for  a  .')2-week 
schedule  of  radio  ami  television 
advertising  in  the  Philadelphia 
market  area. 

W.  Robert  Harris,  viceiiresi- 
dent  for  sales,  said  the  adver¬ 
tising  inognim  includes  more 
than  .'>00  one-minute  sjiots  on 
two  television  ami  three  radio 
stations  in  Philadeljihia  during 
the  first  five-week  period,  be¬ 
ginning  March  11. 

“This  is  a  most  significant 
move  for  Woolworth’.s — the  tele¬ 
vision  and  radio  commercials 
will  be  a  first  for  the  company 
in  a  sustained  way,  and  will  be 
carried  forward  on  a  continuing 
basis,”  he  said.  1'he  company 
has  been  using  radio  in  1(12 
other  markets  but  not  on  a  .')2- 
week  basis. 

“The  test  iirogram  will  in  no 
way  ri'place  newsjiaper  adver¬ 
tising;  in  fact,  we  will  continue 
to  expand  our  m'wspaiier  ad¬ 
vertising  as  part  of  a  iilanm‘d 
jirogram  to  make  more  people 
aware  of  our  modem  dominant 
stores,  largi*  enough  to  carry 
complete  lines  of  merchandi.se 
including  upgraded  fashions.” 

Nationally  Woolwoith’s  is  one 
of  the  leading  retail  adverti.sers 
in  newsiiajiers,  with  an  esti¬ 
mated  84  million  lines  in  neaily 
Llbfl  markets  in  liXiT,  an  in¬ 
crease  from  .‘1*4  million  lines  in 
5)0  markets  in  1957. 

.A  lilting  jingle,  “It’s  Fun  to 
Shop  Woolworth’s,”  sets  the 
tone  for  the  commercials,  which 


In  some  cases,  papers  also  edito¬ 
rialized  favorably  on  the  cam¬ 
paign.  .A  follow-up  AP  wire 
story  reported  results  in  P'ebru- 
ar.v. 

Coupon  returns  to  date  have 
been  gratifying  in  quality  as  well 
as  in  numlM'r.  Qualified  pros¬ 
pects  are  followed  up  by  mail  at 
appropriate  intervals,  and  in 
[lerson  when  practical. 

It  is  too  soon  to  predict  how 
many  “.sales”  will  actually  be 
closed  as  a  result  of  this  pro¬ 
gram,  how  many  industries  will 
move  to  or  expand  in  Wisconsin 
next  year  and  the  year  after 
that.  Our  crystal  ball  has  not  yet 
iH'en  comiiuterized  to  that 
esoteric  extent. 

But  one  of  the  earliest  cou- 
l)ons  was  hand  carried  to  Madi¬ 
son  from  Ohio — by  a  key  execu¬ 
tive  who  saw,  read  and  thu.s 
responded  to  one  of  the  first  ads 
in  the  campaign.  He  has  since 
decided  to  move  a  substantial 
operation  to  the  Badger  State. 
Not  bad  for  openers! 


will  siqiport  the  comp;my’s 
jirivate  brands,  stress  the  ex¬ 
panded  lines  of  merchandise  now 
available,  and  emphasize  the 
theme  “more  i|uality  for  your 
money.” 

The  radio  advertising  will  be 
heard  on  Stations  WFIL,  WIP 
and  WIBC.  The  television  com¬ 
mercials  will  be  full-color  jires- 
entations  over  Stations  WFIL- 
TV  and  KYW-TV.  Frank  B. 
Sawdon,  ])resident  of  the  New 
A'ork  ailvertising  agency  which 
bears  his  name  and  rejne-sents 
the  Woolworth  company,  said 
the  action  is  Woolwoith’s  “first 
real  break  into  bi'oadcast  metlia 
and  it  is  being  done  in  an  em- 
))hatic  way.”  To  I’each  the  over¬ 
all  market  today  a  combination 
of  newsprint,  television  and 
radio  is  necessary,  he  said. 

The  television  spots  will  reach 
into  28  counties  in  Pennsylvania 
and  Ni“W  .l(‘rsey,  three  in  Del¬ 
aware  ami  one  in  Maryland. 
This  is  one  of  Woolworth’s 
strongest  market  areas  where 
111  of  its  stoi'es  ai'i‘  locatml,  and 
they  include  some  of  th<>  com¬ 
pany’s  most  modern,  dominant 
stoi’es. 

• 

Mill(‘r  Sells  for  Star 

star  I’arts  Company  has  ap¬ 
pointed  John  V.  Milh'r  as  sales 
representative  for  Kansas,  Ne¬ 
braska  and  metroi»olitan  Kan¬ 
sas  City.  He  was  a  machinist 
for  the  hauiuiK  (’itjt  Shtr  for 
nine  years. 


Woolworth  Buys  52 -Week 
Tv  and  Radio  Ad  Schedule 

F.  W.  Woolworth  Co.  has  an- 
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Judges  Don’t  Agree 
On  Barring  Newsmen 


Contiovfisy  contiiiuos  about 
the  Ameriian  Har  Association’s 
Reardon  lieport  ami  tile  closinjr 
of  preliminary  lieai'infrs  in  crim¬ 
inal  cases. 

In  IMnxmix,  the  Arizona  Rr- 
puhUr  has  challenged  the  clo- 
.sure  of  a  pre-trial  proceeding?. 

Klsewheii*.  two  hearin>?s  in  a 
murder  ca.<e  were  closed  to  the 
press  in  San  Rafael,  ('alif.,  and 
a  jud>?e  in  \Vilmin)?ton,  Del., 
threw  out  a  move  to  har  re- 
jiorters  from  a  i>re-trial  hear¬ 
ing. 

Concerniiijr  preliminai'y  hear¬ 
ings,  the  Reardon  Report  saitl 
that  th«‘  presiding  ollicer  at  a 
jire-trial  hearing  on  hail,  evi¬ 
dence  motions,  etc.,  would  have 
the  di.sci-etion  to  har  the  news 
media  if  he  iletei  niined  that  the 
dissemination  of  information 
might  jeopardize  fair  trial. 

'PIk'  Report  is  not  law,  how¬ 
ever.  hut  its  adoption  hy  the 
.AH.A  exeits  advisoiy  force  at 
the  state  and  local  levels. 

In  Phoenix,  Walter  W.  Meek 
of  the  Rriaihlir  was  found 
guilty  Kehruary  2!»  of  contempt 


^ringing  sound  of  belts 


of  court  charges  for  his  refu.sal 
to  leave  a  preliminary  court 
hearing  last  (Ictoher  11.  He  was 
lined  $.‘100  hy  Supmior  Court 
.luilge  William  Holohan. 

Republic  executives  announced 
they  would  appeal  the  loiling  to 
the  Supreme  Court  of  the 
I’nited  States,  if  neces.sary. 

Meek,  acting  on  orders  from 
the  newspajier  to  test  the  legal¬ 
ity  of  Rule  27  of  the  Arizona 
Rules  of  Criminal  Procedure, 
was  cited  during  a  hearing  in 
a  kidnapping  ca.se.  'Phe  defen¬ 
dant’s  attorney  retjuested  clo¬ 
sure,  but  Meek  rofu.sed  to  leave. 

-As  a  result  of  the  challenge, 
the  Arizona  Supreme  Court 
changed  tin*  rule,  allowing  the 
hearings  to  he  open,  hut  the 
charge  against  Meek  was  not 
dropped. 

.1.  Kdwaid  Murray,  managing 
editor  of  the  Republic,  cited  two 
things  which  he  feels  make  ])re- 
liminary  hearings  crucial. 

First,  he  sail!,  a  number  of 
Supnmie  Court  rulings  have 
(H'litered  on  the  exclusion  of  evi- 
•  lence  unless  constitutional 


in  tintinnabulation*  the  t  is  small,  but . 

in  Teletype 

it’s  al'way s  a  cap . . . 


because  Teletype  is  a  registered  trademark 
identifying  Teletype  Corporation  products— 
and  used  correctly  only  as  an  adjective,  as 
in;  "Send  it  on  the  Teletype  machine."  It  is 
never  used  as  a  noun  or  verb,  as  in:  "Send  it 
on  the  Teletype,”  or  "Teletype  it." 


TELETYPE 


rights  arc  complied  with,  and 
in  Arizona  the  legality  of  such 
evidence  gets  its  first  test  at  the 
pi"eliminary  healings. 

Second,  he  said  the  lieardon 
Report  “not  only  chokes  off  of¬ 
ficial  sources  of  crime  and  court 
news  but  openly  encoui-ages 
further  .secrecy  in  law  enforce¬ 
ment  hy  inviting  the  closing  of 
jireliminary  hearings  at  the 
whim  of  defense  coun.sel.” 

Ri'puhlic  reporters.  Meek  in¬ 
cluded,  again  challenged  a  mo¬ 
tion  that  a  iireliminary  hearing 
he  closed  on  February  2d. 

The  new  liheralizeil  version  of 
Rule  27  applies  to  witnes.ses 
only,  whom  the  <lefen.se  may  <‘X- 
clude  from  the  courtroom. 

.*^iilip<M'iias  l'se<l 

In  this  cas<‘,  in  onUu"  to  con¬ 
form  with  th<*  new  rule,  mem¬ 
bers  of  the  press  and  s)>ectators 
wer(‘  a.sk<»d  to  leave  the  court 
voluntarily,  then  were  i.ssu<‘<l 
instant  subpoenas  and  sworn  as 
witnesses  so  th<*y  could  h<‘  ex¬ 
cluded  involuntarily. 

M<*ek  refu.se<l  to  leavi>,  was 
.sworn  in  as  a  witness,  and  ex- 
clude<l.  Howi'ver,  anoth<‘r  re- 
liorter  took  his  jilace  in  the 
courtroom  immediately. 

When  prosecuting  attorneys 
<li.scover<*d  there  w<‘re  four  mor<‘ 
Republic  r<‘porter.s  waiting  out¬ 
side,  the  subpoenas  were  aban¬ 
doned  an<l  the  reporters  allowed 
to  stay. 

The  d<‘f<‘n.se  th<‘n  sought  a 
writ  which  would  give  tin*  pr(>- 


Press  Club  Keeps 
Liquor  License, 

At  Least  for  Now 

W.4.SinN«TOX 

Mmnbers  of  the*  National 
I*r<*.s.s  Club  (juafftMl  their  ale  and 
sipped  their  martinis  with  great 
reli<>f  an<l  added  gusto  last  week 
when  they  b'arned  that  the  Club 
would  not  lose  its  liciuor  licen.s<‘ 
Ix'cause  one  of  its  oflicers  is  an 
alien. 

Th<‘  District  .Alcohol  Keveiage 
Control  Hoard,  aftc'r  hearings, 
deci<l(‘<l  that  the  jnovision  in  the 
District  code  that  r<>(iuires  the 
|)iincipal  officers  of  licemsed 
jtremises  to  b<>  I’.S.  citizens 

would  not  i)revent  .lohn  W. 
(Pat)  Heffeman,  a  British  sub¬ 
ject,  from  holding  the  office  of 
vicepresident.  Heffeman  heads 
R<>uters  news  bureau  in  Wa.sh- 
ington. 

.At  the  hearings,  repre.senta- 
tives  of  the  N’PC  strongly  down- 
giaded  Heffeman’s  office  by  tes¬ 
tifying  that  the  vicepresident 
had  no  official  duties  to  ])er- 
form,  and  therefore  was  not  a 
“principal  officer.”  The  Board 


siding  judge  the  exjfress  author¬ 
ity  to  close  his  couit.  'I'he  State 
Court  of  Ap})eals  decided  the 
<|u<‘stion  shouUl  be  taken  to  the 
Supreme  Court,  sinc<'  the  (jues- 
tion  involved  that  coui't’s  recent 
decision  on  Rule  27. 

.After  argument  was  jire- 
sented  to  a  hastily-assembled 
pan<>l  of  thr<‘e  justices.  Chief 
.Justice  .less<‘  A.  l’<lall  an¬ 
nounced  that  the  defense  writ 
was  <l<>nied. 

M<‘ariiig^  (.IommI 

In  the  murder  cas<'s  in  .San 
Rafa<‘l,  .lu<lg<>  .Alvin  11.  (Jold-  * 
st<*in  .Ir.  agre<Ml  with  tin*  d<‘f<'nse  ) 
attorney  that  pre-trial  publicity 
would  i»rejudice  prospective 
jurors  and  clo.se<l  two  pr<‘limi- 
nary  h<‘a rings. 

He  also  s<>aled  th<*  recor<ls  of 
th<*  hc'arings  and  forbade*  pros- 
ecutoi’s,  defi'iise  attorneys  and 
sheriff’s  p<*r.sonn<‘l  fi-om  discuss¬ 
ing  the  ca.s<‘s  with  the*  pr«“ss. 

(ioldstt'in’s  actions  were  bas(‘d 
chiefly  on  s<>ctions  of  the*  Cal¬ 
ifornia  i)enal  code*  written  in 
1S72  and  last  amende<l  2.')  y<‘ars 
ago. 

In  the  Wilmington  ca.se,  a  <le- 
fense  lawyer  asked  l’.,S.  District 
Court  S<*nior  .Judge  Caleg  M. 
Wright  to  bar  newsmi-n  under 
the  t<“rms  of  the*  Reardon  Re- 
poi't.  Wi’ight  refu.sed. 

“Th<*  Reai'don  Report  isn't 
law,”  the  judge  said.  “We’ve  , 
ha<l  no  trouhh*  with  tlu*  re|)ort- 
ing  hy  our  press.  'rh<>  pi<*ss  has 
been  very  coopi*rativ(‘.” 


accepted  the  argum<‘nt  anil 
baseil  its  ilecision  on  the  fact 
that  tin*  District  Code  does  not 
l•<‘(]uir<‘  a  vicepi-esident  anyway. 

Th<*  decision  was  by  a  2-to-l 
vote  with  Mrs.  .Joy  Simonson, 
the  Chairman,  dissenting. 

The  .ABC  Boanl’s  ruling 
solves  the  ])robl('m  for  this 
year.  However,  should  Heffer- 
nan  ascend  to  the  ))residency 
next  y<*ar  in  acconlance  with 
establisheil  Club  custom,  it 
could  hardl.v  bi*  argued  that  the 
president  was  not  a  principal 
officer.  The  proi)osed  solution  to 
that  <lilemma  is  to  get  Congres.<  ^ 
to  repeal  that  section  of  the 
D.C.  (jode  ami  mov<‘s  to  that  eml 
are  umler  consideration. 

-An  argument  for  repeal  will 
be  that  the  provision,  enacted  in  » 
to  k<*ep  alien  gangsters 
from  taking  over  Washington 
bars  after  the  end  of  national 
lirohibition,  is  archaic. 

• 

("losos  Itiirouii 

PlIILADEI.lMIU  I 
The  AVu'  York  Times  has  I 
clo.sed  its  Philadelphia  Bureau 
in  the  Bulletin  building.  Adolph 
Katz,  of  the  Bulletin  rewrite 
staff,  remains  as  the  Times' 
stringer. 
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Kansas  City  is  No*  1 


To^o'  ^  4,949,627 


,  tionsas  C'.ty  swr 

\  '*  Herald  4  270,369 

\  ,,830,M 

\  ,  3,806, 

\  7  Otlondo  SenO"«'  3,774,0 

\  ,0  p8oe6,.  «'P'''’'"  3,5'5 

\  HO-’- 

I  ,7  vyosK.09'0"'’-’ 


4,886,270 

*-i  4.0 


3,934,9^6  j 
3,917,375 

3,830,328 
3,806,252 
3,774,307 
3  634,084 
3,550,992 
3,5^5,107 
3,464,3^^ 


/  '  ^o„j;  u,.„. 

/  4,38p,p3, 

/  ■‘  ’^ood  o' 

/  Or/o J  °'’*9°'’'on  f'5’J5>,02j 

^  P'^oyune 

®-  Norfo;L°  ^'^^1466 

Los  A  ^'^^<583 

'0-  PhoeS^^'^'  ^'^84,96, 

,  J  ?  u  ^®Pub/;c  ^'^62,067 

\  °^'°'’  ■'‘”""o'-He,o((/  ^•°®6,404  j 

\  ^'075,729  / 


O  Because  Kansas  (,'it\  is  une  of  .Vmerica’s  l»est  test  markets. 

#  Because  The  Star  has  rme  «)f  tlie  lowest  acisertisins  costs — circulation  considered. 

#  Because  circidatioii  penetration  of  its  metro|K>litan  market  is  highest  of  any  newspaper 
in  the  top  2.). 

O  Because  area  grocers  are  alert,  aggressive  husinessmeii  who  promote  advertised 
products. 

#  Because  Kansas  Catians  have  the  newspaper  "shopping  habit"  (SO..}  per  cent  of  female 
Star  subscribers  read  gr«Kerv  ads  before  they  shop). 

#  Because  The  Star’s  merchandisiug  program  reaches  grocers  who  do  over  90  per  cent 
of  food  volume. 

#  Because  The  Star  otters  a  coordinated  program  t(»  tie-in  ItKal  and  national  advertising. 

9  Because  Kansas  ('itv  ranks  NT'MBKB  ON'K  in  per  capita  retail  sales. 

THE  KANSAS  CITY  STAR 

1729  Grand  Avenue,  Kan.sas  City,  Missouri  64108,  Telephone  (816)  421-1200 


NEW  YORK 
21  East  40th  Street 
Phone  MU  3-6161 


CHICAGO 

1 1  East  Adams 
Phone  939-0532 


SAN  FRANCISCO 

Nelson  Roberts 
625  Market  Street 
Phone  421-2003 


LOS  ANGELES 

Nelson  Roberts 
609  S.  Grand  Ave. 
Phone  623-8151 


5  ‘Senior  Editors’  Named 
To  Guide  UPI  Team  Reports 


Ryan  Mrs.  Flaherty  Garretson 

Newsmen  Cop  Prizes  , 
In  Pollution  Crusade 


Fivo  L'nit*-(i  l*r<*ss  Inter¬ 
national  corr^'.spondents  have 
Ix'en  ile.sipnated  .senior  editors 
by  Roper  Tatarian,  L’l’I  vicc- 
I)resident  and  editor. 

'I'hey  are: 

Louis  Ca.ssels,  Washinpton; 

Rolx’i’t  .Mus<“l,  London; 

Jos*‘|)li  L.  Myler,  Wasliinplon ; 

H.  1).  Quipp,  New 

York ; 

I>avid  ('.  Smothers,  Chicapo. 

'I’heir  comhined  experience 
with  FI'I  totals  years. 

Tatarian  said  tin*  .senior  edi¬ 
tor  .system  was  lM*inp  inaiipu- 
rated  to  m(*et  cliaiij;inp  patterns 
and  te(dini(|U<*.s  in  news  reportinp 
anri  writinp. 

“.More  and  more,  we  are  usinp 
teams,  rather  than  individuals, 
to  report  on  complex  situations,” 
Tatarian  said.  “More  and  more, 
we  are  takinp  advantap<“  of  our 
domestic  and  foreipn  bureau  m*t- 
work  to  do  nationwide  or  world¬ 
wide  reportinp  of  a  type  that 
only  a  basic  news  service  can 
undertake.  Our  s<*nioi-  editors 
will  Im*  a.ssipned  to  head  these 
teams,  oi-  to  direct  assipnments 
to  proups  or  bureaus,  and  often 
will  widte  the  final  reports  them¬ 
selves.” 

Cas.sels  Joined  I'lM  in  New 
York  in  1!M2  after  his  pradua- 
tion  fi'om  huke  I'niversity.  As 
relipion  editor,  a  title  he  will 
retain,  ('as.sels  has  won  several 
awards  for  reportinp  in  that 
field  and  written  four  books  on 
the  subject. 

Mu.sel,  a  10-year  I'l’I  veteran, 
has  <-overed  three  wars  and 
scores  of  other  major  stories 
arouml  the  world.  Mis  travels, 
aside  from  the  I’nited  States, 
have  taken  him  into  virtually 
every  Kuropean.  Middle  Fast 
and  .African  country. 

Quipp,  who  joined  I’I’I  in 
Cleveland  years  apo,  has 

traveled  from  New  Cauinea  to 
the  South  I'ole.  In  addition  to 


coverinp  the  Pacific  theater  in 
World  War  II  and  filinp  a  col¬ 
umn  from  the  Korean  front  in 
and  1!».")1.  Quipp  has  re- 
jiorted  on  most  of  the  major 
U.S.  criminal  trials  in  the  last 
20  years. 

.Myler,  with  UPI  for  .3.")  years, 
has  specializ*Hl  in  science  and 
political  reportinp. 

Smothers,  who  joined  UPI  in 
Madi.son,  Wise,  in  1!H8,  directed 
the  first  UPI  team  report  seven 
years  apo  and  wrote  the  first  of 
the  fc'aturized  leads  the  apency 
olfers  in  the  coverape  of  football 
pames.  He  has  bf>en  a  repular 
partici|)ant  in  manned  space- 
flipht  covt'rape. 


Lii>«‘l  Suit  Is  ('.losrd 
For  I^rk  of  .Vriioii 

Daytona  Rkacii.  Fla. 

.An  order  <lismissinp  a  $.'»  mil¬ 
lion  libel  suit  broupht  apainst 
the  in  MKIl  has 

l«‘en  issued  by  Circuit  Judpe 
Harold  R.  Spaet. 

The  suit  was  broupht  by  the 
First  .America  Development 
Corp.  of  Hollywood,  Fla.  and 
.soupht  damapes  allepedly  in¬ 
curred  when  the  newspaper 
printed  a  series  of  articles  <'riti- 
cal  of  the  installment  sale  of 
lands  owned  by  the  company  in 
Volusia  County. 

Thomas  'f.  Cobb,  attorney  for 
the  N<‘ws-.lournal,  said  the  suit 
had  Is'en  dismissed  for  lack  of 
prosecution. 

.Action  preliminai-y  to  the  tidal 
of  tin*  suit  had  drapped  throuph 
the  courts  for  almost  four  y<*ars. 
-A  motion  for  a  chanpe  of  venu** 
from  .Miami  to  V'olusia  County 
had  lM*en  .soupht  by  the  defend¬ 
ant.  It  was  denied  by  Judpe 
Spa<*t,  and  his  di*nial  had  be<*n 
upheld  by  the  Florida  Supreme 
Court. 


Wasiiinuton 

.A  crusadf*  which  rescueil  a 
Florida  river  from  ch(*mical 
pidlution  won  the  .$l,dbb  Kd- 
war<l  J.  M(*i*man  Con.servation 
.Awanl  offered  by  tin*  Scripps- 
Howaril  Foundation. 

.lames  Ryan  of  the  St.  I'rti  ra- 
hiirii  won  the  prize  with 

an  eipht-month  campaipn  which 
arou.sed  jiublic  opinion  and  re- 
sult(*d  in  the  otfendinp  chemical 
company  payinp  .'i!2fKt,(Ml()  to  re¬ 
pair  the  damape  done  by  its 
pidlution. 

Kipht  other  awards  foi-  a 
total  of  .ft-Y.IKtO  to  n<*wspaper 
staff  members  whose  work 
served  the  cau.s<*  of  conservation 
in  were  announceil  b.v 

Don  F.  Weaver,  Scripps-How- 
ard  conservation  editor. 

The  late  Fdward  .1.  Me<*man. 
con.servation  editor  and  editor  of 
the  Mi’iiiiiliin  Prcm^-.'^riiniliir,  a 
.Sc  r  i  p))s-  H  o  wa  rd  newsiiaper, 
founded  the  awards. 

Second  prizt's  of  .'•tT.Att  «*ach 
wen*  awardt*d  to  Mrs.  Ni*va  .S. 
Flaherty  of  tin*  Perth  .De/io// 
(.\..I.)  Kreinnij  Xeirn,  and  to 
Fred  (larretson  of  th<*  (hihliimt 
(Calif.)  Trihinir. 

.Mrs.  Flaherty’s  “Our  .Air:  .A 
Dirty  .Story”  was  a  series  on 
tin*  sul|duirous  fum<*s  that  float 
over  the*  New  .ler.st*y-New  York 
area  from  the  industi'ial  <-hemi- 
cal  compli'X  alonp-  tin*  .Arthur 
Kill  and  Raritan  Riv(*r. 

(larretson  revealed  tin*  dan- 
per  of  land  sinkinp  alonp  the 
S:in  Franci.sco  Kay  coastal 
plain,  due  to  excessive  pumpinp 
of  underpround  water. 

'I’liird  prizes  of  each 

wen*  awarded  to: 

(luei-n.sey  Le  Feller,  ( 'h rixt hi ti 
.Sr/enre  Mnuitur,  for  cart'ions  on 
pollution  of  air  and  waf<*r  and 
slashinp  of  tin*  redwood  for- 
»‘sts, 

Jann*s  Robey,  Ilin/ton  (Ohio) 
.htunml  Heriilil,  for  reportinp 
on  water  manapement  ami  (lol- 
lution  in  tin*  Miami  Riv‘*r  Val¬ 
ley. 

Julian  Moi'rison.  WiiKhiiii/toii 


Ihiilii  Xeim,  for  his  crusade  i-e- 
sultinp  in  the  pr«*.servation  of 
Fiscataway  Fai'k,  the  vista  seen 
across  the  Fotomac  from  Mount 
Vernon,  home  of  (leorpe  Wash- 
inpton.  'I’he  park,  saved  from 
exploitation  by  developers,  wa.s 
recently  dedicated. 

John  (I.  Warren,  Mtilliic 
(Ill.)  Ihiilji  lii.iiiiitrh,  for  his 
“Fraii'ie  ’I'rails"  column  and 
special  articli*s  on  con.servation 
of  naturt*  and  wildlife. 

Fourth  (irizes  of  .$2.7(1  eac'h 
were  awarded  to: 

Ralph  'rhornton,  Mimieniioli^ 
t<tiir,  for  his  stories  and  color 
photopraphy  exposinp  the  pol¬ 
lution  ;ind  uplification  of  tin* 
.Mississippi  River  in  tin*  Twin 
Cities  ai’ea. 

Ward  .'sim-lair,  l.oiiixeille 
(Ky.)  Tiling,  who.se  ai-ticles  on 
air  pollvition  and  nepiect  of  junk 
di.s|io.s:il  stin-ed  his  community 
to  actimi. 

• 

CiOP  GolivtMilioii  May 
Limit  Arress  to  Floor 

Wasiiincton 

Ri-publican  National  Conven¬ 
tion  planners  have  decided  ten¬ 
tatively  to  limit  the  number  of 
honorary  officials.  new.snn*n  and 
camei-amen  on  the  <*onvention 
floor  to  i'«‘duc(*  confusion. 

Tin*  <lecision  was  ma<le  by  the 
arra.npements  *-ommittee  for 
the  convention  openinp  Aupu.st 
.7  in  Miami  Reach,  Fla.  It  still 
is  subject  to  ratification  by  the 
full  national  committee. 

Sources  .said  p:ir(y  officials 
will  be  authoriz<*d  to  nepotiate 
with  the  radio  and  television 
networks  and  with  j)ress  spokes¬ 
men  to  decide  how  many — if 
any-  I’epoi'ters  and  cameramen 
will  be  ))ermitted  into  the  dele- 
pate.s’  area  on  the  convention 
floor. 

The  lest  will  be  restricted  to 
tin*  (ilatform  area  and  to  in- 
t<*rview  and  r«*c(*ption  rooms 
just  off  the  floor,  where  ar- 
ranpements  will  1m*  mad<*  for  in¬ 
terviews. 
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the  phototypesetter  of  a  thousand  faces 


Letter-perfect  photocomposition  begins  with  the  Linofilm  Quick's 
character  grid  ...  a  complete,  duplexed  type  font  that  you  can  hold  in 
your  hand.  It  ends  as  high-quality  typography  on  film  or  photographic 
paper.  In  between  you'll  find  a  low-cost  phototypesetter  with  the  speed 
to  keep  your  composing  room  running  smoothly. 

With  Mergenthaler's  complete  typographic  library  to  choose  from, 
the  Quick  is  the  machine  of  a  thousand  faces — at  least  Your  Mergen- 
thaler  representative  will  gladly  fill  you  in.  Or  write  Mergenthaler 
Linotype  Company,  Mergenthaler  Drive,  Plainview,  New  York  11803. 


Mergenthaler 


LINOFILM 


ni(MO(;i{  \iMiv 


The  Private  World  Of  Phyllis  Twachtman 


lU  I  ooini'v 

111  loir  is  <1  irid  iii  rlnsi  -ii /t  <>l 
ii/M'  1)1  .\)ii-  )  m  l,'  ('ih/'s  ti')  ll- 

h' 1(011' t)  lOKOKK  jioss  jiholotira- 
1)1)1  rs.  It  ()')ts  )ccill)i)  lijf  .l))it)») 
'l')»)0)i  (l  )( K  )  y -())■))•  s  i>)(  JO' (■ - 
()  )>ii))tt)  O'!)))  is  iioldic  r)'l)(  I i)>i)s 

)l(()ft)>r  )>i  ti>)  (l)ils  dohs  )it 
.  I  oo  riro. 

A  iiKitiiitt'il  l)i>:nfi'-tlian-liff 
|(hi>tt)Hia|ih  of  Ilun)|iliri-y  Ro- 
uai't  with  a  plush  toy  siiakf 
(Irapoti  ai'ouiKl  his  shouldoi's, 
ami  a  picket  si^ii,  “N’lOWSI’A- 
I'KK  CniJi  OK  XKW  YOltK 

ON  S’l'IilKK”  slami  in  the 
hall  outside  of  the  second  floor 
walk-up  of  I’hotojiiapher  1‘hyl- 
lis  'I'wachtinan  in  the  heait  of 
(Ireenwich  \'illaj;e. 

Over  her  door  is  a  metal  sii;n. 
“M iddle-Aj>ed  Reatniks.”  Inside 
a  sound  of  liarkiiiu'  can  he 
heard.  This  racket  comes  from 
‘■('urlj'.”  a  nomh'.script  rusly- 
colored  part  spaniel  I’hyllis 
ri'scued  fioni  the  .ASI’CA,  anil 
“('.asey,”  a  handsome  whippet. 

'J'he  Twachtmans.  who  once 
had  a  (ilace  in  tireenwich,  C'onn.. 
alwa.vs  raised  whippets.  I’hyllis 


Phyllis  Twachtman 


is  the  daughter  of  an  architect 
and  the  uranddauuhter  of  .lohn 
Twachtman,  noted  .American 
artist  and  contemporary  of 
Alaik  Twain,  who.se  work  han^s 


in  many  mu.seums. 

I’hyllis  hroki-  into  the  news¬ 
paper  field  in  (Ireenwich  as  the 


family’s  fortunes  foundered. 
She  started  on  tht*  (Ireoocirl) 
Timv  with  Harriet  Van  Horne, 
a  .syndicateil  columnist. 

She  also  worked  for  Rachrach 
taking  sociidy  pictui-es.  Rut  tin* 
newspaper  husine.ss  with  its  e.\- 
citement.  channinn'  a.ssij;nments, 
friendly  news  people  always 
appealed  most.  So  when  she 
I  htaineil  a  joh  on  the  .Vcic  York 
\V)(rhl-T(h‘(jc(tiii.  she  stayt*d 
there  for  lit  yeai's  until  the 
merger  with  the  Hcrald-Trihidd' 
and  the  .hod-Kol-A  oa  rind). 

She  then  took  a  joh  as  I'e- 
porter-|thotourapher  for  the 
wi‘ekly  Lot))/  Isldiol  I'osI  in 
Korest  Hills,  Queetis,  and  fast 
made  fi'iends  ther«*.  Her  course 
down  t^ueens  Roulevard  is  now 
m:ii'ked  hy  warm  nreetin>*-s  from 
m  'rchants;  the  florist,  the  shoe 
i-epair  owner,  the  fruiterer,  the 
c:nd  shop  operator,  the  hanker, 
the  restaurant  maiuiuer  all  have 
a  word,  a  wave  of  the  hand  for 
her. 

Hallieriiiu  Place 

I’hyllis’  Village  apartment 
I'onsists  of  livinn'  room,  hed- 
room,  kitchen,  l>ath,  and  in¬ 
formal  den  with  a  hilliard  table 
taking  up  most  of  it.  Sin*  also 
has  an  open  window  from  the 
liviii).''  room  leading'  onto  a  small 
roof  garden  over  a  dru^t  store. 
This  is  a  natherinn'  place  for 
the  Kourth  Kstate  on  hot  Sum¬ 
mer  niuhts.  Tomato  plants 
and  flowers  flourish  hleedin^ 
hearts,  heaveidy  hlue  morning' 
glories,  marinolds-  desjiite  the 
Hi  it  from  the  factories  down  on 
Hud.son  Street,  near  the  i  ivei*. 

,A  siun,  “(’hipmunk  Cross- 
inn',”  lilts  the  eye  as  one  climhs 
out  the  window  to  the  nreen 
oasis  which  has  almost  as  many 
heach  chairs  as  plants. 

I’hyllis  may  have  more  friends 
in  the  .New  York  news  world 
than  anyone  el.se.  .lournalists 
who.se  bylines  are  known 
throughout  the  editorial  world 
often  drop  by  for  a  drink  and 
a  chat. 

She  also  knows  dancers,  art¬ 
ists,  nrocers,  bartenders,  i-lean- 
inn  women  and  veterinarians. 

Her  apartment  is  a  natherinn 
place  for  people  down  on  their 
luck,  job  hunting',  lonely,  or  just 
seeking'  the  warmth  of  her 
kindly  peisonality. 

It  al.so  is  headipiarters  for  a 
frroup  of  friends  who  meet  there 
to  talk,  to  u'o.ssip,  eat,  have  a 
drink,  jro  over  the  newspaper 
situation.  Shop  talk  and  discus¬ 
sion  of  the  news  of  the  d;iy  take 
u|>  part  of  the  convei-sation,  but 
there  is  no  subject  too  remote 
for  her.  Phyllis  is  :tn  interested 
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listen!  I*. 

And  she  is  always  uoinjt  off 
with  cami'ia  to  photograph 
somi*  youiiKSti'i’s  urailuation,  a 
friend’s  W!*<l<linK',  or  a  pi*t  cat 
or  dou'  for  its  owner. 

She  also  photographs  <*hurch 
.servici's  and  has  a  happy  rap¬ 
port  with  prii*sts,  ministei's  and 
rabbis. 

Hi*r  phoni*  must  be  the  busi¬ 
est  privati*  win*  in  town.  Phyl¬ 
lis  acts  as  a  ch*arinjj  housi* 
for  job  infoi'ination  for  those 
beached  win*!)  thi*  Worhl-'l'i'le- 
Uram  folded  ami  thi*  r«*st  li*ft 
jobless  by  till*  closinn'  of  the 
1 1  'odd -./on  nod-  'I'd ho  or. 

At  Chi'istmastimi*,  an  I'lno- 
tionally  bad  p!*riod  for  the 
lonel.N'  (and  somi'how  the  very 
lom'liest  si*i*m  to  wind  up  in 
(Iri“i*nwich  N'iHauc),  Phyllis 
HOI'S  all  out.  She  has  a  tri'e, 
I’oasts,  and  prepares  stuflinH  for 
an  enormous  turki'.v,  and  invites 
l•vl■ryonl'  she  knows  who  ni*i*ds 
some  atfection  honestly  H'ivi*n. 
Thi'i'i*  are  pri*si>nts  for  adults 
and  childri'ii  wrappi’d  uniler  the 
tri'c. 

Alany  a  sail  divorcee  and  her 
children  have  had  a  brinht 
Christmas  Is'ctiu-se  of  I’hyllis. 
With  the  doHs  harking  ami 
jumpiiiH'  up  on  the  youngsters, 
the  delicious  meal,  probably 
ser\ed  on  a  card  table,  or  elsi 
in  the  kitchen  itself,  and  a  pres¬ 
ent,  an  atmosphere  of  hooiI 
cheer  is  provided  for  people  whe 
minlit  otherwise  spend  Christ¬ 
mas  alone  at  the  .Automat  or  :i 
bar  and  prill. 

'I  he  Ciilleclor 

Phyllis  even  picks  up  twofers. 
those  play  tickets  that  are  .sold 
at  a  di.scount,  two  foi-  the  jirici* 
of  one,  after  a  show  is  over  its 
peak,  if  it  ever  reached  it.  This 
is  in  ca.se  some  out-of-town 
friend  comes  into  town  and 
can’t  obtain  play  tickets  at  :i 
price  he  or  she  can  alford. 

She  accepts  clothinp  or  out 
prown  toys  friends  can  m* 
lonper  use.  Invariably  one  of 
her  circle  can  and  does  makf 
use  of  the  hand-me-down.  Her 
own  clothes  po  eventually  to 
Harlem,  conveyed  there  by  a 
once-a-week  clean  inp  woman 
who  thinks,  like  everyone  in  the 
Twachtman  aui-a,  that  there’s 
no  liner  lady  in  town  than 
Phyllis  'rwachtman. 

Phyllis  hits  received  awards 
for  photop-raphy  from  the  New 
Yoi'k  Press  Photopraphers  and 
.Max  Hess  of  Allentown,  but  her 
best  ti'ibute  comes  from  her 

{(')ttdioocd  )ii(  /(i(f/c  2!M 
R  1. 1  S  H  E  R  for  M.irch  Ift. 


Hi,  Dan.  See  you  at  PRINT  68? 

A.  You  bet.  The  first  real  international  show  of  printing 
machinery  this  country  has  ever  had!  I  read  that . . . 

Have  you  pre-registered  for  the  show? 

A.  . . .  there’ll  be  more  than  500  exhibitors . . .  what 
do  you  mean,  pre-registered.  You  register  when  you 
get  to  the  show. 

Not  if  you’re  smart.  I’m  saving  a  buck,  but  more 
important  I  save  time  by  mailing  in  my  registration 
right  now.  When  I  get  to  the  show  — no  waiting. 

I  walk  right  in  past  those  guys  waiting  to  register. 

A.  How  do  I  pre-register?  I’m  taking  my  superintendent,  too. 

Easy.  I’ve  got  some  extra  cards  here.  I’ll  send 
a  couple  over  to  you.  Fill  ’em  out  and  mail  ’em. 

And  don’t  send  any  money. 

A.  Sounds  good.  Why  don’t  other  shows  do  this? 

Because  there’s  never  been  a  show  like  PRINT  68. 

OR,  you  can  use  the  cards  in  this  insert.  Remove 
them  along  the  perforated  lines,  fill  out,  and  mail. 
They’re  postpaid. 

CUT  ALONG  DOHED  LINE 


For  More 
PRINT  68 

Pre-Registration 
Cards . . . 
For  More 
information 
on  PRINT  68... 

Write  or 
phone  PRINT  68, 
1605  Cahuenga 
Boulevard, 
Los  Angeles, 
California  90028. 
Telephone  (213) 
463-4891. 


TITLE  OR  POSITION 

[~|  Owner  President 

□  General  Mgr  or 
comparable  e»ec. 

□  Purch  Agent 

□  Sales  Manager 

□  Salesman 

□  Production  Mgr 

□  Foreman 


KINO  OF  OPERATION 

r~l  GenT  Comm'l  Ptg 
r~|  Publication  Pitr. 
r~l  Bus  forms  Spec'list 

□  Book  Manufacturer 

□  Newspaper  Plant 

□  Private  Prtg  Dept 

□  Converter 
n  Carton  Mfr 

□  trade  typesetter 
n  trade  Binder 
[~|  Ptiotoengravei 

□  Litho  Platemaker 

□  Ptg  Machy  Dir 

□  Advertising 


COMPANY'S  SIZE 

(number  employed) 

r~l  to  or  less 

□  1025 

□  25  50 

□  50  100 

□  100-200 

□  200  500 

□  500  1000 
r~l  over  1000 

PROCESS 

□  Lithography 

I  I  Letterpress 

□  Gravure 

□  Flenography 


Your  naine"(TYPE  OR  PRINtj 


title  or  Position 


Company  name 


Company  Street  Address 


International  Amphitheatre,  Chicago,  III.,  U.S.A. 


Pressman 


You  are  invited  to  pre  register  for  PRINT  68.  using  this  card.  By  doing  this  you  pay  only 
the  special  pre-registration  fee  of  $2.00,  good  for  the  entire  show  (regular  fee.  $3  00), 
and  avoid  waiting  to  enter  the  show.  SEND  NO  MONEY  You  pay  at  the  show.  Fill  out  this 
side  of  card  and  mail  immediately  to  The  Show  Company,  1605  Cahuenga  Blvd  ,  Los 
Angeles.  Calif  9(X)28  Your  entrance  pass  will  be  waiting  for  you  at  the  show 


0  Typographer 
r~l  Binder 
□  Photoengravei 


COMPANY'S  SIZE 

(number  employed) 

□  10  or  less 

□  1025 

□  25  50 

□  50  100 

□  100  200 

□  200  500 

□  500  1000 
r~l  over  1000 

PROCESS 

□  Lithography 

□  Letterpress 

□  Gravure 

□  Fteiography 


□  Owner  President 

□  General  Mgr  or 
comparable  eiec 

□  Puich.  Agent 

□  Sales  Manager 

□  Salesman 

□  Production  Mgr 

n  Foreman 


□  Gen'l  Comm’l  Ptg 

□  Publication  Prtr. 

□  Bus  Forms  Spec'list 

□  Book  Manufacturer 

□  Newspaper  Plant 

□  Private  Prtg  Dept 
n  Converter 

□  Carton  Mti 

□  Trade  Typesetter 

□  Trade  Binder 

□  Photoengraver 

□  Litho  Platemaker 
[~~|  Pig  Machy  OIr 
n  Advertising 


Your  name  (TYPE  OR  PRINT) 


Title  or  Position 


Company  name 


Company  Street  Address 


International  Amphitheatre,  Chicago,  III.,  U.S.A. 


Pressman 


You  are  invited  to  pre  rtgisttr  lor  PRINT  68.  using  this  card  By  doing  this  you  pay  only 
the  special  pre  registration  fee  of  $2  00.  good  for  the  entire  show  (regular  fee,  S3  00). 
and  avoid  waiting  to  enter  the  show.  SEND  NO  MONEY  You  pay  at  the  show.  Fill  out  this 
side  of  card  and  mail  immediately  to  The  Show  Company,  1605  Cahuenga  Blvd  .  Los 
Angeles,  Calif.  90028  Your  entrance  pass  will  be  waiting  lor  you  at  the  show 


□  Typographer 
n  Binder 

□  Photoengiaver 


Presses:  Web  offset  presses  by  at  least  14  companies;  sheetfed  multi-colors 
in  all  sizes  by  38  companies;  business  forms  presses  and  collators  by  at  least  eight 
companies;  four  big  rotogravure  presses;  big  and  little  flexographic  presses; 
highspeed  presses  for  printing  envelopes,  labels,  MICR  work,  gold  leaf  and  other  specialties. 

Typesetting:  Batteries  of  highspeed  linecasting  machines;  photographic  composing 
equipment,  in  big  and  little  models,  for  both  text  and  display  matter,  by  21  companies; 
cold  composition  keyboard  machines  for  composing  ‘direct  image’  texts; 
tape  punching  keyboards;  paste-up  alphabets  and  art. 

Computers:  Late-generation  tape-activated  computers  by  at  least  seven  major 
manufacturers. 

Bindery  Machinery:  At  least  40  companies  will  exhibit  everything  for  the  bindery  from  big, 
multi-station  gatherer-stitcher-trimmers,  to  9-foot  guillotine  cutters,  to  fast  new  folders. 

Cameras-PlateS;  The  cameras  in  PRINT  68  would  form  a  large  trade  show  by 
themselves  —  every  kind  and  size;  plus  electronic  separation  and  halftone  makers; 
enlargers;  film  processors;  powderless  etchers;  darkroom  equipment;  offset  platemakers; 
gravure  cylinder  supplies;  rubber  and  plastic  plate  molders. 

Quality  Control:  Scores  of  sensitive  devices  for  monitoring  ink  lay,  color  matches, 
plate  depth,  screen  quality,  paper  surfaces,  light  intensity,  etc. 

. . .  And  much  more!  See  the  other  side  of  this  insert  to  find  out  how  to  pre-register  for 
PRINT  68  and  save  time  and  money. 
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PRINT  68  is 

international 

•  More  than 
400  U.S. 
Companies 
Exhibiting 

•  More  than  80 
European  and 
Asian  Companies 
Exhibiting 
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Photography 

(Continued  from  page  26) 


rinpinp  <io()r1)oll  and  phono.  Sho 
is  noedod,  and  sho  provos  the 
truth  of  the  old  adaj>'o,  “You 
Have  To  Bo  .4  Friend  to  Have 
Friends.” 

Phyllis  has  a  society  look 
still,  despite  the  .slight  stoop 
from  cartinp  around  a  heavy 
camera  for  so  many  years.  Her 
chiseled  features,  her  speech 
cai’r.v  a  Greenwich  suppestion.  If 
fate  had  not  led  her  to  hecome 
one  of  New  York’s  two  women 
press  photoprai)hers,  she  could 
ver.v  well  have  been  lookinp  out 
of  a  Bachrach  portrait  herself 
as  the  library  chairman  j)ourinp 
at  tea. 

She  was  educated  at  Miss 
Hewitt’s  Classes,  N<‘w  York 
City,  and  Ko.semaiy  Hall, 
Greenwich,  and  has  the  .society 
accent.  But  she  ipnoi’es  her 
family’s  distinction  and  lives 
very  much  in  the  world  where 
sho  finds  herself — where  the 
foui-  letter  word  is  not  unknown 
and  the  rouph  and  tumble  men 
and  women  of  the  press  jirovt' 
that  cynicism  is  an  attitude,  not 
their  true  .selves. 

No  story  about  Phyllis  should 

('al  Stale  Stuilents 
Get  Oii-Joh  Traininjt 

Ft'l,l.ERTOX,  Calif. 

Fourteen  students  are  partici- 
patinp  in  an  intemshij)  propram 
conducted  by  the  nc'partmont  of 
Communications  this  semester 
at  California  State  Collepe  at 
Fullerton. 

The  propram,  which  for  the 
fii'st  time  includes  jiositions  in 
news,  advertisinp,  public  rela¬ 
tions,  radio  and  television,  re- 
(luii'os  each  student  to  work  IfiO 
hours  durinp  the  semester  or 
summer. 

.4r»>a  newspa))ers,  advertisinp 
and  public  lelations  apencies 
and  radio  and  television  sta¬ 
tions  coopei-ate  with  the  collepe 
in  ]dacements. 

The  j)urpose  of  the  piopram, 
accoi'dinp  to  Dr.  .1.  William 
Maxwell,  chairman  of  the  com¬ 
munications  department,  is  “to 
provide  the  student  with  ex¬ 
tensive  |)ractical  on-the-joh  pro¬ 
fessional  expc'rience  near  the 
end  of  his  collepe  career.” 

'Pile  fii'st  student  assipned  to 
th(*  Orange  Cornet  Dailg  Pilot  of 
Costa  Jlesa,  41rs.  Marparet 
Hall,  has  been  hired  as  a  full¬ 
time  repoi'tei’. 

Cal  State-Fullerton  is  one  of 
the  first  schools  in  the  west  to 
offer  both  B..4.  and  M.A.  pro¬ 
prams  in  the  exi)anded  field  of 
communications.  This  semester 
146  students  are  enrolled  in  the 
underpraduate  propram  and  25 
in  the  master’s  propram. 

EDITOR  8C  PUBLISHER 


omit  the  fact  that  she  has  a 
truly  infectious  sense  of  humor. 
Her  comic  puncturinp  of  the 
l)ompous  phrase  for  posture  us¬ 
ually  brinps  her  a  picture  when 
nothinp  else  would.  .4nd  she  has 
obtained  as  many  i)ictures  by 
makinp  a  subject  lauph,  as  by 
pushinp  h«‘r  way  in. 

In  fact,  hardened  news  pho- 
topra|)hers — usuall.v  not  known 
for  their  couitliness — petierally 
make  way  for  Phyllis  when  she 
appears — in  a  tweed  suit  and 
raincoat  more  than  likely — 
carryinp  a  Japane.se  camera 
and  luppinp  a  heavy  ca.se.  (Not 
that  she  needs  any  charity — 
she  can  hold  her  own.) 

When  Premier  Khrushchev  was 
at  the  Russian  <lelepation  to 
the  United  Nations  one  freezinp 
winter  morninp  a  few  years 
hack,  a  rejiorter  from  the  Jour- 
nal-American,  the  oi)po.sition 
afternoon  ])aper  to  her  i)aper. 
The  World-Telepram,  even  pave 
u))  her  coveted  position  standinp 
in  the  fi-ont  line  next  to  Hand- 
son  Salisbury  of  the  .Voc  York 
Tinien,  so  Phyllis  could  pet  a 
pood  shot  of  the  leader  of  the 
Russians. 

This  was  unprecedented,  hut 
it  really  hai)i)ened. 

I  oupht  to  km)w.  I  was  that 
rejiort*'!'. 

9I.Y<*ar-OM  Daily 
INom  on  Offset  Press 

Ci.M.ioN,  Ohio 

'I'he  hl-year-old  (ialion  In¬ 
quirer  is  now  iM'inp  published 
on  a  20-])ape,  four  color  offset 
press  in  a  new  buildinp. 

Walter  S.  Goshom.  editor  and 
peneral  manaper,  .said  the  move 
was  made  over  a  weekend  f I'om 
a  two-story,  6..5()()  s(juare  foot 
buildinp  into  a  one-story,  8,000- 
.s()uare  foot  structure. 

1'h('  ])lant  is  comi)let<*ly  car¬ 
peted,  includinp  the  i)rint  shop. 

Founde<l  in  1877,  the  liuiuirer 
has  been  a  daily  news|)ai)er 
seivinp  the  Gallon  ai’ea  for  61 
years.  Fdpai'  Koc'hl  Jr.  is  |)resi- 
dent  of  the  Imiuirer  Printinp 
Co. 


Guild  Lets 
eWA  Have 
Newsmen 

Wasuingto.n 

The  Communications  Workers 
of  .America  (CW.4).  i)rimarily 
a  repre.sentative  of  telej)hone 
company  workers,  has  taken 
under  its  winp  a  small  band  of 
union-minded  newspapermen. 

It  l)epan  last  May  when  Pi 
editorial  enijiloyes  of  the  liurl- 
ington  (Iowa)  Hau'k-Kge 
walked  in,  seekinp  union  repre¬ 
sentation. 

“They  told  us  the  .ANG 
(.American  Newspaper  Guild) 
wouldn’t  take  them  so  we  sipned 
them  up,”  a  CW.A  spokesman 
explained.  The  nearest  puild 
office  was  more  than  100  miles 
away,  and  the  13  workers  had 
tieen  told  politely  hut  firmly  that 
the  union  wasn’t  interested. 

They  api)arently  picked  out 
the  word  “communications”  in 
the  telephone  hook  and  decided 
to  mak**  the  call.  Early  this  year 
the  CW.A  sipned  a  one-year  con¬ 
tract  for  them,  callinp  for  an 
averape  18.8  percent  wape  in¬ 
crease.  There  was  no  strike 
apainst  the  Hawk-Eye. 

A  similar  sized  proup  of  edi¬ 
torial  workers  from  the  Cou.neil 
llluffii  (Iowa)  Nonpareil  heard 
of  tile  Hawk-Eye’s  union  repre- 
s(>ntation,  and  was  ceiiified  with 
the  CW.A  in  Decemln-r. 

“In  both  cases,”  a  CW.A 
spokesman  said,  “we  sipned 
these  peojile  up  with  the  .ANG’s 
blessinp.” 

.A  siiokesman  for  the  Guild  ex- 
pres.sed  little  concern:  “I  don’t 
think  they’re  out  to  raid  us. 
Th('se  are  small  papers  and  we 
simjily  can’t  afford  to  service 
them. 

“Their  (CW.A)  primary  inter¬ 
est  is  in  the  electronics  commu¬ 
nications  field,  and  (H’casionally 
they’re  poinp  to  pet  a  small 
paper  alonp  with  it.” 


Chief  Executive  Officer  — 

URBAN  WEEKLY  NEWSPAPER  CHAIN 

Expanding  weekly  newspaper  chain  seeks  aggressive 
Chief  Executive  Officer.  Responsibilities  would  include 
supervision  and  expansion  of  total  operation,  including 
production,  editorial,  and  circulation  departments.  If  you 
believe,  as  we  do,  that  the  future  of  weeklies  in  urban 
areas  is  unlimited,  and  are  willing  to  work  at  it  26  hours 
a  day,  write  and  tell  us  about  yourself.  We  need  a  great 
newspaper  executive — willing  to  work  for  a  fair  salary — 
and  to  gamble  on  the  future.  Modest  equity  position  could 
be  available  in  the  future.  We’ve  got  the  money  and  the 
enthusiasm.  We  need  the  right  man. 

METRO  NEWSPAPERS,  INC. 

700  Union  Commerce  Bnildinp,  Cleveland,  Ohio  14115 
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You  get  more  out 
of  travel  on  Delta 


because  Delta 
puts  more  into  it! 


The  magic  ingredient  is 
Delta’s  people.  Everyone 
is  motivate(j  by  a  sincere 
interest  in  your  needs. 
You’ll  notice  and 
appreciate  this  in  every 
one  of  the  60  cities  Delta 
serves.  We  appreciate 
having  you  aboard.  And 
we  want  you  to  know  it. 
Next  trip,  jet  Delta! 
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material  that  comes  in  from  the  state  scrapbook.”  I  will  print 
amateur  reporters  —  publicity  it  all — all  that’s  left  once  I’ve 
chairmen,  mothers  of  brides-to-  eliminated  the  superfluous: 
l)e,  correspondents,  kin  of  the  “The  luncheon  speaker  for  the 
“diseased”,  party-givers,  party-  afternoon  was  .  . 
goers,  vacationers,  and  a  mixed  “Mr.  Jones  gave  a  very  inter- 
t)ag  of  newspaper  space-seekers,  esting  speech  to  the  memb<>rs 
teachers,  don’t  you?  I  think  they  .....  4-.  „  ..  were  present.” 

deseiwe  a  little  morale  boost  like  '  • '  '  “The  president,  Mrs.  Joan 

this.  It  will  make  them  feel  good.  Here’s  how  it  works.  A  Smith,  presided  at  the  business 
-After  all,  how  many  of  their  preacher  comes  into  our  office  meeting.  ’ 

stutlents  become  professional  and  hands  Murflf  two  pages  “Delicious  refreshments  were 
men?”  about  an  evangelist  who  is  served  by  the  hostess.”  (Re- 

“What  did  you  say  your  son’s  coming  to  his  church  and  wants  freshments  are  alwiii/s  delicious 
name  was?”,  I  ask.  What  have  I  to  lay  his  hands  on  the  people  and  sometimes  descrilied:  “The 
got  to  lose?  in  Coalinga.  ladies  enjoyed  butterfly  and  pin- 

“Of  course  you  don’t  have  to  Murff  affably  ushers  the  man  "'heel  shaped  Rosettes  baked  by 
print  it  if  you  don’t  want  to,”  is,  into  my  office,  saying  grandly,  ^D's.  E.  E.  Ramsey  and  coffee.”) 
naturally  enough,  her  reply.  “Here  is  my  Church  Editor.  “The  evening  was  spent  play- 
-After  five  minutes  I  have  ex-  She’ll  be  glad  to  help  you.”  ing  Bingo  and  many  beautiful 
tracted  enough  information  for  My  role  is  to  allow  the  prizes  were  won.  Others  attend- 

a  sentence  or  two  in  our  all-  preacher  to  believe  I  am  over-  liesides  those  that  won 

purpose  Chit  for  Chat  column —  joyed  with  his  two  pages  and  I»  izes  were  .  .  .” 
for  next  week’s  issue.  It  is  will  j)rint  “as  much  as  space  “.A  festive  carnival  to  prevail 
already  three  hours  past  our  will  allow,”  knowing  full  well  was  .scheduled.” 

(leadline.  he’ll  be  lucky  to  Ijo  left  with  a  Tlie  chances  are  l)etter  than 

The  title  of  Editor  was  be-  paragraph  once  his  story’  has  even  that  important  facts  like 

stowed  upon  me  a  few  vears  ago  pared  down  to  its  news.  full  names,  and  dates  for  up- 

by  my  husband,  Muri’ay — Murff,  A  clubwoman  entcM’s  my  office'  coming  events  will  be  left  out 

to  our  crew — who  .said  he  always  clutching  the  minutes  of  her  entirely. 

wanted  to  be  known  as  The  Pub-  club’s  last  meeting.  She  is  two  De.scriptions  of  what  actually 
lisher.  He  roughly  divided  the  weeks  late  on  whatever  little  happens  at  some  of  these  club 

editorial  chores  of  the  Record  story  there  might  have  been  but  meetings  are  downright  myste- 

Ix'tween  us.  He  does  the  “hard”  the  birth  j)ains  of  cieativity  are  rious: 

news  (read:  interesting)  —  excruciating  (not  to  mention  “Mis.  Marchand  assumed  her 
courts,  crime,  politics,  govern-  time-consuming)  as  I  must  station  and  thanked  everyone 
ment.  know  very  well.  jiresent  for  the  nice  installation. 

1  do  everything  else,  including  “1  hojie  you  can  ]irint  it  all,”  .All  past  (iresidents  gathered  in 
editing  the  vast  quantities  of  sh('  says  grimly.  “1  need  it  for  the  forest  and  entered,  carrying 


The  Weekly  Editor 


Hy  Jurly  Flanfler 
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lighted  candles,  forming  a  cir- 
cule  around  their  new  leadeiv’ 

Or:  “The  girls  were  initiated 
with  various  styles  of  hair  dues 
put  up  with  spray  starch  and 
I  spaghettie.  The  members  must 
t>e  of  high  school  age.” 

And:  “The  delegates  have 
Chosen  a  triangle  of  pink  satin 
trimmed  with  purple  net  and 
have  white  felt  numbers  as  mas¬ 
cot.  The  girls  made  them  this 
week.” 

[  A  Language  Problem 

I  The  ability  to  translate  is  es¬ 

sential  in  my  job  although  I’ll 
,  admit  I'm  often  licked.  A  story 
about  a  .‘square  dance  group  once 
concluded  ambiguously,  “We  had 
some  New  Graduates  do  a 
.Amiture  Call  for  us.”  Another 
story  informed  inscrutably,  “The 
school  is  giving  a  skin  scoop 
diveing  class.” 

In  obituaries,  people  are  al¬ 
ways  dying  from  “sudden  heart 
attacks”  or  “incurable  cancer 
operations”.  One  luckier  fellow 
was  “taken  to  the  hospital, 
treated,  and  relished”. 

.Archaic  i)hrases  often  pop  up: 
a  hearse  was  once  referred  to  as 
an  “undertaking  conveyance” 
and  there  are  occasional  de¬ 
scriptions  about  what  happened 
to  the  “remains”.  “The  remains 
of  her  recent  husband  will  l)e  re¬ 
turned  for  internment  in  the 


family  plot.” 

Recently  I  had  this  exotic 
travel  story:  “A  month  in 
Kurope  combined  business  and 
pleasure  for  the  Smiths.  While 
traveling  they  saw  the  Pope  in 
Rome,  Prince  Reneir  and  his 
children  in  Monoco,  and  Gen¬ 
eral  DeGualle,  also  on  vacation. 
The  group  went  to  Rome,  Flor¬ 
ence,  Venice,  Milano,  and  Assisi, 
all  in  Italy  to  see  the  sights.” 

From  our  correspondents,  we 
often  receive  stories  that,  upon 
editing,  prove  to  l)e  non-stories. 
Here  are  two  which  literally 
edited  down  to  nothing: 

“With  only  three  of  the  five 
meml>ers  of  the  board  of  direc¬ 
tors  pre.sent,  little  business  was 
transacted  at  the  meeting.” 

“Nineteen  were  present  when 
the  ladies  met.  The  evening  was 
a  social  one  with  no  business 
being  transacted.  They  decided 
to  not  make  up  a  community 
calendar  at  their  meeting.” 

Iii-Dcpili  A<'coiinls 

Our  correspondents  often  take 
a  stab  at  interpretative  writing. 
“After  a  close  scruting,”  one 
wrote,  “The  Fire  Chief  decided 
the  cause  of  the  Fire  was  a 
crack  in  the  chimney”.  Another 
concluded  an  accident  story 
(from  which  she  had  omitted 
seven  vital  facts)  with  the  ob¬ 
servation,  “Neither  driver  was 


sighted.” 

Then  there  was  the  bride  who 
wore  a  “breast-length  veil”,  the 
councilman  who  was  a  candi¬ 
date  for  governor”,  the  pilot  who 
“flew  his  cross-country  flight”, 
the  man  who  “came  back  to 
Coalinga  to  spend  his  reclining 
years”  and  the  preacher  who 
“made  his  home  in  Roseville  for 
four  years  before  surrendering 
to  the  ministry.” 

*  *  * 

Sterlings  Sell 
Sanger  Herald 

Sanger,  Calif. 

Mr.  and  Mrs.  Seymour  C. 
Sterling,  long-time  imblishers  of 
the  Su)iffer  Hemhl  have  an¬ 
nounced  the  sale  of  the  prize¬ 
winning  weekly  effective  April 
1st. 

Sterling  has  been  owner  and 
publisher  of  the  Herald  for  25 
years  and  served  in  other  capac¬ 
ities  on  the  newspaper  through¬ 
out  the  past  11  years. 

Purcha.sers  are  Mr.  and  Mrs. 
Glenn  Hage  and  .Mr.  and  Mrs. 
Gordon  Olsen,  Minneapolis  and 
St.  Paul.  Hage  is  the  senior 
partner  of  the  Sanger  Herald 
operation,  and  will  retain  his 
present  position  as  director  of 
publicity  and  promotion  of  the 
I)ej)artment  of  Economic  De¬ 


velopment  of  the  State  of  Min¬ 
nesota.  The  Olsens  will  be  active 
managei  s  of  the  Herald. 

Hage  was  former  owner  of 
four  Minne.sota  newspapers. 

Gordon  Olsen,  3.3,  is  a  gradu¬ 
ate  of  the  School  of  Journalism, 
University  of  Minnesota.  He  was 
formerly  owner  and  publisher  of 
the  LdPorte  City  (Iowa)  Prog¬ 
ress-Review. 

The  Herald  transaction  was 
consummated  through  the  offices 
of  Dean  D.  Sellers,  newspaper 
broker  with  offices  in  Los  Altos, 
California  and  Mesa,  Arizona. 

♦  ♦  * 

Two  ^  eeklios  Sold 

Jena,  La. 

LaSalle  Parish’s  two  weekly 
newspapers,  the  Jena  Times  pub¬ 
lished  at  Jena  and  the  Ollu- 
Tnilos  Signal,  published  at  011a, 
have  been  sold  to  Sammy  J. 
Franklin,  according  to  announce¬ 
ment  made  by  R.  W.  Wagner, 
publisher  of  the  two  weeklies 
for  the  past  23  years. 

The  sale  of  LaSalle’s  week¬ 
lies  came  three  months  after 
Wagner  sold  his  Catahoula 
Parish  papers  to  Sam  Hanna  of 
Ferriday. 

The  new  owner  served  the 
Caldwell-Watclnnan  Progress  at 
Columbia  (La.)  as  editor  prior 
to  coming  to  Jena  in  Octol)er  to 
be  editor  of  the  weeklies  here. 


* 


If  you  are  going 
to  buy 
a  computer 
for  typesetting- 

Keep  it  simple. 


Not  necessarily  a  simple  machine.  Keep  the  operating  simple.  Worry  about 
typography  —  not  computers. 

Nothing  more  than  normal  typing  skills  are  needed  to  operate  Digital’s 
PDP-8  Computer  Typesetting  System.  Everything  —  including  the  instruc¬ 
tions  to  the  computer  —  go  right  on  the  paper  tape.  Fewer  keystrokes,  set 
type  face,  line  length  and  size  than  the  other  well  known  computer  for  type¬ 
setting. 

For  example  —  typing  one  number  is  generally  all  that  is  needed  to  select 
most  measures,  type  sizes  and  fonts. 

Then  the  text.  Straight-forward  typing  of  the  punched  paper  tape.  No  end 
of  line  decisions.  No  hyphenation  decisions.  Just  typing. 

And,  of  course,  what  comes  out  is  hyphenated  tape,  justified  for  the  tightest 
lines  that  are  mathematically  possible  without  damage  to  the  matrices  — 
at  a  cool  12,000  lines  per  hour. 

DIGITAL'S  PDP-8  Computer  Typesetting  System  is  the  lowest  cost  available 
anywhere,  if  you  count  throughput,  if  you  count  dollars  per  line  per  hour. 
Over  seventy  newspapers  have  purchased  PDP-8  typesetting  systems. 
They've  gotten  together  in  a  “users”  group  to  talk  to  one  another  and  ex¬ 
change  ideas.  Join  up. 


“Straight  talk  about  Computer  Typesetting”  is  available  free.  We’ll 
also  send  you  our  bi-monthly  Typesetting  Newsletter  on  request. 


COMPUTERS  •  MODULES 

DIGITAL  EQUIPMENT  CORPORATION,  Maynard,  Massachusetts  01754.  Telephone:  (617)  897-8821  • 
Cambridge,  Mass.  •  New  Haven  •  Washington.  D.C  •  Parsippany,  N.J.  •  Princeton,  N.J.  •  Rochester, 
N.Y.  •  Long  Island,  N.Y.  •  Philadelphia  •  Huntsville  •  Pittsburgh  •  Chicago  •  Denver  •  Ann  Arbor  • 
Houston  •  Albuquerque  •  Los  Angeles  •  Palo  Alto  •  Seattle.  INTERNATIONAL,  Carleton  Place  and 
Toronto.  Ont.  •  Montreal,  Quebec  •  Reading  and  Manchester,  England  •  Paris,  France  •  Munich 
and  Cologne,  Germany  •  Oslo,  Norway  •  Stockholm.  Sweden  •  Sydney  and  West  Perth,  Australia  • 
Modules  distributed  also  through  Allied  Radio 
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CHARTER  6/19  NX 
BY  JOSEPH  W.  GRIGG 

RUNNYMEDE#  ENGLAND,  JUNE  19,  1215  (UPI>— KING  JOHN  OF  ENGLAND,  BOWING  TO  A 
THREAT  OF  OPEN  CIVIL  WAR,  TOOAY  MADE  PEACE  WITH  HIS  REBELLIOUS  BARONS  AND 
CONFIRMED  IT  WITH  A  HISTORIC  CHARTER  OF  RIGHTS  AND  LIBERTIES  FOR  ENGLISHMEN. 

THE  3,500-WORD  DOCUMENT,  WRITTEN  IN  LATIN  IN  A  NEAT,  MONKISH  SCRIPT  ON 
AN  18-1/2  BY  17-1/2  INCH  PARCHMENT,  PROBABLY  WILL  BE  KNOWN  OFFICIALLY 
AS  "MAGNA  CARTA"  (THE  GREAT  CHARTER). 

IT  LAID  DOWN  IN  DETAIL  THE  LIBERTIES  AND  PRIVILEGES  OF  THE  ENGLISHMAN  ANO 
PUT  A  TIGHT  CRIMP  ON  THE  KING’S  OWN  POWERS.  ONE  KEY  CLAUSE  PROVIDED  THAT  IN 
FUTURE  NO  FREE  MAN  MAY  BE  IMPRISONED,  DISPOSSESSED,  OUTLAWED,  EXILED  OR 
DAMAGED  WITHOUT  THE  LAWFUL  JUDGMENT  OF  HIS  PEERS  OR  BY  THE  LAW  OF  THE  LAND. 

LEGAL  EXPERTS  PRAISED  THE  DOCUMENT  AND  MANY  SAID  IT  LIKELY  WOULD 
PROVIDE  THE  BASIS  FOR  ENGLISH  JUSTICE  IN  COMING  GENERATIONS. 

THE  KING  HANDED  THE  CHARTER  TO  THE  BARONS  AT  THE  END  OF  A  FOUR-DAY 
OPEN-AIR  CONFERENCE  AT  RUNNYMEDE  MEADOWS  ALONGSIDE  THE  RIVER  THAMES,  ABOUT 
18  MILES  WEST  OF  LONDON. 

THE  BARONS  HAD  BEEN  IN  OPEN  REVOLT  SINCE  MARCH  TO  PROTEST  THE  KING’S 
DEMANDS  FOR  MONEY  AND  MEN  FOLLOWING  HIS  HUMILIATING  DEFEAT  IN  THE  LATEST  OF 
A  LONG  SERIES  OF  WARS  AGAINST  KING  PHILIPPE  AUGUSTE  OF  FRANCE. 

THE  CONFERENCE  OPENED  IN  PLEASANTLY  WARM  EARLY  SUMMER  WEATHER.  KING  JOHN 
AND  HIS  SUPPORTERS  WERE  DRAWN  UP  ON  THE  WESTERN  END  OF  THE  MEADOW 
FACING  THE  BARONS. 

EACH  SIDE  WAS  IN  FULL  ARMOR  --  JUST  IN  CASE. 

(M0RE)RE41 5PES 


Are  you 
exercising 
your  rights... 
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CHARTER  6/19  NX 

1ST  ADD  CHARTER  RUNNYMEDE  <037A)  XXX  IN  CASE. 

ON  THE  KING’S  SIDE  WERE  ARCHBISHOP  STEPHEN  LANGTON  OF  CANTERBURY,  THE 
ARCHBISHOP  OF  DUBLIN,  THE  BISHOPS  OF  LONDON,  WINCHESTER,  LINCOLN,  BATH, 
WORCESTER,  COVENTRY  ANO  ROCHESTER,  ANO  THE  EARLS  OF  PEMBROKE,  SALISBURY, 

OE  WARRENNE  AND  ARUNDEL.  ON  THE  BARONIAL  SIDE  WERE  EUSTACE  DE  VESCI, 

LORD  OF  ALNWICK,  ROBERT  FITZWALTER,  LORD  OF  DUNMOW,  AND  MOST  OF 
THE  YOUNGER  ENGLISH  NOBILITY. 

LEADERS  OF  THE  INSURGENTS  ADVANCED  ACROSS  THE  OPEN  MEADOW  AND  HANDED 
AIDES  OF  KING  JOHN  A  DRAFT  DOCUMENT  ON  WHICH  PRELIMINARY  NEGOTIATIONS  HAD 
BEEN  GOING  ON  BEHIND  THE  SCENES  FOR  SOME  WEEKS. 

THE  PLENARY  SESSION  WAS  THEN  ADJOURNED  AND  THE  CONFERENCE  WENT  INTO 
PRIVATE  COMMITTEE  SESSIONS  AT  WHICH  DETAILS  WERE  THRASHED  OUT  AND 
MANY  CHANGES  MADE  IN  THE  ORIGINAL  DOCUMENT. 

agreement  finally  was  REACHED  LAST  EVENING  AND  A  CEREMONIAL  CLOSING 
SESSION  CONVENED  FOR  THIS  MORNING. 

KING  JOHN,  47,  A  STOUTISH,  RED- FACED  MAN  OF  5  FT  5  INCHES,  WAS  SEATED  ON 
A  THRONE  IN  FRONT  OF  A  SPECIALLY  ERECTED  ROYAL  TENT.  HE  WORE  THE  FULL  CROWN 
AND  REGALIA  HANDED  DOWN  BY  ONE  OF  HIS  ROYAL  PREDECESSORS,  EMPRESS  MATILDA. 

IN  A  SOLEMN  CEREMONY  THE  REBEL  BARONS,  NUMBERING  SEVERAL  HUNDRED,  ADVANCED 
INDIVIDUALLY,  EXCHANGED  KISSES  OF  PEACE  WITH  THE  KING  ANO  RENEWED  THEIR 
OATH  OF  FEALTY  TO  HIM.  THIS  MARKED  THE  FORMAL  ENDING  OF  THEIR  REBELLION. 

THEN  KING  JOHN  STOOD  AS  HIS  ROYAL  "SPIGURNEL"  OR  SEAL-BEARER  SET  HIS  SEAL 
ON  THE  CHARTER.  THE  KING,  WHO  IS  UNABLE  TO  WRITE,  DIO  NOT  ACTUALLY  SIGN  IT 
HIMSELF.  THE  KING  ANO  THE  BARONS  TOOK  A  SOLEMN  OATH  ON  RELIGIOUS  RELICS  TO 
OBSERVE  THE  TERMS  OF  THE  GREAT  CHARTER  "IN  GOOD  FAITH  AND  WITHOUT  EVIL  INTENT." 

RE423PES.. 


. .  .to  the  kind  of  writing  that 
turns  news  events  into 
eventful  reading?  Stories  like 
this  one  by  Joseph  W.  Grigg 
are  proof  that  UPI  is 
Magna  Cum  Reporting ! 

Chief  European  Correspondent 
for  UPI,  Grigg  has  covered 
everything  from  elections  to 
defections.  For  our  New  York, 
Washington,  London,  Paris, 
Berlin,  Warsaw 
and  Belgrade  bureaus. 

Assert  your  rights  to  the 
reporting  service  that  6,500 
subscribers  the  world  over 
rely  on.  Exchange  oaths  of 
fealty  with  UPI  at  your  desk 
at  your  convenience.  To 
open  negotiations,  call  or 
write  Wayne  Sargent, 

Vice  President  for  Sales. 


is  at  the  scene 


United  Press  International 

220  E<ist  42nd  Street,  Ne.\  York,  N.Y.  10017 

212-MU  2-0400 


Seymour  aii<l  O^deii 
I'o  Re<*eiv<*  Honors 

Boston 

Two  nowspapfi-  executives 
and  a  television  newscast(“r 
have  iK'en  elected  to  the  Acad¬ 
emy  of  New  Knuland  Journal¬ 
ists. 

Named  to  rec('ive  Yank’'* 
Quill  awai'ds,  which  si>jnify 
♦‘lection  to  the  acailemy,  are: 

Forrest  \V.  Seymour,  editor 
of  the  Il’orcc.s-/cr  TvU'umtn  &• 
(iazeltc; 

Michael  .1.  On'den,  executiv' 
('ditor  of  the  [‘rofi<h'nr<'  Jiiiir- 
and  jiri'sident  of 
th  ‘  American  Soci«‘ty  of  News- 
papi'r  Kditoi’s; 

Arch  J.  Macilonald,  a  \VBZ- 
tv  new.scast('r  in  Boston. 

Selections  to  tin*  academy  aie 
made  on  the  basis  of  si}>’nificant 
careeis  in  and  contributions  to 
journalism  in  New  Enu'lund. 
I’he  elections  are  made  by  the 
academy’s  Iniard  of  trustees  on 
the  basis  of  nominations  ad- 
vanc<‘d  by  the  New  England 
I’rofe.ssional  Chapter  of  SiKina 
Ih'lta  Chi. 

The  three  recipients  will  re¬ 
ceive  their  awards  May  2d  at 
the  ninth  annual  Yankee  Quill 
dinner  of  Sinma  Delta  Chi  in 
Chestnut  Hill,  Mass.  The 
speaker  at  the  dinner  will  he 
Allen  H.  Neuharth,  executive 
vicei)resi«lent  of  (Jannett  Co., 
Inc.,  of  Rochester,  N.Y.,  and 
president  of  (Jannett  Florida. 

The  chajiter  will  also  pay 
tribute  at  the  dinner  to  the  late 
James  Fianklin,  puhli.sher  of 
the  .\V«‘  Etii/ltiml  Cvumnt  and 
the  Rhiidi'  Ixhitid  diizclle  in  the* 
early  ISth  Century,  for  his  con¬ 
tributions  to  .American  journal¬ 
ism. 


.Additions  to  Stuff 

Arlinc.ton  Hkight.s,  111. 

Four  additions  to  the  staff 
of  Paddock  Publications  sub¬ 
urban  tri-weekly  newsi)apers 
have  l)een  announced  by  Charles 
E.  Hayes,  executive  editoi-.  They 
are: 

Piiitl  Logan,  from  assistant 
si)ort.s  editor,  Joliet  (Ill.)  Hei- 
ald-Xeivx,  to  sportswriter  and 
columnist; 

Helen  Parnileg,  from  report¬ 
er,  Pekin  (Ill.)  Ihiilg  Timex,  to 
staff  writer; 

Tom  Wellman,  mid-year  MSJ 
candidate  University  of  Mi.s- 
.souii,  to  staff  writer; 

(Jretta  Kraft,  mid-year  BSJ 
candidate  University  of  Mi.s- 
souri,  to  staff  writer. 


Mrs.  Dorothea 


ll«‘arsl  r>«*H>|ia|M*r 
!\aiin*w  ^  oiiH*ii‘'s  Ed 

BaI.TI.M(»KK 
'i'he  appointment  of  .Mrs. 
Dorothea  'I'ipper  .Appar  as  the 
women's  editor  of  the  Sewx 
Ameriean  was  announced  by 
Sterling  No«‘l,  executive  editor 
of  the  Hearst  newspaper. 

Mrs.  .Appar  comes  from  the 
Indianagolix  .\ewx,  where  she 
was  the  fashion  editor  and  a 
feature  writei-.  She  .studied  at 
the  Fashion  Institute  in  New 
A’ork  and  started  her  newspaper 
career  with  the  Ridgewood 
(N.  J.)  HeraldSewx.  She  moved 
to  the  Wilmington  (Dela.) 
Keening  Journal  and  created  a 
women’s  section  for  that  j)aper. 

.Mrs.  Appar  worked  for  a 
brief  time  for  the  Baltimore 
Snniia/ierx  Ix'fore  movinpr  to 
Indianajxdis. 


Toledo  (O.)  Blade,  in  charge  of  Joii.\  M.  (loRDON,  formerly 
the  Pages  of  Opinion.  He  earned  ^^ith  the  Springfield  (.Mass.) 
iournahsm  degrees  at  Northwest-  Springfield  San- 

ern  University  and  began  news*  i  r*  i  r*  •  i 

paper  work  with  the  Hollister  A  //-resigned  as 

Papers  in  Wilmette.  III.  He  was  the  \ew  England 

legislative  correspondent  for  the  Mttfjttzihe, 

Brush-Moore  Newspapers  before  ♦  ♦  ♦ 

joining  the  Blade.  CaRHOI.L  F.  RoliUlNS — from 

*  *  *  assi.stant  manajfinff  editor  to 

AIk’Uaei.  (lOi.nsMiTU  —  from  manajjinjr  editor  of  the  Sjtring- 

chief  of  the  As.sociated  Press  field  (.Mass.)  Daily  Xewx. 
bun-au  in  (Jeneva,  to  temj)orary  ♦  ♦  * 

a.ssijrnment  in  Saigon,  after  Heriiert  .M.  Pkter.sox,  gen- 

which  h('  will  have  responsibility  eral  manager,  \ew  Britain 
for  North  Africa  with  head-  (Conn.)  //cm/i/— re-elected  to 

((uarters  in  Paris.  the  bo:ird  of  trustees.  New  Brit- 

*  *  ain  Bank  &  Trust  Co. 

Fred  Tayeok  Kratt,  travel  ♦  ♦  ♦ 

editor  of  the  Long  Beaelt  Joe  Ci.akk,  former  circulation 

(Calif.)  Indepenilenl,  Prexx-  manager,  Leavenworth  (Kan.) 
Telegram--  award  of  the  Pacific  Timex — named  C.M  at  the  Hot 
.Area  Travel  .Association  for  the  Springx  (.Ark.)  Sentinel  Reeord 
be.st  travel  writing  on  the  and  \’ew  Kra. 

Pacific.  *  *  ♦ 

*  *  *  Dan  Pavii.i.arii — from  re- 

(lENE  Esqi'IVEI.- -from  picture  porter  to  editor  of  the  Tnexon 

editor  of  the  l.ong  Beaeh  Daily  ('iti.zen  Saturday  maga- 

(Calif.)  Independent,  Prexx-  zine  supph'inent,  f>/c,  succeeding 
Telegram  to  coi)y  desk,  Lox  .Miciiei.INE  Keating,  now  on 
Angelex  Timex,  features  and  drama  review. 


I’ETETi  Foei.k.ner,  former  own¬ 
er  and  ])ubli.sher,  Aberdeen 
( Wash. )  Daily  World  honored 
by  the  Ciiays  Harbor  Chaml)er 
of  Commeice  for  his  52  years 
of  service  to  the  newspaper 
and  his  community. 


C.  .\1.  Fei.i.max,  editor  and 
managing  editor  of  the  Sorth 
Bay  (Ont.)  Sngget  for  27  years 
— promoted  to  executive  editor. 


Hanns  NEi  ERinu  RG  —  from  T(»m  Dai — from  city  editor  of 
the  .A.s.s(K*iated  Press  bureau  in  the  Woodbury  (N.  J.)  Timex  to 
Frankfurt,  (lermany,  to  chief  of  the  public  lelations  department 
bureau  in  (Jeneva,  Switzerland,  of  Bell  'I'elephone  Co. 


NEWS  FUTURES 


a  new  element  which  tells  editors  what's  ahead  is  being 
mailed  every  Thursday  to  newspaper  subscribers. 


FIRST  COPY  of  "Trials  of  a  Philadelphia  Lawyer,"  the  first  book  of 
the  book  division  of  the  Philadelphia  Bulletin,  is  presented  by  the 
author,  Laurence  H.  Eldredge  (left)  to  Robert  L.  Taylor,  president 
and  publisher  of  the  Bulletin  (right).  Witnessing  the  ceremony  are 
William  B.  Dickinson,  managing  editor  of  the  Bulletin,  and  B.  A. 
Bergman,  editor  of  the  book  division.  The  book  is  published  by  J.  B. 
Lippincott  Company.  Eldredge,  a  lawyer,  was  a  reporter  on  the  old 
Philadelphia  Public  Ledger. 
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EDITORIAL  RESEARCH  REPORTS 
CONGRESSIONAL  QUARTERLY  SERVICE 


173S  K  Street.  N.W.,  Washington,  D.  C.  20006 


Pressmen  Reeleel 
r)e.\iu1ra<le  Slate 

Washington 
President  Anthony  J.  Dt'An- 
drade  and  the  entire  lioard  of 
directors  of  the  Tntemational 
Printing  Pressmen  and  Assist¬ 
ants’  I’nion  were  reelected  to 
oHice  ft)r  another  four-year  term 
in  an  election  held  February  21 
by  th<>  124,000-member  oi}?an- 
ization  which  has  ToO  local 
unions  in  the  United  States  and 
Canada. 

The  results  of  the  union’s 
regular  (juadrennial  election 
were  announced  this  week  fol¬ 
lowing  a  tabulation  of  the  bal¬ 
lots  by  a  boai'd  of  electors. 

Reelected  to  oflice  with  De- 
.•\n<lrade  were:  Secretary-Treas¬ 
urer  Alexander  .1.  Rohan,  Wash¬ 
ington;  and  the  following  vice- 
presidents:  Clarence  (1.  Scliroed- 
er  and  .1.  Frazier  Moore  of  De¬ 
troit,  .lames  F.  Doyle  and  Ray¬ 
mond  .1.  Roland  of  Chicago, 

Robert  H.  Rrown  of  Toronto,  busiiu>ss  manager,  has  lieen 
Sol  Fishko  of  New  York  City,  elected  president  of  the  Arkan- 
and  Don  McCaughan  of  Los  .\n-  .sas  Democrat  Co.  and  has  l)een 
geles.  named  publisher  of  the  Arkan- 

De.Andrade  has  .seiwed  as  sos  Democrat. 
president  of  the  Pressmen’s  Marcus  R.  (leorge,  former 
Union  since  May  (!,  1{).")9.  He  city  e<litor,  has  been  elected 
and  the  other  officers  will  begin  vicepresident  ami  named  editor, 
their  new  terms  on  .June  .‘1.  Rerry  and  George  share  the 

*  ♦  *  titles  held  by  Editor-Publisher 

David  Altemi  eiile,  former  Ja*!- 

Cinrivrtnfi  Post  nnd  Thoes-Sfnr 

reporter — named  assistant  pub-  .  Powers,  former  assistant 
lie  information  manager,  Cincin-  city  editor,  has  lieen  promoted 
nati  Gas  and  Electric  Co.  city  editor,  and  h  red  Petru- 


PUBLISHER  AND  EDITOR — In  the  top  executive  posts  on  the 
Arkansas  Democrat  are  (left)  C.  Stanley  Berry,  publisher;  and 
(right),  Marcus  B.  George,  editor.  Successors  to  the  late  K.  A. 
Engel,  they're  checking  a  press  run. 


ROBERT  MORSE,  for  the  past  two 
years  assistant  director  of  pho¬ 
tography  for  Life  magazine,  has 
been  named  to  head  the  maga¬ 
zine's  worldwide  network  of  news- 
bureaus.  Morse  joined  Time  in 
1953  as  a  deskman  in  San  Fran¬ 
cisco.  He  is  a  native  of  Wheat- 
land,  Wyoming  but  spent  most  of 
his  early  years  in  Oregon.  He 
graduated  from  Oregon  State  Uni¬ 
versity  (B.S.  '47)  and  Northwest¬ 
ern  University  (M.S.  '48). 


( .IJvertiscmcnt) 

Kruger  Pulp  &  Paper  Limited 
Appointment 


George  Liedel,  Orlando 
(F'la.)  Sentinel-Star  Cocoa  Bu¬ 
reau  rejiorter  —  promoted  to 
chief  at  Titusville. 


Calvin  H.  Wagner,  former 
IP  ena  t  c  h  e  e  ( Wash.)  Daily 
IForW  display  adveitising  sales¬ 
man,  has  been  named  manager, 
classified  advertising  depart¬ 
ment,  Hibbiny  (Minn.)  Daily 
Tribii  ne. 


Ed  LrNDBERfr — promoted  to 
assistant  advertising  manager, 
the  Odessa  (Texas)  American. 


Me /in 

^  AND  COMPANy 


P.O.E.  NEWS  SERVICE 
FOR  YOUR  NEWSPAPER 


NEWSPAPER 

SALES 

PURCHASES 


Want  exclusive,  news-feature 
coverage  of  important  people 
from  your  area  arriving  in 
New  York  from  abroad?  P.O.E. 
News  Service,  headed  by  vet¬ 
eran  of  25  years  in  New  York 
ship  news  and  aviation  news 
coverage,  now  providing  same- 
day,  wire  stories,  to  one  news¬ 
paper  per  market  area.  Write 
to: 


To.m  Dt’ddleston,  formerly 
city  editor,  and  Tony  Tselentls, 
wire  news  editor — promoted  to 
assistant  managing  editors,  the 
T arson  Daily  Citizen. 


MR.  J.  A.  KRAEMER 
-Mr.  R.  J.  Kruger,  I’rcsidciit  of 
Krii;:<T  I’idp  &  I’apcr  Liiiiitcd,  an- 
iioiinrcs  the  appointment  of  J.  A. 
Kraemer  a»>  V  ire  President,  Cor¬ 
porate  Sales.  Mr.  Kraemer  is  a 
Direetor  of  the  Company,  and 
is  also  President  of  Kruger  Pnip 
and  Paper  Sales  liie..  New  York. 


Temple  3  3018 
KAieiCH.  N.  C. 
1807  McDonald  lane 


NATION  WIDE  PERSONAL  SERVICE 


Robert  J.  Boyle— from  man¬ 
aging  editor  to  editor,  the  Potts- 
town  (Pa.)  Mercury. 
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Washington  Is  Students’  Training  Ground 


lly  liiMiort*  HniM  II 

T\v<>lv<'  small  U.S.  news- 
paixTs.  ono  ifi  Mexico  and  one 
in  Canada  are  ijayinp:  $1  a 
month  for  their  own  Washing^ton 
correspondents. 

This  fee  entitles  them  to  one 
full-time  r<'pi>rter  who  writes 
sp*H‘ifically  for  tlndr  area,  jilus 
the  services  of  from  five  to  nine 
geneial  assignment  rei)orters. 

These  papers,  i)lus  five  radio 
stations,  are  customers  of  Medill 
News  Service,  j)art  of  North¬ 
western  University's  Medill 
School  of  Journalism  graduate 
progiam. 

Northwestern  now  has  17 
graduate  students  working  in 
Wa.shington,  turning  out  copy 
for  puhlication  and  for  grades. 
This  i)rogram,  operating  three 
((Uarters  each  .school  year,  con¬ 
stitutes  Medill  News  Service. 

The  fact  that  the  copy  is  u.sed 
lends  reality  to  the  setup — it  is 
far  more  than  just  a  classroom 
exercise.  “We  have  a  reason  to 
Ik-*  here.  We’re  not  just  wander¬ 
ing  ai’ound  looking  over  some- 
hody's  shoulder,”  Neil  McNeil, 
head  of  the  Service,  explained. 

Some  PafHTS  Dropped 

The  newsjiapers  were  chosen 
pretty  much  at  random  when  the 
pi-ogram  Iwgan  two  years  ago. 
".Most  of  the  original  ones  are 
still  in  it,”  McNeil  said.  “No 
paper  has  ever  dropjx'd  us.  We 
have  drojiped  some,  however, 
when  we  didn’t  feel  they  were 
using  a  commensurate  amount 
of  copy.” 

In  addition  to  the  token 
monthly  ))ayment,  ])apers  must 
agree  to  accejjt  wire  and  phone 
copy  at  any  time,  he  explained. 
-Mo.st  of  the  copy  is  sent  airmail. 

.411  stories  used  must  carry  a 
.Medill  News  Sei-vice  credit,  and 
l)e  datelined  Wa.shington.  Occa¬ 
sionally  j)ersonal  liylines  are 
.also  given. 

During  a  12-week  (juarter, 
students  spend  six  weeks  on 
heats  for  sptrific  newspapers  or 
stations,  and  six  weeks  on  gen¬ 
eral  assignment.  itlcNeil  esti¬ 
mated  .■>(»  per<*ent  u.sage  for  all 
copy  sent  out.  Usage  on  local 
stories  is  much  higher  than  on 
the  general  ones  that  ar<‘  dittoed 
and  .sent  to  all  j*aper.s. 

St'.idents  gem-rally  turn  in 
copy  <-\a*ry  day,  although  their 
grad(‘s  don’t  dt-pend  on  ([Uantity. 
'I'lie  students  on  Ix-ats  are  very 
much  on  their  own,  while  Mc¬ 
Neil  often  giv('s  assignments  to 
tlie  gem-ral  assignment  re- 
poT’terS. 

They  all  check  in  at  the 
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Medill  News  Service  headquar¬ 
ters  in  the  National  Press  Build¬ 
ing  at  8:30  or  9  a.m.,  then  head 
out  to  Capitol  Hill.  They  return 
to  the  office  around  3:30  oi-  4 
l).m.  to  finish  copy,  which  Mc¬ 
Neil  edits  Iwfore  it  is  sent  out. 
Final  tieadline  is  o  i).m. 

The  service  does  not  continue 
through  the  summer,  but  McNeil 
would  like  to  see  it  extended. 
“Congi-ess  is  still  in  session; 
we’d  like  to  provide  our  clients 
with  copy  all  year,”  he  said. 

F«-iiiale  I{e|>ortcrs 

Surprisingly,  of  the  fall  quar¬ 
ter  students  in  Washington,  the 
women  outnumbered  the  men 
eight  to  seven.  Five  of  this 
quarter’s  17  students  are  girls. 

Cynthia  Knee,  graduate  of 
Queens  College  with  a  major  in 
English,  said  the  fact  that  she’s 
a  student  dix-sn’t  seem  to  hinder 
her  reporting  efforts.  “Every¬ 
one's  Ix'en  extremely  nice,  very 
helpful;  most  of  them  don’t  real¬ 
ize  you’rt-  a  student.  You  iden¬ 
tify  yourself  with  Medill  News 
Service.” 

For  the  fii-st  six  weeks  she 
worked  for  the  Chippewa  (Wis.) 
HemJii-Tclcpram  and  the  Port- 
ape  (Wis.)  Dailp  Rcpinfer,  both 
daili(>s  of  about  7. ."lOb  circulation. 
This  half-quartt-r,  she’s  on  gen¬ 
eral  assignment  as  White  House 
correspondent. 

"We  don’t  cover  the  really 
major  stories,”  Miss  Knee  ex- 
jtlained,  “since  the  wire  services 
do.  Our  stories  aren’t  earth- 
shaking.” 

Students  ran-Iy  attend  routine 
.sessions  of  Congr<-ss,  but  fre- 
(luently  go  to  committee  hear¬ 
ings,  she  said.  Examj)les  of 
ty))ical  storif-s  are:  the  senator 
from  the  student’s  area  intro¬ 
duces  a  new  :igriculture  bill;  the 
budgi-t  as  it  ;itFects  the  local 
area ;  how  the  senator  feels 
about  the  Vietnam  policy; 
whether  he's  in  Wa.shingrton  or 
at  home,  and  so  on. 

Past  rej)oi-ters  gent-rally  leave 
notes  on  what  to  look  for  in  tln- 
Itajjer’s  area,  so  the  new  re- 
))ortt>r  doesn’t  come  into  the  job 
comjiletely  cold,  Mi.ss  Knee  ex¬ 
plained. 

l.egniaii  for 

Tim  Schellhardt,  jouinalism 
graduate  of  Northwestern,  is 
sening  this  six-weeks  as  leg¬ 
man  for  Scripps-Howard  col¬ 
umnist  Rolx-rt  Allen,  of  the 
.Allen-Scott  Kejtort.  Schellhardt 
checks  in  daily  with  Allen,  who 
occasionally  makes  assignments. 


Thest-  may  take  anywhei-e  from 
half  a  day  to  more  than  a  week. 

Schellhardt  has  had  time  to  do 
some  gt-neral  stories,  including 
an  intervi(‘w  with  the  House 
dotirkeeiter  and  a  feature  on  the 
Pentagon’s  2.')-year  anniversary, 
now  in  the  woi  ks. 

During  the  fir.st  six-weeks 
period  he  worked  for  the  (irecn- 
ville  (Miss.)  Delta  Demoerat- 
Timex,  the  Gaiaet^x'ille  (Ga.) 
Da  Up  Tiineix,  and  the  only 
wec'kly  of  the  11  papers,  the 
Moxuitain  Home  (.Ark.)  Ilaxter 
flnllefm. 

Schellhardt  has  had  previous 
journalism  exqx-rience,  with  one 
summer  at  the  lioehenfer  (N.  Y.) 
Demoerat  and  Chroniele  and 
four  summers  at  the  Danidlle 
(Ill.)  Conimereial  Newii.  “1 
think  this  makes  it  much  easier 
here.  It  helps  in  undi-rstanding 
what  is  news,  and  in  asking 
questions,”  he  said. 

Of  the  Washington  quarter’s 
confidence-building  ability,  be 
commented,  “T  think  everyone 
knows  he  can  do  it.  It  just  takes 
awhile  for  someone  to  go  up  to  a 
Senator  Fulbright  and  know 
that  he  can  interview  him  with 
a  representative  of,  say,  the 
Xew  York  Tiyneii.” 

An  Auestnne  Beal 

Jim  Toms,  journalism  gradu¬ 
ate  of  Kent  State  University, 
agreed  on  the  impact  of  the 
place.  “The  whole  idea  of  Wash¬ 
ington  is  awesome  the  first  time 
you  step  onto  the  Hill.  I  think 
aftei-  about  three  weeks  you  g(>t 
to  know  your  way  around — tlu-n 
you  only  have  thre<-  we(>ks  to 
really  work.” 

For  the  first  six  wt-eks,  Toms 
reported  foi-  the  Padneah  (Ky.) 
Sixn-1  >enioei-iit  and  the  Oak 
Pidpe  ('I't-nn.)  Oak  Ridper.  Now 
he’s  on  g('neral  assignment. 

Comnn-nting  on  one  of  the  few 
di  awbacks  of  the  jirogram,  Toms 
said,  "The  biggest  ])roblem  we 
run  into  is  that  our  sources  just 
get  to  know  a  jierson,  then  some¬ 
body  »‘lse  comes  in.  We’n-  not  on 
the  same  Ix-at  for  months  or 
years  like  a  regular  Washington 
reporter.  I  think  sources  are  a 
bit  apprehensive;  they  can’t  get 
to  know  you  as  well.” 

Even  so,  Toms  said  he  feels 
most  of  his  source  relationships 
have  woi-ked  out  well.  He  agn-ed 
with  Schellhardt  that  it’s  great 
experience  to  cov<'r  Capital 
hapi)enings  side-by-side  Avith 
some  of  the  city’s  old  pros.  “You 
can’t  get  this  anyAvhere  else.  It’s 
fantastic.” 


Kadio-tv  major  .Art  Ct-rf,  al.so 
a  Northwestern  journalism 
graduate,  said  he  didn’t  feel  the 
I)ei  iod  of  adjusting  and  making 
contacts  was  too  bad.  For  the 
first  six  weeks,  he  covered  the 
Supn-me  Court,  which  was  “very 
slow  going.  Thf-re  was  a  lot  of 
re.search,  but  not  too  much  day- 
to-day  pressure.” 

McNeil  noted  that  few  radio 
stations  have  tln-ir  own  Wash¬ 
ington  cori'espondents,  “where¬ 
as  an  awful  lot  of  news|iapers 
do.  even  the  smaller  ones.” 

Wailing  l.i>t 

.All  of  the  Aledill  ))aj)ers  are 
fairly  small,  with  the  large.st 
circulation  at  about  2.'),000  to 
30,(M)0,  McNeil  said.  There’s  a 
waiting  list  of  i>ai)ers,  too.  .As 
one  student  commented,  “It’s 
the  best  bai  gain  in  the  world.” 

The  Jirogram,  the  only  one 
of  its  kind  in  the  country,  went 
into  ojieration  in  March,  1966. 

Contributing  to  its  develop- 
nu-nt  was  a  jiractice  initiated  by 
the  late  David  Hotter,  chairman 
of  the  editoi-ial  dejiartment  of 
Northwestern’s  School  of  Jour¬ 
nalism,  former  Washington  cor- 
resjiondent  and  assistant  editor 
of  /.oo/,-  magazine.  He  lu-gan 
bringing  students  to  Washing¬ 
ton  in  the  early  6(*’s  to  rejiort 
on  the  Cajiital  for  a  wi-ek  or  so. 

.Another  factor  was  North- 
wt'stern’s  I’rban  .Affairs  Ib-jiort- 
ing  class,  for  which  students 
cover  the  Chicago  city  bt-at  once 
or  twice  a  week.  It  jtroved  that 
tlv-y  could  jirovide  usablt-  cojiy. 

.McNeil  came  uj)  with  the  idea 
of  hooking  uj)  with  the  small 
(lajx-rs,  did  some  investigating  in 
Washington,  and  tin-  jirograni 
was  announced  in  the  fall  of 
l!t6.'.. 

McNeil,  Washington  corre- 
sjiomU-nt  for  the  Scripjis- 
Howard  Texas  jiajiers  from  P.fof) 
to  ’(il  and  a  Nii-man  Fellow  in 
’.■)9  and  ’60,  joined  the  Noi'th- 
western  faculty  in  19(!l  and 
now  works  full  time  with  the 
Medill  News  Service. 

Tuition  for  the  AVashington 
(juarter  is  the  same  as  foi-  an 
academic  quarter  of  graduate 
school  at  the  Evanston,  Ill., 
camjtus — $.')00.  Main  extra  costs 
to  the  students  are  moving  to 
and  from  Washington,  and 
transjiortation  around  the  city 
while  on  the  job,  McNeil  said. 

N'«>  .Studies 

During  the  we<-k,  stu<l<>nts  are 
busy  with  the  day-to-day  rejiort- 
(('ontinited  on  pape  40) 
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Four  times  in  five  years  .  .  . 

The  Courier-Journal  Named  Best  in  U.S. 
For  Newspaper  Use  of  Photographs 


Where  there's  something  for  everyone. 


The  Louisville  Times 


•  Bill  Strode  was  runner-up  for  Newspaper  Photographer 
of  the  Year  in  1967.  Strode  won  the  award  in  1965. 


•  Bill  Strode  won  first  place  in  the  news  picture  story 
category  for  his  study  of  a  U.  S.  chaplain  in  Vietnam. 


•  Bill  Strode  received  first  place  in  the  feature  picture 
story  category  for  another  segment  of  his  Vietnam  series, 
"City  Refugee,  Mother  and  Child." 

•  Bill  Strode  received  the  top  award  for  unposed  color 
photography  for  his  Vietnam  picture  titled,  "War,  Reality 
and  Play." 


•  Bill  Strode  won  third  place  in  the  spot  news  category 
for  a  picture  showing  a  Marine  chaplain  in  Vietnam  with 
tears  running  down  his  face. 


Since  1963,  The  Courier-Journal,  The  Louisville 
Times  and  members  of  their  photographic  staff  have  re¬ 
ceived  26  national  awards  in  the  "Pictures  of  the  Year" 
competition. 


We  are  proud  of  this  recognition  accorded  our  20-man 
photographic  staff  and  the  editors  and  artists  who  effectively 
display  their  work.  But  we  are  even  more  proud  of  this 
indication  that  we  are  on  the  right  track  toward  achieving 
our  goal  —  to  publish  the  best  newspapers  possible. 


The  Courier-Journal  and  Bill  Strode,  assistant  director  of  photography  for  The 
Courier-Journal  and  The  Louisville  Times,  have  swept  seven  top  awards  in  the  an¬ 
nual  "Pictures  of  the  Year"  competition: 

•  The  Courier-Journal  was 
named  first  in  the  United  States 
for  best  newspaper  use  of 
photographs.  The  newspaper 
won  the  same  award  in  1963, 
1964  and  1966,  and  placed 
second  in  1965. 


•  The  Courier-Journal  &  Times 
Magazine  received  special 
commendation  from  the  judges, 
with  particular  praise  to  the 
special  issue  devoted  to  Viet¬ 
nam  and  to  Bill  Strode's 
pictures. 


PKOMOilON 

Community  Image 
Helped  With  Film 

lU  Wilt 


A  28-niinut<-,  s«»unil-:iii(l-(i)lor 
motion  picture  film  graphically 
portrayitiK  the  vital  role  of  a 
newspaper  in  its  community  is 
helpinji  to  huild  a!i  improv<!(l 
imajre  <»f  responsihle  public  serv¬ 
ice  for  the  ('lict'litn)l  (Ohio) 
/'rcss. 

Kntitleil  "(’levelaml  ami  the 
I’ress,”  the  documentary  is  niadi' 
availahle  hy  the  newspaper  for 
free  viewing  hy  schools,  civic 
organizations,  cluhs  and  study 
groups. 

I  Kirilin  the  six  months  follow- 
inn  its  introduction,  the  motion 
picturi-  was  viewed  hy  about 
27,<«tn  people  at  l(«t  (luhlic 
showinns,  with  another 
seeinn  till*  firm  durinn  Jirivate 
presentations  sponsored  hy  the 
I'ress  for  I’ivic  ami  sidiool  offi¬ 
cials,  husiness  and  community 
leaders,  ailvertisers  and  em- 
(doyees. 

Kepuests  for  the  film,  which 
the  I’ress  estimates  will  have  a 
“life”  of  live  years,  are  now 
••oininn  in  at  the  rate  of  lo  oi-  ‘jn 
each  week. 

'I'he  Scripps-lloward  news¬ 
paper  is  “happy  with  tin-  film 
iK-cau.se  it  is  doinn  a  nood  joh  of 
tellinn  what  the  ('levelaml  I’ress 
d<M‘s  in  the  community.”  accord- 
inn  to  editor  'I'homas  L.  Hoard- 
man  and  husine.ss  mananer 
(leorne  K.  ('after.  “I’l-ople  too 
often  take  a  newspaper  for 
nranted  without  fully  realizinn 
the  total  amount  <d’  community 
effort  it  exerts.” 

“We  are  miw  .seeinn  some 
channes  in  community  attitudes 
as  a  result  of  the  film,”  In- 
a<lded. 

'I'he  I’ress  fulfills  its  slonan 
as  “the  newspaper  that  .serves 


its  readers”  hy  spon.sorinn  170 
flitferent  community-or  ie  n  ted 
activities  each  year.  These  in¬ 
clude  such  projects  as  a  travel- 
inn  zoo  to  visit  inner  <-ity  areas, 
a  journalism  institute  foi-  stu¬ 
dents,  a  nolden  weddinn  anni¬ 
versary  for  elderly  i-ouples,  a 
charm  <-lini<-  for  teeiianers,  an 
ofien  nolf  tournament  for  local 
chaiities,  free  tickets  to  Cleve¬ 
land  Indians  ha.sehall  names  for 
“strainht  A"  students,  and  a 
host  of  other  activities. 

The  I’ress  also  recently  sent  a 
man  to  visit  military  personnel 
in  N’ietnam  and  per.sonally  de¬ 
livered  more  than  '.i.OOO  messanes 
from  r«-latives  in  the  Cleveland 
area.  (Prior  to  the  trip,  the 
lelatives  were  invited  to  meet 
personally  with  the  I’ress  repn-- 
.sentative. ) 

Till-  idea  for  the  film  resulh-d 
from  a  .sean-h  hy  the  Press’ 
advi-rtisinn  department  for  a 
dilfi-rent,  more  sophist i»-ated  way 
to  tell  the  newspaper’s  story  in 
terms  of  the  (lart  it  has  played 
in  the  nrowth  and  jironram  of 
the  Ch-veland  area.  Intenrated 
within  the  paper’s  overall  pro¬ 
motional  approach,  the  motion 
picture  was  desinned  for  mul- 
tiph-  u.ses  in  advertisinn,  sales 
promotion,  circulation  sales  jtro- 
motion,  puhlic  relations  and  piih- 
lic  .servi<-<‘. 

llelico|tler»  I  m‘<I 

Production  took  about  a  year, 
and  was  handled  by  Cineci-aft 
Productions,  Inc.,  of  ('levelaml, 
umler  the  supervision  of  Kay 
Culley.  Scrifit  was  by  Frank 
Seidel,  president  of  Storycraft, 
Inc.  Several  .scenes  were  directed 
by  .lack  .Shunrue,  well-known 


film  |)eisonality.  Helicopters 
wi-re  u.sed  extensively  for  much 
of  the  film  footape. 

.Shot  on  Kastman  Kktachrome 
<-ommercial  film,  type  72.').'),  the 
Ifi-mm.  motion  picture  was 
processed  and  2.7  duplicate  jirints 
mad)-.  22  prints  an-  now  avail- 
abh-  thr))uu^h  a  hx-al  film  dis- 
tribut)>r,  Klh-rin  .Amlio- Visual 
S)-rvic)-,  South  Kuclid,  for  fn-)- 
s)-rvic)-  club  and  school  pr)-.s)-n- 
tations.  Th)-  iitlu-r  two  prints  an- 
i-i-taim-d  by  th)-  Pn-ss  f))r  us)-  by 
nati))nal  a)lvi-rtisinjf  sah-sim-n, 
ami  for  slmwiipr  t))  plant  tour 
ttniups. 

'!'h)-  motion  pictun-  was  intro- 
)luc)-il  t))  th)-  ('l)-V)-lan)l  )-ommu- 
nity  b  ailers  fr)im  p))litii-al,  civic, 
busim-ss  ami  )-ilucati))nal  }t>'ou))s 
at  a  scri)-s  of  informal  privat)- 
pr)-s)-ntati))ns  in  a  liH-al  hot)-l 
w  ith  l•))cktails  ami  hors  )r)))-uvr)-s. 
F))llowinK  this  introiluctory 
phase,  th)-  Pn-ss  Ix-Ran  running 
small  ilaily  ads  ami  oci-asi))nal 
full-pa^)-  ails  to  promoti-  tin-  film 
to  thi-  jjoni-ral  public.  20-.si‘oonil 
radio  spots  wi-re  al.so  initially 
u.si-d,  alouR  with  ilii-i-ct  mail 

pi)-|-)-S. 

Till-  Cli-vi-laml  Public  School 
systi-m  bought  six  prints  for  its 
.>;oli-  US)-.  Till-  l>i-arborn  (.Mich.) 
.si-hool  systi-m  al.so  bou^tht  a  copy 
for  I'lassroom  pn-si-ntations. 
Hasi-d  on  tin-  inti-n-st  shown  by 
tln-si-  )-ducational  systi-ms,  thi- 
I’n-ss  now  plans  to  promoti-  tin- 
film  to  all  schools  in  CuyahoRa 
County,  and  throuKhout  Ohio. 

I'nliki-  pri-vious  Pn-ss  audio¬ 
visual  atti-mpts,  primarily  in  tln- 
foi-m  of  filmsti’ips,  “Ch-vi-land 
anil  tin-  Pn-ss”  is  ni“i*i'‘‘'l  t'>  tb<‘ 
political,  i-<-onomic  ami  socio¬ 
logical  ramifications  of  a  m-ws- 
papi-r  ami  its  community. 

“'P)-i)pl)-’*  A|)|)ri)!ii'li 

Tin-  film  opi-ns  with  a  om-- 
minuti-  introiluction  by  i-ditor 
Koanlman.  It  then  taki-s  a 
“pi-oiili-”  approach  to  proji-cts 
sponson-d  by  tin-  Pri-.ss,  .showing 
Cli-vi-landi-rs  at  facilitii-s  such  as 
monunn-nts,  parking  lots,  and 
sw  imming  |)ools  which  wen-  tin- 
result  of  Pn-ss  campaiKns.  Tin- 
point  is  mail)-  that  a  Kf’<‘at  rn-w  s- 
papi-r  is  a  vital  forci-  in  the  life 
of  a  community,  and  thi-  tin-  film 
is  a  n-conl  of  om-  m-wspapi-r’s 
i-ffort  to  improvi-,  i-nliphti-n  and 
i-nrich  a  city. 

.\i-xt,  tin-  way  Ch-vi-laml  and 
tin-  Pri-ss  havi-  urown  up  to- 
Hi-tln-r  is  shown,  throuRh  sci-m-s 
of  ni-wly-ili-vi-lopinn'  imlustrial, 
i-dncational,  hospital,  n-siih-ntial 
and  n-tail  lifi-  in  the  city. 

Tin-  Pn-ss’  li-adi-rshij)  roll-  in 
charitabh-  and  public  servio- 
proji-cts  is  n-viewi-d  in  ti-rms  of 
tin-  m-wspaper’s  crusadinkT  for  a 
In-althii-r,  hap|)ii-r  city.  Finally, 
tin-  I’n-ss’  primipal  busim-ss — 
m-ws — is  di-.scribi-d  in  film  si-- 
i|U)-nc)-s  showing  n-porti-rs  ami 


i-ilitors  i-npaK-d  in  tin-  cn-ative  H 
function  of  xatherinK-  and  i-ilit-  I 
injj  tin-  m-ws.  The  papi-r’s  me-  I 
chanical  jinx-essi-s  an-  al.so  H 
briefly  shown.  R 

That’s  iiuiti*  a  plot— and  w  ith  R 
i|uit)‘  a  cast-  for  a  movii-  that 
runs  only  28  minuti-s. 

*  «  « 

YOl  THPOWKK  —  The  Ff. 
Worth.  (Ti-x.)  Stiir-Trlrfjraw  is 
itoinjc  to  try  to  ilo  its  part  to 
In-l))  cool  off  this  yi-ar’s  “lonjf 
hot  summi-r.”  It  is  co-sponsorinR 
a  proKi-am,  “Youthpow  i-r,”  along 
with  a  national  firm  spi-i-ializing 
in  furnishing  ti-mporary  i-in- 
ployi-i-s,  .Manpowi-r,  Inc. 

Purposi-  of  tin-  proji-i't  is  to 
find  ti-mporary  or  sumnn-r-long 
jobs  for  young  pi-oph-  from  IGto 
21.  Tin-  jobs  will  rang)-  from 
lawnmowing  to  n-tail  sales, 
(lirls  will  1m-  olVi-ri-il  jobs  as  baby 
sitti-rs,  waitn-s.si-s  and  i-arhops. 

Tin-  Star-Teli-gram  plans  to 
iH-gin  |iublication  of  a  list  of  job 
opportunitii-s  i-ach  wi-i-k  undi-r  a 
“Youthpowi-r  .lob  Opi-nings" 
In-ading,  inviting  youngsti-rs  to 
apply  at  tin-  Youthpowi-r  office. 
KiM-al  law  i-nforci-im-nt  officials 
admit  thi-ri-  havi-  Im-i-ii  fi-w  dis- 
turbanci-s  in  tin-  Ft.  Worth  area 
cn-ati-il  by  idli-  or  troubli'-si-eking 
ti-i-nagi-rs  and  young  ailults,  but 
tln-y  imlicati-  strong  approval  of 
tin-  .Star-'l'i-li-gram’s  and  .Man- 
pi)W)-r’.s  plans  to  ki-i-p  the 
youngsti-rs  “busy”  bi-fori-  any 
troulili-  starts. 

Tin-  Youth|)i)wi-r  ollici-  w  ill  lie 
manm-il  by  young  |)i-opli-.  .All 
placi-nn-nt  and  cli-ri<-al  wm-k  will 
1)1-  iloni-  by  thi-m,  with  advice 
only — when  it’s  aski-d  for — 
coming  from  .Manpowi-r  ollicial.s. 
Publicity  support  will  1m-  givi-n 
throughout  thi-  sumnn-r  by  the 
Star-'l'i-li-gram. 

First  publii-  annoum-i-mi-nt 
will  Im-  madi-  in  .April,  but  no 
jobs  will  bi-  sought  or  lilh-d  until 
afti-r  school  is  out.  Imnn-iliately 
following  dismis.sal  of  stuilents 
for  the  summi-r,  tin-  m-wsj)aper, 
.Manpowi-r  Inc.,  and  a  numbi-r  of 
loi  al  busim-ss  firms  w  ill  sfionsor 
a  .si-rii-s  of  clinics  to  instruct 
young  pi-opli-  in  spi-cialized 
fii-lils.  .A  n-tail  si-lling  clinic  will 
bi-  hi-ld,  for  i-xampl)-,  as  will  a 
lawn  and  ganh-n  can-,  baby 
can-,  ami  .si-vi-ral  otln-rs. 

+  »  ♦ 

Till-;  HIKD.S— An  orange- 
and-blai-k  llullioiorr  Sini  foliler 
promoti-s  a  spi-cial  “Orioli-  Base- 
liall  .S)-<-tion”  to  III-  published  on 
opening  day  of  the  .American 
Keague  ba.seball  .sea.son  on 
.April  !).  The  (liix-e  features  two 
circular  die  i-uts,  coordinated 
with  line  conversions  of  baseball 
action  photos.  The  art  u.ses  con- 
(-entric  circles  to  fit  the  die-cuts 
in  the  double-fold  mailing  piece. 

( lood  luck  to  both  Hank  Bauer’s 
Orioles  and  the  Sun’s  .section. 


BUILT 

as  a  Community  Relations  Pro¬ 
gram  enhancing  your  news¬ 
paper  image  and  informing 
the  public  of  your  interest  in 
youth 


America's  most  n  idely  used  Newspaper  School  Proftram 


VISUAL  EDUCATION  CONSULTANTS,  INC. 

Building  the  Newspaper  Reading  Habit 

MADISON  WISCONSIN  53701  600  036-6565 
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Here’s  the  easy  way  to  take  the  bother  out 
of  running  pre-prints,  re-prints  and  proofs  in 
the  pressroom:  Run  clean,  sharp  copies 
or  proofs  of  full-page  ads  on  slick  stock  with 
an  MGD-22  offset  unit. 

Why  an  MGD-22?  Start  with  fast  make-ready 
(about  eight  minutes).  Then  run  full-page 
reprints  on  sheets  up  to  17V'2x22V2.  Finish  with 
the  Model  22  running  wide  open  at  8000  iph. 

Give  us  ten  minutes  of  your  day  and  we'll 
show  you  ways  to  cut  costs  and  make  profits 
in  the  pressroom  with  an  MGD-22. 


THE  MGD  SALES  CDMPAIMY 
<^ImIEHLE-GOSS-DEXTER.  INC. 

2011  Hastings  •  Chicago,  Illinois  60608 

Yes.  I  would  like  to  see  an  MGD-22  in  action. 
Please  call  me  for  a  demonstration. 

Name _ 

Company _ _ — ,  —  - 

Address.  - 

City  _  _  _  State  _ 

Telephone _  —  —  Zip-_ 


T 


I 

-I  '  Plain  talk 
about  pre-prints 


/- 


EDITORIAL  n  ORKSIlOP 


Medill  Service 

imu'il  from  .'K!) 


By  Roy  H.  Copperud 


Strange  Bedfellows 


Since  this  is  an  election  year,  it  is  timely  to  pi-esent 
a  thounhtful  analysis  of  political  labels  that  was 
composed  hy  J.  V.  Keistrup  of  the  W’oxliini/ton  Pont 
staff  and  first  appeared  in  that  newspapei’s  criticpie, 
/'osf.SVr//*f. 

“1  think  it  would  he  a  n'ood  idea  to  consider  care¬ 
fully  the  labels  news  stori«'s  apply,”  Mr.  Keistrup 
wrote.  “I’ve  come  up  with  some  examj)les  of  words 
that,  used  without  clarification,  could  damane  a  repu¬ 
tation  for  fairness  and  perhaps  even  have  a  backlash 
•  •ffect. 

“KKiH'r  VVINd.  I'here  is  nothinn-  wronu'  with  this 
term,  of  cour.se,  hut  it  is  used  evenhandedly  only  when 
router  ami  loft  iriii;/  an*  applied  to  other  parts  of 
(‘ithei-  the  complete  j)olitical  spectrum  oi-  of  a  particu¬ 
lar  party.  We  don’t  use*  loft  iriii;/  and  seldom  use 
rrofi  r,  so  we  <‘nd  up  with  stori(‘s  referriiiK'  to  (lold- 
waterites,  foi-  example,  as  ii>;ht-winneis  and  to 
Kock«‘feller  as  a  (Kepuhlican)  liln'ial  or  even  a  mod¬ 
erate.  My  point  is  that  we  shouhln’t  break  up  .sets 
of  de.sci  iptives  like  this: 

ri}>ht-cent(‘r-left 
conservative-mode*  rate-liberal 

“We  would  he  similarly  vulnerable  if  w<*  us»*d  Icft- 
irhi;/  Itrmornit  in  the  same  conti'xt  with  coo.trrriilirr 
Hrimlilirnti.  I  think  mixiii};  the  s«‘t.s  will  sulK'onsciously 
Jai*  a  Kirat  many  r«*aders  and  ev«*n  antafionize  a  few. 

“KXTKKMIST.  'I’his  is  a  pejorative,  rather  than 
desciiptive,  term,  althoujrh  it  is  n'«*n(*rally  applied  to 
people  who  I’ichly  deserve*  the*  lain*!:  those*  whei  fe*e*l 
the*  natieen  is  in  immine*eit  pe*ril  l)e*e*au.se*  eef  a  pervasive* 
inte*inal  (’eemmunist  ceenspiracy.  Sine*e*  this  is  a  view 
that  e*ve*n  William  F.  Huckle*y  shie*s  away  fremi,  I 
think  we*’el  Ik*  l)e*tte*i*  e)ff  by  supplyinn'  a  brief  explana- 
tieni  of  the*se*  uremps’  vie*ws  than  by  me*rely  calling 
the*m  e*xtremi.sts. 

“HATFj  GKOUP.  'Phis  absee  is  vaj>u»*,  anel  it  weeuleln’t 
take*  te)e>  many  weerels  te)  say  whe)  the*  tai'ne*ts  eef  the*se* 
eiutfits  are*. 

“If  we  use*  the*  last  twee  te*rms  withenit  making'  cle*ar 
te)  whenn  they  api)ly,  we*  mi>rht  se*em  tee  Ik*  lumpiein 
all  the)se*  we*  elisa^ree*  with  unelei-  eene  label  that  is 
unfair  tee  me)st  e)f  the*m. 

“In  passinn',  I  elein’t  think  it’s  ne*ces.sary  tee  char- 
acte*rize*  the*  .leehn  Riich  Seeciety  as  extremist,  since  it 
is  almeest  unive*i’.sally  re*ce)>;nizeel  as  such  anyway  ami 
we*  e-an  pick  up  a  fe*w  peeints  feer  restraint  by  ne)t 
ele)in}>-  se).*’ 


( Ad-eitiscDicnt) 


L.  Kieharel  (luylay,  whee  maste*i'minele*el  I’R  feer 
('ie*n.  Kise*nhe)we*r  anel  Kieharel  Nixon,  the)unht  up  oi- 
at  le-ast  fe).ste*re*el  the  ielie'syne*rasy  eef  usinji  Itrmocrat 
where*  me)st  pe*e)ple  weeulel  .say  Drmoerdtir:  feer  ex¬ 
ample*.  ItriiHirrot  nrnator'<.  I  ce)mme*nte*el  een  this  foible 
te*n  ye‘ars  age),  but  it  may  met  be*  amiss  to  say  senne*- 
thinj*  abeeut  it  a>jain,  since  .some  Kepuhlican  jeeeliti- 
e*ians  e*e)ntinue*  te)  inelulKe  in  it.  It  is  noticeable  that 
the*  farthe*r  te)  the*  i-inh1  the*ii-  |)e)|itical  phile)se)phies, 
the*  me)i-e*  like*ly  the*y  are  te)  ele)  .se). 

'Phe*  iele*a  appare*ntly  is  that  Prmornitic  (pe*rtain- 
te)  the*  parly)  minht  !)<*  e*e)nfuse*el  with  (Irmornitic 
( pe*rtai!iinn'  te)  ele'me)crac.\  ) ,  anel  s|)e)nse)i-s  e)f  the*  Drmo- 
rrol  mannerism  are  ele*te*rmine*el  te)  fe)restall  any  such 
a.s.se)ciatie)n.  The*  ielea  is  neen.sen.se,  of  ceeui'.se,  anel 
Prmorrtil  srndlom  is  ne)  hette*i'  Fnniish  than  Rrpdlilir 
:<rndtor.'<  weeulel  be*. 


MR.  J.  C.  HARVISON  MR.  L.  J.  SCHROEDER 

J.  A.  Kr:ie*iiie‘r.  I’re*siele*iil  of  Krii$:e*r  I'lilp  anel  l’ape*r  .bale's  Inc., 
anne>iine*e*s  the*  appe>inline*nl  eif  Mr.  J.  (!.  Ilar\ise>n  as  Vie*e* 
Pre‘siele-nl.  Aeliniiiisiralietn,  anel  Mr.  I..  J.  .S'lireee-ele-r  as  Vie-e*  l*re*si- 
ele-nl.  Sale-s.  Mr.  .Se-lire>eele*r  has  alset  lM‘e*n  iippetinle'el  let  llie*  Itoarel 
e>f  llire-i'lors. 
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Photographer’s  Comptroller’s  Adman’s 
hour  dollar  image 

stretcher  getter  maker 


prints.  You  now  can  make  color  prints 
faster,  more  consistently,  and  more 
economically  than  ever  before.  For 
example:  color  proofs  or  camera- 
ready  prints  are  delivered  almost  as 
fast  as  black-and-white.  Publicity 
prints  or  advertising  color  work  is 
minutes  away.  Costs  are  minimized 
through  u.se  of  smaller  quantities  of 
chemicals  per  print.  Extremely  valu¬ 
able  for  either  rush  prints  or  regular 
production  schedules. 

Color  can  be  this  easy  with  a  Kodak 
Rapid  Color  Processor.  It’s  fast,  sim¬ 
ple,  precise.  Only  five  chemical  steps. 
No  special  plumbing  required.  Takes 
less  space  than  tray  processing.  Sur¬ 
prisingly  inexpensive  (smaller  model 
is  less  than  $200),  yet  your  process¬ 
ing  is  actually  more  consistent  than 
with  time-consuming  tanks  and  tray 
systems.  The  use  of  fresh  chemicals 
for  every  print  gives  high-quality  re¬ 
sults— every  time.  Total  and  uniform 
agitation  gives  you  the  most  consistent 


color  processing  system  available. 

The  Model  16  is  an  especially 
heavy-duty  machine,  equipped  with 
its  own  thermostatic  temperature  con¬ 
trol.  It  delivers  prints  up  to  16  inches 
wide.  Model  1 1  is  smaller,  less  com¬ 
plex,  delivers  prints  up  to  1 1  inches 
wide. 

The  Kodak  Rapid  Color  Processor 
system  is  one  of  a  series  of  Kodak  ma¬ 
chine-based  systems.  All  can  help  you 
publish  a  better  newspaper— profit¬ 
ably:  Kodak  Ektamatic®  System  for 
fast  black-and-white  prints,  Kodak 
Q-Processor  System  for  rapid  proof¬ 
ing  of  page  negatives,  the  Kodak 
Versamat  Processor  for  processing 
black-and-white  films.  Your  Kodak 
Technical  Sales  Representative  will  i 
help  you  get  acquainted  with  these  h 
systems.  Call  him.  Or 
write  Eastman  Kodak 
Company,  Roch- 
ester,  N.Y. 


It’s  the  Kodak  Rapid  Color  Processor 
system.  In  just  IV2  minutes  either  of 
two  Kodak  Rapid  Color  Processors 
will  give  you  ready-to-dry  Ektacolor 


Price  subject  to  change  without  notice. 


Seminar  at  API 
Will  Deal  with 
Newspaper  PR 

Ex**ciitiv<*s  from  lunvspa- 
|i<TS  will  take  part  in  a  two- 
w<“ok  sominai-  Ix'^inniii};  Sunday 
(March  17)  at  the*  American 
Press  Institute  at  Columbia 
University.  The  scmiinar  will  he 
concc'rned  with  ncnvspaper  j)ro- 
motion  and  j)uhlic  redations. 

MemlMMS  of  the  seminar  aie: 

Holtc'rt  L.  M.  Ahern,  promo¬ 
tion -re.sc-arch  dii’ector,  lioxtiiH 

Keith  Baird,  assistant 

publisher,  Kitcht’ucr-W’utcrUw 
(Out.)  I{i‘Cord. 

Konald  J.  Barnett,  promotion 
director,  Ituffnlo  (N.Y.)  Cour- 
ii'  r-Kj'prfsn. 

Shepard  Conn,  jn-omotion 
copywritc'r,  .Vc/c  1 

Bobert  .1.  Craijr,  adv(*rtisin>; 
sali*s  promotion  and  community 
relations  diivctor,  Perth  AihIkii/ 
(N.J.)  Preiiini/  Xeim. 

Bodney  P.  Davidson,  promo¬ 
tion  mananei',  (Mont.) 

< IdZl  tit . 

Blaine  (J.  Davis,  promotion 
mana^'er,  linn<i»r  (M<‘.)  I><iili/ 
.Vc'H'S. 


Bichard  C.  Demi)s;‘y.  promo¬ 
tion  manaj;-er,  IhiUnque  (la.) 
7'(7  c' f/  fit  pli-Henild. 

(Charles  L.  Downey,  business 
and  i)er.sonnel  mananer,  HanerK- 
tdiin  (Md.)  Heruld-Mait. 

Jacciue  M.  Du  Mond,  promo¬ 
tion  director,  P>  i  ti  u  h  <t  m  t  oti 
(X.Y.)  /’/-css-. 

August  (laliano,  research  and 
pi-oinotion  mana>;er,  HouAtou 
(Tex.)  Clirouirle. 

l.aurian  (1.  Harback,  promo¬ 
tion  manan’CM',  Kuht  imizno 
(Mich.)  (lazvtiv. 

Bonald  .J.  Hurta,  assi.stant 
pi'omotion  diivctor,  Detroit 
(Mich.)  Free  PrexK. 

Arthur  B.  Kendall,  public 
service  and  research  diiwtor, 
Fhnira  (N.Y.)  Stor-dazette 
and  Sinidojf  Telef/ram. 

.John  E.  Kerney  .Jr.,  pen-.son- 
!tc‘l-))romotion  manager,  J'ren- 
ton  (N.J.)  Timex. 

Kenneth  B.  Kinney,  promo¬ 
tion  and  j)ublic  .service  diivctoi’, 
Toledo  (Ohio)  IHode  and  Timex. 

Theodore  J.  Kreylin>r,  assi.st¬ 
ant  promotion  mananer,  W'ilm- 
in()to>i  (Dela.)  Morn  in;/  Xeiex 
and  Ereuittfi  Journal. 

Bobert  H.  Kurz,  i»romotion 
director,  Dallax  (Tex.)  'J'iimx 
Herat  I. 

David  A.  Lindsey,  promotion 
director,  Hacheuxark  (N.J.) 
Record. 
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Miss  Carol  .4.  Lutes,  public 
alfairs  co-ordinator,  Ottawa 
(Ont.)  ('itizen. 

Bruce  F.  Moore,  promotion 
manajrer,  .\un  .\rl>or  (Mich.) 
\eiex. 

Edward  J.  O’Neil  Jr.,  promo¬ 
tion  director,  Dayton  (Ohio) 
Newspajiers. 

Kay  M.  Kon-ers,  inanaHer,  pro¬ 
motion  and  research,  Sau  Ra¬ 
fael  (Calif.)  I ndeiieudent-Jour- 
ual. 

Mrs.  1).  June  Serafin,  vice- 
president,  ailministration,  Pax- 
■xaic  (N.J.)  Herald-.\ewx. 

Thomas  S.  S|)('ed,  assistant 
promotion  director,  .Xtlanta 
(da.)  Journal  and  ('onxtitution. 

Daniel  K.  Stern,  jmblic  rela¬ 
tions  director,  San  Jo.xe  (Cal.) 
.Mercurji  and  Xewx. 

Walter  A.  Stronn'  III,  fjen- 
eral  manager,  Heloit  (Wis.) 
Da  ill/  \ewx. 

Thomas  J.  Syrek,  imnnotion 
and  em[)loyment  manaffer, 
drand  Ra/iidx  (Mich.)  Prexx. 

Donald  B.  Towles,  director  of 
imblic  service  and  inomotion. 


Louixrille  (Ky.)  Courier-Jour¬ 
nal  and  Tinwx. 

Joseph  T.  Vecchio,  commu¬ 
nity  events  director,  Rockford 
(Ill.)  Mornin//  Star  ami  Ret/ix- 
ter-Re/nihlic. 
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Vatican  Consolidator 
Its  Two  Press  Offioes 

Vatican  City 

The  Vatican’s  two  offices  deal- 
inp  with  the  press,  L’Os.serva- 
tore  Bomano  Press  Office  and  the 
Vatican  Press  Office,  have 
merped.  The  new  department 
will  Is'  called  th«'  Vatican  Press 
Office. 

Mspr.  Fausto  Vallainc,  an 
Italian  j)ri«*st  who  In-aded  the 
Ecumenical  Council  office  deal¬ 
ing  with  journalists,  was  made 
director  of  the  merged  office.  Dr. 
Luciano  Casimiri,  who  for  years 
headed  the  office  called  after  the 
Vatican  daily  L'Oxxcrvatore 
Romano,  is  his  deputy. 

Head(|uarters  will  be  at  Via 
Della  Counciliazione,  the  avenue 
h'adinpr  to  St.  Peter’s  Sifuare. 


Readers  Tell  How  Much  Time 


They  Spend  with  Newspapers 


San  Diego 

.4  lot  of  people  say  they  spend 
from  30  minutes  to  an  hour  each 
day  readinp  their  local  news- 
l>anei'.s  here. 

This  statistic  came  out  of  a 
( [Ue.st  ion  na  i  re-by-ma  i  1  survey 
amonp  a  representative  group  of 
sub.scrilx^rs  to  all  of  the  Copley 
newspapeis  in  California  and 
Illinois.  The  replies  were  an¬ 
alyzed  by  the  Bi'havioral  Sci¬ 
ences  Department  of  Cojdey 
International  Corjioration. 

The  surY'ey  included  readers 
of  the  San  Dier/o  Union  and 
Tribune,  the  Copley  grou|)  in 


the  Los  .4npeles  area  (CL.4N), 
papers  in  Joliet  and  .Springfield, 
III.  and  the  Sacramento  Union. 
'I'he  numlK'r  of  ([Uestionnaires 
returned  was  as  follows:  San 
Diego  (21(:),  CLAN  (1012), 
Illinois  (!).31)  and  Sacramento 

(10(i). 

.4ctually  only  a  small  .s«‘ction 
of  the  (|uestionnaires  dealt  with 
ri'ading  habits.  Most  of  the  in- 
(|uirie.s  sought  guidance  for  edi¬ 
tors  on  the  amount  of  attention 
their  readers  are  giving  to  vari¬ 
ous  news  categories 

The  following  findings  were 
compiled : 


NuiiiImt  of  !Vliiiiites  RrspoiuliMit  Speiids 
ilh  INouspaper  Each  Day 


San 
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4()-(>0  minutes 
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.81 

.:{8 

.11 

— 

.30 
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4.88 

f...'')4 

(5. (5(5 

(5.(50 

6.40 
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[»f  Day 

R('sp<>iid<>nl 

Roads  I\e 

wspaper 

San  Dio^fo 

('LAN 

lllinom 

Siioranionto 

Total 

Jloming 

61.79'/r 

8.f)4% 

5.16% 

25.47% 

13.6.35; 

.4ftenioon 

2.03 

,5.8,') 

4.51 

8.49 

5.03 

Evening 
.More  than  one 

11.38 

(50.85 

70.03 

32.08 

57.98 

of  above 
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20.3.3 

1(5.12 
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24. .5.3 
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8..54 
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Something’s  Missing 
From  Employe  Papers 

|{y  l^‘nnn‘  Brown 


You’d  think  a  nowspappi  nian’s 
iipwspajit'r  would  1m*  the  ulti- 
inato  in  journalistic  achieve¬ 
ment,  consideriipr  its  critical 
audience. 

Hut  newspapt'rs’  employe  |)uh- 
lications  run  the  .same  pfaniut  as 
those  of  the  outside  world — 
from  glorified  personals  columns 
to  .soi>histicated  magazines,  from 
mimeoprraph  to  otT.set. 

.■Vp|)lyin}r  their  own  “names 
make  news”  theory  to  members 
of  the  workinp  press,  most  em¬ 
ploye  papers  carry  columns  on 
staffers  who  have  i-<»tired,  tnar- 
ried,  died,  had  bal>ies,  h<*come 
jrrandparents.  taken  vactitions, 
sharpened  pencils. 

The  ('hirapo  Trillion'  “l.ittle 
Trib”  carries  “Triblets,”  a  per- 
son.als  column.  The  .Vcm'  Ynrl: 
Vcw.s  "News  I'ix”  devoted  a  full 
pape  to  i)ictures  of  “The 
Vounjfer  ('i<*neration.”  children 
of  statfeis. 

Th«‘  Furl  Worth  (Texas) 
Stitr-Trlrprooi  “.lunior”  runs 
“From  the  .Mailing  lioom”  and 
the  “Scripi)s-Howard  N(*ws,” 
serving  all  S-H  newsitajiers, 
ust's  “Star  Dash  Stuff.” 

The  Per»«»n:il  'I'oiicli 

A  .sampling  of  more  than  2(1 
recent  (tublications  shows  that 
most  try  to  include  the  personal 
touch  somewhere. 

.M:iny  of  the  |)ublications  are 
aimed  at  all  employes,  whih* 
others  are  for  the  editorial  staff 
only. 

Some  of  tho.se  p<*ared  to  the 
newsroom  interests  include  sec¬ 
tions  sinfclinpr  out  above-averape 
writing  efforts.  “The  (lossii)er” 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place — In¬ 
creased  population,  industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  in¬ 
vested  in  Australia. 

To  keep  in  touch  with  marketing, 
advortitini.  publithinp  and  oraphic 
aril  in  Auitralia  read 

NEWSPAPER  NEWS 

Puhlithfid  fortnightly 

Annual  Subscription  to  U.  S.  $9 
Corner  Butt  &  Clisdetl  Sts.,  Surry  Hills, 
Sydney,  Australia 


of  the  If'orrr.i/t'r  (.Mass.)  7’c/c- 
prioii  and  Frciiitip  duzrtte  com¬ 
mends  its  staffers  in  “Editor’s 
<  )rchids." 

“From  Your  Editor’s  Desk,” 
tin*  <*mploy<*  jiap(*r  of  the  Salt 
/.<//,•<*  (’itp  Itraeret  .VcM'.t,  re¬ 
prints  K'ood  b*ads  and  credits 
tln*ir  authors  in  “Leads  of  the 
.Month.”  'rh<*y  also  run  a  “Gold 
Xu«:jr,.ts  To:”  d<*partment  com- 
m»*ndinjr.  for  <*xampl<*,  “Norma 
.'<outh  (.Malad)  for  two  jrictures 
and  a  graphic  account  of  her 
town’s  l()-inch  snowfall  .  .  . 
.Mikt*  Heywood  (C’<*ilar  City) 
who  was  first  on  reports  of  a 
kidnapp(*d  woman  .  .  .  Kruce 
.lenninjrs  (.Manti)  fora  (ileasant 
succ<*ss  story  of  a  small  fry 
wrestlinjr  jrrojrram  .  .  .” 

The  dlendiilr  (Calif.)  .Vcic.s- 
/'rc.s.s*  “.Amonn'  Our.selves”  and 
the  ('li'rrlaiiil  I'liiiii.  Driller 
“For<*st  City  Lo)?”  lioth  not<* 
winners  of  cash  piizes  foi- 
writinjr. 

Itoiilini*  Storie- 

.Much  of  the  i)a[M*rs’  cont«*nt 
is  routine  stories  of  oftice  jiarties 
and  dinners,  new  mechanical 
e(iui|>ment,  awards,  ad  and  stock 
sales,  (tromotion  campaigns. 

One  of  the  more  sophi.sticat(*d 
efforts,  the  Toronto  Star  “Star- 
staffer,”  included  “H(*view  ’(>7” 
in  the  .January  issue,  a  monthly 
In-eakdown  of  haiipeninRs  r«*lated 
to  the  |»aper.  The  mapazine- 
forniat  jiublication  uses  plenty 
of  white  space,  down-style  heads 
and  unjustified  lines  of  type. 

In  the  p'ebruary  issue  of  the 
.Scri()ps-Howard  News,  the  “an¬ 
nual  summary  of  editorial 
achievements  by  Scripj)S-How- 
ard  Newspa|)ers  and  Scripp.s- 
Hiyward  Newspaper  -Alliance” 
told  of  campaigns  of  each  of 
the  member  newspapers,  alonpr 
with  a  wrapuj)  of  th(*ir  year’s 
activities. 

“Purple  Passapes”  of  the 
News  (|Uotes  some  memorable 
descriptive  efforts  by  S-H 
writers.  For  example: 

“1'he  Silver  Bridfte  is  the 
skeleton  of  a  jirehistoric  mon.ster 
that  died  trying  to  |)ull  it.self 
free  of  the  muddy  embrace  of 
the  Ohio  Iliver.  —  Richard 
Starnes,  Scri|)()s-Howard  News¬ 
paper  -Alliance.” 

-And,  “It  (the  knuckleball) 
can  make  Willie  Mays  look  like 
Ma  Kettle  swinging:  at  a  bee 
with  a  br<M)m. — Bob  August  in 
the  ('Ir  vela  ml  Press" 

The  Scrii)()s-Howard  publica¬ 


tion  also  runs  “-As  Our  Column¬ 
ists  Say  .  .  .”  choosing  notable 
snatches  like  “-As  I  was  saying 
last  Sunday,  before  I  was  so 
rud»*ly  interrupted  by  the  in¬ 
flexible  limitations  of  this  col¬ 
umn  .  .  . — John  'I’roan  in  th<* 
Pit  fsh  II  n/h  Press." 

“Times  Talk”  of  the  Xew 
Vork  Times  told  of  the  staff 
shuffling  and  reassignments 
neces.sary  to  report  the  Pueblo 
incident  in  Korea  and  the  Ix'gin- 
ning  of  the  \betcong  offensive 
in  Vi(*tnam. 

I'iiiloKicM 

-A  very  intimate,  personal 
touch  in  Times  'I'alk  is  “We 
Work<*d  'Pogether,”  an  oliituary 
column  that  goes  lM*yond  ter.se 
listings,  with  its  eulogies  by 
other  staff  memlM*rs.  For  in¬ 
stance,  of  the  late  Charles  B. 
Palmer,  2.'>  years  in  the  Sunday 
department,  Rick  Fredericks 
said  in  part,  “He  was  akso  a 
wonderful  compani<in,  a  superb 
low  key  cus.s<*r  ( he  never  used  a 
word  stronger  than  ‘damn,’  but 
he  made  his  point)  and  the 
epitome  of  that  vanishing  breed, 
the  N»*w  England  gentleman.” 

“'Phe  -AP  World,”  for  .Asso- 
ciat<*d  Press  staffers  and  mem- 
lM*rs  around  the  world,  includes 
f(*aturt*s,  two  |>ages  of  abbre¬ 
viated  personals,  two  pages  of 
obituaries,  and  is  liberally 
sprinkled  with  iiictures  of 
staffers  and  short  anecdotes  and 
m*ws  notes. 

The  winter  issue  tells  “Tht* 
-AP  -Method  of  Choosing  -Men 
and  Women  for  Promotion,” 
commenting,  “Only  rarely  does 
the  man  chosen  fail  in  the  job. 
Here  Keith  Fullei*,  who  directs 
the  work  of  watching  and  ass«*s- 
sing  .AP  employ(*s,  <*x()lains  the 
system.  He  does  so  because  many 
young  (and  sometimes  impa¬ 
tient)  peo|>le  in  the  service  kee)) 
asking  al>out  it.” 

“The  -AsstK'iated  Press  in 
.Moscow”  is  another  winter  issue 
topic.  Moscow  is  “.  .  .  whei-e  -AP 
is  obliged  to  use  ancient  tyj)e- 
writers  salvaged  from  the  I'.S. 
Embassy’s  junkpile;  where  the 
-AP  bureau  chief  and  his  family 
live  across  the  hall  from  the 
oftice  .  .  .” 

The  last  seven  pages  of  the 
.AP  World  are  i»ictures  of 
staffers  at  work  and  otherwise. 

Picture  Stories 

Picture  stories  often  provide 
the  liveliest  spots  in  emiiloye 
jiapers. 

"I'he  February  “Poster”  of  the 
Denver  Post  ran  a  double-truck 
spread  on  the  Post’s  basketball 
team  (0-3  as  of  publication 
date)  in  action  in  a  city  munici¬ 
pal  league. 

“Times  Topics”  of  the  Tren¬ 
ton  (N.  J.)  Times  used  a  couple 
of  pictures  (courtesy  of  the 


Trentoiiiini)  of  a  basketball 
game  l)etween  the  'rimt*s  and  the  1 
Trentonian.  The  accompanying 
co|)y  lM*gan,  "It  was  the  mi.s- 
match  of  the  centurj’ — two  j 
teams  of  newsmen  and  the  giinie  ! 
of  basketball. 

“The  Evening  'I'imes  New.s- 
roomers  easily  downed  the 
1’rentonian,  .'>0-33,  but  it  wa.s 
the  s|)ort  of  basketball  which 
suffered  the  greatest  setback.” 

“.Among  Our.selves”  of  the 
(lleiiilale  \ews-Press  j-an  two 
candid  pictun*s  of  a  birthday 
[larty  for  the  “Dean  of  tin*  (’ity 
Room”  (7<*org<*  Goshorn,  81 — a  1 
welcome  change  from  many  eni-  , 
ploye  papers’  shots  of  staffers 
sitting  around  tabh*s,  gazing 
into  the  camera. 

“.A  Hard  Day’s  Night,”  a  two- 
page  picture  .story,  s|)otlighte<| 
the  night  workers  of  the  Wash- 
iiiijtoH  Star  in  “The  Family 
Star.”  Printed  aiipropriately 
with  white  type  on  a  black  back¬ 
ground,  pictures  included  an 
artist  alone  at  work,  a  cleaning 
lady,  the  night  switchboarH 
operator,  the  composing  room 
crew  and  a  solitary  worker  <*at- 
ing  in  the  cafet(*ria  with  tin*  r<*st 
of  the  chairs  piled  on  the  tallies. 

'I'he  )'orl:  .\eu's  “News 

Pix”  also  did  a  feature  on  its 
night  staff,  showing  the  activity 
in  the  News’  .Manhattan  :inil 
Brooklyn  jiressrooms,  where  2,- 
.’)()(),()()()  copies  are  printed  on  an 
averagi*  weekday.  The  final  y 
product  is  the  work  of  more  tluin 
.■),(i(i0  News  employes. 

“Sparks”  of  the  Dallas  .\i  ivn 
used  distorted  closeups  in 
“Noses  for  (at)  the  News,”  a 
comic  picture  pagi*  of  staffers, 
accentuating  noses. 

Five  and  a  half  of  the  eight 
l>ages  of  the  February  .A  iijiletmi 
(Wis.)  Post-(’resreiif  “.At  the 
Post”  are  devot<*d  to  [licturt* 
stories — two  pages  on  the  an¬ 
nual  editorial  dinner,  a  half 
page  on  the  forced  retirement 
of  an  ancient  tyjiewriter,  and 
three  pages  of  distorted  jihotos 
of  .staffers’  h(*ads,  implant(‘d  on 
cartooned  bodies. 

“.Around  the  Glolu*”  of  the 
Poston  (ilolie  ran  a  full  (lagr 
(licture  of  the  1927  Glolie  busi¬ 
ness  staff  at  its  summer  outing,  i 
Eleven  of  the  cl(K*he-hatted  girls  t 
and  knick<*red  men  jiictured  an* 
still  w  ith  the  GIoIm*  staff. 

A  I-illle  r.lieesecjikc 

“Home  Edition”  of  the  Van- 
eon  ver  San.  and  Province  got  in 
a  little  cheesecake  with  a  pic¬ 
ture  of  report<>r  Lorraine  Shore, 
a  shapely  blond  attired  in  a  two- 
piece  bathing  suit.  Sh<*  was  i 
taking  a  plunge  into  the  icy  I 
waters  of  English  Ray,  getting  P 
the  real  inside  story  on  the  an-  I 
nual  New  A'ear’s  Day  swim  of  F 
the  Polar  Bears’  Cluii.  f 

f)n  the  more  mundane  si«le  of  • 
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Canada’s  winter,  the  Home  Edi¬ 
tion  also  did  a  photo  panel  on 
pirl  staffers’  boot  styles,  head¬ 
lined  “Slushy  Days  Provided  Us 
With  This  Feminine  Footwear 
‘Feeture’.” 

“Times  Topics’’  of  the  Tren- 
lon  Tiynes  included  a  special 
“Times  photographers  pick  their 
1967  photo  favorites”  section  in 
the  February  issue.  On  the  sec¬ 
tion’s  cov'er  is  an  appealinpr 
character  study,  by  Warren 
Kruse,  of  a  bearded  traveler 
with  walking  stick  in  hand  and 
pet  cat  on  shoulder. 

C.tM-kiT  Spaniel 

In  a  somehow  “Mom,  the  Flap 
and  apple  pie”  vein,  the  Scripps- 
Howard  News  depicted  the  dur¬ 
ability  and  warm  hominess  of 
The  Newspai)er  with  a  picture 
of  a  winsome  little  blond  cocker 
spaniel  galloping  up  a  driveway, 
newspaper  firmly  l)etween  teeth. 

The  caption  read,  “This  is 
‘Lady,’  a  cocker  spaniel  who 
picks  up  the  Cincinnati  Post  <C* 
Timt’fi-Star  in  her  master’s  16.7- 
foot  long  driveway  every  night 
and  takes  it  to  his  front  door. 
The  paper-packing  pooch  hasn’t 
missed  in  eight  years.” 

Some  of  the  employe  papers 
use  a  light,  light  touch;  others 
are  incredibly  dull  and  straight- 
laced,  and  many  hit  middle 
ground. 

Interestingly  enough,  very, 
very  few — if  any — include  edi¬ 
torials. 


Charles  Taylor,  Atlanta  Bu¬ 
reau,  United  Press  Interna¬ 
tional  ; 

Frank  Wells,  Atlanta  Consti¬ 
tution; 

Arthur  Wilcox,  Charleston 
(S.C.)  Xeu's  and  Courier; 

Ozzie  Worley,  Roanoke  (Va.) 
World-i^eu's. 

Other  seminars  in  the  spring 
series  will  lx*:  “The  Presidency 
and  the  1968  Elections,”  Uni¬ 
versity  of  Virginia,  March  .31- 
.\pril  4;  “Southern  Asia,”  Duke 
University,  May  .7-9;  “The  Role 
of  the  Press  in  a  Changing 
World,”  University  of  Texas, 
May  19-2.3;  “Problems  in  Appa¬ 
lachia,”  West  Virginia  Univer¬ 
sity,  June  2-7;  “Cities  in  Cri¬ 
sis.”  University  of  North  Caro¬ 
lina  at  Chapel  Hill,  June  24-28. 


Powell  Glass  Jr.,  Sea  Coast 
Echo,  Bay  St.  Louis,  Miss.; 

Cody  Hall,  Anniston  (Ala.) 
Star; 

Joseph  E.  Howell,  Tulsa 
(Okla.)  Tribune; 

Kathryn  Johnson,  Atlanta 
Bureau,  .Associated  Press; 

Bob  Lancaster,  Pine  Pluff 
(.Ark.)  Cionniercial ; 

William  E.  Mahoney,  Colum¬ 
bia  (S.C.)  Record; 

Bob  Neal,  WQXI  Radio,  At¬ 
lanta; 

John  Ed  Pearce,  l.ouisville 
( Ky. )  C on rier-Jou rnal; 

Waldo  Proffit  Jr.,  Sarasota 
(Fla.)  Herald-Tribune  and 
Journal; 

William  .A.  Scott,  Atlanta 
(Ga.)  Daily  World; 

W.  Eugene  Smith,  Atlanta 
Journal ; 


25  Will  Attend 
Southern  Seminar 
On  Environment 


This  man  is  a  big 
game  hunter 


And  to  Jiiji  M^^Donald,  our  Executive 
Sports  /editor,  the  game  makes  no 
differed^  -  Baseball,  Football,  Golf 
or  even^ai-alai. 


P.S.  -  Jim  covers  small 
games  too. 

there  first  with  the  Action  Newspapers 
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lAYOlIT  AM)  DESIGN 


it  clean;  Be  a  winner 


AlirriJrnt  Antrriraii-Xrmi 


THE  MIIWAl  KKE  JOURNAL 

US  Raids  Reported 
on  Reds  in  Thailand 


IVhp.  I’a\  Kpstraint 
Asked  by  Johnson 


1  ’nbrniiitl  I'hony 


Ihllboard  Not  Kntora'd 


l<  h  iMU'ori- ii^siir.tiM  I 


prown  in  recent  time.  Customarily,  a  one  and  ojie- 
half-column  set  is  dropped  down  columns  1  and  2 
and  six  columns  of  11-pica  tyj)e  are  spread  across 
the  remaininp  six  ami  one-half  columns  of  space. 

But  it  doesn’t  have  to  l)e  done  that  way. 

Here  the  one  and  one-half  columns  drop  down 
columns  d  and  4.  The  six  columns  of  11  pica  are 
spread  on  both  sides  of  the  wide  measure. 

Apain,  bripht  Rodoni  for  the  headlines  broupht  in 
a  winner.  Sipnore  Bodoni  has  Ix'en  lot  years  dead, 
but  his  work  poes  on  emphatically. 

White  space  is  easy  to  come  by  in  a  seven  and 
one-half-column  format.  There’s  not  a  column  rule 
here,  not  a  cutoff,  even  when  art  is  unrelated  to 
adjacent  body  type. 

Most  editois  a.ssiduously  cut  off  unrelated  art  and 
body.  Is  it  really  necessary?  Is  any  reader  poinp 
to  t)e  misled  into  thinkinp  the  art  in  upper  left  ties 
in  with  the  story  of  Rusk  beinp  i)icketed?  Or  that 
the  heart-transplant  photo  is  related  to  the  story 
about  Gov.  Boe? 

There  are  zip-zaps  of  body  type  in  the  .4merican- 
News  pape.  But  the  pape  suimounts  them.  Perhaps 
in  pai  t  because  stronp  elements  enliven  each  corner, 
each  hot  spot. 

The  Milwaukee  .Journal  combines  somethinp  rela¬ 
tively  rare  in  headlines  faces — Cheltenham  (the  head 
on  the  No.  1  story)  and  Goudy  (the  head  “Unbridled 
Phony”).  The.se  are  relatively  oldies,  too.  ,\nd  they 
po  topether  well. 

The  Journal  has  proved  that,  abundantly. 


Clean  typopraphy  continued  to  pay  off  in  the 
.selection  of  winners  in  the  Inland  Daily  Press  Asso¬ 
ciation  contest. 

The  Aberdeen  (S.D.)  Americnn-Xeu'ii  (upper 
left)  placed  first  amonp  newspapers  in  the  10,000- 
25,000  circulation  bracket.  It  runs  11,000  eveninps 
and  22,000  Sundays.  Aberdeen’s  j)opulation  is  25.000. 

The  Mihvaiikee  Jonrnal  (upper  ripht)  was  first 
amonp  newspapers  with  circulation  in  excess  of 
75,000,  a  catepory  encompassinp  a  preat  many  papers 
in  the  Inland  domain. 

The  Journal  has  .■?(>(),000  eveninps  and  550,000 
Sundays.  Milwaukee,  780,000  jiopulation.  Oops, 
there's  a  line  of  tyjK*  in  the  Journal’s  runninp  head 
that  says  circulation  Dec.  fi,  1007,  was  .‘{91,070.  And 
always  prowinp. 

Maybe  those  crystal-clear,  chaste  nameplates  in¬ 
fluenced  the  Inland  ju<lpes.  They  found  fault  with 
many  nameplates.  Your  name  is  a  thinp  jjrecious  to 
you.  So  is  the  name  of  your  newspaper.  It  will  stand 
out  more  emphatically  if  it  is  simple  and  clean,  free 
of  pinperbread  ears. 

Aberdeen  includes  its  zip  code  in  the  nameplate 
packape.  A  pood  idea. 

Which  do  you  prefer — the  one  relatively  heavy 
cutoff  line  under  Alierdeen’s  nameplate  or  the  two 
liphter  lines  of  the  Journal,  alcove  and  l)elow  the 
runninp  head?  Minute  detail  (not  minor  detail),  but 
they  do  play  their  parts  in  desipn. 

.Another  bit  of  minute  detail:  Ample  white  space 
above  and  below  the  cutoff  in  the  American-News 
nameplate. 

The  American-News  uses  a  seven  and  one-half- 
column  format.  This  is  another  variation  that  has 


(.Mr.  T:ivl<tt'.  who  \\riti>s  this  weekly  artiilf  on  newspaper 
ilesinn  exclusively  for  E&I*.  is  Mitorial  C'on.sultant  to  the 
Copley  International  Corporation,  an  .allilinte  of  the  Copley 
Newspaiiers.  Coinmunic.'itions  shoulil  l>e  .a<ldress«xl  to  Howard 
n.  Taylor.  Copley  Newspapers.  777(1  Ivanhoe  Avenue.  I.aJolla. 
Calif.  '.tju;i7.l 
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Circulation  Service 
Unit  In  Good  Start 


Minneapolis 

A  new  approach  to  circulation 
service  problems  is  lieinp  tried 
by  the  Muincnpolis  Star  and  the 
Minneapoli.^  T rihunv. 

The  newspapers  have  set  up  a 
Circulation  Service  Bureau  with 
Kenneth  Jensen,  assistant  metro 
circulation  manager,  in  charge. 

’  Five  part-time  employes  are 
|l  working  for  him.  Their  job  is 
to  eliminate  red  tape  and,  with 
the  help  of  more  than  70  zone 
.sales  supenisors  and  district 
sales  managers,  pinpoint  and 
correct  the  reasons  for  sei^ice 
errors. 

great  deal  of  research,  un¬ 
der  the  direction  of  Tom  Cope¬ 
land,  marketing  research  man¬ 
ager,  preceded  the  establishment 
I  of  the  bureau. 

A  random  sample  of  start 
'  slips  covering  both  carrier  and 
telephone  onlers  was  drawn 
I  from  circulation  files.  These  slips 
I  were  classified  into  four  groups 
i  according  to  length  of  time,  up 
{  to  one  year,  that  the  subscription 
had  been  in  effect.  Subscribers 
j  were  then  inteniewed  by  tele- 
i  phone  with  extensive  callbacks 
I  to  minimize  bias  in  the  report. 

Have  Research  CFiiidanre 

,  Guided  by  research  findings, 
the  bureau  first  set  up  a  pro¬ 
gram  to  verify  not  only  all  car¬ 
rier  orders  but  also  all  phone 
orders.  Soon  after  an  order  has 
been  received,  the  subscriber  is 
called  and  asked  if  delivery  has 
started  and  if  his  .ser\ice  is 
satisfactory'.  Any  problems  that 
are  found  are  turned  over  to 
Jensen  for  follow-up. 

Through  ilaily  contact  with 
the  fleet  division,  Jensen  is  able 
to  di.scover  why  some  loads  are 
ilelivered  later  than  they  should 
be,  and  when  necessary'  he  asks 
that  bundles  be  shifted  to  other 
loails  in  order  to  assure  earlier 
.service. 

I  Jensen  receives  a  report  on  all 
carriers  who  call  in  shortages 
late,  and,  working  with  the  zone 
sales  supeiN'isor,  he  recommends 
a  course  of  action  in  areas  that 
have  a  large  number  of  service 
errors. 

Whenever  necessary,  he  will 
send  out  a  district  sales  manager 
to  make  a  personal  call  to  as¬ 
sure  a  subscriber  of  better 
I  sendee. 

f  Research  shows  that  new  sub- 
i  .scription  orders  taken  over  the 
phone  are  significantly  more  like 
to  develop  problems.  The  phone 
room  is  also  the  first  contact  a 
subscriber  has  w'hen  complain¬ 
ing  about  poor  service.  So  to 


make  sure  that  orders  are  ex¬ 
pedited  and  service  procedures 
are  followed  correctly,  the  Sen- 
ice  Bureau  initiated  training 
classes  for  new  and  |ire.sent 
phone  personnel.  This  program 
will  be  enlarged  in  the  future 
to  give  a  better  understanding 
of  circulation  operations. 

Keeps  Personal  Coiilael 

Jensen  lielieves  the  most 
important  part  of  his  job  is 
maintaining  personal  contact 
with  subscribers.  A  part  of  his 
day  is  spent  on  the  phone,  but, 
he  says:  “We  are  fast  eliminat¬ 
ing  the  problem  of  the  person 
who  calls  in  repeatedly  and 
claims  that  nobody  pays  any 
attention.” 

To  hold  a  subscriber,  Jensen 
has  delivered  papers  himself  on 
several  occasions,  and  he  an¬ 
swers  every  letter  of  compliment 
or  complaint  personally’. 

It  is  not  always  the  sub¬ 
scribers  who  bring  problems  to 
hi.",  attention.  Employes  of  the 
Star  and  Tribune  who  hear  about 
sendee  problems  from  their 
neigh Iwrs  and  friends  are  urged 
to  inform  the  bureau. 

With  the  concentrated  help  of 
the  zone  sales  supenisors  and 
district  sales  managers,  the 
bureau  has  improved  the  de¬ 
livery  record  for  special  adver¬ 
tising  .supplements.  Now  all  sta¬ 
tion  managers  and  captains  are 
alerted  when  a  supplement  is 
issued,  and  they  are  a.sked  to 
remind  carriers  to  deliver  them. 
A  specially  designed  bundle 
wrapper  that  reads,  “2  parts 
today’  (Star  with  .supplement),” 
is  also  u.sed.  If  a  subscriber  com¬ 
plains  that  he  didn’t  receive  a 
supplement,  the  district  .sales 
manager  investigates  personally 
and  sends  Jensen  a  report  as  to 
why  the  error  occurred. 

Memos  from  Jensen  and  his 
staff  are  distinguished  by’  large 
red  borders. 

“They  are  hard  to  overlook 
and  seem  to  call  for  quick  at¬ 
tention,”  he  said.  “A  small  de¬ 
tail,  perhaps,  but  sen  ice  prob¬ 
lems  require  immediate  action. 
Delays  in  correcting  them  lead 
to  cancellations.” 

Three  Memo  Copies 

Three  copies  are  made  of 
every  service  memo.  Two  copies 
go  to  the  zone  sales  supeivisor, 
and  one  is  kept  on  file  in  Jensen’s 
office  until  it  has  been  okayed. 

The  Service  Bureau  is  too  new 
for  research  to  determine  its 
effectiveness,  but  William  Jar- 


dine,  circulation  manager,  .sai<l 
he  is  sure  it  will  be  well  worth 
the  cost. 

Jensen,  too,  is  positive  of  its 
success. 

“.After  four  months  of  opera¬ 
tion.”  he  sai*l,  “there  are  already 
some  sub.scrihers  so  happy  about 
the  improved  seivice  that  they 
call  in  with  compliments  instea<l 
of  complaints.” 


IXDIANAroLIS 

Prof.  Edmund  .Arnold,  typo¬ 
graphic  expert,  and  Roy  Coppe- 
rud,  writer  of  the  “Editorial 
Workshop”  column  in  Editor  & 
Publisher,  will  lead  discussions 
at  the  second  annual  Newsroom 
Seminar  of  the  Hoosier  State 
Press  .Association,  .April  27-28  at 
the  Poplars  Midtown  Motel  in 
Bloomington,  Ind. 

Other  speakers  for  the  sem¬ 
inar  are: 

On  sports,  Charlie  Johnson, 
sports  editor  of  the  Milwitiikt'c 
Joiiniiil. 


Normally,  seivice  problems 
are  turned  over  to  district  sales 
managers  to  remedy.  Human 
nature  being  what  it  is,  how¬ 
ever.  seivice  problems  can  still 
persist,  and  cancellations  by- 
frustrated  sub.scrihers  can  con¬ 
tinue  to  cut  into  circulation  in¬ 
creases. 

The  Ser\-ice  Bureau  was  de¬ 
signed  to  stop  this. 


(in  farm  news,  F'rank  Salga- 
rulo  of  the  Intliininpolii^  .Vcm’.s. 

( )n  women’s  pages.  Bill  Wund- 
ram,  managing  editor-features, 
Ihtvfnporf  (Iowa)  7’/wc.s--/>c»io- 
rrut. 

On  the  Reardon  Report,  Rich¬ 
ard  Cardwell,  General  Counsel 
of  the  Hoosier  State  Press  .Asso¬ 
ciation. 

On  photography,  Ed  Breen  of 
the  .U(i noil  (Ind.)  Lvnder-Trih- 

i(  He. 

On  legislative  coverage,  ,A1 
Spiers,  Nixon  Newspapers. 
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Wanted:  A  Machine  to  Speed 
Carrier  Boys  On  Their  Way 

By  ^'illiain  Henry  Harris 

Publisher,  \\’e>t  Point  (Miss.)  Daily  Times  Leader 

If  necessity  is  the  mother  of  invention,  the  industry  has 
been  a  long  time  in  giving  birth  to  one  real  need. 

W’e  need  a  machine  that  will  roll  and  tie  papers  for  carrier 
boys.  And  the  “we”  includes  many  humireds  of  small  daily 
newspajiers. 

Mo.st  of  our  carrier  boys  still  come  to  the  newspaper  office 
to  get  their  papers.  The  average  route  is  about  80  to  100 
papers.  The  boys  get  their  jiajiers,  recount  them  as  a  double¬ 
check,  then  head  out  on  their  routes.  And  there’s  the  sad 
part  ...  it  takes  at  least  an  hour  .  .  .  u.sually  an  hour 
and  a  half  .  .  .  for  the  Circulation  Manager  to  get  the  boys 
out  of  the  building  and  onto  their  routes!  It’s  a  daily  period 
of  discouragement. 

In  our  case,  we  have  two  small  dailies.  We  go  through  this 
“hurry  up  and  be  gone”  schedule  twice  a  day. 

SOME  manufacturer  should  be  able  to  make  a  machine  to 
do  the  job.  After  all,  we  thought  “stuffing  machines”  were 
just  dreams  a  few  years  ago.  By  comparison,  few  dailies  have 
to  “stuff”  every  day  .  .  .  but  this  problem  of  rolling  home- 
delivered  papers  IS  a  daily  affair. 

The  machine  should  function  at  a  speed  of  at  least  8  to  10 
thousand  an  hour.  We  visualize  that  it  would  not  actually 
“roll”  papers,  but  fold  them  three  or  four  times,  securing 
them  with  either  string  or  rubber  bands.  They  would  naturally 
have  to  be  tight  enough  to  throw.  Naturally,  the  machine 
should  have  a  quick  re-set  counter. 

.And  we  visualize  a  machine  that  would  be  equipped  with  a 
roll  of  waxed  paper,  to  be  used  in  wet  weather.  The  roll 
would  feed  into  the  machine  as  it  operates,  encasing  the  rolled 
jiapers  in  a  waterproof  package.  With  a  little  imagination, 
you  can  visualize  kraft  jiaper  instead  of  waxed  paper  being 
used  .  .  .  enabling  the  machine  to  double  as  a  single  wrapping 
machine.  Names  coubl  be  affixed  to  the  wrapper  at  pre-set 
cut-off  inter\  als,  or  perhaps  even  stamped  with  a  wing  mailer 
as  the  machine  is  in  operation.  This  single  wrapping  feature 
would  increase  by  many  times  the  number  of  potential  cus¬ 
tomers. 

.A  machine  that  would  get  our  carrier  boys  out  of  the 
building  and  onto  their  routes  quicker  would  be  worth  several 
thousand  dollars  to  us  .  .  .  and  we  know  to  hundreds  of  other 
small  dailies. 


.Vrnolil  and  (lupprriid  Ixnid  Seininar^i 
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Keiitopp  (iors  to  orld 
Hiiroaii  of  Boy  Sroiils 

Keith  K.  Kentopp,  assistant 
<lirertor  of  public  relations  of 
the  national  ofVice,  Hoy  Scouts  of 
America,  has  been  appointed  to 
hea<l  uji  the  public  I'elations  and 
<-ommunications  opei’atio»i  of  the 
Hoy  .Scouts  Worhl  Itureau  as  <d’ 
April  1,  it  was  announced  jointly 
by  l>r.  Laszlo  Nauy.  Secretary 
(letH'ral-eh'ct  <d'  the  Hoy  Scouts 
\V<»rhl  Itureau.  and  Ahlen  (!. 
Harber.  Chief  .Scout  Kxerutive 
of  the  Hoy  .Sj-outs  of  Amei’ica. 

Th«*  World  organization  is 
movinjr  its  ollices  fiom  Ottawa. 
Canada,  to  (ieneva.  .Switzerland, 
where  it  will  rt*open  May  1  un- 
<ler  a  reoi'jranizational  plan  d<‘- 
veloped  hy  I>r.  \a>iy  and  woild 
Scout  lea«leis. 

Kentojip’s  major  r<‘sp()nsibil- 
ity  will  Ik‘  a  •'Cyeai-  project  of 
<-reatinn  and  implementinfr  an 
inteiTiational  public  relations 
and  communications  pro^iram 
for  the  world  oiKuiiization. 

Kentopp  first  entered  profes¬ 
sional  Scoutintr  in  lit.'id  as  direc¬ 
tor  of  public  r«dations  for  the 
(Irejiter  New  York  Councils. 
Itoy  Scouts  of  America,  in  New 
York  City.  He  joiited  the  na¬ 
tional  stair  in  i;m;(i. 


Sil«*s  ^  ill  Dirt'rl 
Hy«»ir  Ottirr 

Wasiiincton 

'I'he  appointment  of  .lames  N. 
.Sit<‘S  as  vicepresi<h'!it  in  charjje 
of  the  Washington  oHice  of  Carl 
Hyoir  &  .Associates  Inc.  was  an¬ 
nounced  by  IJoheit  .1.  Wood, 
president. 

.Sites  was  assistant  vii'epresi- 
«l<‘nt  of  the  .Association  of 
American  Railroads  with  which 
h<-  has  iM-en  associated  for  11 
years. 

Henry  (I.  Header,  mana^rer  of 
the  Hyoir  Washinfjton  oHice  for 
the  past  five  yeais.  will  continue 
with  the  firm,  cariyitifr  out  as¬ 
signments  in  Koveinment  ainl 
pre.ss  relations. 

.Sites,  44.  has  been  a  reporter 
and  public  relations  man  for 
more  than  lib  years.  A  native*  of 
I’ittsburjrh.  h**  holds  a  deyre*** 
in  journalism  from  Wayne  .State 
I  ’niversity. 


lion;;  Koii;;  J-Srliool 

■A  new  Department  of  Com¬ 
munication.  mo<h‘led  after  tho.se 
in  many  .American  univ<*rsiti<*s, 
will  op<*n  in  Honfj;  Kouk  in 
.September  at  the*  Hon^^  Konu 
Haptist  Cidlejfe.  Timothy  Yu. 
the*  el(*partment  head,  said  the* 
I)epartme*nt’s  uoal  is  to  ofFer 
■Asian  stu<ie*nts  journalism  •■du¬ 
ration  and  trainirif?  eejual  to  that 
in  We*ste*ni  nations,  but  at  a 
much  lower  cost. 


Public  Relations  Appointments 


.\iihur  Kaufman  has  bee*n 
name*d  a  vicepre*side*nt  of  Hill 
anel  Knowlton.  Inc..  int<*rna- 
tional  public  re*lations  coun.sel- 
inf;  firm.  He  joined  the*  firm  D! 
years  afro  ami  has  be*e*n  ae*tiv(* 
with  tin*  Newsprint  Information 
Committee*,  a  fri'"bp  eef  Canaeiian 
ne*wspi  int  preeeluce-i  s. 

♦  ♦  » 

.leeiiathan  M.  \re*isbe*r>*  has 
je)ine*ei  Hasfeerel  I’R-I’renmetieen 
Inc.  as  an  acceiunt  •*.\e*cutive*.  He* 
was  an  acceeunt  supe*rvise»r  with 
Fr.'ink  Hurf*  ine*ie*r  Ceempany. 
public  re*latie>ns.  in  .Syrae-use*. 

Richarel  l■'e*hr.  fe)rme*rly  pr  eli- 
|••■•■t•lr.  .\'e*e*elham.  Haipe*r 
Sfe*e*rs.  te)  Kockwe*ll  Quinn  et 
Wall.  \e*w  A'eerk.  in  a  similar 
post.  He*  is  suce'e*e*ele*el  at  \He!cS 
by  l.eiu  'I'ripeeeli.  fetrme'lly  e-e)l- 
peel'ate*  pr  •iire*e-teer.  Ke'liyetn  eSL- 
I'akiiarelt. 

.Me‘kle*r  .Anse*ll  .Asse)e*iate*s  Inc  . 
a  (lublie-  re*latie)ns  linn,  has  be*e*n 
feerine*d  with  •)tlie'e*s  at  27!*  Hast 
41th  Stre*e*t.  \e*w  Yenk  City. 
.Ie*re>me*  V.  .Me*kle*r.  pr<*siele*nt. 
has  be*e*n  he*ael  eef  his  eewn  publie- 
re*latie>ns  firm  sine*e*  lll<!.7.  He* 
was  a  vice*pre*siele*nt  at  He*ll  ek 
Stantem.  Im*.  .Anse*ll,  a  forme*r 
.\e*w  ^'en-k  .Sun  re*pe)rte*i’,  spent 
HI  ye*ars  with  Te*el  Hate's  <k 
( 'eempany. 

:<  9(e 

.A  stie“ti>rthe*ne*el  eirnanizatiem 
to  hanelle*  infeermatieen  anel  pree- 
meitieinal  se*ivice*s  eef  I’e'iin  Ce*n- 
ti.al  was  anne>une-e*el  ley  William 
■A.  l.ashh'y.  vie'e*pre*siele*nt-public 
re'latiems  ami  aelve*rtisinjr.  .ledin 
K.  Murphy  has  be*.*n  name*el  as¬ 
sistant  vie'e*pre*siele*nt  eef  the*  de*- 
parttne*nt.  He*  was  eliie'e’teer  eef 
public  re'latienis  fen*  the*  l‘•*nn- 
sylvania  Railreeaei  prietr  te) 
me*r>re*r  with  the*  ,\e*w  Yeerk 
Ce-ntial.  C.  William  Ciinilz  is 

•  lire*e*te)l-public  re*latie)ns.  the* 
title*  he*  alse)  he*lel  with  the*  Cen¬ 
tral. 

.lack  Rayniemel.  fe)rme‘r  Xnr 
yorlc  Thiivft  re*pe)Jte*r.  vie*e*pie*si- 

•  le“nt  elf  Clifte)n-Raymond  .Asse)- 
ciate's.  Washitipte)!!  iiublic  re-la- 
tieens  film,  is  transfe*rrinfr  te) 
Ne*W  A’e)lk  te)  be*e-e)me*  pi-e*side*nt 
of  'l'he)mas  .1.  De*e*fran  ('•).  Im*. 

»  *  * 

.leihn  .\vilahile*  has  be*en 
name*ei  dire*cte)i'.  Suire)lk  ('e)unty 
Divisi))!!  •)f  He)warel  .1.  Rube*n- 
ste*in  .Asse)e*iate*s,  \e*w  Yeerk 
City  public  re*latie)ns  firm.  I’l'ior 
to  his  appe)intme*nt.  he*  .se*rve*el 
•)n  the*  staff  eef  the*  Suffolk-  Sun. 

*  t-  *  " 

Rufre'iie*  Hariies.  feermer  nifrht 
citv  •*elite)r  •)f  the*  Tiim’ft-Picnj/- 
*e»(c.  is  m)w  a  public  re-latiems 
account  •*xe*eutive*  with  Rauer- 
le*in  Inc..  New  ()rle*ans. 


He*nry  1..  Hre»phy  has  re*tire*el 
as  publie*  re*latie)ns  elire'e-tor  eef 
the*  .Ve*w  l>e*parture*-Hyatt  Hear- 
in>rs  Divisi))!!.  Ge'iie'i’al  Me)tor.s 
C))i'P))iati))n.  He*  is  sue*c)*e*)l)*)i  hy 
Harry  !■’.  Kelly  .Ir.  j)re*viously 
with  the*  CM  Kle*cti*))nics  Divi- 
sieen. 

*  ii<  » 

Je>hn  I’lf  has  be“e*n  appeeinte*)! 
assistant  te)  the*  l’re*si)l)*nt  for 

I’ublie*  Re*lati))ns  •)f  R))e*ket)lym*. 
a  elivision  eef  Neeith  .American 
R))e*kw)*ll  C))rp))rati))n. 

*K  *  * 

I’e-ppe*!*  &  Tanne*!*  Inc.,  .M)*m- 
phis,  has  i*e*taim*)l  Harshe*-R))t- 
man  &  Druck  Inc.  as  public  re*- 
latie)ns  e'ounse*!.  l’)*ppe*r  &  Tan- 
ne*i*  make*s  musical  cu.st))mize*)l 
I'aelie)  ami  tv  e*))mme*re*ials  :ind 
laeli))  stati))!!  ielentifications. 

*  ♦  e* 

Ce*)H*ue*  T.  Hif>Kiiis  has  be*)*n 
name*)!  )lire*ct))r  ))f  the*  Washinjr- 
t))n  oflice-publie*  r)*lati))ns  staff 
f))i*  Chrysl)*!*  C))i*p))i*atie)n.  Wal¬ 
ler  A.  Kehvarels  is  le-aviiifr  the* 
)))mp:iny  fe)i*  h)*iilth  r)*as))ns. 

*  ♦  * 

The*  Huike*  Divisi))!!  ))f  H!U!!s- 
wick  C)!ip))!ati))n  a!!)l  Capite)! 
I’!)))lu)ts  C'))!i)))iiiti)!!!  have*  ap- 
p))i!!t)')l  Danie*!  .1.  Keleh!!:!!!  Inc., 
as  public  !*e*latie)ns  C))U!!S)*I. 
Hu!*ke*,  i))cat)*)l  i!!  Dalhis,  Te-xas, 
is  a  !i!a!!ufactuie*!*  ))f  e*))!!t)*i!!- 
pe)i-ii!*y  fu!*!!itU!*e*  a!!)l  ac)*)*ss))- 
lie's  f))i'  ))flice>s.  h))ii!)*s  ai!)l  li- 
biai'ie's.  Ca()ite>l,  fo!*  whe)!!!  Kd)*l- 
i!!ai!,  Inc.,  will  u!!)l)*!tak)*  a  fi- 
na!!ei:il  public  |•)*lati)!!!s  p!()- 

fr!'ai!!.  is  an  alu!!ii!!ui!!  e*\t!'U)l)*i' 
l))cat)*)l  i!!  .Me*)*ha!!i)*sbi!!fr,  I’a. 

»  *  ♦ 

.Mfre'd  R.  Cle*!!!  has  be*)*!! 
nii!!!)*)l  !!)*ws  bur)*au  !!!a!!an)*i'  i!! 
the*  public  alfaii's  elivisie)!!  e)f 
(’))!!ti!!e*!!tal  Illi!!))is  Nati))nal 
Ra!!k  :i!id  'rn!st  C))!i!pa!!y.  He* 
we)!*k)*d  f))!*  the*  Ih-.t  Moitiv.-i  R) 
i.itfr  and  Trihnin’  a!i)i  the* 
lidlt’iilli  (N.('.)  .Ve'X'.s*  mill  Oil- 

•s-e/ccr. 

• 

.\fn>-.\iiieriraii  Group 
Kdilor  in  City  Post 

Rai-timoke 

Cliff))!*)!  W.  MacKay,  e*ditor- 
i!!-e*hie*f  ))f  the*  A f!*o- American 
!!)*wspape*r  peoup  since  1!(.")1,  has 
be*)*!!  appoint)*(l  the  fir.st  Ne*frro 
bur)*au  chief  of  the  city’s  De- 
|)art!i!e*nt  ))f  Public  Wo!*ks.  As 
e*hi)*f  ))f  the  Rureau  eef  Consumer 
.S)*!*vie*)*.s,  at  $18,bbb  a  year,  he 
is  r)*sp))!!sible*  fee!*  applications, 
pe*imits  ai!d  license's,  the  cus- 
te)m)*r  acceeunts  elivision  anel  the 
coneplaint  se'ctie)!!. 

MacKay  lM*jran  his  newspaper 
career  in  Chie'ape!  in  10.10,  later 
shifted  to  Atlanta,  ami  in  1045 
lH*can!e  manaKinp  editor  of  the 
Italtimiire  A  fro-A  merienn. 


ATA  Name!*  Halladay 
To  New  Exeeiilive  Post 


WA.sillxeiTeex  : 
The  ap|)))int!!!e*nt  of  .1.  R.  Hal- 
laelay  te)  the  new  position  of 
eliree't))!*  eef  Publie*  anel  Inelustry 
Re*latie)!!.s  of  the  .A!ne*!*ican 
T!*uckin}r  Asseeciation  was  an- 
neeunce*)!  by  William  A.  Rr)*sna- 
ban,  neanuRinK  eliiectee!*. 

Ri*es!!ahan  anneeunce*)!  the*  !*e.s- 
iRuatieen  eef  To!*b)*!!  K.  .An)le*!'.sen 
as  )li!*)*ctee!*  eef  the  oe-Ranizatieen’s 
Public  Re'latieens  De*pait!!!)*nt. 
.Aneler.se*!!  will  he*e*o!!!e  a  vice*- 
|e!*esi)l)*nt  eef  Mecaw  lnelust!i)*.s 
I’eeitlanel,  Maine.  j 

Hallaelay  has  be)*n  .AT.A  eli-i 
!*e*e*t)e!*  eef  Interstate  Ceeeeiee'iatie)!!  I 
since*  .luly,  Hffi.o.  Feer  11  ye*arsf 
pe  iee!*  te)  tliiit,  he*  was  neanjiRinj* 
)lii*e)*t))!*  of  the*  Kansas  M))tnr 
Cai*rie*!*s  .Asseeciatie)!!.  ‘ 

A  f))i*!!!e*!*  Topeka  !!ewspap(>r- 
!!!:!!!,  Hallaelay  was  jeublie*  eela- 
tieens  )li!)*e*t))!*  ))f  the*  Kansas 
State*  Chaenhe*!*  eef  Ce)!!!i!!e!*)*)*  for 
five  y)*ai*s  be*fe)!*e  b)*)*e)n!i!!R  ex-  ‘ 
•■cutive*  h)*ael  ))f  the  Kiin.sas 
.Meet))!*  Ca!*!*ie*!*s  .Asseeciatie)!!  in 
D)*e*e*!!!be*!*,  l!f.')2. 


Spuiiisli  Daily  Adds 
Pop  Disk  SiippItMiiriil 

.Aei  •*xpe*!i!!!)*nt  with  a!!  K!!);- 
lish-la!!Rl!aR)*  supple*!!!)*!!!  calleei  ;; 
fi'ee  feer  t)*)*!iaRe*!*s  i!!t)*!*)*st)*el  in  || 
!!!))el)*l  l!  !!)Usic.  was  be*RU!!  by  'J 
/•.’/  Tit- III  IK),  the*  N)*w  A’orli  J 

.Spa!!ish-lii!!RuaR)*  eliiily,  eeee  Sat-  f 
uielay,  Mare*h  2. 

The*  supple*!!!)*nt,  the*  larjjes:  i 
“peep”  we*)*kly  i!!  the*  wee!*lel.  liae  '■ 
U!!til  leeew  be*e*!i  elist l  ibiete'el  only  j 
i!!  re“e*))!*)l  sheeps  i!!  -'18  )*ities.  Thi-  *. 
is  the*  first  tieeie*.  ae'ceeeelieeR  t  1 
Staeiley  Reess,  )*)lit))i*-i!!-)*hi)*f  of  ^ 
FI  'rie*!!!p)e,  tiuit  Ce)  will  1m*  i.«-  j 
su)*)l  as  supple*!!!)*!!t  tee  a  !i)*\vs-  j 
pai))*!*. 

Cee,  pi*i!!t)*)i  ii!  f))i!i*  e*))lor?. 
l))er)le‘i*s  ))!!  the*  psych)*)le*lic  ir 
.s))!!!)*  eef  its  !!!ate*!'ial.  It  is  jeub- 
lish)*el  by  Cee  Publishi!!R  Coni- 
j!a!iy  Ii!e*.,  .‘i.'e  We*st  .nfeth  Street 
Ne*w  A’))i*k. 

• 

Piildislirr  of  Paper 
Pilots  Him*  Own  Plane 

LAe'D.MA,  N.K  I 

.Al!!!a  CallaRh)*!*  Seeeith,  |)res.  I 
)l)*!!t  ))f  the*  Citiz)*!!  Pulelishin. I 
Cee.,  publish)*!*  e)f  the* 

I’JrcKinn  Cilizi'K,  ceeve*!*s  th* 
!!)*wsf!'))!!t  pil))ti!!R  h)*!*  e!\V: 

)ela!!)*. 

She  has  he*e*!!  a  fliRht  ieistrue 
teei*  a!i)l  has  haei  e*xpe*!*ience') 
raiiRieiR  free!!!  .seele)i!!R  in  a  J* 
Cub  tee  bre*aki!!R  the*  .seeu!!el  bar- 
!*ie*!*  i!!  a!!  Flbl. 

Mes.  S!!!ith,  elauRhte*!*  eef  for- 
!!!er  Mayee!*  Kelwarel  .1.  Callap 
he*!*,  feeu!!eier  ai!el  publisher  of 
the  KveninR  Citizen,  jeei!!eei  i 
Rreeunel  schoeel  eef  the*  civil  pilot 
traininR  preeRram  in  1!)41. 
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THE  FACTS  THAT  COULD  HAVE  SAVED  THOUSANDS  OF  LIVES 


IF  Congress  had  dug  up  the  same 
facts  that  Jack  Anderson  did  in 
August,  1964 — 

THEN  the  Gulf  of  Tonkin  Resolution 
might  never  have  been  passed  and 
we  might  not  be  at  war  with 
North  Vietnam  today! 


IF  Congressmen  had  read  and 
checked  the  Drew  Pearson  and 
Jack  Anderson  Merry-Go-Round 
column  for  Aug.  16,  1964 — 

THEN  it  could  have  rescinded  the 
Tonkin  Resolution  before  war  with 
North  Vietnam  became  a  reality. 


IF  Congressmen  had  read, 
verified  and  remembered  what  the 
Merry-Go-Round  had  reported 
on  Aug.  16 — 

THEN  the  current  flap  in  the  Senate 
would  never  have  started. 


IF  YOU  had  been  carrying  Drew 
Pearson’s  and  Jack  Anderson’s 
Merry-Go-Round  in  1964 — 

TODAY  you  could  boast  that  your 
readers  had  the  true  Tonkin  Gulf 
story  that  Congress  is  learning 
only  now! 


Inquiries  invited 

John  Osenenko 
Executive  Vice  President 

Bell-McClure  Syndicate 

230  WEST  41st  ST.,  NEW  YORK,  N.Y. 
Telephone:  (212)  CH  4-1690 


White  House  no  place  for  trigger-happy  President 
U.5.  failed  to  inform  Navy  of  Tonkin  Gulf  raid 
U55  Maddox  intercepted  Communist  messages 

Release  August  16,  1964 
By  Jack  Anderson 

Now  that  all  the  lacts  are  in  regarding  tlie  reeent  N  ietnaniese  erisis, 
diplomats  are  drawing  one  very  definite  eonelusion:  Tlu‘  Wliite  House 
is  no  place  for  a  trigger-happv  President. 

The  re  is  even  some  epiiet  discussion  among  our  \.\T()  allic'S  that 
the  johnson  administration  was  prc'inature  in  rc'taliating  so  (piicklv 
against  Nortli  N’ietnam. 

The  following  important  points  are  now  admitted  unofficiallv  hut 
(juite  definitelv; 

1.  ITS.  authorities  in  Saigon  failed  to  notify  the  ITS.  Navv  that  a 
raid  was  being  conducted  hv  tlie  South  Vietnamese  against  a  North 
N’ietnamese  island  in  the  gulf. 

2.  The  ITS.  dc'stroyer  .Maddox,  which  got  invoKt'd  ht'cause  of  this 
notification  failure',  was  on  an  c'lc'ctronic  observation  tour. 

3.  The  Maddox  interceptc'd  communist  messages,  and  therefore  had 
a  luo-hour  warning  before  the  three  North  \’ietuamc’.se  PT  boats 
attacked. 

Pic'cecl  togetlu-r  from  Nasal  Intelligence  rc-ports,  here  is  the  inside 
storv  of  what  happened: 

On  .-Xiigust  I,  the  .South  \’ietnamesc‘  naw  landc'd  a  raiding  partv 
on  the  island  of  Non  Me  about  10  miles  oil  the  coast  of  North  \  ietnam. 
.American  advisers  in  Saigon  were  gi\en  advance  notice  of  the  attack 
hut  neglected  to  inlonii  the'  T.S.  Sevc'iith  Fleet,  which  polices  thc'se 
waters. 

— Electronic  Intelligence — 

Tilt*  destroscr  .Maddox,  meanwhile*,  had  entered  Tonkin  Chilf  on  a 
routint*  FLINT  mission.  This  is  the  ahhrc'viation  for  “electronic  in¬ 
telligence*”  and  means  that  the  .Maddox  carric'd  super-sensitive  elec¬ 
tronic  gear  which  could  scout  the  North  \'ietnamc*se  coast  from  outside 
the  inteniational  houndarv.  .  .  . 

^’c*rv  casually,  the  .Maddox  sailed  past  flon  .Me  island,  unaware  that 
it  had  ht'en  hit  hv  dynamite-carrying  South  \'ie*tnamese  commandos. 

The  dc'strover  was  about  10  milc's  awav  from  the  island,  lint  its 
c'lc'ctronic  eijuipment  t*asilv  spotted  a  concentration  of  North  Vietna- 
mc'se  junks  and  PT  boats  scurrying  around  Mon  Me  like  ants  whose 
anthill  has  just  hc'cn  steppc'cl  on.  The  Maddox  crew  ignorc'cl  the  flurry 
until  the*  radio  room  interceptc'd  an  order  from  the  communist  nayy 
for  thrc'c*  torpc'do  boats  to  attack. 

The*  Madclox  skipper,  Caimmancler  Ilerhert  Ogier,  soundc'd  general 
cpiarters.  For  two  hours,  the  crc'w  waited  at  their  battle  stations  while 
they  trackc'cl  the*  approaching  Soviet-made  PT  boats  on  the  destroyer’s 
radar  scrc'en. 

— Red  Chinese  Were  Ignorant — 

(aimmander  Ogier  kept  the  dc'strover’s  stern  turned  toward  the 
approaching  boats  in  order  to  prc'sent  as  slim  a  target  as  possible  for 
the  dc'adlv  torpc'dos.  W  hen  the  boats  came  within  range,  the  Maddox 
firc'cl  three  warning  shots,  then  hanged  away  at  the  spec'dv  little 
honic'ts  as  they  continuc'd  to  bore  in.  Ogier  c'asily  maneuvered  out  of 
the  path  of  the  launchc*d  torpc'dos,  sank  one  boat  with  a  dirc'ct  hit. 

Me  also  kept  in  constant  touch  with  the  ITS.  carrier  Ticoncleroga, 
whose  fightc'rs  chasc'd  and  strafed  the  txvo  surxiving  boats. 

A  carc'ful  rc'ading  of  the  intelligence  reports  convinces  diplomats  and 
naval  authoritic's  that  the*  North  Vietnamese  associated  the  destroyer 
Maddox  with  the*  c*arlic*r  commando  attack  on  Mon  Me.  Thc*y  believe 
the  PT  boats  were  sent  to  sink  the  destroyer  in  retaliation.  .  .  . 

The  State  Department  is  now  convinced  that  Rc*d  China  had  nothing 
to  do  with  provoking  the  attack,  and  the  whole  incident  could  have 
been  avoidc'd  if  ITS.  autboritic's  in  Saigon  bad  takc*n  the  trouble  to 
notify  the  ITS.  Navv  of  the  guerrilla  raid  on  Mon  Me. 

(Coptfrifiht  ®  1964,  by  Bcll-McClurr  Syndicate) 


SYNDICATES 


Prehistoric  Account 


spiration  to  do  a  comic  strij). 
“I  think  I  will  do  a  comic  strip! 
I  will  po  ripht  home  tonipht 
and  create  a  comic  strip!”  he 
announced  to  his  GE  cionies. 


Mini  -  maxims 
Win  Readers 


Of  Current  Success 

Itv  D«tii  Mulev 


Sci’atch  a  cartoonist  and 
you’ll  usually  tiini  a  uuy  who 
dn'amed  his  way  through 
school,  humhh'd  throuph  count¬ 
less  odd  jobs  and  mipht  have 
Imhui  perfectly  hajipy  “ridinp 
the  rails”  had  he  never  discov- 
«‘red  he  could  make  money  sell- 
ipn  his  doodles. 

Johnny  Hart,  whos<‘  cartoon 
stiii)s  “R.C.”  and  the  “Wizard” 
are  cai-ried  by  the  I’ublishers- 
Hall  Syndicate  is  n<»  exception. 

“School  to  me  was  a  place  to 
have  fun,  so  1  majoi'ed  in  that. 
It  offered  only  three  subjects 
for  which  I  had  any  intei’est. 
'I'hey  were  Art,  Sports  and 
Girls.  The  first  two  came  easily 
so  I  abandoned  them  for  the 
challenpe  and  pursuit  of  the 
third.  The  frivolity  ended  foi- 
me  in  the  sprinp  of  when 

1  narrowly  graduated  from 
Union-Endicott  Hiph  in  Endi- 
cott,  New  York,”  ho-hummed 
Hart,  addinp: 

“My  indifference  to  education 
had  left  me  intellectually  naked 
in  a  world  of  swial  jirudes.  I 
was  e(iuippe<l  neither  mentally 
nor  financially  for  collepe, 
which  I  thoupht  at  the  time  was 
a  vepetahle  prown  chiefly  in  the 
.south.” 

He  Gould  Enjoy  Ali«iirdily 

Hart  found  the  job  market  a 
maze  of  deadends  and  humbled 
his  way  throuph  many  jobs,  all 
of  which  made  him  think  seii- 
ously  at)out  pursuinp  an  art 
cai'eer.  Brant  Parker,  a  younp 
caitoonist,  l)efriended  Hart  and 
introduced  him  to  the  world  of 
cartooninp.  New  vistas  opened 
for  Hart  which  he  never  knew 
existed — he  was  hooked.  Parker 
had  taupht  with  preat  |)ercep- 
tion. 

Any  i)lans  Hart  had  of  pur¬ 
suinp  an  ai't  career  were  inter¬ 
rupted  by  the  Korean  War  and 
he  answered  the  call  to  arms. 

“At  this  point  I  decided  to 
join  the  U.S.  Air  Force,  where 
my  cajjacity  to  enjoy  absurdity 
neaily  caused  me  to  fail  the 
written  exam.  We  were  left  in  a 
closed  room  where  I  became  jtre- 
occupied  with  one  enlistee  who, 
because  he  was  too  swacke<l  to 
make  out  the  (luestionnaire,  per¬ 
formed  three  choruses  of  the 
Wabash  Cannonball  and  did  a 
.striptea.se  on  a  set  of  Tole<lo 
Scales,”  reminisced  Hart. 

While  in  the  Air  Force  Hart 
married  his  wife,  Bobby,  and 
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was  shi|>ped  to  Korea,  whei‘«‘ 
he  bepan  cartooninp  for  the 
Pacific  Stars  and  Stiipes.  In 
19o.‘5  he  was  discharped  and 
took  his  wife  and  his  ne.st 
epp  to  South  (leorpia,  whei-e  h<“ 
pondered  his  future  at  his 
mothei-in-law’s  farm.  “Consid- 
erinp  my  mother-in-law’s  pen- 
erosity  I  fipxired  we  could  hold 
out  for  five  years,”  he  said. 

The  .S-eil  Is  Planicil 

While  at  the  fai'in  he  decided 
to  become  a  cartoonist.  The  seed 
planted  by  Brant  I’arker  ha*l 
pi'own  into  full-flc“dped  ambition. 


JOHNNY  HART  by  Johnny  Hart 

Hart  recalled  that:  “It  was 
ilurinp  this  time  that  I  decided 
.seriously  to  l>ecome  a  cartoon- 
i.st.  I  fipured  we  could  live  on 
the  farm  and  I  could  diaw  nipht 
and  day  until  I  was  pood  enouph 
to  sell  the  national  mapazine 
markets.  It  took  four  months. 
I  clicked  with  the  Saturday 
Eveninp  Post.  After  that  came 
True  mapazine,  then  Collier’.'^, 
liliiellook  and  others  which  have 
since  become  obscure  as  a  result 
of  my  submissions.  Bobby  and  I 
rrdurned  to  New  York  to  reap 
the  |)rofits  of  my  plorious  suc¬ 
cess.” 

Sales  iH'came  fewer  and  far¬ 
ther  apart  and  confidence  turned 
quickly  to  despondency.  Two 
years  in  General  Electric’s  Art 
Department  returned  Hart  and 
his  wife  to  their  old  «‘atinp 
habits. 

It  was  durinp  this  period  that 
Hart  bepan  to  read  a  comic 
strip  called  “Peanuts”  by 
Charles  M.  Schulz.  He  was 
astonished;  Schulz’s  sense  of 
humor  and  his  were  remarkably 
similar.  It  pave  him  the  in- 


One  of  them  who  knew  how 
much  Hart  lov<>d  to  do  cavemen 
paps  asked  him  why  he  didn’t 
do  a  prehistoric  strip.  So  he 
did. 

Bcjecleil  by  3  Syiulicales 

“B.C.”  was  rejected  by  five 
.symlicates  liefore  it  was  a<‘- 
cepted  by  the  New  York  Herald 
Tiibune  Syndicate. 

Two  years  after  “R.C.”  bepan. 
Hart  created  the  “Wizard  of 
Id,”  which  lay  dormant  there¬ 
after  for  four  years.  Then,  dur¬ 
ing  a  visit  with  his  old  puru 
Brant  Parker  in  19G.‘5,  Hart 
asked  him  to  take  on  the  job 
of  illustratinp  the  “Wizard.”  He 
consented  and  a  unique,  if  not 
a  somewhat  predestined,  rela¬ 
tionship  bepan. 

The  two  cartoonists  threw  the 
“Wizard”  topether  durinp  a 
frantic  three-day  and  three- 
nipht  session  in  a  New  York 
City  hotel  room.  Scotch-taping 
the  strips  to  the  walls  as  they 
com))leted  them.  When  they 
finished  they  called  the  syndi¬ 
cate  and  a.sked  them  if  they’d 
like  to  see  them.  They  said  they 
would. 

Cartoonists  are  never  much 
for  formality  and  Hart  and 
Parker  were  no  exceptions.  Said 
Hart:  “The  men  from  the  syn¬ 
dicate  arrived  earlier  than  we 
had  anticipated,  finding  Brant 
barefooted  and  shirtless  and  me 
in  my  shorts  .shaving  off  a  three- 
day  bi'ard.  They  nevertheless 
edged  their  way  around  the 
walls,  looking  at  the  drawings 
and  kicking  aside  coffee  cups 
and  l)eer  bottles  as  they  pro¬ 
gressed.”  He  ad<led: 

“When  they  had  finished  and 
had  seated  themselves  properly 
aliout  the  room,  we  offered  them 
.some  cold  leftover  porridge  and 
askeil  them  what  they  thoupht. 
‘We  think  you’re  di.spu.stinp,  but 
the  strip  is  preat;  we’ll  take 
it.’  ” 

The  “Wizard”  appeared  on 
November  9,  19fi4,  with  Brant 
Parker  as  its  artist. 

Hiiiii(»roiis  Featiirt' 

“Looking  .Around,”  a  humor¬ 
ous,  daily  feature  which  runs 
l.">0  words  in  length  is  now  being 
offered  to  newspaper  editors. 

The  feature  is  built  on  the 
humorous  aspects  of  the  human 
approach  to  daily  problems. 

George  F.  Walsh,  author  of 
“L«M)kinp  Around,”  is  an  adver¬ 
tising  man  with  a  flair  for 
uncovering  the  humor  in  man¬ 
kind’s  foibles  and  putting  them 
on  paper.  Samples  are  available 
from  him.  (Harding  Highway, 
Landi.sville,  N.  J,  08.‘{26.) 


In  California 

Santa  Rosa,  Calif. 

Ca.stinp  around  for  an  audi¬ 
ence  participation  feature  for 
her  daily  S(i)if(i  Kona  Preas 
llrmorrut  column,  Gaye  Le- 
Baron  came  up  with  something 
she  calls  Mini-maxims. 

A  couple  of  examples  in  the 
column  sent  hundreds  of  read-  . 
ers  to  writing  within  five  days  I 
of  the  innovation’s  launching,  ^ 
the  Press  Democrat  reports. 
The  idea  is  to  put  a  modem 
twist  to  Poor  Richard. 

Gems  printed  in  the  first  week 
of  Mini-maxims: 

“A  word  to  the  wise — and 
he’ll  nin  for  office.” 

“A  fool  and  his  money — are 
.soon  audited  by  the  Internal  I 
Revenue.” 

“You’ve  buttered  your  bread, 
now  lie  in  it.” 

“A  jienny  saved  is  down-pay¬ 
ment  on  the  sales  tax  on  a  four- 
hit  purchase.” 

“If  the  shoe  fits — you  can  bet 
it  cost  $22.95.”  I 

“Early  to  bed  and  early  to  ■ 
rise — makes  a  man  healthy,  . 
wealthy  and  darn  lonesome,”  j 
and:  > 

“He  who  goes  a-borrowing  ( 
pays — interest  compounded  at 
12  percent.” 


Air  Force  Serpeanl 
Is  Daily^s  Cartoonist 

Colorado  Springs,  Colo. 

At  the  close  of  each  day,  at 
Ent  .Air  Force  Base,  when  most 
GIs  are  on  their  way  to  the  bar- 
rack.s,  one  man  heads  for  a 
drawing  Iward  at  the  Colorado 
Springs  Free  Press  .  .  .  He’s  Air 
Force  Staff  Sergeant  Jack  Lebo, 
the  Free  Press’s  editorial  car-  1 
toonist.  He’s  VH‘en  doing  the  edi-  I 
torials  since  December  of  last  f, 
year  and  his  subjects  vary  from,  I 
where  to  move  the  General  i 
Palmer  statue  (which  has  been  | 
obstructing  traffic)  to  the  air 
pollution  jiroblem. 

Says  Lebo,  “Being  in  the  .Air 
P'orce,  I  steer  away  from  mili¬ 
tary  subjects  ...  I  leave  those 
items  for  boys  like  Mauldin  or 
Herhlock.” 

The  sergeant  was  with  Armed 
Forces  Press  Service  and  Yank, 
a  spawning  ground  for  many 
of  today’s  well-known  cartoon¬ 
ists.  His  job  in  the  .Air  Force  is 
art  editor  for  the  Aerospace 
Defense  Command  Press  Service 
which  distributes  stories,  fea¬ 
tures,  and  cartoons  to  ser\'ice 
newspapers  throughout  the 
world. 
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NEA  Designs 
Promotional 
Home  Book 

AlM)Ut  a  yoar  apo,  Ed  Kon- 
jifMly,  Newspaper  Entorprisp  As- 
scK'iation  VP  in  charpo  of  Client 
1  Services,  ponderc’d  the  numlx'r 
of  younp  peopl(>  who  were  iH-inp 
I  weaned  on  tv.  thus  forpettinpr 
thei'e  w(“re  newspapers. 

/  “'I'he  kids  jjrow  up  watchinp 
the  hooh  tut«*,”  he  said,  and 
f  "they  miss  out  on  services  a 
newspaper  can  offer  them.”  One 
of  th«“  sers-ices  was  shopping 
news,  for,  as  Kennedy  said,  “a 
newspaper  is,  in  es.sence,  a  preat 
shopping  center  that  can  come 
into  your  home.  By  readinp  the 
ads  you  can  ilo  comparison 
shopping  without  Retting  up 
from  the  couch.” 

Kennedy  devi.sed  a  IfiO-pape 
“Home  Economizer  Planning 
Calendar,”  designed  to  show 
“younp  moderns”  how  to  use 
newspapers  to  live  lM*tter  for 
le.ss. 

.Accordinp  to  Kennedy,  the 
"Home  Economizer”  is  desiprned 
I  to  lead  readers  to  their  news- 

I  papms  for  marketing  informa- 

I  tion,  advert  isinp,  recipes, 

articles  on  finance,  homemakinK 
I  ideas,  local  news  and  features. 

The  fnmt  and  hack  covers  of 
the  spiral-hound  hook  can  Ik* 

I  imprinted  with  the  newspajter’s 

name,  and  the  hack  cover  has 
space  for  additional  newspapiu- 
promotion  copy. 

'I'he  ojieninK  .section  olfeis 


‘’Kerry  Drake’  Fans 
Are  INaiiiiiig  Quads 

Follow«‘r.s  of  Alfred  .Andriola’s 
“Keriy  Drake”  stiii)  are  await¬ 
ing  the  March  2r)th  release 
which  will  announce  the  names 
of  Kerry  and  Mindy’s  newborn 
(juads. 

So  many  readers  have  writ¬ 
ten  in  to  suKRest  names  for  the 
new  arrivals  that  Andriola  has 
'  had  difliculty  decidiiiR  what  to 

I  call  them. 

j  A  fan  in  SprinRlield,  V’a.,  .sent 

in  21  sets  of  names  -enouffh 
for  X4  hahies. 

A  fan  in  Mena,  .Ark.,  suj;- 
Kested  Eenie,  Meenie  and  Miney 
— and  then  threw  in  Oscar,  with 
this  explanation: 

“I  <lon’t  think  Mindy  wants 
any  .Mo’.” 

Since  there  are  two  hoys  and 
two  Kiris,  a  reader  in  Rochester, 
Ind.,  suKK^sted  Kerry,  Meri'y, 
Mindy  ami  Cindy.  .And,  for  the 
same  reason,  a  Louisville  fan 
otfeied:  Rii'ls,  Kate  and  Dupli¬ 
cate;  boys,  Pete  and  Kei)eat. 


eiKht  paKes  of  personalized 
newspaj)er  copy  in  which  the 
sponsorinK  newspaper  can  tell 
its  history,  services,  depart¬ 
ments,  even  a  comi)lete  listinK  of 
telei)hone  numl)ers.  The  copy  is 
writUui  hy  the  local  newspaper 
staff,  then  (lesiKned  an<l  illus- 
tiated  hy  NE.A  staff  artists 
usinK  the  newspaper  loKotype 
and  other  feature  illustrations. 

Place  For  Boy’s  Name 

'I’he  inside  front  cover  has 
room  for  the  newspaper  numlM-r, 
the  carriei  ’s  name  and  number, 
emeiKency  and  fre(|U€>ntly-called 
numlwu’s.  Index  to  the  entire 
hook  is  on  the  inside  hack  cover. 
Bound  into  the  hook  just  inside 
the  hack  cover  is  a  handy  en- 
velop(>  for  collectinK  newspaper 
clippinKS,  recipes,  newspaper 
coupons  and  ads. 

NE.A  reports  newsfiapers  use 
many  Ki>nmicks  to  Ket  the  l)onk 
into  homes.  AmonK  them: 

'I'he  Clereliind  Prexs  sends  a 
letter  of  conKiatulations  to  new 
brides,  alonK  with  the  hook. 

'rh(‘  ISoxtoii  Herald  Trander 
sends  new  brides  the  zinc  plate 
they  used  when  runninK  her 
picture,  alonK  with  the  hook. 

'I'he  I‘rt>vidvnre  Jaunial-ISul- 
hdh)  uses  the  Welcome  WaKon 
to  clistrihute  their  tsHiks. 

• 

.Vliko  .\ii^«‘lo  Reliirns 
To  Opinion  ('artoons 

"Emily  and  Malnd,”  famous 
old  maids  of  the  comics,  aren’t 
around  any  more.  But  their 
creator,  Ernidio  (.Mike)  .AnKelo. 
hasn’t  pas.sed  into  oblivion  with 
the  old  Kiris;  he’s  the  new  poli¬ 
tical  cartoonist  for  the  Main 
Line  (.Ardmore,  Pa.)  Timex. 

.AnKelo’s  cartoon  commen¬ 
taries  on  the  local  and  national 
.scene  will  api)ear  each  'I'hursday, 
when  the  weekly  newsjjaper  is 
puhlish<‘d. 

.AriKelo  stai  ted  his  career  with 
the  old  l‘hiladelt>hia  Sarth 
Ameriean  in  If) If). 


Polly’s  Pointers 
Collected  in  Book 

"Every  woman  can  make  a 
fascinatinK  hot)hy  of  her  house¬ 
work,”  claims  Polly  Cramer — 
mother,  K'andmother,  home¬ 
maker,  professional  Journalist, 
columnist  and  decorator. 

“Every  <lay  I’m  more  amazed 
at  the  marvelous  ways  women 
K'o  alK)ut  their  everyday  tasks,” 
she  added. 

Everyday  tasks  for  Polly  in- 
(dude  radio  and  televi.sion  ap¬ 
pearances  and  speakinK  dates 
on  top  of  routine  chores. 

In  her  2h-hour-|)er-<lay  sched¬ 
ule,  Polly  has  found  time  to 
write  a  hook  entitled  “Polly’s 
HomemakinK  Pointers,”  which  is 
heiriK  distributed  hy  News¬ 
paper  Enterpri.se  .As.sociation, 
which  also  sends  her  daily  and 
.Sunday  column  to  hundreds  of 
newspapers. 

'I'he  T.jc,  21(1  |)aKe  paperback 
offers  Polly’s  tested  i)ointers  on 
cookiiiK,  cleaninK.  dworatinK, 
child  care,  entertaininK  and 
scores  of  other  subjects. 

.AccordinK  to  NE.A,  the  illus¬ 
trated  hook  “is  a  valuable  primer 
for  modein  housewives.”  The 
suKRestions  are  submitted  to 
Polly  Ciamer  by  readers.  She 
rewards  contrilmtors  of  Pointers 
that  appear  in  her  column  with 
a  "Polly  Dollar.” 

• 

Yiirutan  Expedition 
Report  Is  Rel€*ase<l 

News])aj)er  riKhts  to  the  story 
of  the  exploration  of  the  Sacred 
Well  of  Yucatan  by  Expeditions 
I’niimited  has  been  obtaine<l  by 
P.ell-McClure  Syndicate. 

'Phe  syndicate  is  offerinK  a 
.’{.oOO-word  rei)ort,  illu.strated 
with  black  and  white  or  color 
photoKraphs,  by  Don  EdiKer, 
the  historian  of  the  expedition. 
'Phe  report  may  be  u.sed  in  one 
or  three  installments. 

l.aak  has  the  maKazine  riKhts. 


TELL  ME,'C7 
Dorothy... 

by  Dorothy  Crispo 

I  hate  hors  d’oeuvres,  but  my  wife  insists  you 
should  always  have  something  solid  with  your 
drink.  Do  you  agree? 
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Press  Seen 
As  Nation’s 
Third  Party 

Palo  Alto,  Calif. 

Otis  Chandler,  publisher  of 
the  Angeles  Times,  descril)ed 
the  press  as  the  nation’s  third 
party  in  delivering  Stanford 
I’niversity’s  Distinguished 
Alumnus  Lecture  here. 

This  role  as  a  permanent  and 
unalipned  party  provides  the 
preatest  opportunity  for  dilipent 
and  intellipent  reportinp  and 
for  fair  and  rational  editorial 
evaluation  that  the  media  could 
possibly  seek,  he  l)elieves. 

Success  as  “truthfully  the 
critics  of  the  nation’s  affairs, 
truthfully  a  fourth  estate’’  re¬ 
quires  the  u.se  of  even  preater 
force  for  increasinp  the  public’s 
comprehension  of  the  issues  of 
the.se  times.  Chandler  said. 

Old  (ioncepl  Hit 

Newspapers  must  supply  in 
understandable  form  the  infor¬ 
mation  for  the  public  to  make  a 
<lecision,  and  that  makes  the  old 
concept  of  objective  reporting 
obsolete,  he  submitted. 

“The  first  requisite  of  jour¬ 
nalists  now,  as  critics  of  our 
society,  is  to  understand  what 
they  are  observinp,’’  said  the 
alumnus  of  the  class  of  1 !).")()  who 
won  his  first  Stanford  laurels 
as  a  collepe  athlete  here. 

In  this  time  of  reassessment 
the  press  must  challenpe  the 
facts  and  lopic  of  povernment 
and  its  chief  officers  and  re{)ort 
every  sipnificant  detail  except 
where  national  security  is  in* 
volved.  Chandler  said.  In  so 
doinp  the  media  will  know  offi¬ 
cials  may  evade  the  whole  truth 
for  sound  reasons  of  military 
security  or  to  conceal  their  own 
blunders. 

E\alualion  Given 

In  viewinp  the  international 
scene.  Chandler  said  he  founci  it 
tortuous  ethics  and  totally  irra¬ 
tional  to  contend  that  to  print 
all  one  knows  is  worth  the  lives 
of  thousands  of  ,\mericans. 

The  charpe  of  a  credibility 
pap  l>etween  Washinpton  and 
the  nation  is  heard  far  less  fre¬ 
quently  in  the  realm  of  domestic 
affairs,  yet  the  charpe  has 
preater  validity  there,  he  con¬ 
tended. 

“It  is  deceitful,  repardless  of 
how  effective  or  nece.ssary  it 
may  1h‘  politically,  to  make 
promises  that  any  intellipent 
economist  knows  cannot  be 
achieved  within  the  implied  time 
period,’’  Chandler  said. 

Expressinp  the  view  that  what 


the  media  do  in  reportinp  domes¬ 
tic  affairs  developments  will 
have,  ever  preater  impact  on  the 
future  than  the  American  press 
reports  of  foreipn  affairs,  the 
publisher  pave  a  definition  of 
his  third  party  concept. 

His  Ilcfiiiitinii 

“.A  third  party,  or  intellectual 
force,  that  always  will  l)e,  and 
must  l)e,  a  party  of  opposition. 
•A  party  without  the  resjmnsibil- 
ity  of  directinp  or  participatinp 
in  povernment,  but  with  the 
responsibility  of  criticizinp  and 
commendinp  and  independently 
investipatinp  l)oth  the  party  that 
is  in  power  and  the  party  that 
is  out  of  power.” 

-Already  there  are  stionp  indi¬ 
cations  that  the  media  are 
movinp  swiftly  in  the  direction 
of  this  preater  role  as  independ¬ 
ent  critics  of  povernment.  he 
said. 


Press  Institute 

{( 'itnl iniu'd  f  roiii  gnge  1 1  ) 


sliij)  u'liij  an  incident  occuri’ed. 

1.  Di.stinpuish  Iwtween  the 
authentic  and  the  “])hony” 
N'epro  leader.  If  a  story  breaks 
concerninp  a  man  who  is  not  a 
major  leader  and  you  must  u.se 
it  as  news,  indicate  to  your 
readers  how  many  people  he  rep- 
re.sents  and  learn  to  analyze  his 
“mes.sape.” 

.‘i.  'I’inu*  news  stories  .so  as  to 
avoid  stokinp  the  fir<‘S  of  pi-e- 
judice.  I-'or  example,  it  mipht  Im“ 
advisable  to  wait  until  a  N'epro 
family  had  .settled  down  in  a 
white  neiphborhood  before 
carryinp  a  story  alstut  the  move. 

(i.  Exercise  caution  in  pivinp 
advance  publicity  to  professional 
bipots  and  hatemonpers  of  ttH 
races.  Incidents  involvinp  the.se 
people  may  merit  concise  and 
ol)jective  news  coverape,  but  ad¬ 
vance  coverape  can  contriltute 
to  their  stature,  piomote  thidi- 
ideas,  and  increase  the  size  of 
their  audience. 

7.  Use  the  words  “N'epro”  and 
“white”  only  when  such  desip- 
nations  are  neces.sary  for  com¬ 
plete  understandinp  of  a  story  in¬ 
to  aid  in  the  apprehension  of  a 
criminal. 

8.  -Avoid  “black  star”  editions. 
•Many  N'epro  readers  view  such 
editions  or  .sections  as  a  news- 
paper-imposed  foi-m  of  seprepa- 
tion. 

U.se  of  the  re.search  facili¬ 
ties  of  thouphtful  and  meaninp- 
ful  pressure  proups  if  they  will 
enhance  the  development  of  news 
stories.  Hut  be  wary  of  proups 
that  rely  on  slopans  of  prejudice 
or  perpetual  racial  stereotypes. 

10.  Don't  let  extremists  dom¬ 
inate  your  letters-to-the-editor 
columns  and  “talk”  proprams. 


Suburbans 

{('ontiniied  from  gtige  10) 


marketinp  and  i-esearch  oriented. 

“.At  .  .  .  Burnett  .  .  .  our 
media  department  is  now  made 
up  of  marketinp  media  men.  We 
don’t  buy  by  the  numtn“rs  any- 
moi*e;  there  is  a  far  more 
sojihisticated  basis  for  media 
.selection. 

*\\  iilc  Glioicc' 

“1  arpe  apencies  like  ours  u.se 
computers  to  pive  us  various 
media  plans  within  piven  dollar 
limits.  We  can  produce  a  half 
dozen  alternate  plans  in  a  very 
short  period  of  time,  thus  pivinp 
the  decision  makei-s  a  wide 
choice  of  media  plans.” 

Describinp  the  demopraphics 
involved,  Gully  continued: 

“.Assuminp  that  we  are  inter¬ 
ested  in  i-eachinp  the  most  jieople 
:it  the  lowest  cost  for  whatever 
marketinp  rea.son,  we  would 
consider  media  that  would  per¬ 
form  the  mo.st  efficiently. 

“In  most  instances,  the  sub¬ 
urban  press  has  priced  it.self  out 
of  consideration  in  this  market¬ 
inp  media  ])lan. 

“1  can  iiurcha.se  sjiot  tv  in  the 
Uhicapo  market  for  as  low  as 
.<2.2.7  cost  per  million  durinp 
the  daytime  to  as  hiph  as  $.‘{.27 
cpm  at  nipht.  That’s  a  lndter  buy 
than  tryinp  to  buy  com|iarable 
coverape  in  the  suburban  jiress. 

“1  can  purcha.se  metro  news¬ 
papers,  in  a  morninp  eveninp 
cotnbination  for  le.ss  than  $7 
cpm  ( news|)a|H‘rs  call  it  milline 
rate)  coverinp  more  than  one 
million  homes. 

Kiiilio  l-'or  81.11 

“I  can  purchase  radio  in  Uhi¬ 
capo  between  (>  and  10  a.m.  for 
as  litMe  as  $1.11  c|)m  coverinp 
i:{7.(!7(l  homes.” 

Gully  said  the  Burnett  apency 
billed  $27(1  million  in  1!*(>T.  Of 
this  amount  TO  (lercent  was  in 
bvoadcastinp.  .About  (id  percent 
was  in  network  tv  and  Id  per¬ 
cent  was  in  si»ot  tv. 

Gully  .said:  “Why  did  we 
soend  $l(i7  million  in  television'.’ 
There  are  maiiy  reasons.  We 
can  reach  more  people,  at  l-'ss 
cost,  throuph  tv  than  throuph 
any  other  media. 

“1  Indieve  that  your  media 
exi.sts  liecause  it  fulfills  a  human 
need,  and  I  Indieve  that  instead 
of  your  beinp  concerned  with 
your  imape  and  your  service  to 
iarp“  advertisers,  that  you 
should,  instead,  concentrate  on 
your  imape  and  your  .service  to 
tho.se  people  who  look  to  you  for 
puidance  and  counsel  and  sup- 
|)ort  and  who  expect  your  (lubli- 
cations  to  .serve  the  public  inter¬ 
est. 

“A'ou  asked  me  to  s|ieak  to¬ 


day  on  ‘can  the  suburban  i»re.ss 
imjirove  its  service  and  imape 
to  advertisinp  apencies.’  .And  I 
asked  you,  dws  it  j-eally  matter? 
I  iM'lieve  that  by  now  you  have 
concluded  that  I  don’t  Indieve  it 
matters  at  all. 

“You  should  not  l»e  concerned 
alKiut  your  imape  with  adver- 
tisinp  apencies  .  .  .  rather  you 
should  be  concerned  with  your 
most  important  |)ublic,  the  com¬ 
munity  you  serve.” 

-A  question  directed  to  Gully 
when  he  concluded  was  prefaced 
by  a  remark  thankinp  “Mr. 
Gully  for  his  requiem  for  sub¬ 
urban  national  advertisinp.” 


Sun -Times  Sends 
Ross  to  Lebanon 
To  Open  Bureau 

UlllCACO 

The  openinp  of  the  fir.st 
Uhicapo  Sun-Times  oveiseas 
news  bureau  is  announced  by 
Emmett  Dedmon,  editor. 

Thomas  B.  Boss,  a  memtier  of 
the  Sun-Times  Washinpton  bu¬ 
reau  since  1!»78,  will  open  a 
bureau  in  Beirut,  Lebanon,  fi-om 
which  he  will  cover  the  .Middle 
East  and  .satellite  countries  for 
the  recently  expanded  wire,  the 
Uhicapo  Daily  .News  Sun-Times 
Service. 

Last  yeai-  Boss  reported  from 
.Southeast  .Asia  and  N'ietnam. 
He  has  also  traveled  throuph 
Euroiie  on  assipnment. 

.Morton  Kondracke,  who  has 
been  specializinp  in  the  re|)ort- 
inp  of  iiolitics  and  national  i.s- 
sues.  will  join  the  Washinpton 
bureau. 

\liirra.'  Niiim-d 

David  .Muriay  .Ir.,  a  reporter 
for  the  paper  since  .May,  l!)(>(i, 
has  twen  named  National  .Affairs 
reporter.  Boss  won  the  .Marshall 
Field  .Award  in  ItKil  for  a  .series 
of  articles  on  the  I’entapon  and 
in  1  !»(■>.■{-(!  1  was  a  N'ieman  Fellow 
at  Harvaid  University,  where  he 
studied  povernment  science  and 
defense  policies. 

Kondracke,  a  native  Uhicapo- 
an,  joined  the  Sun-Times  as  a 
re|)orter  in  1!»(!:{  and  the  follow- 
inp  year  was  apjiointed  S|)rinp- 
f'leld  (Illinois)  bureau  chief.  He 
toured  the  countiy  re|)ortinp  on 
the  state  of  the  Beiiublican 
I’arty  aftei-  the  Goldwater  de¬ 
feat. 

.Mui  ray  has  written  profiles  on 
potential  jiresidential  candidates. 
He  joined  the  news|)aper  in  litfiG 
after  workinp  for  six  months  on 
the  \ew  York  Herttld  Tribune. 
Ho  also  .served  three  years  on 
the  .VcM’  For/,-  I'ost  covering 
politics,  civil  riphts,  lalmr  and 
the  L'nited  Nations. 
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Furniture  Ads 

(Citiilinuvil  from  poffe  15) 


down  as  the  |)ioncprs  of  the*  four¬ 
way  split.  VVp  ran  the  jeromotion, 
it  was  quite*  successful,  anel  we* 
soon  fe)llowe*el  with  otheis. 

It  is  a|)|)are*nt,  then,  that  we 
have*  founel  in  newspajeers  a 
pretty  fair  amount  of  muscle  for 
merchanelisinR.  Anel  this  is  im- 
poi  tant  te)  us.  Rut  In'fore  you  pet 
the  impressieen  that  we’re  reaely 
for  a  teermanent  honeymoon,  let 
I  me  call  attention  to  some  areas 
•  whe*re*  we  are*  not  se>  hajejey. 

Newspapers  are  exjeensive, 
espen'ially  for  a  relatively  small 
liuelRe*t  aetvertiser  such  as  our¬ 
selves.  So  expensive  that  we 
ean’t  possibly  consider  any  sip- 
nifie*ant  continuity,  nor  can  we 
cover  as  many  markets  as  we 
.should,  te>  have  a  really  national 
propram.  This  hrinps  up  the  old 
controversy  about  the  preat  in¬ 
equity  that  exists  lH*tween  na¬ 
tional  and  lex-al  rates.  Kxcept 
for  what  is  necessary  to  take 
care  of  apency  commission.  I’ve 
never  heard  what  I  consider  a 
plausible  exi>lanation  for  this 
rate  differential  and  1  h(q)e  the 
ilay  is  cominp  when  it  will  cease 
to  exist — thus  enablinp  a  com¬ 
pany  like  ours  to  run  our  |)ro- 
motions  in  more  markets  with 
I  ereater  frequency. 

Zip  (aide  ('.ireiilalion 

f  In  this  ape  of  zi|)-c()dinp  and 
computerization,  isn’t  there 
some  way  that  news|)a|)ers  could 
sell  an  advertiser  selective  zip- 
code  areas,  that  would  eliminate 
a  pcKid  deal  of  the  waste  circula¬ 
tion  some  of  us  have  to  ))ay  for? 

This  would  not  U*  entirely 
new,  li<*cause  a  majoi*  national 
mapazine  recently  announced  a 
.selective  circulation  availability 
in  th(*  hiphest  income  zij)  code 
areas  in  the  nation.  It  seems  to 
me  this  could  lie  accomjilished  at 
least  as  easily  by  nt*wspapers. 

In  any  community  there  are, 
realistically,  only  about  15  or 
r  '20'/,  of  the  households  that  can 
”  afford  my  furniture,  and  these 
'  households  all  tend  to  lie  in  the 
same  residential  areas.  Apain 
i  liear  in  mind  that  in  my  news- 
I  jiaper  (iropram  1  am  seekinp 
,  preater  continuity  and  more 

.  markets.  It  won’t  mean  less 

revenue  for  you  because  by  the 
end  of  the  year  I  will  have  spent 
ju.st  as  much,  but  more  effec¬ 
tively.  That  means  prowth  for 
the  conqiany  and  a  larper  ad 
budpet. 

Nothinp  frustrates  me  more 
than  to  contemiilate  what  mipht 
be  possible  via  this  thinp  called 
*S|)ectaColor,  if  it  weren’t  so 

astronomical  in  cost  and  unavail¬ 
able  in  so  many  markets.  1 

recopnize  the  distinction,  inci- 
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dentally,  lietween  Hi-fi,  the  wall- 
jiaper  desipn,  and  SpectaColor. 
For  my  purjioses  the  latter  is  by 
far  jireferable;  but  temporarily, 
I  mipht  even  lie  able  to  live  with 
hi-fi  if  just  one  pwid  jiromotion 
didn’t  eat  u|)  my'  entire  budpet. 

I  really  think  that  full  color 
rotopravure  advertisinp — espe¬ 
cially  SpectraColor — in  main 
news  sections  of  jiafiers  may’  lie 
the  sleepinp  piant  of  advertisinp. 
Here’s  somethinp  that  offers  all 
the  muscle  I  was  talkinp  aliout 
earlier,  plus  maytie  10  mepatons 
of  attention  value.  Starch 
readershij)  scores.  su|)ei'b  color 
reproduction  and  all  the  ciuali- 
ties  that  make  for  the  jierfect 
advertisinp  medium — except  the 
cost  of  it. 

And  what  runs  the  cost  up? 
Apain,  all  the  copies  I  have  to 
print  and  all  the  circulation  1 
have  to  [lay  for,  that  I  can’t  use. 
This  is  the  thinp  that  news- 
jiajiers  have  to  lick  in  my 
opinion.  Lots  of  advertisers  don’t 
ne<*d  youi-  market  saturation, 
don’t  want  it,  and  can’t  afford  it. 

-May  Ik*  Spectacolor  could  lie 
sold  on  a  two-way  split  basis, 
each  of  two  compatible  adver¬ 
tisers  buyinp  half  the  circula¬ 
tion.  'I'hen,  with  the  zi))-code 
.selectivit.v  worked  out,  adver- 
ti.sers  our  size  could  pet  into 
news()ap(*rs  in  a  much  bipper 
way.  The  larper  advertisers 
would  continue  on  the  larpe  scale 
which  they  recjuire  and  which 
they  are  able  to  afford. 

• 

L.  A.  Times  Has 
New  Ad  Post 

Los  .\n<;ei.es 

Vance  Stickell,  disjilay  adver¬ 
tisinp  manaper,  Lo.s*  Anfielesi 
Tioif,<,  advanced  to  the  newly- 
created  ))ost  of  advertisinp  di¬ 
rector. 

The  new  jiosition  is  necessary 
because  of  the  increa.sed  adver¬ 
tisinp  activities  of  the  Times, 
accordinp  to  Otis  Chandler,  (lub- 
lisher.  The.se  include  ojieninp  of 
the  new  Oranpe  County  facility 
in  Costa  .Mesa  and  the  new 
Times  sales  offices  in  New  Yoi-k 
City  and  Chicapo. 

Don  Maldonado,  assistant  dis¬ 
play  ad  manaper,  moved  up  to 
display  advertisinp  manaper. 
Frank  W.  I>ester,  classified 
manaper,  will  report  to  Stickell 
as  part  of  this  orpanizational 
alipnment.  Stickwell  will  n*port 
to  Uoliert  I).  Nelson,  vicejiresi- 
dent  and  peneral  manaper. 

Stickell  became  <list)lay  ad¬ 
vertisinp  manaper  in  19fi2  after 
three  years  as  assistant  man¬ 
aper.  Karlier  jiosts  included 
tho.se  of  staff  assistant  and  as¬ 
sistant  to  the  ad  manaper.  He 
bepan  his  Times  cai‘o»r  in  1948 
as  a  merchandisinp  trainee. 
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Let’s  Play  Games 

By  Hal  Taxel 

Playinp  with  pirls  is  natural.  Playinp  with  computers  is 
Simulation. 

Simulation  Gaminp  is  an  excitinp  exeicise  in  competitivi* 
business  activity  by  proups  of  people  usinp  the  computer  for 
purposes  of  weiphinp  the  decisions  of  each  proup  apainst  the 
other  and  predictinp  the  level  of  success  of  each  proup.  It 
would  take  a  monopraph  to  describe  the  technical  asjiects  to 
this  system.  However,  there  is  material  available  from  the 
Harvard  Business  School,  which  descrilies  it  in  detail. 

I  particijiateii  in  one  such  session  which  lastetl  for  eipht 
houis.  There  were  four  proups,  each  with  four  peojile.  We 
were  all  in  the  same  ‘  business,”  startinp  with  the  same 
amount  of  money,  profit,  et.  al.  and  our  task  was  to  make 
decisions  for  the  business  by  the  quarter  takinp  into  account 
maiket  conditions,  our  products,  the  state  of  the  economy, 
the  competition,  and  our  business  poals. 

We  lost.  We  wei-e  the  poorest  performinp  business.  In 
facL  we  went  broke.  The  computer  said  so.  I  thoupht  it  was 
wronp.  But  it  had  the  advantape  of  beinp  locked  up  in  a 
black  box  two  floors  above  so  I  could  not  brinp  it  to  a  face 
to  face  confrontation. 


In  Simulation  (laminp,  all  the  variables  related  to  a  parti¬ 
cular  problem  are  proprammed.  All  aspects  of  the  business 
are  researched  lieforehand  and  the  model  of  the  business  or 
the  problem  are  simulated  in  the  propram.  The  paminp 
students  are  piven  the  biisic  data  related  to  the  business  anti 
in  the  case  of  the  Harvard  Business  School,  are  even  piven 
opportunity  to  research  out  additional  data.  Decisions  relatinp 
to  the  business  are  made  by  the  pamers  and  these  decisions 
fed  into  the  computer. 

The  computer  “evaluates”  the  decisions  in  terms  of  the 
model  and  deduces  the  success  or  failure  of  each  decision 
by  each  proup,  and  makes  comparative  evaluations  of  the 
proups. 

(Jaminp  is  not  new.  It  has  been  used  for  many  years  by 
the  military.  It  is  not  “pure  academics.”  It  is  a  method  of 
duplicatinp  reality  and  enablinp  men  to  participate  in  the 
problems  of  i-eality  without  sufferinp  the  real  consequences 
of  failui  e.  It  is  instructional.  It  is  also  the  method  for  mak- 
inp  dt'cisions  theoretically,  and  paupinp  the  intellipence  of 
these  decisions  alniut  the  unknowns. 

*  *  ♦ 

The  point  for  the  newspaper  industry  is  that  Simulation 
Gaminp  is  an  opportunity  for  us  to  po  to  work  on  our  creative 
liroblems,  our  challenpes  of  communication  without  actually 
tearinp  the  newspaper  apart.  It  is  an  opportunity  to  construct 
the  consumer  model,  iiropramminp  all  that  we  believe  we 
know  repardinp  motivation,  levels  of  simulation,  orientation, 
and  any  other  demopraphic  and  psycholopical  <lata  that  is 
relatively  well  established  and  from  this  make  decisions  re¬ 
pardinp  the  consumer  response  to  chanpes  and  modifications 
in  the  product. 

The  premise  of  this  recommendation  is  that  there  appears 
to  lx*  a  broad  consensus  in  the  industry  that  we  need  to  start 
doinp  thinps;  that  we  need  to  start  respondinp  more  creatively 
to  the  acute  jiroblems  that  confront  us  in  this  communica¬ 
tions  battle.  There  are  other  ways,  certainly,  of  “doinp  some¬ 
thinp.”  But  Simulation  Gaminp  for  the  newspaper  can  be  an 
industry  wide  project  workinp  with  one  of  the  major  uni¬ 
versities  that  is  expert  in  this  area. 

And  while  we  are  at  it,  we  oupht  to  put  someone  to  work 
on  tryinp  to  simulate  a  mathematical  model  of  an  advertisinp 
apency  man. 

Or  is  this  impossible? 
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riH'tly  found  that  th«*  oxclusivo 
toiritory  arranjjf'inont  was  “a 
[MM-foctly  porniissilde  j)ractice.” 

"'I'ho  potitionor,”  ho  wroto, 
"was  a  monopolist  within  his 
own  tonitory;  ho  was  tho  only 
porson  who  could  soil  for  homt* 
<lolivory  tho  city’s  only  morninjj 
nowspapor.  Rut  for  tho  fact  that 
tho  Horald  Company  jnovidod 
compotition  alM)vo  a  certain 
price  lovol,  tho  housoholdors 
would  havo  iK'on  totally  without 
jirotoction  from  Alhrocht’s  mon- 
op<dy  position  .  .  .  To  tho  oxtont 
that  Horald  provontod  Alhrocht 
from  laisiiiR  his  price*  atnevo  that 
which  would  havo  jerovailod  in  a 
<-ompotit:vo  markot,  Horald’s 
actiotis  won*  fully  c(»mpatil)lo 
with  the*  antitrust  laws." 

.lustic**  Stowai  t  intimat«*d  that 
the*  Couit  ropardod  tho  prant  of 
an  exclusive  tonitory  to  Al- 
hroe  lit  as  a  violation  of  tho  anti¬ 
trust  laws,  althoujrh  that  (|Uos- 
tion  n<*vor  arose  at  the*  trial  nor 
in  the  a|)}M*als. 

NN  li>  a  Conipl(*l<‘  Monopoly? 

H<*  was  hafflod,  Justice  Stew¬ 
art  hint»*d,  (ly  tho  Court’s  roa- 
.sonins.  Ho  stated,  “If  it  was 
illopal  in  tho  first  jilaco  for 
Alhr«*cht  to  enjoy  a  conditional 
monopoly,  1  am  at  a  loss  to 
understand  how  Herald  can  Ik* 
liahh*  to  him  for  not  iiermittinp 
him  a  complete  monopoly.” 

Justice  John  M.  Harlan,  whose* 
opiniem  ele*hate*el  the  lopal  justi¬ 
fication  of  fixinp  minimum  anel 
maximum  prices,  weiuleln’t  aK're*e 
with  his  ceilleagues  that  exclu¬ 
sive*  te*rritorial  franchise*s  in 
ne*wspape*r  distribution  are  ever 
unlawful. 

“H  may  we*ll  1m*,”  he*  wrote*, 
"that  the*  me*chanics  eif  news- 
pape*r  distributiein  are*  such  that 
a  e*ity  epiite*  naturally  elivieles 
itse*lf  inte)  erne  or  more  re*latively 
e*xclusive*  te*rrite>rie*s  (.seimotimes 
ealle'd  ‘jiaper  re)ute*s’),  pivinp 
e*ai'h  distributeir  a  larpe*  eleftre*e 
e>f  monopoly  pe)we*r.  It  is  hardly 
far-fe*tcheel  to  assume*  that  a 
ne*wspape*r  mipht  Ik*  able  to 
prove  that  rouph  te*rrite)rial  ex¬ 
clusivity  is  simply  a  fact  eif 
ee*einomic  life*  in  the*  ne*wspaj)er 
elistribution  business,  both  1k*- 
eause*  the*  nature  e>f  the  ent«*r- 
pri.se*  (lictate*s  comjiactness  or 
rout(*s  anil  lKH*au.se*  the*  numlK*r 
of  distriliutors  that  a  particular 
area  can  sustain  is  ne*ce*ssarily 
so  small  that  the*y  naturally  fall 
into  olijropolistic  re*spe*ct  for 
e*ai  h  other’s  territories,  anil  into 
a  patte*rn  of  price*  le*adership. 

"The*re  is  no  i|Uestion  that  the* 
i<le*al  situation,  from  the*  jeoint 
of  vie*w  both  of  the*  publishe*r 
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and  the*  public,  is  to  have  a  very 
lai  jre  numtier  of  distributors  in- 
tense*ly  vying  with  each  other  in 
both  price  and  service.  This  situ¬ 
ation.  however,  may  be*  one  that 
it  is  impossible  to  achieve  in 
.some*,  jeerhaps  in  all  cities. 

“It  seems  iiuite*  jeossible  that 
a  publishe*)-  who  eloes  not  want 
to  do  his  own  distributing  must 
live*  with  the*  fact  that  there  will 
always  be  a  relatively  small 
numbei-  of  compe*ting  ilistrib- 
utoi’s,  who  consee|Uently  will  be* 
likely  to  fall  into  lawful  but 
undesirable  oligopolistic  1k*- 
bavior— price*  leaelershij)  and 
tei-ritorial  e*xclusivity. 

“Confronti*el  by  this  situation, 
the  publisher,  who  is  comi)eting 
with  other  jeublishers  in,  among 
othe*r  things,  price  anel  service  te) 
the*  public,  will  se*ek  to  prewiele 
e*fficie*nt  distribution  service  at 
the*  lowest  possible  jerice.  These 
objective*s  would  Ik*  realize*el  by 
intense*  ceempetition  without  the 
publisher’s  interference,  but  in 
the  abse*nce*  e)f  such  ce)mpe*titie)n 
the*  publishei*  must  take  steps  eef 
his  own.” 

Heiald  Conpeany  teeok  two 
steps:  it  insi.steel  on  the  right  te) 
aieprove  each  elistributor,  anel 
then  it  .set  a  maximum  home* 
d(*live*ry  price  anel  enforce*el  it. 

“'rile*  price,”  Justice  Harlan 
said,  “could  ne)t  be  lK*le)w  the* 
le*ve*l  that  perfect  competition 
weeuld  dictate*  without  driving 
the  elisti’ibutors  e)ut  of  business 
anel  elefe*ating  the  i)ublisher’s 
whole  objective.  Hence  the*  j)rice 
set  eanne)t  be  sujjpeesed  to  have* 
lM*e*n  unre*ase)nable. 

('.reale-el  llonipelilion 

“Heralel  hael  ne)  neeel  to  go  to 
the  extreme  of  cutting  e)tf  elis- 
tribute)rs  preferring  to  eh)  a 
high-profit,  le)w-ve)lume  business, 
and  eliel  ne)t  eh)  so.  It  simply  ael- 
veitised  the  maximum  home*  ele- 
livery  price*  anel  cre*ateel  competi- 
tieen  with  any  distributor  neet 
obse*rving  it.” 

The  majority’s  elecision.  Jus¬ 
tice  Harlan  eleclareel,  leaves  the* 
publisher  with  no  alternative  but 
“to  use  its  own  trucks.” 

In  the  final  analysis,  some 
lawyers  tolel  P^&P,  the  majority 
o))inie)n  by  Justice  White  may 
have  left  the  door  wide  open  for 
a  new  tiial  in  which  such  key 
issues  as  the  legality  of  exclu¬ 
sive*  re)utes  anel  price  ceilings 
coulel  Ik*  argueel  in  respect  to 
the*  newspaper  business. 

Facis  Not  .At  Issue 

Justice*  White  repeatedly 
ba.sed  his  luling  on  the  “facts 
stated  by  the  Court  of  .Appeals.” 
With  seeme  emphasis  he  pointed 
e)ut  that  “neither  the  existence 
e)f  exclusive  territoiies  nor  the 
economic  ))ower  they  might  place 
in  the*  hands  of  the  dealers  was 
at  issue*  tK*fore  the  jury.” 


Likewi.se,  he  added,  the  evi- 
elence  taken  was  ne)t  elirected  to 
the  eiuestion  of  whether  exclusive 
teii  iteeries  had  l)een  granted  or 
imposed  as  the  result  of  an  il- 
le*gal  combination  in  violation  of 
the  antitrust  laws.  On  the 
re*ce)rd,  the  Court  of  .A])peals 
was  not  entitled  to  assume  that 
the  exclusive  rights  granted  by 
the  i)ublisher  wei*e  valid. 

Justice  White  warneil,  in  con¬ 
clusion,  that  the  Sheiman  .Act 
definitely  would  forbade  a 
schemt*  in  which  exclusive  terri¬ 
torial  franchises  require  illegal 
price-fixing  to  i)rotect  the  public 
from  lK*ing  gouged. 

It  would  1m*  a  good  bet,  one 
lawyer  said,  that  an  effort  will 
be  made  to  narrow  the  Supreme 
Court’s  decision  to  .Albrecht  v. 
Herald  Company  and  thereby 
limit  its  impact  on  the  news- 
pap<*r  business. 


Obituary 


L.vwkence  Si  LEUAN,  <)9,  for¬ 
merly  with  the  .Ass<x*iat(*d  Press, 
International  News  Service  and 
Wtixhififiton  Poxt ;  former  Co¬ 
ordinator  of  Information  for  the 
House  of  Representatives; 
.March  7. 

*  *  * 

CiiEVEs  Caldwell  Ligox,  <)’2, 
Chailotte,  N.  C.  news  chief  for 
Women'x  Wear  Ihtilii  and  other 
Fairchild  publications;  former 
reportei-  for  South  Carolina  and 
Flori<la  newspapers;  March  7. 
*  *  * 

Robert  I».  Work,  <>6,  retired 
(l!>r)2)  co|)y writer  with  Young 
&  Rubicam,  Inc.;  Feb.  29. 

«  *  « 

Stanley  B.  Jones,  71,  retired 
(19.')8)  copyAvriter  for  Young  & 
Rubicam,  Inc.;  March  1. 

«  ♦  ♦ 

Donai.d  H.  Rt  iu  m,  ol,  for¬ 
mer  promotion  manager,  Hono¬ 
lulu  Stiir-Hullefhi,  and  person¬ 
nel  manager,  Hawaii  Newspaper 
■Agency;  recently. 

*  *  * 

Mai  rice  G.  Matheav.s,  presi¬ 
dent  of  Mathews  .Advertising 
.Agency,  St.  Paul ;  formerly  with 
the  St.  Haul  Pioneer  Prexs  and 
Hixpateh,  St.  Loiiix  Post  Dix- 
pateh,  .Milwaukee  Jounml  and 
Milwaukee  Sentinel;  Feb.  25. 

*  *  ♦ 

K.atherine  E.  Roberts,  72, 
correspondent  for  the  Western 
Newspaper  Union  in  World  War 
1 ;  March  4. 

♦  ♦  ♦ 

JosEl'H  Lasky,  80,  author  of 
the  textbook  “Proofreading  and 
Cojiy  Preparation”;  March  5. 

*  *  * 

Howard  Barnes,  04,  former 
drama  and  motion  picture  critic 
of  the  .\ew  Ytirk  Herald  Trib¬ 
une;  March  12. 


Freeman  Ham.monf),  71,  news 
diret*toi*  of  radio  station  W.M.MM 
in  Westport,  Conn.;  .March  11. 
»  *  » 

Rai’iiael  Connelly,  70,  legis- 
lative  correspondent  for  the  .\ew 
York  Itailj/  \ewx;  .March  11. 

«  «  * 

Jo.sEi’ii  W.  .Martin  Jr.,  8.‘1, 
j)resident-publisher  of  the  Xorth 
.\tileboro  (Mass.)  (hronirle  and 
foi  mer  Speaker  of  the  House  of 
Representatives;  .March  (!. 

]|c  *  # 

Ciiari.es  F.  Frank,  40,  retail 
advertising  manager  of  the  St. 
Peterxhurp  (Fla.)  Timex  and 
Kveninp  I ndependent ;  March  4. 
«  «  « 

Roy  E.  Di  nne,  05,  pi'oduction 
manag(*r  and  vice))resident  of 
the  National  Newspaper  Syndi¬ 
cate;  foimerly  with  King  P’ea- 
tures  Syndicate;  March  9. 

*  ♦  * 

Re.n  K.  Berentson,  57,  vicp- 
|)resident  for  corpoiate  affairs 
and  dii»*ctor  of  WGN  Contin¬ 
ental  Broadcasting  Company; 
March  8. 

♦  ♦  ♦ 

Walter  F.  “Doak”  Ri  tkow- 
SKI,  54,  asswiate  editor  of  the 
Tarentum  Valleii  (Pa.)  I>aily 
.\'ewx;  March  10. 

«  *  « 

Harry  Pennington  Sr.,  72. 
formt*r  president  of  the  Red 
Hank  (N.  J.)  Repixter;  March 
10. 

*  *  * 

Frank  .Angell,  40,  engineer 
with  Teletypesetter  and  Comp 
S(*t  Compute)-  division  of  Fair- 
child  Graphic  E<|uipment;  Feb. 


James  B.  Hasselman,  70,  in¬ 
formation  office)-  for  the  Depai-t- 
ment  of  .Agriculturt*  for  28 
years;  .March  10. 

*  *  »> 

William  F.  Ji’ngbu  tii,  5.’), 
picture  editor  of  the  .Milwaukee 
Sentinel;  Mai-ch  10. 

*  ♦  ♦ 

Mrs.  Reba  'I'.  Schofield,  7fi, 
president  of  the  Hridpeton 
(N.  J.)  Ereninp  Sewx;  March 

9. 

♦  ♦  * 

Bill  V^an  Fleet,  59,  siiorts 
editor  of  the  Fort  Worth  ('Tex.) 
•S’ tar-  T e I e p  r a  m  (morning); 

.March  12. 

♦  ♦  * 

Ivan  R.  He.s.son,  09,  pi-esident 
and  publisher  of  the  Tiffin  (0.) 
.\d rertixer-Tribune ;  Mai-ch  11. 
*  ♦  ♦ 

Gi’Y  C.  Stearns,  91,  retired 
(1948)  editor  of  the  Danrilh 
(Va.)  Morninp  Repixter;  .March 

10. 

«  ♦  ♦ 

William  F.  Kerr,  91,  a  for¬ 
mer  editor  of  the  Repina  (Sask.) 
Leader  and  a  founder  of  the 
Western  .Associated  Press  in 
1914;  .March  11. 
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Newspaper 
Firm  Buys 
More  CATV 


RiniMOMt,  Va. 

Richmond  Newspapers  Inc. 
has  IxiURht  a  Frederickshurpr 
community  antenna  television 
(C.ATV)  company. 

The  publishing  firm  said  it 
paid  approximately  $G.")0,0()(», 
most  of  it  in  cash,  for  Cable- 
vision  of  F'redericksburg  Inc. 

Cablevision  is  the  community 
antenna  television  outlet  for 
Fredericksburg  and  for  Stafford 
and  Spotsylvania  Counties. 

It  was  bought  from  a  grouj)  of 
investors  headed  by  Mr.  and 
Mrs.  Rol)ert  J.  McGeehan  of 
Silver  Spring,  Md. 

“It  is  clear  we  think  C.\TV 
has  a  good  future  and  renders  a 
mal  service  to  the  people  of  a 
community,”  .Alan  S.  Donnahoe, 
president  of  Richmond  News¬ 
papers  said. 

i)onnahoe  said  Cablevision 
will  be  operated  as  a  subsidiary 
of  the  newspaj)er  company. 

Cablevision  carries  programs 
of  six  Washington  television  sta¬ 
tions,  three  Baltimore  stations 
and  three  from  the  Richmond 
area.  It  also  carries  FM  radio 
programs  and  a  continuous 
visual  weather  report. 

The  company,  which  is  three 
years  old,  .serves  2,0b<l  homes  in 
the  Fredericksburg  area. 

The  purchase  marks  Richmond 
\ewspa|)ers’  second  move  in  two 
months  into  cable  television. 

In  early  .lanuary,  an  RNI 
affiliate,  the  Tribune  Co.  of 
Tampa,  said  it  was  IxM-oming 
part-owner  of  a  new  Lakeland, 
Fla.,  community  antenna  system. 
Richmond  News))aper.s  is  a 
majority  st(K-kholder  in  the 
Tribune  Co. 

•At  that  time,  the  two  com¬ 
panies  saitl  tliat  RNI  was  nego¬ 
tiating  “for  further  diversifica¬ 
tion”  into  the  C.ATV  field. 

Through  the  Tribune  Co.,  RNI 
has  an  interest  in  two  news¬ 
papers  and  raiiio  and  t«‘levision 
stations  in  Tampa.  It  also  owns 
radio  stations  WRNL-.A.M  and 
FM-Stereo  here  and  publishes 
the  TiiiH’x-IHsiKtlrli,  the  llirh- 
inond  \cw>t  Letidvr,  and  the 
Siiiithtiidv  I  'i ri/i niii w. 


2  Swiirh  Jol)s 

St.  .Minn. 

•Alan  L<>win  and  Rill  Farmer 
of  the  St.  Pan!  Dhputck  and 
I'ioneer  Presx  switched  jobs. 
Lewin  iH'comes  business  editor  of 
both  newsjjapers,  a  new  posi¬ 
tion,  and  Farmer  will  write  the 
“Light  Touch”  column  in  the 
Pioneer  Press. 
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DEAN — Jacob  Tamaroff,  a  printer  for  the  New  Brunswick  (N.J.) 
Home  News  since  November  3,  1913,  hung  up  his  apron  and  green 
eyeshade  this  week.  Tamaroff  began  as  a  printer's  devil  at  the  age 
of  13  when  the  Home  News  published  6-page  editions  on  a  flatbed 
press  and  there  were  15  printers,  as  compared  to  the  more  than  60 
today.  Here  he  receives  congratulations  from  William  M.  Boyd, 
assistant  to  the  publisher. 


Ooliitar  .Abandons 
Southern  Mill  Plan 

Montre.vi, 
Shareholdei's  in  Domtar  Ltd. 
have  Ix'cn  advised  that  the  com¬ 
pany  has  abandoned  plan.s  to 
build  a  newsprint  mill  at  De¬ 
catur,  .Alabama. 

T.  N.  Beaupre,  chairman  and 
jrresident,  explained  in  the  an¬ 
nual  report  that  the  decision 
was  taken  “in  view  of  the  excess 
capacity  existing  in  the  pulp 
and  pajrer  industry  and  the  pre¬ 
vailing  conditions  in  world  mar¬ 
kets  for  these  products.” 

The  company  also  is  closing 
its  sulphite  pulp  facilities  at 
Donnaconna,  Quelrec. 


To  the  White  House 

Scott  Peters,  news  director  of 
United  Press  International’s 
.Audio  department.  New  York, 
has  l)een  transferred  to  Wash¬ 
ington  as  .Audio  White  House 
crrrrespondent.  The  announce¬ 
ment  was  made  by  Peter  S. 
Willett,  general  manager  of  UPI 
broadcast  services. 


TO  Travel  Editors 
To  .Make  Tour  of  U.S. 

WASHINGTtt.N 

Some  10  travel  editors  from  13 
countries  will  arrive  at  Kennedy 
.Aiiport  on  March  30  for  a  two- 
week  tour  of  the  United  States 
designed  to  stimulate  travel  to 
this  countiy.  They  will  represent 
newspapers,  magazines,  wire 
services,  radio  and  television  in 
.Austria,  Belgium,  Denmark, 
France,  West  Germany,  Italy, 
Ireland,  The  Netherlands,  Portu¬ 
gal,  Spain,  Sweden,  Switzerland 
and  the  L’nited  Kingdom. 

The  tour  is  the  fourth  in  a 
series  established  in  by 

'Frans  World  .Airlines.  'Fhe  j»ro- 
giam  is  conducted  under  the 
auspices  of  the  United  States 
'F ravel  Service  and  in  coopera¬ 
tion  with  the  State  Department 
and  the  Civil  .Aeronautics  Board. 


(Iruwell  (Collier  Board 
.Approves  Aetpiisitioii 

Directors  of  Crowell  Collier  & 
.Macmillan  Inc.  this  week  ap¬ 
proved  a  previously  announced 
agreement  to  ac(|uire  Publication 
Corporation,  a  printing  and 
publishing  company  that  owns 
Tliix  BVcA'  magazine. 

The  proj)osed  purchase  awaits 
approval  by  the  Crowell  Collier 
stockholders  at  the  annual  meet¬ 
ing  .May  7.  Crowell  Collier  would 
exchange  one  share  of  a  new 
convertible  preferred  stock,  pay¬ 
ing  an  annual  dividend  of  $1.20, 
for  each  of  Publication’s  013,012 
common  shaies. 
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News  Manaiser 

Geoige  R.  Brown,  vicejiresi- 
dent  and  director  of  program¬ 
ming  for  WDR-.A.M,  New  York, 
has  announced  the  appointment 
of  Gerald  Conway  as  news  man¬ 
ager.  Conway  joined  the  WOR 
staff  in  1017  and  for  the  past 
two  years  has  served  as  day 
editor.  Prior  to  the  war  years 
he  was  a  reporter  for  the 
ViDikers  Herald  Statesman. 


Fallon  ill  Far  East 

Jack  Fallon,  United  Press 
International  foreign  editor,  is 
on  a  one-month  inspection  tour 
of  bureaus  in  the  Far  East.  He 
planned  to  spend  most  of  his 
time  in  Vietnam  but  also  will 
visit  bureaus  in  Manila,  Hong 
Kong,  Singapore  and  Bangkok. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


.4.\NOU>CEIVIE\TS 

A  ppraisers-Consultan  ts 

APPRAISALS  FOR  ESTATE  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure  M.  R. 
Krehbiel,  Box  88,  Norton,  Knns.  676.14. 
SALES  rpURCHASES  -  FINANCING 
Publishers  Service.  334  Jefferson  Bldi;.. 
Greensboro.  N.  C.  27401  Ph:  274-3670. 


ISeuspaper  Itrokers 

CONFIDENTIAL  .N’EGOTI.ATIONS 
for  purchase  anil  sale  of 
Daily  NEWSPAPER.^  Weekly 
in  Eastern  states 
W.  B.  GRI.ME.S  &  CO. 

National  Press  Kuildinx 
Washington.  D.C.  200'i4 

_  (AC  2o2l  N.Vtional  s-1133  _ 

CAUFORNIAr  WEST.  Dailies-Weeklles 
Sales,  Consultation,  Appraisals. 
Mel  HiKlell,  Dir..  Newspaiier  I>iv.. 
HAZEN  COMPANY,  Realtors 
191  N.  Fiueliil.  Upland.  Calif..  917.86 
VERNON  V.  PAINE 
Daily  patters — Nation-wide  service 

305  Taylor.  Claremont.  Calif. _ 91711 

SYD  S.  could” ASSOCIATES 
"the  broker  with  instant  buyers” 
Newspaper  Sales,  ManaKement, 
Appraisals,  Personal  Purchases 
107  S.  Lawrence  St.,  Montgomery,  .\la. 
(205)  262-1751 


ANMIUNCEMENT.S 

ISeirspaper  Hrokers 

WESTERN  DAILIES,  WEIEKLIES 
J.  A.  Snyder,  2234  E.  Romneya  Dr., 
Anaheim.  Calif.  (AC  714)  .533-1361. 

The  DIAL  Agency,  1503  Nazareth.  Kal¬ 
amazoo.  Mich.  49001.  Ph:  349-7422. 
"America's  No.  1  Newspaper  Broker.” 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura.  Calif.  93001 

HARRIS  ELLSWORTH.  Licensed  Bkr., 

I  Serving  the  Pacific  Northwest 

I  Box  509,  Roseburg,  Oregon  97470 

NEWSPAPER  SALES-APPRAISALS 
Personnel  and  Equipment  Specialists 
MID-SOUTH  MANAGEMENT  CO. 
P.O.  Box  1657,  .Spartanburg,  S.C.  29301 
N.  J.  Babb.  Dial  (803)  582-4511 

1  IT'S  NOT  THE  DOWN  PAYMENT 
i  that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 

NEGOTIATORS  for  transfer  of  news- 
iiaper  properties — sale  or  purchase. 
Di.xie  Newspapers,  P.O.  Box  490.  Gads¬ 
den.  Ala.  35902.  Ph:  (AC  205)  546-3357. 


o 


\\\oi  \<:k>ik\t.s  j 

i\ric«paper«  For  Sale  j 

Tt)rS  IN*  WISCONSIN  I 

Weekly  in  S.  K.  prowlh  area.  G<xk1 
offset,  Itllerpress  equipment.  Nice 
plant.  Buyer  could  make  $3^,000  plus  | 

annually.  Priced  at  $120,000  with  2\i*/c  | 
down.  Write  fuliv  to:  i 

J.  N.  WELL.S  &  COMIWNY 
543  W.  Roosevelt  Rd..  Wheattm.  Ill.  | 

HILL  MATTHEW,  Newspai)er  Broker, 
120  Buena  Vista  Drive,  Dunedin.  Fla., 
has  several  quality  dailies  ancl  weeklies 
available  in  the  Midwest  and  Southeast. 
PHONE  AC  (Si;0  733-2966 

$3.00<'  CASH  DOWN  buys  some  of  the 
followini?  newspapers:  Kansas.  ?16.r»0(‘ 
to  $32,500  trross;  Nebraska.  $22,000  to 
$40,000;  Missouri,  $20,000  to  $35,000: 
indiana-lllinois,  $25,500  to  $67,500. 
Rol>ert  N.  Bolitho,  Bailey-Krehbiel,  Box 
133.  Emporia.  Kans.  66801. 

OPPORTUNITY  IN  WASHINGTON. 
D.C.,  for  ambitious  journalist  who 
wants  the  challenge  and  opi>ortunity  of 
running?  his  own  newspaper.  Two  bi-  i 
wef.'kiies  (;rossinK  $5u,000.  could  l>e 
^ireatly  expanded  throu^jh  owner  or»era*  i 
lion  and  small  amount  of  capital.  Ex¬ 
cellent  terms  to  qualifud  i>erson.  Box  ! 
400,  Editor  &  Publisher.  1 

I 

N.  CALH.  WEEKLY— $.7r»M  —  Rross;  j 
-•ood  net;  es'.ablishe<J  in  fast-jjrow-  j 

ing  non-n»etrc  area.  $25M  down  will 
handle,  including  real  estate.  WDS. 
Suite  309,  41  Sutter  .St.,  San  F.^ancisco 
94104. 

<;R0UP  OV  6  WEEKLIES  &  DAILY 
Old.  €‘5>tablishe<i  newspapers 
in  San  Francisco  Bay  Area 
Ne«*<ls  expan'-'ion  with  capital.  Will  sell 
up  to  I!*'/  interest  tr>  working  or  silent 
associate.  securc'd — an  op|K)r!u- 

nity  like  this  may  n«  ver  c«frne  again. 
Pleas€‘  give  full  qualifications  ami  cash 
|M>sition  in  first  letter.  .Ml  corres* 
iwmdence  strictly  confidential.  Box  447. 
Editor  &  Puldisher. 

OLD  E.<TABLI.<HED  COMBINATION 
weekly  and  job  shop  m  rapidly-growing, 
highly  pros|>erous.  balancetJ  industrial 
and  agricultural  county,  heart  of  south¬ 
eastern  !'*  nnsylvania  Dutch  Tourist 
area.  Coiifidential  Terms.  Box  463,  Edi- 
tc»r  &  Publisher. 

INDIANA  EXCLISIVE  WEEKLY  in 
progressive  t<*wn.  Well-«Hniip|KH|.  I'rice«l 
n»*ai  $3i  .aoo  «low  r».  RoU*rt 

N.  B.ditho.  Bailey-Krehbiel,  Box  133. 
ErniHiria.  Kans.  66sol, 


A.XNOl  XCEMENTS 

ISetcspaperg  For  Sale 

CAI.II-OHNIA  OKFSCT  WEKKI.Y  — 
Bargain!  (iro.ss  approximately  .$6aM  : 
price  .$3uM  :  29<;  down.  DEAN  SELL¬ 
ER.*^.  637  E.  Main.  Mesa.  Arir..  X.5201. 
TEXAS  S.MALL  DAILY  in  Pan  Han^ 
die  ai'ea.  I>)ng  establishtMl.  ('ounty-.seat 
bK‘ati<»n.  (ir'ossing  .$l.'»oM  but  under- 
develoiHHl.  Nice  retail  section.  New  dis- 
couiit  store  o|>ening  s«M»n.  I^etterpress 
plant  in  gfKMl  brick  building.  Owner 
retiring,  ('all  or  write  Newspai>er  Serv- 
i<e  ('«j.  Inc,.  215  (*urtis  St.,  Jennings, 
La.  7»»516.  (A('  31  "1  H24-()47.5. 

TWO  MINN.  EX('LrSIVE  WKLIES, 
pnnt«*<|  one  plant,  gt'ossing 
Recreation  area.  High  net.  $47,5hu  — 
29',  down.  Rol»ert  N.  Bolitho.  Bailey- 
Krebbiel.  Bt)\  133,  Emporia,  Kans. 
66s»,i. 


Newspapers  Wanted 

INTERESTED  IN  BUYING  weekly  or 
bi-w€'ekly  in  North  Dakota.  Send  full 
rietalls.  Box  446.  Editor  &  Publisher, 
iiEADY  Ti/  RETIRE?  “Communit>’'- 
minded,  capable  ex-newspa|tei  man,  38, 
sf^ks  growth  w'eekly  in  West,  pre- 
lei'ably  offset.  Slate  terms.  Box  436, 
Editor  &  Publisher. 

NFAXSPAPKH  SKKVICKS 

Features  Available 

190  Newsrooms  like  "NEWSBEAT** 
ideas!  How  about  you?  Exclusive. 
Tw’ice-monthly — $2  month.  Newsfea- 
lures  Associates,  1312  Beverly.  St. 
Louis.  M<i.  63122. 

OFFSET  WEEKLIES— Request  free 
samples,  cartoon  panels  drawn  by 
famous  American  artists.  Our  2l8t 
year.  No  obligation.  Write  Cartoons-of* 
ihe-Month.  Roslyn.  N.Y.  11576. 

Bill  Wallace’s  weekly  column  is  in  60 
papers.  Timely — provocative.  Reason¬ 
able.  THE  SIXTIES.  Box  16.  Fraser. 
N.Y.  1.3753. 

••WHy  TAX  EXEMPT  iminicipal  IhuhIs 
are  at  high  interest  rate.”  writes  Will 
Romkey,  Economist.  D(*an  of  F^litors 
Banking  and  Municipal  Finance  and 
.\dminist  rat  ion.  Wilton.  (5»nnect  icut 
06 '‘'•7. 

Attention !  Syndicates.  newspa|>ers  and 
magazines.  Original  “D.\ FFYN I'PIONS” 
suppli(-d  weekly.  Ibiblisheil  currently  in 
leading  new  spa|K*rs  and  magazines. 
Bt»x  l''l.  Editor  A:  Publisher. 


COUNTY-SEAT  SEMI-WEEKLY.  Aiea  .  ..•  . 

5.  (iicjss  near  .<200. ooo.  (4>uld  go  daily.  *  tilers 

"•.ooo  Mpiart  f<H»t  building  in  $24o;ooo 

price:  25-3i';  down.  Progressive  7.ooo  BKS'f.  M(/ST.  ('heapest.  Two  heads, 
town  right  for  chain  o|>eration.  .lim  .SNAPPY  FILLEF^S.  Sample  free. 
.'^«iuthern  Newspiijn-r  Sales,  6329  Ash,  Write  61o  Wataga  Dr..  Louisv.lle.  Ky. 
Raytown.  Mo.  64i;’.:b  lo2o6. 


E&P  Employment  Zone  Chart 


U&e  zone  numnei  to  indicate  location  without  specific  Identification 


XKVVSI'APKK  SKKVICKS 

Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING  -TRUCKING 
Exiiert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
.i,i-.S9  Fourth  Street 
Brooklyn.  N.Y.  11231 
(AC  212)  JAckson  2-6105 

MACHI.VEKY  &  SI  PCLIES 

iiirlinn  Sah‘ 


PUBLIC  AUCTION 

NEWSPAPER  PLANT 

TUESDAY  &  WEDNESDAY 
April  2nd  &  3rd— 10:  A.M. 

The  Mechanical  and  Production  Ma¬ 
chinery  and  Equipment  formerly 
used  to  publish  the  New  York 
World-Telearam  &  Sun  and  the 
New  Y'ork  World-Journal-Trihune 
will  he  sold  piecemeal  and  in  suit¬ 
able  lots,  for  cash  and  immediate 
removal,  on  the  premises  at: 

THE  NEW  YORK 
WOULD-TEl.ECUAM  HI.IX; 
12.')  Barclay  .St.. 

Xow  Yark  (.'ity 

ALL  A.C.  Motors 

ty-HOE  SUPER  PKOnUUTION 
NEWSPAPER  PKE.SS  UMTS 
22''''|"  rut-ofl.  with  Siilistruitures, 
Paper  Roll  Stands.  Motor  Drives, 
etc.:  IL'-lUv'h  Sj«»d  DOUBLE 

FODDERS  with  Skip-Slitters,  etc.: 
.'i-HURDPrrRON  UNIT.'  for  preci¬ 
sion  insettinir  of  preprintisl  eo|iy. 
with  Vaiutim  boxes.  scanners, 
inieumatic  controllers,  etc.,  plus 
Com|iens:itor  Rollers  with  Selsen 
motors;  12  CU  TDEK-Il  AMMEli 

Newsiiaiier  Press  Conveyors  to  M.ail 
RiM>m;  JAMPOL  Mail  Rixim  Con¬ 
veyors:  JA.MPOD  Pushers:  PARK¬ 
ER  SIC.NODE  Model  K\\  Wire 
Tyimr  Machines:  C.VPCO  Portable 
Ink  Fountains;  Paper  and  Plate 
Convc'yor  Systi-ms  etc..  PI.U.S 
larre  assortment  of  HOE  Press  and 
Folder  Parts  .and  Accessories. 
STEREOTYPE  EQUIPMENT  in¬ 
cludes  HOE  Monarch  Dry  Mat 
Rollers:  KEMP  Furnaces;  WOOD 
Autoidates  and  Autoshavers;  .STA- 
H1  Twin  Pl.ate  Curved  Plate 
Routers;  .Mat  Dryers.  Scorcher.  Fl:it 
Plate'  Casters  end  Shavers.  Kadieil 
Arm  Routers.  Trimmers,  Ji)r  .'-aw 
ami  Drill,  etc.:  STA-HI  Mobilplatc* 
Racks,  Dump  Trucks,  etc. 

47-I,ATE  STYLE  INTERTYPE  MA¬ 
CHINES  Serial  No.’s  IIUOU  to  over 


mfp 


SERVICES 

Composing  Room 

INTERTYPE  FOTOSEDER 

Ser.  No.  284 

RECONDITIONED 
AND  GUARANTEED 

Ready  for  Immediate  Delivery 

Equipped  with  four  masazines.  four 
fonts  of  mats.  8  lens  camera.  Will 
accommodate  sizes  IhrnuKh  4S  point. 
Gives  high  caliber  production.  Con¬ 
tact: 

INLAND  NEWSPAPER 
.MACIll.NERY  CORPORATION 

172(1  Cherry  Street 
Kansas  City.  Missouri  64108 
A.C.  M6— BAItimore  1-9060 


3  TTS  PERFORATORS 
Excellent.  BarKain. 

Box  436.  Eilitor  &  Publisher 

P.W.J.  JUSTO  WRITER  —  pair  for 
sale:  12-pt.  Italic  type  on  recorder: 
8-pt.  Humbolton  reproducer:  excellent  ' 
condition.  Only  IS  months  old.  Servicel  ' 
under  maintenance  contract.  Priced  to  ‘ 
sell.  Ph:  (AC  615)  581-8850.  ext.  29. 

"(^'lity  machineW  > 

"NOT  JUST  FIXED" 

LINOTYPES:  Model  3U8  with  1.  2  or  8 
magazines. 

INTERTYPES;  Model  C-2’s  and  C-3*i  ! 
with  front  changes,  pedestal  bases  k 
S.N.  to  23.000.  I 

Choice  of  electric  or  gas  pots.  1 

LUDLOW^S:  and  24-Em  Casten  i 

with  electric  or  gas  pots.  Cabinets,  , 
sticks  and  fonts  of  mats. 

Check  with  Mj  before  you  buy.  Our  jpe 
i'ial  deals  and  low  prices  will  open  you*  ^ 
eyes.  ^ 

LINOTYPE  MAINTENANCE  CO.,  f 
"Fine  Typesetting  Machinery  Since  1932"  1 
37  Warren  St.,  New  York,  N.  Y.  10007  ‘ 

FRIDEN  JUSTOWRITEHS.  completr  [ 
set  with  table;  2  years  old,  like  NEV  ^ 
condition.  Good  news-type  faces — 9  sM 
12-pt.  BARGAIN:  $4,(iu0  our  plant 
The  SUN,  212  Chatsworlh  Dr.,  Sat 
Fernando.  Calif.  91341. 

FRIDEN  JUSTOWRITERS.  two  r. 
corders,  12-pt.  Galvin  roman;  repro¬ 
ducer.  8-pt.  Newstype.  Avail.  Mar.  1 
(Torner  Cupboard.  P.O.  Box  7007,  Or 
lando,  Fla.  32804.  or  phone  (AC  305  ' 
644-2255. 


COMPUTER — 230B  (lom/Set  incluile 
readers,  punches,  programs.  Purchast 
or  lake  over  lease.  Being  replaced  b 
larger  system.  Ma.v  Ih-  seen  in  da 
I  uperation.  Box  448.  Erlitor  &  Puhliahe 

illlllllllllllllllllllllllllllllllBIk 


=  TWO  (2) 

i  INTERTYPE  MONARCHS 


CabinMs,  18-Sa\vs;  rnnif  Presses; 
Full  Page*  Eleviit<>r  Storage  Cab¬ 
inets.  Raising  Turllr.s  and  large 
quantity  miscellanemis  tuo  numerous 
to  mention. 

PHOTO  ENGKAVINf;  DKPT.  with 
Lali  Vantlerco  )k  219  PnM>f  Press. 
(  hemco  Pow<l4‘rless  Etchers,  Sinks. 
Liti  Table’*',  Router,  Hcvelrr.  etc. 
ADDKFSSING  FCHIPMFNT  Of- 
lice,  M.achine  Shop  Kiiuipment. 


.Snip  I  ndi'f  SuftvrvLsian  e/ 

PAINT-ART  SERVICES,  INC. 

Benjamin  Allman,  Auctioneer 
261  Broadway,  N.  Y.,  N.Y.  KiUO’ 
Phone  (212)  WOrth  4-2350 
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schinery  A  Supplies 


BUY  OR  SELL  EQUIPMENT  THROUGH  E&P'S  REGULAR  WEEKLY  LISTINGS 


('.ompasing  Room 


AVAILABLE 

FOR  IMMEDIATE  DELIVEBT 

MODEL  200A  PHOTON 


Ad  Master.  Will  arronimodute 
sires  6  through  60  point.  Complete 
with  type  disk.  Give  film  as  an 
end  product.  Inspect  and  operate 
before  purchasinc.  OfTered  “as  is,” 
or  delivered,  installed  and  guar> 
anteed.  Contact: 

INLAND  NKWSPAPER 
MACIIINEKY  CORPORATION 
1720  Cherry  Street 
Kansas  City,  Missouri  64108 
A.C.  816— UAItimore  I-906U 


I,  I  (1  r  I  I)  A  T  I  N  (i 


Perforator  Tape 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  USA.  All  colors 
— Top  Quality. 

Call  or  Write: 

PORTAGE  (216)  PO  2-3555 
25  E.  Exchange  St.,  Akron,  Ohio  44308 

Prefixes  &  Machinery 

NEWSPAPER  PRESSES 

HOE  COLORMATIC  PRE.SS  (1960) 
1  Unit — 22%* — Double  Folder — Skip 
Slitter — Reel  and  Paster. 


HOE  COLOR  CONVERTIBLE  (1951) 
6  Units — 23A — Color  Cylinder — 3  Re¬ 
verses  —  Double  Balloon  Folder  —  AC 
Unit  Drives — Reels  and  Pasters. 


GOSS  HEADLINER 
AND  ANTI-FRICTION 
22%  —  6  Units  —  1  Folder  —  (1939)  3 
Units — 1  Folder — Color  Deck  (recent)  — 
Skip  Slitter  —  Balloon  Former  —  DC 


This  choice  (siuipment  recently  removed  strive  w  G.E.  Rwtifmrs  Reels 

I  com  the  former  World-.Io.iriial-Tribuiie  Tensions— WILL  DIVIDE. 


Mfslel  111  IntertyiK-.s  (1  721 
Nos.  3ll7211-3o7tiK  t  12  emsi 
Mislel  (II  1  Intertypes  190-72-341 
Nos.  1  (12(12-1 11  IlMl  (42  ems) 

Mixlel  3(1  Linotyiie  Mi.xer  (90-72-311 
No.  ."..7971 

Mixlel  33  Rangemaster  Linotyix- 

(I  721  No.  6I32I 

.Mixle)  s  Linotyiies  (3,  ilol 

Nos.  1«(  37-479 11 -479 12-497.8x.495fi7 

Most  with  Hlowers-Saws-Qiiadders 

.\ll  with  Electric  l‘ots-Keeilers-AC 

Star  .\uto.setter  Units 

Ludlow-  TyiMigraphs  (22'j-12  pt  I 

.Nos.  10(179-106(10-1 2071 

K.lrixl  Striixiisters-Electric 

Nos.  F2673E-F3361  K-F4ofil  E 

V’andercixik  Prixif  Presses 

Mixlels  327A-2U(-23 

.1//  rrii.foUtlhly  f'ruf'ii 
(  intI  Itfiitlrd.  f.i'.h.  Vi’Ti'  )  otk 

HEN  SHULMAN  ASSOCIATES 


WOOD  PRESS  (1951) 

4  Units — 22% — Tension  Lockup — Dou¬ 
ble  Folder — Unit  Drive. 


GOSS  HSLC  AR<n  TYPE  PRESS 
12  Units — 22% — 4  Folders — Skip  Slit¬ 
ters  —  Color  Stripers  —  4  DC  Group 
Drives  w  new  G.E.  Rectifiers — COM¬ 
PLETE  STEREO — 8  ton  Electric  Metal 
Pot — 2  Wood  Juniors — 2  Autoshavera - 
WILL  DIVIDE. 


GOSS  HSLC  ARCH  TYPE  UNITS 
7  Units — 22% — Color  Cylinders — 2  Fold¬ 
ers  w  1  Balloon  Former — 2  AC  Group 
Drives— WILL  DIVIDE. 


(/(  rcu.o.mm  v  HOE  SIMPLEX  (1948) 

(.,((,•,/  1(1, /  iM.lnl,  \,-:c  )„ifc  24  page— 22%— Color  Cylinder— %  and 

HEN  SHULMAN  ASSOCIATES  *4  Folder  —  AC  Drive  —  COMPLETE 

(la  E.  42iid  St..  N.Y.  17.  N.Y.  OX  7-179'  STEREO — Turtles — Chases — Goss  45  W 

—  Roller- -Sta-Hi  Master  Former — Elec- 


2  TTS  Stanilard  Perforators 
I  Mixlel  31  Linotyiies  for  TTS 

w. ith  .Adapter  Keylx, arils  Operating 
I  nits  Electric  Pots  .\C  Motors, 
etc. 

Nos.  (1 1  2S4-fi  1 2S(1-(11 293-6 1 2!(  I 
HEN  SHULMAN  ASSOCIATES 
6(1  K.  rjrid  St..  N.V.  17.  N.Y.  OX  7-1799 


iced  three  times  a  year  by  H.C.M. 
Corp.  since  purchaseil.  PKODL'CES 
GOOD  QUALITY  COLOR  PLATES. 
(Aintact  David  (I.  Wade.  Florida  Pub. 
Co.,  1  Riverside  .Ave..  Jacksonville.  Fla. 
3:'2ni. 


Mnilroom  Equipment 

WIRE-TYER.  model  101  BA,  automatic 
compression  head,  in-feed  and  out-feed. 
High  spwd.  Single  tie  or  double  tie. 
Spare  tying  head.  Inexpensive.  South- 
town  Economist,  728  W.  65th  Chicago. 
111.  60621.  (AC  312)  487-1400.  e.xt.  18. 

Miscellaneous  Machinery 

■MISCELLAN  eo  u s  machinery 

6  19(1  KW  G.E.  R.ctifiers 

Iniuit  229  A(  Ouiput  239  DC 
-  290  KW  G.E.  Rectifiers 

Input  229  AC  Output  239  D( 

HEN  SHUL.MAN  ASSOCIATES 
59  L.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4.790 


Presses  &  Machinery 


SCOTT 

PRESSES 


Manufactured 

1947—1948 


trie  Metal  Pot — Wood  Pony  Autoplate 
— Sta-Hi  Master  Router. 


DUPLEX  TUBULARS  (2  to  1) 

24  page — 16  page — 8  page  Decks — with 
or  without  complete  Stereo — AC  Drives. 


. . — - - - ben  SHULMAN  ASSOCIATES 

Engraving  Equipment  60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 

6-UNIT  SCOTT,~21Mi''  cut-oflf.  high 
V  u  I  Igr'iiiw  i;  » ,.U  press,  reversible  for  4  color  all 

'  pages,  complete  with  stereo  and  mag- 

Serial  No.  0'_322412  r.esium  saddles  for  direct  printing.  For 

In  excellent  condition  ;  purchasril  in  sale,  or  lease  with  up  to  25,000  feet  of 

Oct.  1962;  has  black  and  white  and  i  truck  dock  fl(X)r  st>ace.  Box  218.  North 

color  scanning  heads:  has  67  line  and  I  Andover,  Mass.  01845.  Ph :  (AC  617) 

77  line  cutting  heads:  has  lieen  st-rv-  685-5128  days:  475-4684  nights. 


HURLETRON  INSETROL 

2  Complete  Units — AC  equipiied  Practi¬ 
cally  new — removed  from  the  New  York 
Herald-Tribune. 

BETN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 

FOR  SALE:  GOSS  SUBURBAN,  three 
units,  t/(|  and  %  folder.  Miscellaneous 
additional  equipment.  1960.  Elxcellent 
condition.  Available  immediately,  units 
and  folder  skidded  for  shipment,  other 
parts  crated.  Ready  to  load — $44,500. 
Contact  Michael  Mead,  Central  Pub. 
Co.,  P.O.  Box  188.  Warren,  Pa..  16365. 

Ph.  (814)  J723-8200.  _ 

6  UNIT  GO.SS  UNIVERSAL 
48  p.age  capacity,  two  color  humps, 
twinned  drives,  end  roll  fed,  semi- 
autoni.atic  tensions,  offered  complete 
with  all  stereo,  including  Wo(xl  Pony 
Autoplate. 

Still  on  eilition— located  Southeast. 

Available — Late  19611 
INLAND  NEWSPAPER  MACH.  CORP 
1720  Cherry  St.,  Kansas  City.  .Mo.  04109 
A  C.  816— HA  1-9069 


36  Units — 8  Folders 
22%*  cut-off 

Now  set  up  in  lines  of  12-12-6-6.  Will 
divide  to  suit  your  requirements. 

This  equipment  in  excellent  condition 
and  compiete  with  Heavy-Duty  3  to  2 
F'olders ;  with  C-H  Conveyors:  Ball(K>n 
Formers:  AC  Unit  Drives:  Reels  and 
Pasters:  Trackage  and  Turntables : 

Capco  Color  Fountains  with  Rails  on 
each  unit — and  all  accessories. 

Available  are  Color  Cylinders  and 
Single  or  Double  Reverses. 

Priced  most  attr  irtively 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4.590 

OFFSET  26*  CHIEF  PRESS.  $2,200; 
20  X  24  Gootikin  camera.  $1,200.  Pnr- 
tola  Reporter.  Box  1093,  Portola,  Calif. 
96122. 

16-PAGE  1949  GOSS  UNITUBE  72741 
and  stereo  equipment.  Good  care,  mini¬ 
mum  use  running  8,000  daily.  Wabash 
(Ind.)  Plain  Dealer  Ph:  663-2131 
24  PAGE  GOSS  UNITUBE 
Three  color  humps,  balloon  formers, 
tension  plate  lockup,  subfed.  all  stereo 
includeiL 

Offered  at  bargain  price — see  on  edi¬ 
tion —  locntfxl  Midwest. 

Offered  Exclusively  by: 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.  Kansas  City.  Mo..  64108 
A.C.  816  -BA  1-9069 

CLINE-WE.STINGHOUSE  press  con¬ 
trols  (two  cab.)  very  good  condition; 
drives  include  two  60  HP  motors  -)- 
two  TVs  HP  starter  motors,  hydraulic 
brakes,  AC  unit  drive,  extra  60  HP 
drive  motor  new  in  ’53:  control  panel 
new  in  '53.  used  with  4-unit  double¬ 
width  press.  Contact  C.  A.  Porter. 
Telegraph-Herald.  Dubuque,  la.  52001. 

GOSS  TUBULAR  ROUTER,  friction 
cone  driven  head  AC  motor,  exceilent 
condition.  Geo.  Oxford,  1000  Liberty 
Rd..  Boise,  Idaho  837()4.  Uriced  low! 

TWO  SHEET-FED  FL.AT  BED  Cottrell 
presses  (1875-1890).  Best  offer  takes. 
Write  Lambcrtville  Record,  Lambert- 
ville.  New  Jersey  08530. 

Web  Offset  Presses 
FOR  SALE 

Economically  Priced  for  Immediate  Sale 
Offered  Subject  to  Prior  Sale 

ONE  I  NIT  THATCHER  web. 
22*%"  cutoff,  *«*  and  *4  paw  folder, 

1  paper  n>ll  stand  and  15  h.p. 
variable  s|Me<l  motor. 

TWO  I  NIT  THATCHER  32"  wvh. 
rutoll.  ’o  anfl  I4  pa4'e  folder. 

2  roll  sUinds,  !('  h.p.  drive. 

TWO  CNIT  THATCHER  36"  web. 
22*^4"  cutolf,  *2  nnd  *4  pajre  folder, 

2  roll  stand.s,  10  h.p.  Adjustospeed 
drive. 

TWO  I'MT  VANCil  ARD  36"  web. 
22'-j"  cutoff,  anil  *4  pa^o  ft>l<lcr. 

2  roll  stands.  U.  S.  Electric  10  h.p. 
drive. 

FOl'R  CNIT  VANCI  ARD  31"  web. 
22'j"  cutoff,  *2  un«l  >4  pa4r«‘  jaw 
folder.  4  roll  stands.  30  h.p,  A('  DC 
drive. 

FOl'R  TNIT  VANCrARI)  31"  ueb. 
22*0"  cut<»ff.  *(.*  an<l  *4  pa^r'v•  j:iw 
folder,  4  roll  stands,  1.5  h.p.  AC  IM* 
drive, 

FOl’R  I  NIT  HANTSCHO  36"  ueb. 
22^4^  cutoff,  heavy  duly  H.S-SOO  ja  v 
type  ‘4  and  double  paraile! 

folder.  4  ndl  stands.  2  chill  rolls. 
5?a8  dryer.  60  h.p.  AC  DC  drive  and 
converter. 

hor  1/err  {'•  mf'lrtp  /V.rtriefit-ii. 
Iufonuati4'H  umi  f^ruiiiff  Cofitait 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
1720-C  Cherry  Street 
Kansas  Citv,  M  ssouri  61108 
(816)  2:i-0U6(; 


Presses  &  Machinery 

G(JSt> — five  units,  color  hump,  four 
folilers  with  b.xlloons  and  Utb  slitter  for 
(nserts.  Plenty  of  angle  bars.  40  pages 
straight  or  80  page  collect.  It  will  de¬ 
liver  40,000  papers  per  hour  off  two 
folders.  Ideal  press  for  daily  in  SOM  to 
5((M  bracket.  May  be  purchased  on  our 
floor  or  erected  in  your  building.  Can  be 
seen  in  operation.  Here  is  a  press  that 
will  fill  some  publisher’s  requirements. 
It  is  a  first-class  printer  and  well  main¬ 
tained.  Call  George  A.  Edgar,  313-962- 
3703. 

WOOD  PONY  AUTOPLATE 

Heavy  Duty,  Year  I960 
Length  page  cutoff  23-9/1 6  " 

JOHN  GRIFFITHS  CO.,  INC. 

420  Ivcxintcton  Ave.,  N.Y.,  N.Y.  lOOlT 

We  offer  two  quality  presses 

TWIN  GOSS  UNITUBULAR 
32  Page  Copacity 

with  two  full  color  cylinders,  2 
hea\y  duty  tubular  folders'Cross  a.H> 
sociated  and  mcnlern  electrical  press 
drives.  New  5*ton  metal  pot.  dual 
tubular  stereo  equipment.  Equip¬ 
ment  is  2(1  years  old,  excellent  con¬ 
dition,  quality  color  production. 
Available  for  installation  September 
1968.  Can  be  seen  in  operation  in 
California. 

4-UNIT  HOE  PRESS 
22V4'*  eu^o1f 

Factory  enffineered-built  2-Sl'l*ER 
PRDDl  CTION  ARrHTYPE-2-COL- 
OR  CONVERTIBLE  CNITS  87*2 
between  frames,  96  pase-^ouble 
folder  with  Cutler-Hammer  convey¬ 
ors,  one  color  hump,  3  reversible 
unit  couples,  4  dual  color  ink  rails, 
reels,  tension  and  pasters,  dual  2- 
speed  G.E.  drives  and  cubicle  con¬ 
trols;  14,060  p.p.h.  prtMluction 
speed. 

Packaffe  deal.  Completely  recondi¬ 
tioned.  Delivered  and  installed,  in- 
cludinie  electrical  work.  Delivery  for 
installation  September  1968. 

It’nte  for  particulars. 
NEWSPAPER  EQl'IPMENT 
SERVICES.  INC. 

P.O.  Box  1144,  Station  A 
San  Mateo,  Calif.  94403 

DUPLEX  UNITUBULAR 

4  Units  with  Double  Color 
Combination  &  72 
Substructure  &  Stereo  Machinery 

JOHN  GRIFFITHS  CO.,  INC. 

42((  Irf-xingtuii  Ave..  N.Y..  N.Y.  inoiT 


Stereotype  Equipment 

STEREOTYPE 
3  STAHL  Miister  Formers —22'34  " 

3  lt[  Ton  Eler'trir  Stereo  Pot« 

I  WOOD  Automatic  Autoiilates 

4  wool  (  Autoxhavera 

1  ST.XHL  Twinidate  Router 

BEN  SHUL.MAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-t.59o 


W'anted  To  Buy 

DRY  MAT  ROLLER.  late  model.  State 
price,  make,  full  particulars.  AC  Box 
397.  Bklitor  &  Publisher. 

INSERTING  MACHINE  WANTED. 
Prefer  Sheridan  5-head.  Write  stating 
condition  and  price  to  Box  321,  Editor 
&  Publisher. 

NEWSPAPER  PRESSES 
COMPLEFE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

M  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4.599 
WANT  TO  BUY  the  following  used 
fonts  in  good  condition: 

1  font  of  24-pt.  Bodoni — regular  and 
Italic  (2  letter  mat)  for  Intertyi>e  72 
channel  machine. 

1  font  48-pt.  Bcxloni-bold  for  Ludlow 
1  font  60-pt.  Bodoni-bold  for  Ludlow 
Contact  J.  Dellamano.  Prod.  Sui>t., 
The  Reformer.  Brattleboro,  Vt.  06301._ 
I  \VEB-FED  OFFSET  newapajier  press. 
I  8,  12  nr  16-pages.  Nowata  Dally  Star, 
'  P.O.  Ill  X  512.  Nowata.  Oklahoma  71948. 


editor  8c  publisher  for  March  16,  1968 


Career  Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


Academic 


COMMUNICATIONS  PROFESSOR : 
preu-radio-T\’  experience;  versatile: 
advanced  degree.  Leadership  potential 
for  pioneer  major  in  Western  four- 
year  college.  Resume.  Bo.\  430,  Editor 
&  Publisher. 


Administrative 

MANAGER  to  take  complete  charge  of 
growing,  offset  weekly  newspaiier  and 
job  printing  department  in  sunny  Ari¬ 
zona.  Modern,  air-conditioned  building 
and  good  equipment.  A  beautiful  city  in 
which  to  live  with  wonderful  climate, 
marvelous  schools  and  great  growth 
potential.  A  fine  opportunity!  Reply  to 
Ray  Barnes.  Publisher.  Chandler  Ari¬ 
zonan,  Chandler,  Arizona  85224. 

PUBLISHING  DIRFCTOR 

National  professional  association  seek¬ 
ing  person  to  plan  and  direct  exten¬ 
sive  publishing  program.  Publishing 
exi)erience  essential.  Salary  open.  In¬ 
quiries  welcome.  Send  resume  to  Box 
323.  Editor  &  Publisher. 

GENERAL  MANAGER  for  prize¬ 
winning  weekly.  30-miles  from  N.Y.C. 
Need  publisher's  right-hand  man,  to 
assist  with  ads,  news,  community  re¬ 
lations,  personnel,  printing,  purchasing, 
sweep  the  floor  if  necessary.  A  real 
nurniter  two  Boss,  Gntss  in  8.”*00,000 
class.  Salary  ?1  u-1 to  start.  Box 
(3s.  Editor  &  I’ublishcr. 

ASSISTANT  CONTROLLER,  experi- 
enctsl :  daily  metnt  offset.  so-M  circula¬ 
tion.  .Area  fi.  Public  cor|>oration  ex- 
IK-rience  preferreii  including  stiK’k 
transfer,  etc.  .Send  complete  resume, 
salary  exi>ecte<l  t<i  Box  .Inn.  Editor  & 
Publi.-hei. 


(Circulation 


CIRCULATION  DIRECTOR  —  Experi- 
enced  person  needed  to  assume  control 
of  lar^re  combination  daily  in  Chart 
Area  4.  Proven  backjn’ound  of  success 
must  accompany  desire  to  join  organi- 
7.ation  jrrowintr  rapidly  enousrh  to  re« 
ward  your  efforts.  Send  full  resume 
in  confidence  to  Box  476,  Editor  & 
Publisher. 

CIRCULATION  OPPORTUNITY  prow- 
injr  70,000  class  paper.  Zone  5.  Ajrcrres- 
sive  district  mana^rer  needed  (most 
likely  from  smaller  paper)  to  be  trained 
as  future  circulation  manager  for  other 
properties.  Good  salary.  l)onus.  benefits. 
Great  position  for  promotion-minded 
man.  with  real  objective.  Replies  con¬ 
fidential.  Resume  to  Box  455,  Editor 
&  Publisher. 

KXP.\M»1N<;  AM.  PAILY  in  fast- 
vniwinvr  cf«mi»et  it  Ive  area  de>ire.<  two 
Pistrict  Managers,  bleal  for  .a  ViHinv. 
iialus! rioiH  i*ers4ui.  Salar.v  plus  incen- 
tiv«.  Write  H<>\  Pli,  Editor  &  Pub¬ 
lisher. 


iNTKK.N ATION AL  PI  liLISlIKK  of  , 
t  r.ade  lUajr.azines  .aiul  ealaloLTUes  sia'ks  ' 
an  Assistant  To  The  <'irculati<*n  Man-  i 
a^rer.  I’luisual  vrniwth  s|»ot  for  someone  | 
vv  th  ;jt  least  1-year  of  controlle<l  or 
paid  e'rculation  e\|K*rienc*e.  Excellent  j 
workunr  cfuid'tiiins  in  North  Jersey 
suburb:  t‘*p  frinj'e  l>enerits.  Submit  full  ' 
resiinu  infliMl  nL'  salary  re*iuirements. 
Ib.v  1^;.,  Editor  A:  Publisher. 


(  lassified  Advertising 

KE.-^roNSIBI.E  ro.^ITKIN 
E\|H»rienc«*<l.  sales-oriente«l  classifiefl 
a«lvert  isinjr  manauo*r  Nvant***!  U>  take  ' 
«  xer  six-T*erson  '^tafV  for  hirrh  ipiality.  : 
ol.en;  tvFUiiuLr  dai'y.  W«  iu-.nI  .v  man 
with  enthusiasm,  driv*-.  imaLrination. 
\^h^^  has  luMui  classifit»d  m.anarrer  for  a 
smaller  pa|K»r.  or  secoml  man  in  laijzer  ; 
operat  !on.  Resimns  bility  Lrreat .  re- 
wunb  in  pr'*p«»nion.  including;  Ikuius. 
profit -shaririLf.  pai»t  insurance,  promo- 
tion  op|M»rtunity  many  f>ther  frinvres. 
Sen<!  resume,  refcreru'e*  to  (Jeneral 
Manavrer.  Kankikc-'  1  >aiiy  Journ;il. 
Kankakee,  llbtio  ‘  fiunni. 


i  lassi Afivprtisittf: 

SOMEWHERE  IN  NEW  ENGLAND 
there’s  an  ambitious  young  man  with 
some  classified  experience  who  yearns 
for  management  responsibility.  The 
position  is  waiting  for  a  self-starter 
who  wants  to  join  a  medium-size  daily 
in  southern  New  England.  Permanent 
position,  good  fringes.  Include  salary 
requirement  with  resume.  Apply  in 
confidence  to  Box  470,  Editor  &  Pub¬ 
lisher. 

IMMEDIATE  OPENING  for  experienced 
Classified  Advertising  Representative. 
Minimum  two  years  experience  with 
dally  or  pro.uressive  weekly.  GfM>d  salary, 
l>onus  plan,  top  company  benefits.  Ideal 
place  to  live,  coastal  area.  Zone  3. 
Send  brief  resume  including  minimum 
financial  requirements  to  Box  445,  Edi¬ 
tor  &  Publisher. 

WERE  SEEKINtJ  a  inalure  wimian 
who  is.  or  has  l»een.  a  .successful  clussi- 
fietl  ailvertising  su|K-rvisor  of  a  large 
flaily  or  the  alert  manager  of  a  smalb  r 
operation.  If  you  have  niastertnl  a  gtsHl 
system  ami  know  how  to  teach  it  to 
others;  if  you  are  free  to  travel  .  .  . 
this  could  l»e  y<uir  opiMirlunity.  Dur 
group  of  me«]ium-si7.ed  dailies  is  IiMik- 
ing  fi>r  a  classifitsl  s«j|>ervisor  to  spruce 
up  systems  anti  train  i>ersonnel  on  its 
!*a|*ers.  Y<»ur  ctimprehensive  reply 
shoubi  inclutle  past  enii>lt»yment  ami 
remuneration  ilesiretl.  (\)nfi»lential. 
Write  Box  r»lo.  Etlitor  &  Publisher. 


Display  .idvertisin^ 

COMPETENT  AD  MAN  for  6-day  off¬ 
set  daily  in  swinging  retail  market. 
General  Mgr.,  Daily  Star,  Hammond, 
La.  70401. 


AD  MEN,  25-35,  to  train  as  assistant 
publishers  in  solid-growing  modem  off¬ 
set  weekly  chain.  Elmo  Smith.  Route 
4.  Box  217,  Albany,  Oreg.,  97321. 

DISPLAY  SALESMAN.  .S-day  daily. 
Northern  California.  The  Post-Dispatch, 
Box  152.  Pittsburg.  California  94565. 

DISPLAY  AD  SALESMAN  or  woman 
for  unopposed  6-8  page  offset  daily  that 
should  he  10-12.  Base  salary  $110  weekly 
plus  commission,  health  insurance,  va¬ 
cations.  Write  hew  Williams.  Ketchikan 
(Alaska  99901)  Daily  News. 


MAJOR  DAILY  NE^\^SPAPER  in  N.Y. 
metropolitan  area  seeks  an  experience<l 
display  salesman  for  its  retail  adver¬ 
tising  department.  Copy  and  layout 
ability  is  helpful  in  this  excellent  posi¬ 
tion  where  you  will  work  with  decision¬ 
makers  in  a  competitive  market.  $11,000 
per  year  to  start  with  plenty  of  ad¬ 
vancement  potential.  Reply  in  strict 
confidence  to  Box  464.  Editor  &  Pub¬ 
lisher. 

\VONI»KRErL  ()IM‘()HTrMTY  for  a 
young.  r\|>eriem’e<l  ne\vspa|H*r  ndver- 
tising  salesman  with  a  morning,  eve¬ 
ning  ami  Sunday  newspaiker  in  f’hart 
.Area  3.  Must  have  e\«»<*utive  iM»tential 
and  DESIRE.  .Semi  resume,  incluil’iig 
rei'erem-es.  to  Rn\  |sv.  }<>lit4ir  A:  I‘uh- 
lisher. 

AD  MANA(;ER-SALESMAN  wanle^I 
for  fast-growing  chain  of  w'(»ekly  news¬ 
papers  in  western  N.Y.  area.  Aggres¬ 
sive  man  want***!  to  i>rgani7.e.  s«dl  ad¬ 
vert  is'ng  for  thr«**  newspaiHM's  and 
shoiipiiig  guide.  Base  salary  plus  com¬ 
mission.  lilK*ral  fringe  Umefits.  Chance 
t<i  build  own  advertising  <let»art?mnt 
froni  iKittom  up.  Write  Box  ^uS.  Editor 
&  Publisher  with  full  resume  and  re- 
ouirements.  Prefer  man  fn»m  general 
a?*ea  of  western  N.Y. 


ADVERTISING  M  WAtJER 
Miwlern.  offset  newspaiter  is  .seeking 
assistant  manager  to  take  full  charge 
in  Eebmary  P.M;*t.  when  present  tnan- 
ager  retires. 

Prefer  man  under  4u  who  can  sell  and 
who  is  able  to  train  staff.  Challenging 
opportunity  for  man  with  i<leas.  filuu 
circulation  daily.  Salary  plu.s  Ihuius. 
Ad\  a  nee  op|K»rt  unit  ies. 

Impiiries  confidential.  Please  send  full 
resume  to  Herman  Schaafsma 

NORWALK  REl  LECTOR 
I’.fb  Bn\  71.  Norwalk.  Ohio  ns.’»7 


I  Display  Advertising 

l)l.‘4|*L.\Y  SALK.<M.\N  for  i>fl.Tnoon 
I  ilaily.  Omtiict  Dim  Hall.  Daily  Heralil. 
I  Roanoke  Rapids.  N.  C.  27x70. 

i  ADVERTISING  SALESMEN.  retail 
I  ami  classifie<i.  for  dally  newspai>ers  in 
I  K&P  /.ones  5,  7  and  s.  Sen»l  complete 
I  typewritten  resume,  references  to  In- 
'  land  Daily  Press  Assn.,  luu  W.  Monro<  . 
('hicago.  III.  606u:i. 


I  MANAGER-SALESMAN  Suburban  I 
I  group  of  .\B('  weeklies.  Zone  2.  mnds 
e\p<Mience<l  ad  man  to  ilevelop  high 
income  town  for  one  of  its  ]»ri7,e-win- 
ning  papers.  Excellent  opjKirtunity  fi»r 
.iggressiv«‘.  imaginative  salesman.  •'<175 
-f-  incentives  to  start.  Box  .M'',  Kdittu* 

&  Publisher. 

DISPl.AY  SALESMAN  with  manage¬ 
ment  ambitions.  .\.J.  wt»ekly  group. 
SD»M  class  plus  incentives.  Box  513, 
Editor  &  Publisher. 

WANTED:  A  man  that  can  SELL 
,  and  SERVICE  retail  accounts  in  sunny 
Eloriila.  If  you  have  a  proven  sales 
r<H*ord.  want  to  work  in  a  new  plant 
in  a  fine  community  V  Box  .'•Ott,  Editor 
&  Publisher. 


Editorial 

I  VIRGINIA  AFTiaiNOON  DAILY  ha* 
two  oiwningrs  for  experienced  reporter 
I  and  desk  man.  Short  hours,  eooil  pay. 
i  pleasant  surroundinics.  Box  264,  Ekiitor 
:  4  Publisher. 


I  Editorial 

\  NIGHT  AND  SUNDAY  EDITOR,  man 
or  woman,  to  take  charge  of  4-man 
nightside  department  and  Sunday  paiwr 
of  18.300  daily.  Copy  and  wire  experi¬ 
ence  needed.  Elxcellent  salary  and  ben¬ 
efits.  Write  or  call  Dick  Watts,  Eklitor, 
Ix)gansport  (Ind.  46947)  Pharos- 
Tribune  4  Press. 


EDITOR  for  expanding  suburban  paper 
on  Niagara  E'rontier.  Site  of  new 
N.Y.S.  University.  Growth  situation  un- 
excellerl.  Amherst  Bee,  5564  Main  St., 
Buffalo.  N.Y.  14221.  (AC  716)  632- 

4700. 

I  NEWS  EDITOR  for  fastest-growing 
:  semi-wrekly  in  Chart  Area  4.  County 
J  loadeil  with  industry.  Good  working 
conditions,  pension  plan  after  5  years; 
i  car  furnished  for  business.  Salary  open. 
Box  310.  Editor  4  Publisher. 


CRITICAL  ANALYSIS  is  the  answer. 
The  reporter  who  can  do  it  and  is  in¬ 
terested  in  writing  heady  stories  about 
,  his  community’s  economic,  social  and 
\  political  questions  will  find  the  Sun 
'  Newspapers  a  satisfying  place  to  work. 
'  We're  a  weekly  group  of  50,000  ABC 
;  circulation,  and  we’re  growing.  We  ar, 
I  looking  for  a  craftsman,  about  30.  who 
'  reads  widely  and  writes  well,  and  who 
can  apply  a  strong  liberal  arts  back- 
ground  to  local  and  regional  problems. 
Pay  is  gooil ;  so  is  the  future.  Fringes 
(  are  complete,  including  profit-sharing. 
If  you  are  firmly  grounded  in  history, 
economics  and  political  science,  write: 
Charles  Hein.  Sun  Newspapers,  4805 
South  25th,  Omaha,  Nebr.,  68107. 


TOP-FUGHT  REPORTER-WRITER, 
news  gatherer  wanted  to  write  the  lead 
story  each  daily  in  small,  quality  daily. 
27-miles  north  of  Fort  Wayne.  In¬ 
diana.  Must  be  a  skilled  man,  but  also 
I  friendly,  community-minded,  and  able 
to  fit  into  small  city  and  play  active 
role  in  civic  affairs.  Excellent,  grow- 
'  ing  community  with  nationally  recog- 
I  nized  public  school  system  ...  a  fine 
place  to  raise  children.  Excellent  sal¬ 
ary  and  benefits.  Congenial  staff.  Write 
George  Witwer.  Eklitor  4  General  Mgr.. 
News-Sun,  Kandallville.  Indiana  46755. 
with  full  details  about  yourself  in¬ 
cluding  returnable  clips;  or  telephone 
(AC  219)  347-0400.  (confidences  re¬ 

quested  will  lie  resi)ected). 


READY  TO  MOVE  UP? 

Are  you  now  on  a  sm.tll  daily  news¬ 
paper?  Do  you  feel  you  have  reached 
the  [leak  of  your  performance  there? 
If  so  we  are  looking  for  you.  Where? 
A  metropolitan  T-day  morning  news- 
pai)er.  in  Chart  Area  S,  is  expanding 
its  operations  and  has  openings  for 
qualifie<l  young  people  for  all  types  of 
employment  in  the  news  department  - 
reporters,  copy  editors,  eclitorial  writ¬ 
ers.  ai)ecinl  writers.  Give  us  your  com¬ 
plete  academic  and  working  experience 
in  first  letter  to  Box  313,  Eiditor  4 
Publisher.  Salaries  better  than  average. 
Goo<I  tienefits  and  irension  program, 
excellent  living  conditions. 


TOP  MAN— TOP  SPOT!  Experience.! 
copy  editor  to  fill  telegrai>h  or  Sunday 
department  slots — as  required — may 
earn  early  promotion  with  53.000  N.  J. 
daily.  Must  be  able  to  edit,  and  know 
layout  and  makeup.  Box  394,  Editor  4 
Publisher. 


WANTED:  YOUNG  HEPORTEHt  with 
I  sports  background  for  news  side.  Write 
John  Stratton.  Review-Times.  113  E. 
'  Center  St..  E'ostoria,  Ohio  44830. 


NEED  TWO  REPORTERS:  Rocky 
Mountain  morning  d.aily:  $115-$145. 
Box  2125.  Eklitor  4  Publisher. 


,  REH^ORTER-FEATURE  WRITER  for 
I  lending  national  weekly.  Good  future  in 
I  attractive  Pennsylvania  area,  .‘-end  com¬ 
plete  details,  references,  salary  re- 
:  quirements,  to  Box  420,  Eklitor  4 
Publisher. 


WEST  COAST  FLORIDA  AM  DAILY 
is  looking  for  a  young  desk  man  with 
m.ake-up  experience.  Have  oi>ening8  for 
rim  men  and  slot  men.  Send  full  de¬ 
tails  in  first  letter.  Including  salary  de¬ 
sired.  to  Box  422.  Eklitor  4  Publisher. 


CITY  EDITOR  for  17.000  Ch.ambers- 
burg  (Pa.)  Public  Opinion  in  the  beau¬ 
tiful  Cumberland  Valley.  Call  collect 
Frank  Young  (AC  717)  264-6161. 


CITY  DESK 

<)ur  city  desk  needs  a  strong  right  arm. 
You  will  help  supervise  10  reporters. 
fee<l  the  ideal  file,  trim  overwritten  ' 
copy,  do  layouts,  crop  photos,  and  work 
on  makeup  at  edition  time.  You  may  be 
doing  this  now  on  a  weekly  or  small 
daily,  but  want  to  stretch  your  wings 
where  the  opportunity  is  greater.  It 
costs  nothing  to  find  out  if  this  is  what 
you're  looking  for.  Write  Box  478.  Ekii-  , 
tor  —  Publisher. 

REjPORTER  for  weekly  at  seashore 
area:  general  assignments.  Send  resume  ) 
to  Wildwoixl  Leader,  Wildwo<id.  N.J.  I 
OS2(’)0.  i 

COPY  KDirOR.S  AND  REil’OItTKHS 
for  13.0(10  circulation  afternoon  daily. 
Good  pay.  working  conditions,  fringe 
Is'nefits;  3-ilay  week,  etc.  Immfsliate 
0|)enings.  Write  fully  to:  Editor.  The 
Leader-Herald.  Glover.sville,  N.Y.  12078.  r 

WE  OE'E'ER  A  CHALLENGE!  The  man 
we  want  will  carry  a  news  editor  label, 
but  he’ll  actually  have  opportunity  to 
show  a  variety  of  talents:  handle  the  , 
wire,  write  headlines,  layeut  pages.  - 
write  a  timely  rolumn  or  editorial,  I 
cover  ,a  key  meeting.  All  this  exposure  I 
idus  opportunity  to  move  up  on  good,  f 
uninhibited  daily.  Salary  in  line  with  f 
experience.  Submit  samples,  references 
to  The  Commercial-Review,  Portland.  [ 
Indiana  47.371.  I 


ALI.-AROltND  NEWSMAN  a 
.Sylacauga  Bureau  Editor.  Real 
tunity.  Daily  Home.  Talladega. 
33160. 


s  our  I 
Oppor-  I 
Ala..  S 
8 


U  E  P  o  R  T  E  K  s 


suburban — Excellent  opportunity  for 
a  yountf  ret^orter  now  on  small  Haily.  : 
2-3  years'  ex|>erience.  and  ready  to  j 
ni<»vo  up.  ('ar  necessary.  This  is  not  *  I 
bureau  job.  but  involves  responsibility  I 
for  coverinir  one  of  the  rnpidly-prowinp  i' 
subtirlis  adjacent  to  New  York  State’s 
exritinsr  capital  city.  Yo\ir  desk  will 
be  in  the  city  room. 

GENERAL  ASSIGNMENT  WVre  look- 
injr  for  a  bripht,  talented  younjr  re* 
porter  who’s  instinctively  curious  and 
obser\’ant.  is  a  dipper  and  can  write 
well.  This  job  eventually  will  lead  to 
a  specific  beat. 

Send  complete  resumes  to:  Rol>ert  G. 
Fichenberp,  Executive  Editor,  The 
Knickerl>ocker  News.  2 1  Sheridan  Ave.. 
Albany.  N.Y.  12201. 
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HKM*  WANTED 


ASSISTANT  TO  THE  EDITOR— An 
excellent  position  awaits  some  young 
journalist  as  assistant  to  the  editor 
of  a  welUesUiblished,  aggressive,  highly 
professional  weekly  newspaiier  chain 
serving  major  metropolitan  area.  Zone 
5.  Rapid  expansion  means  nearly  un¬ 
limited  chances  for  advancement 
Please  send  complete  resume  and  salar> 
requirements  to  Box  396.  Editor  & 
Publisher. 

YOCN'G  UEPOUTER  needed  for 
moilern.  locally-owned  offset  daily.  $12.'- 
$160  weekly,  depending  on  experience. 
Health  program,  vacations.  Write  Lew 
Williams,  Ketchikan  (Alaska  99901) 
Daily  News.  _ 

NEWS  EDIT(^R  needed  for  large  semi¬ 
weekly  South  Dakota  new.spaper.  Salary 
open,  based  on  exi>erience  and  ability. 
University  town  of  11,.j00:  excellent 
school  facilities  and  fine  community  in 
which  to  raise  y<iur  family.  Prefer  man 
with  military  obligation  completed.  .Air- 
conditioned  plant — more  than  usual 
benefits.  Write,  giving  resume  and 
references  to  Thomas  G.  Reynolds, 
Brookings  Register,  Brookings.  S.  Dak., 
57006. 

ASSOt^l.ATE  EDITOR  —  Beginning 
career  opportunity  in  employee  com- 
munic.ations  and  public  relations  with 
a  lea<ling  upstate  utility.  Good  growth 
potential.  Bachelor’s  degr(»e  required. 
Send  resume  and  salary  re<iuirements  to 
Box  440.  E<litor  &  Publisherj^ 

WE  WANT  A  YOUNG  REPORTER 
ho  wants  to  Ik*  an  editor  of  a  daily 
newspai>er  locate<l  in  one  of  Midwest’s 
most  l>eautiful  communities.  Aggressive, 
dynamic  newspaper.  Applicant  sh<>uld 
ant  to  prove  he’s  great  on  this  job. 
Starting  pay  $140  a  week,  plus  top 
fringes:  Sl'^'O  within  two  years.  Send 
niplete  resume  and  non-returnable 
clippings  to  Box  442.  Edit*>r  &  Pub¬ 
lisher.  _  _  _ 

CATHOLIO  ARdIDIOrESAN  WKLY. 
lay  edited  and  managetl,  has  imme¬ 
diate  opening  for  exj»erienced  reporter 
will  train  qualifie<l  beginner.  Gooil 
ly.  modern  air-conditionnl  offices, 
fringe  lienefits.  Write:  Editor,  The 
Catholic  Review.  P.O.  Box  777,  Balti¬ 
more.  Md.  21203.  _ 

DESKMAN 

Two  posHions  are  available  on  a 
Southern  Connecticut  afternoon  daily. 
Excellent  salary  and  fully  paid  bene¬ 
fits  for  emplc»yee  an<l  family  including 
hospital.  me<lical  and  T*ension.  Send 
resume  including  background  and  salary 
lesired  to  Box  4r>0,  Editor  &  Publisher. 
REPORTER,  WITH  EXPEmENCl-r 
We  n#*ed  your  experience  to  season  a 
a>ung.  ambitious  staff.  You’ll  be 
handling  top  stories  from  the  start  and 
ill  Ik*  turneil  l(x>se  on  block-busters 
and  series.  Send  us  some  photo  copies 
of  your  l>fst  stories:  we’ll  offer  you  a 
chance  to  do  them  more  often.  Attrac¬ 
tive  salary  and  l>enefits  in  a  suburban  ' 
rural  community  on  the  fringe  of  the 
metroiK>litan  East.  Write  Box  477,  E<li- 
r  ^  Publisher. 

SAN  KR  A  NCISCO  Bay  Area  3S.0fm 
p.m.  daily  seeking  general  assignment' 
city  hall  reporter.  2-.3  years’  experi¬ 
ence:  s|>orts  reporter  with  prep  apr>etite 
and  1-2  years'  e\|»erience.  Replv  Box 
4:>I.  Editor  &  Publi^er^  ' _ 

M  ANAGINT;  EDITOR.*  working  *  style, 
ith  ability  to  step  into  desk  slot,  write 
orie.s.  etc.  We  want  a  talented  man¬ 
aging  eilitor  that  can  get  along  with 
*e|»orters  and  the  public.  East-growing 
Florida  morning  newspa|>er.  Write  all 
letails  to  Box  iiW.  Editor  &  Puldisher. 

R  E  T  I  R  I  N  G  — 

But  with  lots  of  mileage  left?  Southern 
tiulf  Coast  newspaiter  group  in  prime 
retirement  area  can  use  talents  of 
older  men  and  women  on  full  or  part- 
time  Kisis.  Tell  ail  in  first  letter. 

K^litor 

RIO  C.UANDE  VALLI';Y  PAPERS 
Box  Brownsville.  Tex.  7S.")20 

(  ITY  EDITOR  wanted  for  7-day  South- 
st  New  Mexico  daily,  .able  t<»  handle 
»re.  Write  Box  AA.  Carlsbad.  N.  Me\. 
220. 

HKI*OR|'R|f  f,,i‘  IH.oQo  daily  in  pleas¬ 
ant,  ^  growing  university  b»wn  :  2-3> 

•ars*  exi>erience  preferre<l.  but  would 
c<insitlcr  J-grad.  Salary  commensur.ate 
'vith  exiK*rience;  fringe  lienefils.  Box 
Editor  &  Publisher. 


HELP  WANTED 


WE  ARE  REORGANIZING  our  Wom- 
■  en*s  Section  and  need  an  assistant  in 
the  department.  Church,  society  and 
news  assignments  as  well  as  women  s 
features.  37-hour,  4^2  day  week.  Salary 
to  $7,800  commensurate  with  education 
and  experience.  2U,000  northern  Illinois 
1  daily  in  growing  community  of  30.00o. 
Write  op  call  Managing  E<Htor,  Journal- 
Standard.  Freeport.  III.  61032. 

EXPERIENCED  NEWS  EDITOR  and 
e\perienc»‘d  wire  e<litor  for  13,.’iOO  p.m. 
and  Sunday  ilaily  in  Midwest  univer¬ 
sity  (Munmunity  of  r»n. onu.  Send  resume 
and  salary  requirements  to  Box  19n. 
Editor  &  Publisher.  _  _ _ 

I  versatile  YOUNt;  WRITER  who 

wants  a  variety  of  challenging  assign¬ 
ments:  who  would  like  to  help  young 
Iteople  of  junior  high  age  to  under- 
.'»tand  national  and  W(»rld  affairs:  who 
wants  to  Ik*  a  part  of  what  is  hap¬ 
pening  in  (Mlucation  and  religion  tiwlay  : 
,  who  has  emnigh  jimrnalistic  experience 
to  know  that  it’s  hard,  demanding 
work.  Interesteil?  Send  resume,  samples 
to  Editor.  YOUNG  CATHOLIC  MES- 
SEN(iEK.  .3s  W.  Fifth  St.,  Dayton. 
Ohio  l.Mti2.  _  _ 

COPY  EDITOR 

To  join  staff  of  Metro-East  Journal. 
3S.IMM'  P.M.  daily  in  East  St.  Loui.s. 
III.  Wo’re  u  fast-growing  <laily  up 
.'.0(10  in  last  three  years  and  have  the 
right  job  and  the  right  c<impany  for 
a  desk  man  on  his  way  up. 

J-Sch«M»l  and  copy  de-k  experience  i»re- 
ferre<!.  Consider  re<*ent  grad  with  litn- 
itisl  newspaper  experience.  Starting  sal¬ 
ary  depends  on  y(»ur  ex|K‘rience  and 
|K>tentiaI  up  t«)  iK*r  week  for  right 
man.  Excellent  fringe  lienefit.s. 

One  of  six  dailies  in  Midwest  group 
known  for  internal  promotion.  Fi>r 
mori‘  information,  write  James  K, 
Spangler.  Lindsay-Schaub  Newspai>ers, 
P.O,  Box  7s9.  Decatur.  111.,  62r)2.">. 

.An  Eiiual  Oppi>rtunity  Employer _ 

SPORTS  EDITOR,  daily  in  town  of 
'^.ono.  Cover  or  Ik*  responsible  for  all 
local  siH»i*ts  coverage:  some  general  as¬ 
signment:  know' or  learn  camera.  Byran 
•  Times,  P.O.  Box  268,  Bryan.  Ohio 
43."»(i6:  or  ‘phone  h'ord  Cullis,  636-1111 

or  6:t6-1794  after  hours.  _ 

Biri(;in\  ^yU’.RESSIVE  ~young  re- 
jiorter  to  train  as  news  ex€*<*uti\e.  Mid¬ 
west  p.m.  and  Sunday  daily  of  l  l.noO. 
Much  advancement  oi»|H»rtunity.  Send 
resume  to  Box  .il.").  Etiitor  &  Publisher. 

KDrrmr~N . j7  W EEK ly  near  7s  YC^ 
;  .$150  start.  Send  details 

Box  ."»M.  Kslitor  &  Publisher. 

BRIGHT.  YOUNt;  DESK  MAN  wmglit 
by  Zone  •'>  daily.  Right  man  could  e:irn 
assistant  managing  editor’s  spot  in  6-12 
months.  Pay,  l»enefits  tops  for  17.000 
daily.  Box  "lO^.  Eilitor  &  Publisher. 

REPORTER,  small  daily:  general  as¬ 
signment,  features:  should  use  camera 
Ik*  able  to  help  on  sports.  Box  494. 
Eflitor  &  Publisher. 

nkvaTe^  c.apital  citV  daily 

st*eks  fxjierienceil  reporter.  Right  man 
(or  wiiman)  will  l»e  gr<H>med  for  edi¬ 
tor.  CukhI  pay  full  fringes.  Contact 
Miko  Kruglak.  Carson  City  Ap|K*aI. 
I  (‘arson  City.  Nev.,  S79ol. 

W.^TKD  viAG.A>ONK  WRITER  ft  ith 
e\|)erience  in  rewrite  editing  inter- 
(  views.  Knowb*i|go  of  New  England  in- 
I  dustry  helpful.  Write  N.H.  Publica¬ 
tions.  Justine  Flint  Georges.  F^litor. 

^  P.O.  Box  900,  Portsmouth.  N.H. 

i  KKl’IIlYrats".  “dKSKMK'N  for~  daily 

,  newspji|K*rs  in  K&P  Zones  .'>.  7.  and  S. 
Kxperienceil  (»r  quaiifieil  lieginners. 
Send  complete  typewritten  resume,  ref¬ 
erences  to  Inland  Daily  Press  Assn., 
loo  W.  Monroe.  Chicago.  111.  6o6l>3. 

INTlUsnOAL  EDITOR 
Large  cor|>oration  st*ek.s  person  to  e<lit 
(»ntpb>yee  newspa|K»r.  (mhmI  pay  and  ex¬ 
cellent  iK'iiefits.  Newspa|K»r  e\|>erience 
ilesirable.  but  will  consider  J-sch(N>l 
grad.  Send  resume  and  salar>*  reejuire- 
!  merits  to  Dan  (^  Crabtree,  Manager, 
(Amimunioations,  General  Electric  Co.. 
I  163."i  Broadway,  Fort  Wayne.  Indiana 
16Sd;1.  or  call  (AC  219)  743-7431.  ex¬ 
tension  2719. 

LIKE  SPORTS  and  general  re|H>rting? 
Wo  have  a  combination  job  that  in- 
clude.s  Uith.  10,000  daily  in  Wise,  col- 
lego  town  good  outdoor  area.  Write 
Box  49‘»,  t^ilitor  &  Publisher. 


UKLP  WANTED 


i;i;i’()KTKI!S,  DKSK  MKN 
Open  ngs  now  on  a.m..  p.m.  group  in 
Rio  (iranile  Valley,  Texas.  If  Uirder 
liie.  the  lK*ach.  hunting,  fishing,  is  in 
your  picture,  write  full  details  to  Edi¬ 
tor.  Box  3.71.  Brownsville.  Texas  78.’»2n. 

SPORTS  and  general  assignment  re- 
porle.’  willing  to  meit  developing  staffs 
fundamental  reiHirtorial  standards  of 
giMNl  journalism.  Send  resume  to  John 
ItcMldy.  Managing  Editor.  Birmingham 
Eceent ric.  Birmingham.  Mich.  I'^nl 2. 

REI’ORTER  (Jenernl  assignment  fea¬ 
tures.  Proven  ability,  but  extensive  ex- 
IK*rn  ncc  not  necessary.  Gooil  conditions. 
iK'netits;  cart*er  op)M>rtunity  on  1  1-man 
stab  6-day  Scrii>]>s  Ix*ague  ilaily  in 
iK^autiful.  mild  Southern  Oregon.  (Jive 
full  lesunie.  references.  .New  s- Review, 
Rosebuig,  (/rig.  9747u. 


Op('ralnrs-}tachinists 

STATK  .\<!KN('Y  netnls  rnx’ess  t’amer:i 
Olieiatiii'  with  expfrifiice  in  line,  hiilf 
tone,  and  I'otit inimiis  tone  wnrk.  Ind.- 
vidual  niii.st  have  suiiervisiny  eapahili- 
ties.  Salary  eoniinensurate  with  exixtri- 
riiee.  Send  enmiilete  resume  to  I’erson- 
iiel  Oliiee.  I’.t)  Ho\  ITos.  I'hevenne. 
Wyo.  >2101. 

\\'.\ NTK'it  t'omhination  machinist  and 
o|)eriitor.  Non-ilrinker.  Oiwn  shop.  Six- 
day  ilaily  in  North  Dakota.  Write  fully 
e.\|>er.eneo  ami  salary  e\|>eete<l.  Hox 
tsu.  Kditor  &  publisher. 

LINOTYPE  MACHINIST 
Elxperienced.  Excellent  opportunity  for 
strong  suiiervisor.  Top  salary  and  bene-  | 
fits  to  right  man.  All  applications  con¬ 
fidential.  Zone  2  daily  newspaper. 
(ITU).  Write  Box  354,  Editor  &  Pub¬ 
lisher. 

MACHINIST  for  21-machine  daily 
newspaiter  in  Chart  Area  2.  Should 
have  knowledge  of  TTS  and  Perforator 
Units.  Above-average  pay  and  benefits  j 
with  opportunity  to  bMome  head  ma-  ■ 
rhinist  for  right  man.  Box  352,  Editor 
&  Publisher. 

PHOTON  OPERATORS— Fast-growing 
3-m.achine  commercial  shop  needs  pro¬ 
duction-oriented  "take-charge”  individ¬ 
uals  to  expand  operation.  Write  Box 
67,  Teaneck,  N.  J.  07666. 

TTS  PERFORATOR  OPERATOR 
needed  for  daily  newspaper  in  Chart 
Area  2.  Should  be  capable  of  maintain¬ 
ing  a  minimum  of  60  w.p.m.  Above- 
average  pay  and  benefits.  Box  373, 
Editor  &  Publisher. 

JOURNEYMAN  TTS  OPERATOR  for 
a.m.  Chart  Area  2  daily.  Good  scale —  i 
many  fringes  including  retirement.  Box  ; 
3S5,  Editor  &  Publisher. 

COMBINATION  MAN  needed  im¬ 
mediately  for  prize-winning  offset 
daily.  Open  shop.  Machine  and  floor 
work.  Scale  35.40  per  hour.  Contact: 
Mechanical  Supt.,  Fairbanks  Daily 
News-Miner,  Fairbanks,  Alaska  99701.  i 
LINOTYPE  OPERATOR— Newspaper.  | 
Must  be  accurate  and  able  to  handle 
crap  matter.  Write  or  call:  Al  Opolka,  ; 
Collier  Co.  News,  P.O,  Box  1787, 
Naples,  Fla.,  33940.  (AC  813)  MI  2-  I 

2107.  _ _ 

LINOTYPE  OPERATOR,  Model  36. 
crap  matter,  newspaper ;  no  job  work. 
Fast-growing  northern  Calif,  small 
daily,  45-miles  from  San  Francisco  or 
Sacramento.  Good  pay,  fringes,  bene¬ 
fits.  Write  or  call:  Bob  Nashlund,  (707) 
425-4646 — Daily  Republic,  Fairfield, 
Calif.,  94533. _ 

LINOTYPE  OPERATOR  for  suburban 
weekly,  non-union  shop.  Small,  effec¬ 
tive  organization  in  suburban  Buffalo 
Secure  position.  Job  work  and  straight 
matter.  The  Amherst  Bee,  Williams-  , 
ville.  N.Y..  14221.  fAC  716)  632-4700 

l.INOFILM  KEYBOARD  OPERATOR 
Prefer  one  who  can  operate  without 
markup.  Excellent  opportunity:  bene¬ 
fits.  Contact  Robert  Heilig,  Des  Plaines 
Pub'l  Co.,  1000  Ebcecutive  Way,  Des 
Plaines.  III.,  60018.  Ph:  (AC  312)  , 
024-1111. _ 

HEAD  MACHINIST  for  night  shift.  , 
Good  wages,  fringe  benefits  and  retire¬ 
ment  plan.  Opportunity  for  right  man 
Zone  2.  Box  96,  Eiditor  &  Publisher. 


HEIJ*  WANTED 

Offset  Printing  Consultant 


OFFSET 

PRINTING 

Consultant 


with  the  sales  company 
of  a  large  newsprint 
and  pulp  manufacturer. 
Experience  in  offset 
printing  required.  Sal¬ 
ary  commensurate  with 
qualifications.  Liberal 
and  extensive  fringe 
benefit  program. 

All  replies  handled  in 
confidence.  Our  em¬ 
ployees  know  of  this  ad. 

S**nil  4l**taile<l  r#»siime  to: 

BOX  400 

EDITOR  &  PUBLISHER 
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HELP  ANTED 

l*ressmen-Steretttypprs 

PRB^SSMAN-STEKEOTYPEK:  Due  to  i. 
retirement  and  a  reed  for  an  additional 
situation  two  situations  are  available  on 
the  night  shift  for  combination  presa- 
stereo  journeyman.  Work  in  a  mialerii 
air-conditioned  plant.  Six  Gom  headliner 
presses  print  our  47M  morning-evenin*; 
circulation.  Scale  $3.87  per  hour;  Feb 
1,  1968,  $3.98  per  hour;  August  1.  196''. 
$4.08  per  hour.  Company-paid  life  in¬ 
surance,  sick  benefits,  hospitalisation 
and  major  metlical  insurance.  Excellent 
(tension  plan  and  litieral  vacation.  Con¬ 
tact  Wilbur  Lehman,  Foreman,  Journal 
and  ^urier,  Lafayette,  Indians  47901, 

EXPERIENCED  WEB  OFFSET  press¬ 
man  neetled  tor  Florida  daily.  Contact 
Collier  County  Daily  News,  Naples, 
Fla.,  33940. 

PROGRE.'^SIV  E  SUI’ERINTE^IDENT 
for  pressroom  of  daily  and  Sunday  I 
Atlantic  Seabitard  news|>ai>er.  Will  of-  | 
fer  excellent  pay  and  real  resttonsibil-  i 
ity  to  a  leader.  35-50.  who  knows  let- 
terttress  from  ground  up  but  could 
shift  gears  into  offset.  Personnel 
handling  is  imiiortant  part  of  job. 
Write  Box  60,  ^itor  &  Publisher. 


WANTED:  FOREMAN  thoroughly  ex¬ 
perienced  job  press,  letterpress  and  off¬ 
set.  scheduling  and  processing.  Wanted 
at  once  for  exitanding  commercial  He- 
partment.  Apply:  Personnel  Mgr.. 
Register  Svstem  of  Netvspai>ers.  938 
Bannock,  Denver.  Colo.,  80201. 

CHALLENGING  POSITION  for  top- 
notch  printer  exi>erienced  in  ad  layout 
and  typographical  markup  of  copy  for 
comtxising  room.  Supervise  ad  alley 
to  secure  attractive  ad  setups.  Splendid 
ultra-modern  hot-metal  plant;  small 
city  daily.  Union.  Write  for  full  de¬ 
tails,  giving  your  age  and  qualifica¬ 
tions  to  Fr^  J.  Kern.  News-Democrat, 
Belleville,  Illinois  62222.  Thank  you. 

EXPERIENCED  PRINTER  for  small 
commercial  print  shop.  Equiiiment  in¬ 
cludes  10  X  IS  offset  and  10  x  15  plat- 
ten.  Offset  and  letterpress.  Bindery.  | 
make-up  experience  necessary.  Ely  ! 
Dally  Times.  P.O.  Box  1139,  Ely. 
Nevada  89301. 

PRINTING  PLANT  MANAGER  (in 
South).  Front-to-back  extierience.  Good 
salary,  ^nefits;  share  profits,  gains, 
etc.  Box  166,  Editor  &  Publisher. 

FLOORMAN  or  all-around  printer 
needed  for  small  daily  in  S.E.  Kansas. 
Will  accept  %  trainee.  Write  or  mII  : 
Jim  Cooper,  Publishing  Enterprises. 
Inc.,  300  W.  Second.  Hutchinson.  Kans., 

MECHANICAL  SUPERINTENDENT- 
Desirable  position  available  to  a  good 
working  supervisor,  with  practical 
knowWge  of  all  departments  including 
new  typesetting  and  press  work  meth¬ 
ods  and  equipment.  We  need  an  ITU 
man,  capable  of  promoting  efficiency 
and  det>endability.  who  can  sutiervise 
and  coordinate  composing  room,  stereo- 
tyrie  and  press  room  of  modem,  grow¬ 
ing  midwest  daily.  Excellent  pay  and 
working  conditions,  pleasant,  modern 
city.  Write  full  details  of  experience, 
background,  references  to  Box  1912. 
Editor  A  Publisher. 


Photography 

IMAGINATIVE  PHOTOGRAPHER  will 
tind  welcome  challenge  working  for 
prize-winning  suburban  news|>aiiers  in 
mag.azine  format.  We  stress  large,  dra¬ 
matic  I'hotos  in  Isrlh  news  and  fea¬ 
ture  coverage  and  have  excellent  offset 
reprcaluction  facilities.  Moiiern  dark¬ 
room  facilities  are  just  two  years  old. 
E.xcellent  salary  .and  fringe  lienefils. 
Box  517,  Editor  &  Publisher. 


Production 

OFFSET  PRESS  SUPERINTENDENT 
OKI  Southern  daily  in  Zone  4  newis 
car>ahle  man  to  take  charjfe  of  new 
Urbanite  pres8r(w»m-platemakintf  depart¬ 
ment.  Reautiful  new  huildin?  and 
e<iuipment :  morlern,  automate«I  facilities 
throujrhout.  Reply  Box  471,  Riitor  & 
Publisher. 


JIKl^  WANTED 

Production 


OFFSET  OR 
LETTERPRESS 

Engineers  or  Scientists 
wanted  to  join  expanding 
technical  effort  in  news¬ 
paper  research.  A  strong 
technical  background  with 
some  newspaper  or  graphic 
arts  experience  is  neces¬ 
sary. 

A  variety  of  positions  are 
available  in  areas  such  as 
ink,  press,  photography, 
photocomposition,  etc. 
Salaries  are  attractive  and 
commensurate  with  experi¬ 
ence.  Include  detailed  re¬ 
sume. 

Write; 

Erwin  Jaffe,  Director, 
Research  Center, 

ANPA  RESEARCH  INSTITUTE 
P.O.  Box  598 
Easton,  Pa.,  18042 


Piihlir  Ridatioiis 

GOMPKTENT  WRITER  iible  to  h.indic 
volume  of  routine  iind  biogriiphicul 
materials  with  accuracy  and  dis|>atch. 
Recent  grailuate.  New  s|>a]ier  exta  rience 
Desirable.  Permanent;  excellent  work¬ 
ing  conditions  and  lienefits.  Please  send 
resume,  samples  of  Public  Relations  De¬ 
partment.  Rotary  International,  1600 
Ridge  .Ave..  Evanston,  HI.  60O(il. 


Public  Relations 
Opportunity 

•Xrmstnuiii  (.'ork  (’(tiiip;iny 
li;is  ;i  iTudlciiuiiii:  ;issii;ninciit 
lor  ;i  topUiiilit  w  ritt-r  with  1-2 
years’  fxpt'rifiit'o  in  the  news¬ 
paper  fit'lil  (or  relattnl  activities 
snel)  as  p.r.  and  advertisinf;) 
with  ;i  eollejic  decree.  I’enna- 
nenf  location  in  i.aneaster,  Pa. 
.\nnstronc  markets  hiiildinc 

products  and  home  fnniish- 
incs,  inelndinc  resilient  lloor- 
inc,  eeilinc  systems  and  c;ir- 
pets;  paekacinC  materials;  in¬ 
dustrial  speei;dties;  and  homc- 
eare  prodnets.  .\nn.stronc’s 
p.r.  assienments  parallel  these 
prodnet  lines  pins  the  areas 
of  press  relations,  corporate 
p.r.  and  eommnnity  rehitions, 
pnhlic  allairs,  ;md  employee 
eommnnieations. 

If  yon  are  interested. 


Mr.  R.  C.  Hawkins 
Armstrong  Cork  Co. 
Lancaster,  Pa.  17604 


Syndicate  Salesmen 


Zip  Code 


Classification 


□  Assign  a  box  number  and  mail  my  replies  dally 
d  o  Run:  Times  Till  Forbidden 

Mail  to: 

EDITOR  &  PORLISHER  •  RSO  Third  Avmm  .  New  York,  New  Terfc  1M22 


EDITOR  &  PUBLISHER  for  March  16,  196^ 


Academic 


(irruldtion 


Editorial 


Fressmfn  •  Sterentypfrs 


196f 


I’H.n  years’  tea<*hin>r:  PH.  adver- 
tisinvJ.  photoviTaphy.  writinir:  1’  years’ 
pr<ifessi«>nal  e\|)erienre.  Zones  ♦*.  Hox 
K<lilor  Publisher. 


A  d  m  I  ri  i  strati  ve 

SEW'i^PAPER  MANAGER,  can  adjunt 
to  any  assifmment.  Will  obtain  and 
train  i>ersonnel  for  you :  will  increase 
vitality  and  morale  of  your  organiza¬ 
tion:  will  make  you  MORE  money! 
Proven  record  of  success.  See  at 
ANPA?  Box  357,  Editor  &  Publisher. 

NPAVSPAPKR  MANAGERSHIP  in  10.- 
000-plu8  circulation  class,  or  position 
with  comparable  responsibilities,  sought 
by  a<lmini8trator  with  out8tanding  rec- 
onl  of  profitable  progress.  Now  member 
of  top  executive  team  for  newspaper 
jrroup.  Specialist  in  buibling  an  or- 
jjanization  that  will  do  its  l>est  to  pro¬ 
duce  a  profitable  and  respecter!  news¬ 
paper.  Send  <let.'iils  to  Box  437,  E<litor 
&  Pul»lisher. 

Publisher  ^GENERAL  manager 

Outstanding  prcnlucer  seeks  challenging 
op|»ortunity  on  me<lium  daily.  Univer- 
(ity  graduate.  40.  qualifietl  all  phases: 
excellent  in  advertising  and  nrodnct’on 
(new  processes).  Family  man.  Church 
leader.  Bi>x  4.51.  Editor  &  Publisher. 

MIDWEST  CONSri/rANT.  nieml*er  of 
daily  group’s  exwutive  statT.  avaibible 
nn  continuing  low-cost  basis  for  small 
daily  newspapers  and  weeklies  through¬ 
out  the  U.S.  20  years’  exjH*rlence  in  all 
phases  of  newspaper  work.  If  you  don’t 
feel  y<»ur  pai>er  in  earning  the  i>r<»fit 
it  should,  write  to  Box  .">20,  Elitor  & 
Publisher. 

YOr’LL  HEAELY  PROFIT 

From  This  3.Wav  Exetop^t* 
Energetic,  young  (41)  administrator, 
furrently  exe<*utive  Zone  5  metro  eve- 
ting.  20  years’  advertising,  circulation, 
promotion  e\|>erience.  Seeks  top  man¬ 
agement  fM)st  smaller  <laily  or  chain. 
Management  degree.  Bt)x  ISO,  Elitor  & 
Publisher. 

(iENEHAl.  MANAC.KK.  .30.  outstand- 
ing  backgmund  in  administration,  sab^. 
circulation,  pnKluction.  Large  tlaily, 
small  daily,  weekly  exi>erience.  Knows 
hot  tyf>e.  cold  lyi>e  pnsluction:  attendetl 
ANP.\  Offset  Seminar.  Top  ilrawer 
references.  Presently  at  helm  of  o|»era- 
tion  with  no  future,  (axid  t>ersonality 
hani  worker.  Box  .521.  Elitor  &  Pul>- 
lisher. 

INDl’STRIOl’S  AD  MANAGER. 
years’  to|>-fiight  pntmolional  experience, 
(’ons’stent  lineage  ga'ns.  Young  family 
man  seeks  final  change  to  .\d  Dire<*tor. 
(ieneral  Manager,  etc.  Box  400.  Elitor 
Publisher. 

YOUNG.  k:NEK(;CTlC 

EDITOR -PUBLISHER 
with  proven  rec'ord  of  management  an«l 
profit-making  seeks  new  location  and 
administrative  challenge.  Just  com- 
pletetl  six-year  overseas  contract.  Will¬ 
ing  to  travel.  No  military  obligations. 
Excellent  references.  Box  407.  Elitor 
*&  Publisher. 

LREDIT  MANA(iEK  Assistant  Ctmii*- 
troller,  now  employe<l  r>n,(M)0  daily,  over 
iM  years’  exi»erience.  Accounting  back- 
grouTul.  Some  colU'ge.  Box  1H7.  Editor 
&  Pubisher. 


SEASONED.  MATURE  CIRO^LATOR 

broadly  exi>erience<l  field  anti  office 
city  retail  trading  zone  anti  all  f»ther 
mt»rning.  evening  ami  Sunday.  Strong 
tuganizer  and  prom<»ter  ht>me  tlelivery*. 
Little  Merchant  IMan,  AB('  reconls: 
mailr<M>ni.  trucking.  mt>tor  routes.  Want 
real  challenge  with  gntwth  ptitential  : 
tiesire  top  s|*t>t.  Bt>x  103.  E<litt>r  &  Ibile 
lisher. 


(lnssifi€*d  Advertising 

SOLID  CLASSIFIED  MANAGER,  20 
years*  experience,  weekly  and  daily: 
promotion-minde<l.  Will  relocate.  Box 
351,  Elitor  &  Publisher. 


Display  Advertisirtg 

SIDNEY,  OHIO  MAN.  with  20  years’ 
newspaper  anti  retail  atlvertising  ex¬ 
perience.  wishes  to  relocate.  Prefer  Ohio 
:Mea.  Excellent  references.  Salary  open. 
Write  Bo.x  466.  Editor  &  Publisher. 

AI)VERTISIN(;  LAYOUT. 

.MECHANICALS. 

JOURNALISTIC  ART 
20  years’  exr>erience.  Last  IS  years 
with  same  emplt>yer.  Stnmg  on  lay¬ 
out,  preparation  of  artwork  (Me¬ 
chanicals!  for  letterpress  or  offset  re- 
prcxluction  and  I  can  cover  sports 
events,  etc.,  with  on-the-spot  type 
sketches.  Seek  employment  in  South¬ 
western  U.S.  Resume.  references, 
sjimples  rea<ly  to  send.  F.  H.  Haas,  71 
South  ITth  St..  Richmond.  Indiana 
47374.  Telephone  (AC  317)  962-6720 

nr  966-0571, 

?175.  AREA  3.  4.  6.  Offset.  44,  BJ. 
Small  paper  ad  manager  1^  years.  9 
offset.  B«»\  tn.  Filitor  &  Publisher. 
AGGRESSIVE.  HARD  -  WORKING 
newspai>er  executive  with  more  than  a 
decade  of  successful  fighting  for  sales 
in  highly-competitive  market  seeks  po¬ 
sition  heading  ad  staff  for  newspaper 
of  15,000  or  al)ove  circulat^)n.  Mini¬ 
mum  salary  $20,000  plus  commi.ssion. 
Please  send  complete  <letails.  Write 
Box  472.  Editor  &  Publisher. 


EDITOR,  29,  offers  capable  learlership, 
exi>erience  in  all  phases  of  publishing. 
Will  consider  managing  editor’s  posi¬ 
tion  if  circumstances  right.  Presently 
New  York  employe*!  in  executive  capa¬ 
city  with  national  magazine.  Resume 
and  references  available  upon  request. 
Box  460.  Eilitor  &  PubI  sher. 
EDITORIAL-POLITICAL  WHITER.  43, 
seeks  research-writing  position.  B..\. 
nn*I  B.D.  degrees — 12  years*  covering 
city  hall,  writing  features:  now  poll- 
tical  writer  for  daily.  Box  473,  Elitor 

&  Publisher.  _  _ 

AWARD-WINNING  REPORTER.  *30, 


PRESSMAN-STEREOTYPER,  age  50. 
experienced  on  Goss.  Hoe  and  Duplex 
presses ;  foreman  and  superintendent 
for  20  years.  Prefer  straight  press 
work,  but  will  accept  foremanship  or 
superintendency  of  combination  shop. 
Good  color  man.  Have  union  card.  Box 
69.  Editor  A  Publisher.  _ 

DUPLEX  PRESSMAN,  model  ’*£’*  and 
“A** — letterpress  and  offset.  Box  281, 
BMitor_&  Publisher. 

PRES^bOM  SirPERINTENDENT, 
family  man,  age  41 — 22  years*  press¬ 
room  and  stereotype  experience  on  let¬ 
terpress.  Box  79.  Editor  &  Publisher. 


emling  fellowship  year  at  top  college,  i  PRESSMAN.  e\|ierieiice<i  uo  Goss 
seeks  Washington  assignment.  Metro  j  Headliner,  desires  job  In  combination 
experience  in  T><^litical  and  economic  re-  j  shop.  Completely  comt»etent  in  all 


t>orting.  Would  accept  foreign  post.  Box 
459.  Editor  &  Publisher.  1 

PRIZE-WINNING  REPORTER.  exi>eri'-  | 
ence<l  In  politics.  g«»vernment  an*!  gen¬ 
eral  assignment,  seeks  news  job  in  ’ 

\Vash*ngt*»n.  D.  C.  To]»  references.  Re-  ! 
plv  Hity  191.  E*btor  &  Publisher. 

experienced"  .i-honor  grad 

wants  t*)  relocate  in  management-writ-  * 
ing  with  S*nithwest  publication  after  I 
three  years'  in  all  ilepartments  of  small  | 

r. ewspai>er.  Box  5n6.  F^<litor  &  Pule  ■ 

Usher.  | 

YOCNt;.  CAPABLE  RETIREE,  with  j 
income,  wants  go*Ki  small  weekly  she 

can  «>*lit.  «»r  other  news  job  in  3-*lay  I  i  v/'i.'  i 

week  $50.  G<mi*I  photographer.  Area  5-  ^  NLGRO  COLLLt.K  GRAD,  rnarne*!. 

s.  Hox  .-,14.  Kilitor  &  Publisher.  ,  •‘•‘»'res  <>i>portun,ty  in  comrnunir^^^ 

^  currently  e*litor  <»f  hn.ouo  Chjcago  week- 

S1M)KTS  COPY  h.niTOR  on  major  1  ly  :  si«-rialist  in  race  relations  and 

daily  wants  change  tt>  news  side:  4.,  community  activities;  toiVKlrawer  exec- 
in  excellent  health.  Box  4s6,  halitor  &  utive.  Ke>iuire  $1  x,ouo.#2o.00o.  Prefer 
Publisher.  _  !  t  hica^o  bK'ation  hut  will  reliK-ate.  Box 

KXPERIENCKn  SPOKT.>4  WRITER.  :i:l.  I  4!dl.  E.litor  &  Publisher, 
isks  i>«sita)n  on  comiK-titive  met ;  offers  ;  {>p  OFFICER  years’  with  m:ij<>r 


phases  of  press  and  stereotyi«  work. 
Charles  Groleau,  Box  So.  Mulberry, 
Indiana  46058. 

Production 

PROnrCTION  MAX.AGER  —  Colleire 
Kra<l.  ;<0.  family.  Experience,!  all  phases 
letterpress  and  offset:  desires  permanent 
position  pro<luction  or  eeneral  manager- 
ship  or  assistant  on  metro.  Prefer  Zone 
5.  Box  461,  E<Iitor  &  Publisher. 

Public  Relations 


Circulation 

ENERGETIC  CM  with  over  10  years* 
experience  all  phases — last  5  as  m«n- 
ager-— ready  to  relocate.  Age  33.  Will 
consider  assistant  or  supervisor.  Box 
387,  Editor  &  Publisher. 

REPORTED  TO  BE  one  of  the  better 
circulation  men  in  the  Country,  who«e 
experience  provides  capabilities  for  as¬ 
sistance  to  management  in  other  areas. 
Recommendation  from  current  and  pre- 
vious  employers.  Reasonable  notice  re- 
Available  for  interview  at 
^•N.P.A.  or  elsewhere.  Box  427,  Editor 
«  Publisher. 


Editorial 

CAREER  GAL,  fine  editorial  back-  j 
ground,  seeks  wire  desk  job.  Extra  | 
sharp  on  heads,  layout,  news  juilgment.  ' 
Keen  analyst  of  politics,  world  news, 
community  affairs.  Hard  worker,  con¬ 
genial.  dependable.  Top  references.  Box 

I  359.  EJditor  &  Publisher. 

I  SPORTSWRITING  wanted  by  army 

I  veteran  available  March  25.  Qualifica¬ 
tions  given  upon  request.  Box  415,  Edi¬ 
tor  &  Publisher. _  _ 

AWARD-WINNING  associate  editor  of 
Top-10  daily:  ex-chief  editorial  writer 
in  major  Eastern  city :  national  maga-  i 
zine  executive  eilitor:  columnist,  power-  ! 
ful  news  background.  Sober,  family  ! 
man,  40.  seeks  varie*l  responsibilities.  ' 
some  writing.  Box  411,  Editor  &  Pub¬ 
lisher.  _____  _  j 

DESKMAN  on  prestige  daily  «eeks 
feature  ilrama-film  critic  spot  in  New 
York.  Connecticut  area.  Broa*l  jour-  [ 
nalistic  am!  Iiterar>‘  background  :  inter¬ 
national  news  ami  professional  theater 
experience:  extensive  publication  cre*l- 
its.  Present  salary:  $11,200.  Box  459. 
F^litor  &  Publisher. 

ALL-AROUND  NEWSMAN.  e*iitor- 
writer.  45.  Ex|>€rienced  copy  e<liting. 
layout,  makeup,  rewrite,  city  desk, 
metropolitan  *lailies.  Now  assistant 
Sun<lay  e<litor:  also  complete  charge 
Sunday  supplement.  Top  writer:  trn- 
vele<L  Seeks  interesting  challenge.  Box 
443.  E*litor  &  Publisher. 

Er)IT()R  who  can  build  or  iinnrove  a 
i(»p-fiight  team.  I'horough  **<luenti<m 
an*l  on-bne  experien^’e.  Best  references. 
I3el*»w-4o.  Now  empl*tye<i  ami  set*king  to 
step  into  a  larger  operation  on  meclium- 
size<l  or  larger  newspaper.  Snlary  re¬ 
quirement:  $22,000.  Box  47  L  E*litor  & 
Publisher. 

SPORTS  EDITOR  desires  change  to 
copy  desk:  15  years*  experience.  Age  43. 
Excellent  references.  Box  412,  E*Ltor 
&  Publisher. 


strong  writing  ability:  know  *iesk.  To|> 
references.  Will  rebnaite.  Box  5M .  E*li- 
t<u'  &  Publisher. 

JOURNALIST,  la  years’  news.  sui»er- 
visory  experience,  seeks  <lally  city  e*li- 
tf»r.  nianaginir  txiit*>r's  M)ot.  $9.ouo  up. 
Box  507.  E)lit<ir  &  Publisher. 
DESKMAN  REPORTER.  early  20’8. 
marries!.  J-*legree,  exi>erience*l  now  on 
300.000  daily  seeking  work  in  large 
p.m.  or  college  PR  post  anywhere  U.S.. 
Cana*!a.  B<»x  4^3,  Editor  &  Publ’sher. 
EXPERIENCED  FEMALE  RP:P0RTER. 
house  organ  etlitor,  seeks  free-lance 
work  an«l  or  work  with  flexible  h*>urs 
in  Uni*)n  Morris  Counties.  New  Jersey, 
liox  492.  Elitor  &  Publisher. 

O/terators-Machinists 


year 

c<)mpany  seeks  new  career  challenge 
with  progressive  c*»rr»<>ration.  Teste*! 
strength  in  all  phas*w  public  relati*»ns, 
part ic»ilarly  press.  Intu't !ve  a*lministra- 
tor.  Family  man.  Will  nd*K'ate.  Box 
50.3.  E*iitor  &  Publisher. 


I 

HEAD  M.\UHINIST  wants  go<Ki  posi-  ] 
tion  in  progressive  organization.  G*>*xl 
on  Elektrons :  experienced  on  Linotyj>es. 
Intertypeft  and  TTS:  familiar  with  com-  ! 
puter  operation.  Box  457,  Elitor  & 

Publisher. _ _  _ _ 1 

PRESENTLY  HEAD  MACHINIST  ' 
over  11  Linotypes.  4  Auto-setters,  6 
Perforators.  Photons  713-513  and  cap-  i 
able  of  200 :  experienced  in  mark-up 
and  paste-up.  Would  like  work  with  ^ 
supervision  in  any  or  all  of  these  fields. 
Rny  ‘>53  Editor  ^  Publisher. 

TTS  OPEHATOR.~^traight  or  tabular:  j 
fast  accurate;  IH  yejirs*  in  ^newspai»er-  | 
trade  plant  fiel*!.  Male.  37.  marrie*!.  ' 
Prefer  <lay  s'tuati*»n.  Union.  Zone  *>i»en.  | 
Box  516.  Elit*>r  &  Publisher. 

Ehotitgraphy 

OVERLOADED  WITH 

CLICHE  PHOTOS? 

News  photographer  with  imagination 
seeks  hea*l  position  in  photo  *lepartment 
of  me<lium-size*l.  or  smaller,  daily.  Per¬ 
sonal  equipment  inckales:  an  eye  for  the 
unusual  in  routine  assignments,  relia¬ 
bility,  shooting  and  darkroom  experi¬ 
ence  cn  30,090  circulatum  daily,  and 
extensive  Nikon  gear.  Box  449,  Elitor 

S:  Publisher.  _  I 

PHOTOGRAPHER  with  Wnt  toward  | 
human  interest  and  scenic  shots  desires  i 
position  with  an  outlet  for  these  in-  | 
terests.  Possible  magazine?  Exi>erience<l  • 
in  news  photograi>hy  :  eager  to  try  new  i 
field.  Box  462.  Fxlitor  &  Publisher. 
PHOTO  JOURN.VLIST.  prize-winner,  i 
seeks  i*l  or  i?2  s|K>t  with  *laily  phoU> 
department.  S'*, 000  up.  Box  479,  E*litor 
&  Publisher.  1 


CLASSIFIED 

Advertising  Rates 

“SITUATIONS  WANTED" 

I  Parable  with  order  I 
4-tiines  90c  per  lint,  per  issue 

3-tiines  SI. 00  per  line,  per  issue 

2-tiires  $1.10  per  line,  per  issue 

l-time  $1.20  per  line,  per  issue 

Count  live  average  words  per  line 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  'help  wanted’ 
advertisements  until  direct  request  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


DISPLAY— CLASSIFIED 
The  use  cf  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  S2.75  per  agate  line — $38.M 
per  column  inch  minimum  space. 

"ALL  OTHER  CLASSIFICATIONS" 
4-times  $1.35  per  line,  per  issue 

3-times . $1.45  per  line,  per  issue 

2-times  S1.55  per  line,  per  issue 

1-time  .  $1.65  per  line,  per  issue 

DEADLINE  FOR  ADVERTISING 
Tuwsday,  4:30  PM 

Box  numbers,  which  are  mailed  each  day 
•s  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 

8S0  Third  Ava.,  N.  Y..  N.  Y.  10022 
(AC  212)  Plaxo  2-70S0 
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Shop  Talk  at  Thirty 

Ity  Kolx'rt  I  .  Hroun 

Double  Standard 


\V»‘  an*  intrij!:u(*(l  continually 
liy  people  in  the  national  adver- 
tisinjr  picture  who  apply  a  double 
standard  to  measurements  of 
newspaper  advertising  au<lienc(‘s 
compared  to  those  of  other 
media,  ()articularly  broadcast¬ 
ing. 

A  case  in  jtoint  ari.ses  this 
we<*k  with  a  Canadian  aj^ency 
man  citinp  research  defininp:  a 
measureable  relationship  Iw- 
tween  the  level  of  pajre  reader- 
shi|>  and  the  l»*v<‘l  of  ad  noted 
scor«“s  for  ads  of  various  sizes. 

The  re.search  uncovered  the 
astounding  fact  that  an  adver¬ 
tiser  with  a  (|uarter-paKe  ad 
miftht  have  a  hiKher  “noted’’ 
score  than  one  with  a  lialf-paRe 
ad  so  that  with  the  satne  line 
late  the  smaller  ad  achieves 
more  readers  per  dollar  than  the 
larjrer  ad.  In  this  ca.se  an  im¬ 
portance  factor  is  piven  to  the 
“by  chance”  hHUtion  of  the 
smaller  arl  on  a  pape  that  has  a 
hipher  observation  ratinp. 
N’othinp  is  noted  about  the  im- 
poitance  of  the  ad  copy  or 
messape. 

“'I’he  study  was  desipned  to 
try  to  eliminate  any  bias  that 
mipht  arise  from  creative  <'on- 
tent,”  the  statement  reads. 

“With  evidence  like  this,  how 
<-an  newspapers  justify  their 
pre.sent  rate  system’’  Kspecially 
when  the  media  you're  comjietinp 
with  have  devi.sed  workable 
sy.stems  ba.sed  on  reach  ami  cost 
per  thou.sand?” 

Two  comments: 

How's  that  apain? 

D’ya  see  what  we  mean’.’ 

We  have  yet  to  hear  of  a 
national  mapazine  that  basr's  its 
tidvertisinp  rate  on  a  cost-per- 
thou.sand-reach  for  a  specific 
pape  and  offers  a  rebate  when 
the  puarantee  is  not  met.  Can 
you  imapine  the  |)ublisher  of 
Tiiiif  mapazine  callinp  the  ad 
ilin'ctor  of  (leneral  Motors  and 
.sayinp:  “Sorry,  but  that 

double  truck  ad  la.st  week  tlidn’t 
achieve  the  ’noted'  score  w<* 
puaranteed,  therefore  the  cost- 
per-thousand  was  too  hiph  and 
Tm  s<>n<linp  you  a  rebate  of 

Or,  take  the  advertisinp  sales 
director  of  NBC  when  he  phones 
the  ad  manap<‘r  of  l’&(i  with 
this  unlikely  story:  “(lee,  Jack, 
that  third  .s<*(|uence  of  ’Mary 
Fluff,  Trial  Wife,’  that  looked 
.so  pood  in  the  jiilot,  fell  flat  this 
week.  The  ratinp  was  way  off 
and  we’re  returninp  .$l(»b,00(t  of 


your  money  because  the  cost-pc'r- 
thou.sand  was  out  of  line.’’ 

National  advertisi'rs  and  their 
apencies  .seem  to  have  a  built-in 
bias  when  it  comes  to  nu-asurinp 
the  audience  of  jirint  versus 
broadcast.  They  refuse  to  accept 
|•eader.ship  fipures  for  the  news¬ 
paper  or  mapazine  as  a  who!**,  or 
for  the  pap<*  unit,  and  insist  on 
knowinp  the  e.xact  ratinp  for 
the  fractional  pape  ad. 

But  when  it  comes  to  broad¬ 
cast-television — they  will  ac¬ 
cept  the  propram  audi<>nce 
ratinp  as  pos|)el  and  will  imme¬ 
diately  translate  that  into  an 
audience  that  also  heai'd  or  saw 
the  l<i,  2<l,  ;i(t  or  (ib-second  com¬ 
mercial  that  accompanied  the 
ftropram  when  they  know  full 
well,  but  will  not  admit,  that  no 
measurement  has  l)een  taken  as 
to  who  saw  the  commercial. 

In  (»ther  words,  knowinp  the 
fractional  audience  in  print  is 
vital  but  in  broadcast  it  is  unim¬ 
portant  because  it  doesn't  exist. 
*  *  ♦ 

The  semantics  are  intripuinp 
and  lM‘st  exemplified  by  the  two- 
|)art  article  appearinp  recently 
in  T\'  Ciiiili'.  The  author  (|Uoted 
television’s  claim  as  a  “central 
fact”  that  of  Americans 

now  pet  most  of  their  news  from 
television,  instead  of  from  news¬ 
papers  or  radio.  Then  he  i-e))ort.s 
on  a  survey  of  Tv  news  direc¬ 
tors,  report<*rs,  critics,  profes¬ 
sors  and  piivate  citizens  in  'Jb 
cities  “to  construct  a  profile  of 
Tv  news.”  .Many  of  these  are 
(|Uoted  as  to  the  inadequacies  of 
time  and  money  for  Tv  news 
coverape — “we  can’t  replace 
newspapers;  that’s  not  our  aim 
or  intention” — then  the  author 
adds : 

“Amonp  Tv  journalists  it  is  a 
truism  .scarcely  worth  re.state- 
ment  that  television  news  fU’o- 
prams  simply  aren’t  spacious 
enouph  to  pive  (U*finitive  cover- 
ape  to  tiiijf  of  those  news  stori<‘s 
(citinp  the  five  top  stories  in 
I'.biT,  accordinp  to  Ul’l)  ;  nor  is 
there  an  audience — in  the  num- 
twrs  re(|uired  for  economic  pcMxl 
health — of  sufficient  toleration 
and  iiKiuisitiveness  to  demand 
lonper,  fuller  news  .shows. 

“.\n  informal  .surv(*y  taken 
by  TV  (luide  in  more  than  ‘2b 
.American  cities  confirms  the 
impression  that  television  n<‘ws 
is  now.  and  |)erhaps  always  will 
Im*.  a  kind  of  all-purpo.se  vitamin 
capsule  to  which  the  concerned 
citizen-voter  can  repair  for  his 
minimum  daily  ixMiuirements  of 


news;  for  the  taste  of  meat,  he 
must  po  to  newspapers,  books, 
periodicals  and  news-mapa- 
zines.” 

The  implications  of  all  this  is 
that  in  spite  of  the  fact  that 
television  news  coverape  is  ter¬ 
rible  and  there  isn’t  enouph  of  it 
mo.st  of  the  people  are  still  pet- 
tinp  most  of  th<“ii-  news  via  teb*- 
vision.  So,  even  thouph  Ix'tter 
coverape  of  the  news  does  a|»- 
l)ear  in  other  media  nobody  does 
anythinp,  but  anythinp,  except 
watch  television. 

(let  if? 


S(M‘ks  Kslate  Killing 

ClIK'.ACO 

.Mrs.  Julia  Lynn  Temph'ton 
Field,  of  New  A'ork  City,  is  ask- 
inp  Circuit  Court  here  to  rule 
that  she  is  entitled  to  one-third 
of  the  $2.‘l  million  estate  of  her 
late  husban<l,  .Marshall  Field  IV, 
Ix'fore  federal  tax(*s  are  de¬ 
ducted.  The  publisher’s  six  chil¬ 
dren,  who  are  executors  and 
Ix-neficiaries  of  $!)bb,bbb  trusts, 
are  nann*d  as  defendants  in  the 
action.  Field,  who  was  publisher 
of  the  Cliiciifiii  I  hi  ill/  .Vcm’.s*  and 
Siin-TiiiH’s,  died  in  Sept<“mlM*r 


I’HOKNix,  .Ariz. 
The  (iiizi’tte  and  Ari¬ 

zona  lii’iiahlic  have  placed  an 
order  for  nine  (loss  Headliner 
.Mark  II  press  units,  brinpinp 
the  two  orders  in  six  months  to 
18  units,  two  color  cylinders,  two 
folders,  eipht  half-decks  and  18 
Beel-Tension-l’asters. 

• 

On  S»*iialor’’s  Staff 

AVasiii.ncto.n 
Cecil  Holland,  a  national  af¬ 
fairs  reporter  for  the  WaHliin;/- 
lon  Star,  has  left  that  pai)er  to 
lK*come  administrativi*  assistant 
to  Senator  l{ol)<*rt  I’.  (Iriffin, 
Uepublican,  of  .Michipan. 


Lindsay-Schaub 
Buys  Paper  at 
Midland,  Mich. 

Midi.aM),  Mich. 

l.ind.say-Schaub  Newsjiaper.s 
Inc.,  of  Decatui",  Ill.,  has  pur- 
cha.sed  the  Midland  (Mich.) 
Ihiili/  \t’irx,  elfective  A))ril  2. 

Two  new  cori)oration.s, 
rormed  by  Lindsay-Schaub,  ac- 
(fuii'e  all  of  the  outstanding; 
stock  of  the  Rich  Publishiii); 
Hou.se  Inc.,  coi'porate  owner  of 
the  News.  The  new  cor|)orations 
will  lx*  the  Mi<lland  News  Inc., 
which  will  ojierate  the  iM'wspa- 
per,  and  Lind.say  Schaub  Mich¬ 
ipan  Inc.,  which  will  own  the 
real  estate  and  publishinp  plant. 

It  is  the  Lind.say-Schaul) 
proup’s  first  ventur**  into  Mich¬ 
ipan. 

.Midlan<l  News  oflic(*i'S  will  h;* 
(lonlon  F.  Phillips,  (»resid*'nt 
and  treasurer;  Norman  C. 
Rumple,  vicepresident  and  as¬ 
sistant  .secretary,  and  Miss  Ida 
\V.  Zoch,  of  Decatui-,  secretary. 
She  is  s«*cretary  of  Lindsay- 
,Schaub.  Phillips  continues  a.< 
p»‘neral  manaper  of  the  New.'! 
and  Rumple  as  editor. 

Lind.say-Schaub  Michipan  will 
hiive  thre«*  board  memlx'rs  fron*. 
Lindsay-Schaub  Newspai)ers:  | 

B.  K.  VVripht,  H.  R.  Hoots  and 

C.  VV.  (Juin.senlx'rry.  They  will 
be  president,  vicepri*sident  and 
trc'asurer,  respectively. 

Rich  Publishinp  House  stock  * 
bt-inp  ac(iuire<l  by  the  two  new 
cori)orations  is  owm-d  by  I’hili]) 
T.  Rich,  jtresident;  Rumple. 
vicepresi(U*nt,  Philli|)s,  secre¬ 
tary-treasurer,  and  others. 

Rich,  who  is  in  his  ,')bth  year 
of  newspajrerinp  in  Midland, 
will  r<‘tire. 

Edward  E.  Lindsay,  vicepresi¬ 
dent  of  Lindsay-Schaub  News- 
irajrers,  said  all  em|)loyes  of 
Rich  Publishinp  House  will  lie 
aski'd  to  continue  theii*  ji.s.socia-  ; 
lion  with  the  paper.  ' 


Everything  in  Baltimore  revolves  around  The  Sun 

•  ••that*s  why  Baltimore 
Department  Stores  place 
7Z%  of  their  newspaper 
advertising  in  The  Sunpapers!  • 

THE  SUNPAPERS 

MORNING  •  EVENING  •  SUNDAY 

National  Raprasentativaa:  Crasmar,  Woodward,  O'Mara  tk  Ormsba*  [ 
New  York.  San  Francisco.  Los  Angeles.  Chicago.  Detroit.  Atlanta.  Philadelphia.  Minneapolis  ' 
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What  else  will 

siv/ffape,do 

besides  increase  slug 
production  33V3%, 
reduce  composing 
room  costs,  eliminate 
loose  and  tight  lines 


Swiftape  is  the  new  Ludlow  computing/memory  keyboard  that  oe- 
livers  perfectly  justified  6, 7,  or  8  level  tape  to  hot  metal  linecasters 
or  photo-typesetting  equipment.  It’s  the  first  practical  answer  to 
the  need  fora  simple,  easily  operated  tape  keyboard  that  provides 
typographic  quality  control  plus  the  speed  and  economy  of  perfectly 
justified  tape. 

HERE’S  WHAT  SWiftBpE^  OFFERS: 


and  solve  operator 
training  problems? 

it  will  give 
you  a  better 
looking  paper 


■  INCREASED  PRODUCTION  —  at  least  33V3%  more  useable  lines 
because  Swiftape  automates  all  predictable  linecaster  operating  codes 
Operators  automatically  produce  more  lineage  without  increased  effort 
Swiftape  produces  hard  copy... the  operator  never  loses  his  place  and 
never  has  to  read  punched  tape  for  errors.  Make-up  men  find  they  can 
railroad  Swiftape  slugs  because  no  tape  is  punched  until  the  line  is  right. 

■  IMPROVED  TYPOGRAPHIC  CONTROL- Swiftape  lets  you  select 
precise  spaceband  expansion  to  obtain  the  exact  word  spacing  you  want. 
Pre  selected  spaceband  expansion  eliminates  line-by-line  operator  deci¬ 
sions  -  another  production  booster. 

a  NO  LOOSE  OR  TIGHT  LINES  -  Ludlow  guarantees  that  Swiftape 
will  never  send  a  loose  or  tight  line.  Every  line  is  perfectly  justified  - 
automatically  —  to  the  pre-programmed  word  spacing  you  select. 

•  FASTEST  ERROR  CORRECTION  —  Touching  a  key  eliminates  an 
incorrectly  typed  character,  word,  or  line.  Exact  mat  width  is  subtracted 
electronically  from  Swiftape  memory. 

a  EASY  TO  OPERATE  —  Operators  can  be  trained  in  days  instead  of 
months.  Swiftape’s  typewriter  keyboard  permits  any  good  typist  to  pro¬ 
duce  500  or  more  lines  per  hour  with  a  few  weeks'  practice. 

■  EASY  TO  CHECK  SWIFTAPE  ADVANTAGES- Let  Ludlow  make 
a  no-obligation  tane  check  of  your  composing  room.  We'll  provide  facts 
and  figures  to  show  how  much  Swiftape  can  do  for  you.  Fill  in  and  mail 
the  coupon  today. 


Name 
Title  _ 


Company 

Address 


City  _  State  &  Zip 

LUDLOW 

TYPOGRAPH  COMPANY 

2032  Clybourn  Avenue.  Chicago.  Illinois  60614 


Prititcl  i„  l 


More  than  25%  of  our  adult  subscribers  are  supervisors 
of  scientific  and  technical  personnel. 


26.1%  to  be  exact.  Men  of  vision.  Men  who  matter.  Men 
who  can  take  action  on  your  message  in  Science  News. 
Our  entire  list  of  adult  subscribers  has  a 
quality  make-up.  Well-to-do  people,  with  a 
median  family  income  of  $13,819.  Well 
educated  people:  35.7%  hold  Masters  or 
Doctorate  degrees. 


94.5%  are  renewal  subscribers.  46.1%  have  been  read¬ 
ing  us  for  five  years  or  more. 

Obviously,  you  talk  to  people  worth  talking 
to  in  Science  News.  If  you  would  like  toj 
know  more  about  them  and  other  important 
subscribers  such  as  Colleges/Schools, 
Businesses,  Libraries,  Students  — 


Write  or  phone  for  a  copy  of  our  survey  to: 
General  Advertising  Dept., 

Scripps-Howard  Newspapers 

200  Park  Avenue,  New  York  10017 

Atlanta  •  Chicago  •  Dallas  •  Detroit  •  Los  Angeles 
Philadelphia  •  San  Francisco 


Total  Science  News  circulation:  109.504,  ABC 
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